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oA one-player multi-level pusher in the 
Crompton Klondike tradition 
e Ticket or foken redemption plus 
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an optional “ticket every time” feature § 


e Full tilt alarm system 

e Vibrant graphics 

e Exciting sounds 

e Fully metered 

e Also available in three player model 


BETSON ENTERPRISES 
DIV. OF H. BETTI IND.. INC 
303 PATERSON PLANK RD., CARLSTADT, N.J. 07072-2307 


IN N.J. (201)438-1300 ¢ TOLL FREE 1-800-524-2343 
FAX (201)438-4837 










MAGIC EDGE SIGNS DEAL WITH NAMCO OPERATIONS 


On Nov. 17, at the IAAPA trade show, Magic Edge Inc. announced 
the signing of a multi-million dollar joint deal with Namco Opera- 
tions Inc. The agreement combines an equity investment in Magic 
Edge with the sale of Magic Edge product to Namco. A third ele- 
ment grants Namco licensing rights for a series of themed en- 
tertainment centers, the first scheduled to open next spring on 
Shoreline Blvd. in Mountain View, Calif., near the Magic Edge head- 
quarters. The 12,000-square-foot, fully themed center will showcase 
a dozen Magic Edge virtual reality flight simulators that offer an 
aerial combat game. An additional center is planned for Japan and 
will open in late ’94. 


According to Kevin Hayes, president of Namco Operations: 
‘“Magic Edge has been causing a commotion in our industry for 
quite a while. When we saw its product and met the executive team, 
we knew this would be an excellent match for Namco.’ On the Magic 
Edge side, CEO Michael Chan said: “‘This agreement fuses 
together the entrepreneurial excitement of Magic Edge with the 
strength and experience of Namco. It’s a powerful combination that 
will really shape our industry.” 


The negotiations resulted in an agreement with far-reaching stra- 
tegic implications. One of those is the exclusive licensing rights, 
which Namco now holds, to open and operate a number of Magic 
Edge entertainment centers in Japan. Magic Edge was founded 
in May, 1990. The company entered the virtual reality entertain- 
ment scene with the introduction of Hornet-1, a fully interactive 
simulator that immerses its players in a 3-D world. More details, 
and comprehensive coverage of IAAPA’s 75th Diamond Anniver- 
sary Convention, will appear in our January issue. 
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Williams, Data East USA, and Data East Pinball announced on 
Nov. 11 that they had settled two lawsuits brought by Williams 
against the Data East companies, Gary Stern, and Joe Kaminkow. 
The suits were filed in 1992 and 1993 in a Chicago federal court. 


The Williams suits alleged that Stern and Kaminkow induced the 
infringement of certain Williams patents, and that Data East in- 
fringed these patents and certain trademarks, engaged in false ad- 
vertising, and violated a prior settlement agreement with Williams. 
The defendants denied the allegations and any wrongdoing. 


As part of the recent settlement, Data East agreed to license from 
Williams the patents and trademarks that were the subject of the 
litigation and pay royalties to Williams for any use thereof. Other 
details of the settlement were considered confidential. 


RUDOWICZ JOINS KONAMI 


Konami Inc. has hired Michael Rudowicz to fill the newly creat- 
ed position of coin-op division president. He spent the past seven 
years as vice president of sales for Wico. Before that Rudowicz 
worked many years for Bally and Rowe International. 


‘Right now we’re looking at the marketplace and considering 
expansion into other areas,’ he said. ‘‘For instance, we might start 
licensing some video product and begin marketing the redemption 
pieces that are being manufactured in Japan.” 


AMERICAN LASER GAMES OFFERS REBATE 


Until Dec. 31, operators who buy a conversion kit for American 
Laser Games’ latest game, Drug Wars, can get a $500 check back 
from the company. Operators who have Mad Dog McCree, Who Shot 
Johnny Rock?, Gallagher’s Gallery, or Space Pirates can take ad- 
vantage of this offer. 

For a limited time, conversion kits for Drug Wars will have num- 
bered certificates packed inside. All the operator need do is install 
the new game software and return the previous video disc and 
RAM/ROM card to ALG, along with the certificate and proof of 
purchase. The company will then send a check directly to the 
operator. 

‘‘We want operators who have our earlier games to take advan- 
tage of the excitement our newer games can generate in their lo- 
cations,” said Stan Jarocki, ALG’s vice president of marketing and 
sales. Drug Wars was introduced at the AMOA show in October. 
It’s the seventh live action game produced by ALG, incorporating 
cinematography, special effects, and stunts. The game’s scenario 
involves the player in increasingly difficult encounters with the 
henchmen of an evil drug lord. 
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NEWS BULLETIN 


AUTHORIZATION SOUGHT FOR W.VA. VIDEO LOTTERY 


The West Virginia Supreme Court ruled on Oct. 28 that the oper- 
ation of video lottery can continue at the Mountaineer Park race 
track until Nov. 27, at which point it must cease until the Legisla- 
ture amends the Lottery Act to give the Lottery Commission more 
specific authorization. Video lottery is only allowed at Mountaineer 
Park, where it’s being run on a test basis. 


‘‘The Supreme Court determined that there was a constitution- 
al problem with the grant of authority from the Legislature to the 
Lottery Commission,’ explained Thomas Russell, secretary and 
general counsel for Winners Entertainment Inc., parent company 
of Mountaineer Park Inc. ‘“They determined that on the basis that 
the Lottery Commission had not been provided specific guidelines 
and rules by the Legislature, as required in a 1983 constitutional 
amendment. But the Supreme Court made it clear that if the Legis- 
lature were to provide these guidelines and rules in subsequent 
legislation, it would probably pass their smell test.’’ Russell says 
the Legislature probably will not meet in special session to address 
the issue, since the regular session begins in January. As for the 
Nov. 27 date to cease video lottery operations at Mountaineer Park, 
‘it appears that with our filing of a petition for reconsideration, 
we will get an automatic stay from the Supreme Court. We’re hope- 
ful that stay would carry us into the legislative session, which would 
give legislators the chance to take the appropriate action and make 
the Supreme Court’s decision moot.” 


The effort to remedy the Supreme Court’s action has been joined 
by the state’s three other race tracks. ‘‘They have an interest in 
pursuing video lottery and are helping us in our campaign to draw 
attention to the issue,’ Russell said. ‘‘If the Supreme Court’s deci- 
sion goes unremedied, it would have a detrimental effect on the 
state in terms of employment and tax revenues.’ 


DATA EAST PIN APPEARS ON HBO 


Data East’s Tales From The Crypt pinball is now being featured 
in all Home Box Office (HBO) on-air advertisements for the popu- 
lar horror series. In addition, Kim Kaminkow, wife of Data East 
vice president of design Joe Kaminkow, appeared in the episode 
‘Oils Well That Ends Well” in late November. Each show begins 
and ends with the Crypt Keeper playing the Data East pinball. 


JOHNSON OFFERS THANKS 


AMOA immediate past president Craig Johnson sent the follow- 
ing open letter a few days after the AMOA show: ‘With all the busy 
schedules at the convention, I obviously did not get to see all of the 
operators that I have met during the past year. And those that I 
did see I unfortunately had very little time to visit with. 


‘*T would like to take the time to thank all of the many operators, 
distributors, and manufacturers that (wife) Jana and I have had 
the opportunity to meet and spend time with this last year. Without 
exception, we have been welcomed into meetings and events with 
great enthusiasm. This year has certainly confirmed to me what 
great people we have in this industry. To those that I did not get 
to visit with at the convention, I thank you for a great year and for 
your friendship. I look forward to many years of friendship with 
all of you.’ 


BETSON PACIFIC MOVES L.A. OFFICE 


Betson Pacific has relocated to a new, larger facility in Southern 
California. The address is 5660 Knott Ave., Buena Park, CA 90621. 
The phone numbers are (714) 228-7500, (800) 824-6596 in California, 
and (800) 676-9318 outside of California. The FAX numbers are (714) 
228-7510 and (714) 228-7515 for parts. 


UPDATE FROM SANTA BARBARA 


We have an update on a news item that appears on page 31, con- 
cerning anti-redemption legislation in Santa Barbara, Calif. Bob 
Snyder, game consultant with Bob Snyder & Associates, has an- 
nounced that through a team effort and after 10 months of city meet- 
ings and presentations, the city of Santa Barbara has adopted a 
new ordinance repealing the former anti-redemption section, which 
dated back to 1925. The new ordinance takes effect on Dec. 9. Snyder 
said of the successful fight, ‘‘In part, the good reputation of the lo- 
cal operator and a bowling center gelled the exciting results.’ 
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“Quality is Our Family Tradition’ 


TOKENS 


800-227-5813 


FAX: 408-649-3318 





Quality control personnel at Hoffman & Hoffman 
checking diameter of token with micrometer 


e Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


e Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
standards. 


e We match Old World crafts- 
manship with advanced 
technology. 


e Hoffman & Hoffman has 
the best prices and fastest 
delivery for stock or custom 
tokens. 


@ You can buy the best 
tokens for less. Check 
Our prices and see. 


HOFFMAN &y HOFFMAN 


P.0. Box 896, Carmel, CA 93921 
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Calloll-ee 2 
800-225-273 






e Same day shipment 
on stock orders. 

@ Receive custom 
orders in 3 weeks. 

e FREE design service. 

e Buy direct from the 

Mint and save. 


Check Our Quality. 
Request Free Sample Pack. 


Roger 
Williams 
Mint” 


79 Walton Street, P.O. Box 2350 
Attleboro, MA 02703-0350 
In Massachusetts call (508) 226-3310 
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It's here. The next round in the most 
successful video game series of the decade — 
Super Street Fighter II". More characters. 
More moves. More of the proven Capcom profit 
formula. Kits are available now. 

4 NEW FIGHTERS: Dee Jay, Cammy, 
T. Hawk and Fei Long, each with all-new moves 
that players can't wait to master. 4 new countries: 
Jamaica, England, Mexico and China. New 
backgrounds and graphics that enhance every 
match. And new scoring bonuses that reward 
players for learning every move. 

ALL 12 CHAMPION FIGHTERS ARE BACK. 
More moves and combos knock out earnings like 
never before. Your customers know it's here. 
And they're ready to fight. Call your Capcom 
Distributor, or Capcom at (408) 727-0400 now. 
Before the next guy beats you to it. 





© 1993 CAPCOM USA, INC, 3303 Scott Blvd Santa Clara, CA 95054, (408) 727-0400. 
For quality assurance look for the AAMA protection sticker on all authentic Capcom 
USA blue PCBs, ONLY AVAILABLE THROUGH AUTHORIZED CAPCOM DISTRIBUTORS. 


EQUIPMENT POLL 


POINT MO.ON MO. IN 
GAME MFG. VALUE GAME CHART TOP 10 
ALLEY BOWLERS 1. Mortal Kombat Midway 15 15 
1. Skee-Ball Skee-Ball 8.00 2. Mortal Kombat II Midway 1 1 
2. Smartball Smart 5.14 3. Indiana Jones Williams 2 2 
4. NBA JAM Midway 9 9 
SPORTS GAMES 5. Samurai Shodown SNK 3 3 
1. Full Court Frenzy LCE. 7.15 6. Virtua Racing Sega 13 13 
2. Shoot To Win Smart 7.08 7. The Addams Family Bally 21 21 
3. Sonic Blast Man Taito 6.86 8. Twilight Zone Bally 8 8 
4. Arm Champs Jaleco 6.43 9. Jurassic Park Data East 6 6 
5. Slugfest Williams 6.37 10. Mad Dog II 33’’/50” Am. Laser 10 7 
6. Putting Challenge I.C.E. 6.00 11. Mad Dog 33’’/50’’ Betson 10 6 
7. Hot Shot Basketball Williams 5.50 12. Leathal Enforcers Konami 14 14 
8. UB - QB Football National Sports 5.09 13. OutRunners Sega 3 3 
14. Judge Dredd Bally 1 1 
SINGLE COIN PUSHERS 15. Race Drivin Atari 38 37 
1. Klondike Betson 6.67 16. Street Fighter Champ Capcom 20 20 
2. Wedges Ledges Betson 6.60 17. Last Action Hero Data East 2 2 
3. Rock N’ Roll Betson 5.80 18. Creature From Black Lagoon _10 9 
Bally 
SINGLE CRANES Ws 
1. Candy Crane Smart 1.30 an World Rally Are . e 
2. Clean Sweep Smart 7.10 21. Rocky and Bullwinkle 9 6 
3. Big Choice Betson 6.94 Data East 
4. Hollywood Crane Maxwell 6.00 22. Cybersled Namco 1 1 
5. Top Choice Betson 5.86 23. Fishtales Williams 15 13 
6. Kiddie Crane Grayhound 5.50 24. Dracula Williams 8 6 
7. Action Claw Betson 9.29 25. Suzuka 8 Hours Namco 16 12 
26. Mad Dog 25”’ Am. Laser 14 2 
; ee aa 27. Hard Drivin’ Atari 56 48 
. Shoot to Win! Jr. Smart 7.67 98. Elvira Ball 49 39 
2. Skee-Toss B.C. Skee-Ball/Betson 6.55 serie’ 
; 29. Street Fighter II Capcom 33 32 
3. Bozo Grand Prize Exit 6.20 30. Time Killers Strata 11 10 
4. Kiddie Can Alley Bob’s Space 6.00 31. White Water Williams 10 7 
5. Bozo Basketball Design Plus 5.83 39 Star Wars Data East 14 9 
33. Fun House Williams 3D 33 
1. ci ae oli Lasertron 8.95 34. Terminator 2 Midway 26 22 
2. Tic-Tac-Toe Skee-Ball 5.43 35. World Heroes 2 SNK 6 6 
36. Martial Champion Konami 6 10 
NOVELTY 37. The Getaway Williams 20 13 
1. Aftershock Lazer-Tron 7.86 38. Punisher Capcom 6 2 
2. Rock-N-Bowl Bromley 7.62 39. X-Men Konami 21 12 
3. Wheel’m In Bromley 7.10 40. Turbo Out Run Sega 06 44 
4. Feed Big Bertha Smart 7.09 41. Whirlwind Williams 46 29 
5. Hop-A-Tic-Tac-Toe Data East 6.93 42. Tee’d Off Premier D 1 
6. Wacky Gator Data East 6.93 43. Super Chase Taito 9 4 
7. Knock Down Meltec 6.89 44. Fatal Fury 2 SNK 10 10 
8. Whac-A-Mole Bob’s Space 6.83 45. Lethal Weapon 3 Data BE ast 17 8 
9. Pop-A-Ball Coastal 6.83 46. Cue Ball Wizar d Premier 13 2 
| 47. The Machine Williams 30 21 
10. Super Bank It Capcom 6.83 48. Title Fight Seca 5 9 
11. Hungry Hungry Hippos LCE. 6.78 49 Crime ae si a _—— 4 9 
12. Can Alley Bob’s Space 6.40 ; 
13. Flip ’N Win Bulldog 6.14 50. Rai Den Fabtek . 37 17 
id ‘Crack Grab N 6 00 51. Super High Impact Midway 23 13 
y ee 52. Slam Masters Capcom 3 0 
15. Bank It Capcom 6.00 53. King Of The Monsters 2 SNK 10 2 
16. Pop-A-Slot Coastal 5.80 54. Moto Frenzy Atari 12 0 
17. Lippy The Clown Data East 5.60 55. Street Fighter II Premier 9 1 
18. Boom Ball Meltec 5.56 56. Steel Talons Atari 25 17 
19. Cosmo Gang Data East 5.44 57. Road Riot Atari 27 20 
20. Big Mouth Meltec 9.40 58. Peek-A-Boo! Jaleco 1 0 
21. Pop-A-Tac-Toe Coastal 9.33 59. In The Hunt Irem 5) 2 
22. Neck-N-Neck Bundra 5.00 60. Art Of Fighting SNK 13 7 
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EQUIPMENT POLL 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 
1. Mortal Kombat Midway 9.07 887 1. Mortal Kombat II 
2. Samurai Shodown SNK 8.96 170 Midway - 8.71 39 
3. Lethal Enforcers Konami _7..75 755 2. NBA JAM Williams 8.58 nee 
4. Street Fighter Champ 7.21 1,115 oe tea sieskions hpi apa ue 
Capcom 4. oy Dog IT 33’ /50 8.00 398 
m. ser 
5. World Rally Atari 7.06 137 
: ne ‘s 7 ve are _ 5. Mad Dog 33”/50” Betson _7.82 409 
i 18 ae sian 6. OutRunners Sega 7.67 152 
8. World Heroes 2 SNK 6.47 215 8. Cybersled Namco 7.00 39 
9. Turbo Out Run Sega 6.15 1,503 9. Suzuka 8 Hours Namco 6.93 713 
10. Fatal Fury 2 SNK 6.09 283 10. Mad Dog 25” Am. Laser 6.80 299 
11. Rai Den Fabtek 5.83 745 11. Hard Drivin’ Atari 6.75 2,570 
12. Super High Impact 5.80 ior 12. Terminator 2 Midway 6.54 1,303 
Midway 13. Martial Champion 6.44 145 
13. King Of The Monsters 2 5.7) 189 Konami 
SNK 14. Punisher Capcom 6.33 164 
14. Road Riot Atari B72 872 15. X-Men Konami 6.24 889 
15. Peek-A-Boo! Jaleco 5.71 3 
y. At cvtieg 8 - ») a 
17. Art Of Fighting SNK 5.67 291 PINBALLS 
18. _ West C.0W. Boys 5.67 13 POINT LONGEVITY 
ORGHH GAME VALUE POINTS 
19. World ner oes SNK 5.62 382 1. Indiana Jones Williams 8.71 113 
20. ues Riders Konami 5.48 726 2. The Addams Family 8 15 1,264 
21. Knights Of The Round 5.47 164 Bally 
aeons | 3. Twilight Zone Bally 8.05 436 
22. Aero Fighters Mc O’River 5.43 347 ‘ 
93. Track-Pak Leland 5 99 708 4. Jurassic Park Data East 8.03 302 
25. High Impact Football 5.04 595 6. Last Action Hero 7.14 95 
Midway Data East 
26. Turtles In Time Konami 4.86 175 a Sees’ Se Black 7.13 414 
27. Warriors Of Fate Capcom 4.82 23 Buen oy -_ 
28. WWF Wrestle Fest 481 857 8. Terminator 2 Williams 7.10 1ol7 
Am. Technos 9. Rocky and Bullwinkle 7.00 333 
29. Spider-Man Sega 4.81 1 Data East 
30. Golden Axe-Revenge 4.78 290 10. Fish Tales Williams 6.97 621 
Sega 11. Dracula Williams 6.95 298 
31. ence Count Bout SNK 4.75 70 12. Elvira Bally 6.75 1,623 
32. Tetris Atari 4.72 382 a. Seti ate aT oa - 
33. Captain America 4.68 531 ee Senet 
Data East 14. Star Wars Data East 6.66 505 
34. Relief Pitcher Atari 4.65 78 15. Fun House Williams 6.56 1,594 





Results are based on monthly Equipment Poll ballot returns. Point Value: average of ballot ratings on a scale 


of 1-10. Longevity Points: determined by standings in Video & Pin Combined colume (#1 game receives 60 points, 
#2 game receives 59 points, etc.) * Indicates new or reappearing games. 
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Editor 
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FROM THE EDITOR 


Happy Holidays 


and a few other thoughts 


’'m writing this in November, having 
returned from AMOA ‘93 just last week, 
but you're reading it in December. But 
those of us here at the magazine are 
already thinking about the January and 
February issues. I’ve always said that 
magazine people see their lives go by 
much faster than most. Anyway, I'd sin- 
cerely like to say Happy Holidays to all 
of our wonderful readers and good 
friends. I hope that 1994 is a great year 
for you all. 

Speaking of the AMOA show, this 
time it was a refreshing mixture of 
exciting product. Redemption, no doubt, 
dominated the show and the games just 
keep getting better. There was an 
assortment of dinosaurs 
in plush booths and as 
characters on quite a 
few games, but there 
was much, much more. 
Anyone even remotely 
considering redemption 
saw it all. 

The video games cer- 
tainly ran the gamut, 
from virtual reality to 
inexpensive software. 
Ask any of the many 
kids roaming the floor 
what they liked and 
Mortal Kombat II was 
the common answer. 
“It's a whole new game, 
not just a rehash of the 
original like many se- 
quels are,” said one 14-year-old. They 
also typically liked the simulators and 
gun games. 

Street operators often commented 
that video was passing them by in favor 
of the more expensive, simulator-type 
games obviously geared toward large 
amusement centers. In a way they were 
right, but in the past the majority of 
games were designed for smaller loca- 
tions; they just aren't now. But that 
doesn’t mean manufacturers are ignor- 
ing street operators. There were some 
games—and kits—that will do great in 
street locations. 

And speaking of street locations, 
there were jukeboxes, pool tables, dart 
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games, and even some countertop 
games that all scream “street location!” 
Valley, which has been a strong force in 
the success of leagues, is making it even 
easier for operators with its league sys- 
tem. Arachnid and Merit are also taking 
the pain out of league paperwork. 

But it was pretty clear that expensive, 
massive games were the norm. It only 
confirms what we ve been hearing: 
there is a trend emerging toward large 
family amusement centers. 

Virtual reality is in its infancy, but the 
foundation is being readied to build on. 
Alternate Worlds Technology is becom- 
ing a familiar name, as we've seen its 
offerings at several shows now. Of 
course, Visions of Reality is taking the 
concept perhaps several stages ahead 
both in technology and cost. We're talk- 
ing hundreds of thousands of dollars 
here. You'll see in our Fax Poll results 
that operators are excited about the 
new technology but are wondering seri- 
ously whether it will be a reality for 
them. 

This industry thrives on change, and 
as one operator said, “We can't adopt an 
ostrich position toward anything with 
potential to enhance the industry.” 
Someone described virtual reality right 
now as being at about the stage that 
video games were with the invention of 
Pong. If that’s true, we have a lot of vir- 
tual reality surprises awaiting us at 
future shows. 

One thing I was happy to see was a 
smattering of games steering away from 
the violent fighting themes. My son 
liked Irem’s Ninja Bat Man Baseball, 
which was a comical adventure. I liked 
Punky Doodle, another cartoonish 
adventure. But I had to laugh when I 
saw violence invading even redemption 
games with Splat-a-Rat. The game itself 
really isn't that violent and is similar to 
Whac-A-Mole, but what a name! 

Sit back, ponder the wonders you saw 
at AMOA (and what you wanted to see), 
and start making those New Year’s res- 
olutions. After all, if you get an early 
start, you can break them all just that 
much sooner! | 
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WIN YOUR LOCATIONS’ HEARTS WITH OUR 
FANTASTIC WALENTINE’S MIXES! 


¥Y WE’VE GOT A TREMENDOUS SELECTION OF VALENTINE’S PLUSH ¥ 


SEE US FIRST FOR ALL YOUR PLUSH NEEDS— 
LICENSED ITEMS + TRADE-UPS + SPORTS + HOLIDAYS 
SUPER JUMBO PLUSH + NOVELTY MIXES ¢ SOFT, CUDDLY TOYS 
THE BEST TRENDY ITEMS — WHILE THEY’RE HOT! 
MONEY-MAKING THEMES FOR THE ENTIRE YEAR! 


ALL AVAILABLE AT YOUR DOLLAR AVERAGE! 
CALL, WRITE OR FAX TODAY FOR OUR FREE BROCHURE! 





1-800-25 CENTS 


(714) 893-8099 
fax: 714-892-0053 


11100 DANA CIRCLE 
CYPRESS, CA « 90630 
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STOCK' 


Redemption Game Tickets 
IMMEDIATE SHIPPING 


|1Box | 20,000 | $ 47.00 | 


We have the right redemption tickets for your arcade 
machines. Available in 12 different colors, in stock or 
custom-printed. 


“TICKET EATER” Counter/Shredder 


Count & shred 13 tickets per 
second. Available with Extra- 
Large number display! 









¢ Choice of Copy- 
“ONE COUPON” or 
“REDEMPTION” 








e 15/32” X 2” Machine- 
Issued 





pnd National Ticket Company e P.O. Box 547 e Shamokin, PA 17872 
ORDER DEPT. 1-800-829-0829 « TOLL FREE FAX 1-800-829-0888 
OTHER INFORMATION 1-717-672-2900 @ INTERNATIONAL FAX 1-717-672-2999 


Billiard 
Cloth 
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Wisalla 


ORDER DEPT: 


TOLL FREE — 800-223-6468 
NEW YORK — 212-475-4960 
FAX — 212-533-8169 


TICKET €CaQ 


The Henry W.T. Mali & Co., Inc. 
257 Park Ave, South ¢ New York, N.Y. 10010 
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LETTERS 


Coverage appreciated 


On behalf of the Louisiana Amusement and 
Music Operators Association I would like to thank 
you for the great article just out in your October 
issue covering our August seminar. 

The Board of Directors met last Thursday and 
many of them commented on how pleased they 
were with the coverage. I also forwarded a copy of 
the article to Sen. Heitmeier for his files. 

Sarah Whalen 

Executive Director/Lobbyist 
LAMOA 

Baton Rouge, LA 

Thanks for the compliment. Louisiana’s legal 
video poker program is under close scrutiny. The 
more information available the better, in terms of 
Louisiana's future and that of other states. 


In bad taste 


This letter is in response to the color page adver- 
tisement on page 49 of your October issue. 

I am very upset to see this kind of ad in your 
magazine! I would not have a problem if the lady 
was dressed in a bikini or short-shorts and midriff 
top. When you are exhibiting at a trade show and 
using models in the booth, they have to be dressed 
appropriately. This lady in the ad is not! 

I have been in the amusement business with my 
husband Frank for the past 12-13 years. We get a 
bad rap sometimes when people don’t know what 
the amusement business is all about. Some think 
we are connected with the Mafia and do not under- 
stand what we actually stand for. 

We are all working hard to maintain a class to 
our wonderful industry. We have created a good 
image, and we want our industry and our trade 
magazines to carry on this image, too. 

Sue Happ 

Vice President 
Happ Controls Inc. 
Elk Grove, IL 


Distasteful ad 


The October issue of Play Meter has one page of 
advertising that I find particularly distasteful. I do 
not take issue with having women advertise a prod- 
uct, but I do take issue with the nature of the adver- 
tisement on page 49, which lacks taste and pre- 
sents our industry negatively. 

Our industry has finally gained the public’s 
respect and attention through its appeal to whole- 
some family values. As stated in Valerie 
Cognevich’s editorial in that same issue, “We’ve 
been lucky to be a part of such a vital, interesting 
industry.” How lucky will we feel when others see 
an ad in our trade magazine as pornography? 

Although other ads (on pages 55 and 149) clearly 


DECEMBER 1993 














THE MAN 





THE PINBALL 


YOU BE nie 












gb 











BAY TEK ... 
THE HOTTEST 
GAMES IN TOWN! 


v v v v 
If you're looking for a hot 
game, Bay Tek has just 
~ .. the ticket... Any one of the 
latest & greatest Rolidown 
games. Bay Tek Rolidown 
“Ss games consistently score at 
\.4 the top of Play Meter 
; equipment poll ratings. 
y \; And now, the #1 best-seller 


Be Clown Rolldown, is also 
, a i fi ; . . e ° 
} ra ieliisle) (mime tielel(c 


clown — kid-size version. 


ot S y ifs Gui 
APA ee 
_ a iN Ly family-size profits. Leave 
ie ee nothing to chance. Roll with 
Bay Tek. 


HOT 
Vv 
FIELDER'S CHOICE 
ORIGINAL ROLLDOWN 


Now with new graphics... 


CLOWN ROLLDOWN 
NEW & HOT 
Vv 


PIZZA ROLL 
ROCK 'N ROLL 4 


N€W & HOT FOR KIDS 
Vv 
JUNGLE PICNIC 
KIDDIE CLOWN ROLLDOWN 


BAY 7. TEK 
Manufacturer of Amusement Skill 
Games Since 1977. 


Pulaski industrial Park 
1077 €. Glenbrook Dr. v Pulaski, WI 54162 U.S.A. 
(414) 822-3951 v FAX (414) 822-8936 


Winners of 4 [AAPA Awards for 
Excellence in State of the Art 
Soft Modular Play Systems. 


PENTES DESIGN INC. 


1346 Hill Road Charlotte, NC 28210 704552-5400 FAX 552-0263 
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send the message that “sex sells,” they do not 

breach the level of disrespect taken by the ad on 

page 49. Valerie also stated in her editorial, “It’s 

taken dedicated people to resuscitate the indus- 

try.” I think we should be wary of those who can 

and will “pull the plug” just when the patient 
appears to be fully recovering. 

Sharon Ash 

Champions Amusement Centers 

Bala Cynwyd, PA 


Disappointed in ad 


I am writing to express my disappointment and 
surprise in the Play Meter staff's decision to pub- 
lish the advertisement on page 49 of the October 
issue. This ad can best be described in one word— 
disgusting. 

The promotion and acceptance of this type of 
sleazy advertisement is exactly what the video and 
entertainment industry do not need. Believe me, it 
is hard enough to try to maintain a level of 
respectability in this business without having to 
contend with this type of “anything for a buck” 
advertisement. 

Perhaps this was just an experiment on the part 
of Play Meter and the advertiser to see how far you 
could go. If it was, I can assure you that at least as 
far as I’m concerned, I would not consider dealing 
with a manufacturer that displays this level of men- 
tality. 

Hopefully, should this manufacturer decide to 
continue with this type of cheesecake promotion, 
they will choose a more appropriate forum, such as 
Playboy or Hustler. 

As for Play Meter, that’s strike one. 

Richard Braun 
Dixieland Arcade 
Fayetteville, GA 

It’s gratifying to Rnow that after 20 years in busi- 
ness, we have only now suffered our first strike! 
Seriously, I'd like to thank our readers for the time 
they spent putting their thoughts down on paper for 
us. These echo sentiments expressed by several 
readers who called to protest the ad. 

We've never had to make a decision about 
whether to run an ad for such a reason. Yes, we're 
all used to seeing the booth with the most scantily 
clad ladies being the most popular at trade shows, 
so little did we realize how the ad would be taken. 

Based on the objections from our-loyal readers 
and their valid reasons for not wanting to cheapen 
an already fragile image, we can promise you that 
we will no longer accept any ads that depict a 
sleazy image. I'd like to mention that we have 
refused the same company’s ad even with a girl ina 
bikini. Thanks for letting us know how you feel. We 
definitely listen! 
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venient storage, dont forget our jazzy Nf Y ME array of cases and wallets. 
And we feature a full line of dart boards, . scoreboards and back- 
boards for electronic and steel-tip play. For great products, great values and ys 


great service, don't look further than Great Lakes Dart Distributors, America’s Dart 







Leader! Call today — if you're interested in darts, we have LOTS of those, too! 


SPECIALISTS IN CUSTOM DESIGNS AND LOGO IMPRINTING 


UPS Second-Day and Next-Day Service Available * VISA, MasterCard, American Express and Discover Card Accepted 
DEALER AND DISTRIBUTOR INQUIRIES ONLY 


~ At AMOA Expo ‘93, the 
association voted to 
adopt the following three 
position statements: 

Violence in Video 
Games: “AMOA believes 
that the current trend of 
the escalating use of vio- 
lence in video games will 
prove to be detrimental 
to the industry in the 
long term. We are cur- 
rently seeing parents 
and safety advocate 
groups speaking out 
against video games and 
their use of graphic vio- 
lence. AMOA believes 
that it is indeed possible 
to design successful 
video games without the 
use of graphic violence. 

AMOA believes that if 
the graphic use of vio- 
lence continues our in- 
dustry will suffer reper- 
cussions similar to the 
regulatory backlashes of 
the early ‘80s, with state 
and local governments 
receiving pressure to 
further regulate and tax 
the industry. 

AMOA encourages all 
manufacturers to design 
games with wide appeal 
and design—and without 
the excessive use of 
graphic violence.” 

Underwriters Labora- 
tories Safety Inspections: 
“AMOA believes that 
public safety is impor- 
tant in the promotion 
and growth of our indus- 
try. Currently more and 
more cities are requiring 
an Underwriters Labora- 
tory (or its equivalent) 
testing of amusement 
games. 

AMOA believes that as 
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AMOA takes stand on three issues 


an industry, the most 
efficient and cost-effec- 
tive way to have the 
equipment we use tested 
is not on an individual, 
location-by-location 
basis. We believe that 
manufacturers of the 
equipment used in our 
industry should be pro- 
viding the tests and 
approvals. 

AMOA recognizes that 
there are currently some 
manufacturers who are 
having their equipment 
tested. AMOA thanks 
them and asks all other 
manufacturers to have 
their equipment tested 
prior to allowing. it to be 
brought to market.” 

Alternate Means of 
Providing Equipment to 
the Operators: “AMOA 
has concern over the 
increase in proposed 
alternate means of man- 
ufacturers providing 
equipment to operators 
and directly to locations. 
AMOA encourages all 
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operators to evaluate all 
opportunities available 
to you, in light of both 
the profitability to your 
own business and the 
effects on the long-term 
health of the industry. 
Without the long-term 
health of the entire 
industry, none of the 
industry can prosper. 

“AMOA recognizes 
that there are at times 
legitimate alternatives to 
the standard practices of 
the industry. AMOA also 
recognizes that the mar- 
ket is currently seeing 
some alternatives to the 
standard practices that 
we believe may well not 
be in the best interest of 
the industry.” 

In other news con- 
cerning the association, 
AMOA government rela- 
tions manager Laura 
Olson told Play Meter 
that the government 
relations committee was 
to have met in Novem- 
ber to go over the issues 


HANDISE SPECIALIS] 





Sa ot 7 2 
.- e 4 ee 
- oe 


SNATIONAR. 


facing the industry, pri- 
oritize them, and budget 
them accordingly during 
the budgetary process. 
Among those to consider 
are the dollar coin, to- 
bacco taxes, cigarette 
vending bans, jukebox 
licensing, product safety, 
state and federal gaming 
activity, telecommunica- 
tions, and health care. 

“We're going to refo- 
cus our efforts a bit dif- 
ferently,” she said. “For 
example, we'll look at 
who the congressional 
decision-makers are on 
these issues and target 
the ones we can possibly 
sway. Eight to 10 con- 
gressional districts will 
be targeted, and we'll 
work closely with opera- 
tors, distributors, and/or 
manufacturers on pro- 
grams in these districts. 
Were also going to work 
more closely with AMOA’s 
state association com- 
mittee and the various 
state associations.” 


ys yee* 


David Katz, longtime sales manager of Bonita Marie International, and his recent bride, 
Shelley Fernandez-Katz, recently purchased the company from Lou Cappetta. However, 
Cappetta has retained ownership of ARMS International. 
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From left: Charles Caplan, Birmingham Vending; Skip Hintz, 
River Lanes; Rich Holley, Southeast Game Brokers; and Greg 


Pietz, Crown Lanes. 
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Past BCAF president Tom Romanik (I) with Southeast 


_ 


Amusement & Vending Corp.'s Christine Hendrickson and 


Paul Virgadamo. 


Bowling show in Orlando 


The Bowling Centers 
Association of Florida 
(BCAF) staged its annual 
trade show Oct. 11-14 at 
the Clarion Plaza Hotel 
in Orlando. A record 
number of exhibitors 
took out space at the 
show, which was attend- 
ed by bowling center 
owners and their em- 
ployees, various suppli- 
ers to the bowling indus- 
try, and some represen- 
tatives of the coin-op 
amusement industry. 

One such coin-op ex- 
hibitor was Tampa- 
based Southeast Game 
Brokers, a provider of 
games to bowling cen- 
ters. President Rich 
Holley said there was 
tremendous interest in 
large-screen versions of 
Super Street Fighter II 
and Samurai Shodown, 
as well as the deluxe 
version of Virtua Racing. 
The company gave away 
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“an oldie-but-goodie” 
game, Centipede, at the 
booth. It was won by 
BCAF vice president 
Skip Hintz, who remov- 
ed the winning key from 
a capsule that had been 
placed in a Smart crane. 

Also exhibiting was 
Tampas Southeast 
Amusement & Vending 
Corp., another supplier 
of equipment to bowling 
centers. “In today’s de- 
pressed economic cli- 
mate, it has become very 
important for propri- 
etors to maximize rev- 
enue from every square 
foot of their facilities, as 
they can no longer de- 
pend on bowling rev- 
enue alone to survive,” 
said company president 
Paul Virgadamo. “Amuse- 
ment game and vending 
revenue is, more than 
ever, an integral part of 
every proprietor’'s bot- 
tom line.” 
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Stone joins Sega operations 


Al Stone has joined 
Sega Enterprises USA as 
executive vice president 
of the amusement oper- 
ations division. Together 
with Sega USA president 
Tom Petit and senior 
vice president Masahiro 
Nakagawa, Stone will 
work to launch new 
high-tech family enter- 
tainment centers, as well 
as promote Sega as a 
leader in cutting-edge 
video entertainment 
technology. 

“Since Sega is such a 
high-profile company, 
we have no lack of peo- 
ple who want to be our 
partners,” Stone said. 
“We’re in the process of 
strategic planning, of 
selecting the criteria 
that will allow us decide 





Al Stone 


which projects to do and 
which ones not do. 

“To work for a compa- 
ny like Sega is one of the 
greatest opportunities 
I've ever had in my 
career. Everyone would 
love to be part of an 
organization that’s on 
the cutting edge of 
change, and with Sega, I 
am.” 





Valley goes to the Olympics 


Valley Recreation Pro- 
ducts has been selected 
to install its pool tables 
and electronic dart ma- 
chines in “entertainment 
villages” set up for ath- 
letes competing in the 
1994 Winter Olympic 
Games, which take place 
February in Norway. 

The athletes will stay 
in seven to eight villages 
around Oslo, Norway. 
Each will have a recre- 
ation area, or entertain- 
ment village, for the the 
athletes to relax, social- 






ize—and play games, 
including Valley’s. The 
company was also se- 
lected to provide equip- 
ment for the 1992 Sum- 
mer Games in Barce- 
lona, Spain. 

James Griffiths, Val- 
ley’s vice president of 
international operations, 
is in Norway making 
final project plans, in- 
cluding arrangements to 
have the machines placed 
through Valley's Norwe- 
gian distributor, Biljard- 
experten Norge of Oslo. 
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Pictured at the AMOA show, (I-r): Hal Meyers of Ron Meyers & 


Associates; Valley vice president of operations James 
Griffiths; and Valley president Chuck Milhem. 
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There are special locations. 


And then there’s equipment that 
. makes locations special. 
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Introducing The Performer-Grand™ Laser Disc Jukebox 9 
from NSM. 


A very special piece of equipment. 
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(708) 860-5100 FAX 5144 


© Copyright 1993, NSM Companies ¢ Bingen, Germany & Bensenville, Illinois. : 
™ The Performer-Grand and The Performance Machine are trademarks of NSM Companies ¢ Bingen, Germany & Bensenville, Illinois. 
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American Laser changes cor- 
porate name, personnel 
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American Laser Games, 
originally incorporated 
as ICAT Inc., has chang- 
ed its corporate name to 
American Laser Games. 
The company was found- 
ed in 1988 to produce a 
video system for fire- 
arms training, but two 
years later the focus 
shifted to cinema-action 
video game production. 
ALG has since grown 
tremendously and seen 
its revenues increase 
dramatically from 1990 
to 1992. 

As a result of this 
growth, ALG has hired a 
controller, Michael Haw- 
ley. His background 
includes working as 
senior auditor for KPMG 
Peat Marwick and con- 
troller for Lukens Med- 
ical Corp. 

In other personnel 
moves, Margo Prince 
Guerra has joined the 
marketing department 
as sales administrator. 


Cleveland Coin honored 


> is bags 
pera 4 





Margo Prince Guerra 


She is a former small 
business owner with a 
background in advertis- 
ing and public relations. 
And Gary Essenpreis 
has been promoted to 
production manager. He 
will be responsible for 
the manufacture and 
assembly of ALG arcade 
games at the company’s 
Albuquerque plant. 


Tornado Table Soccer presented Cleveland Coin with its 
“Distributor of the Year” award at the AMOA show. Pictured 
in the Tornado booth, (I-r): Tornado tournament director 
Dave Courington; Cleveland Coin president Ron Gold; CC sales 
manager (Detroit) Tom Stewart; CC vice president Herman 
Fox; and Tornado president Ed McCloud. 
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Collegiate pinball tourney 
coming to New York 


Alpha-Omega Amuse- 
ments, among the lar- 
gest distributors of video 
games and pinballs to 
colleges, will sponsor the 
first-ever All-Collegiate 
Pinball Championship at 
New York City’s Park 
Central Hotel on Feb. 5. 
Over $5,000 in prizes will 
be awarded, according 
to Alpha-Omega presi- 
dent Frank Seninsky. 

He says pins like Ju- 
rassic Park, Indiana 
Jones, and The Twilight 
Zone have college stu- 
dents playing pinball in 
record numbers. “This 
surge in college pinball 
play has created a need 
for organized pinball 
leagues and tourna- 
ments,” Seninsky noted. 
“Alpha-Omega Amuse- 
ments recognizes this 
need and is organizing 
fall pinball tournaments 
at college game room 
locations.” 

There is no entry fee. 
Each qualifying round 
builds toward the end-of- 


Big happenings 


Quick Silver Develop- 
ment Co. has concluded 
a reciprocal deal with 
U.K.-based Sound Lei- 
sure to exclusively dis- 
tribute Sound Leisure’s 
jukebox line in America. 
In return, Sound Leisure 
will manufacture and 
distribute some of Quick 
Silver’s games in Eu- 
rope, starting with the 
redemption games Quick 
Change and Turbo Pusher. 

Quick Silver has also 
signed two “major deals” 
with, it says, “a leading 
Japanese company’ to 
manufacture Quick 
Change and Turbo Push- 
er for Japan and parts of 
Asia. Quick Silver offi- 


semester crowning of 
the “All-Campus Pinball 
Champ,” who will be 
awarded a specially de- 
signed pinball trophy. 
Every participant ofa 
qualifying tournament 
earns free admittance 
into the All-Collegiate 
Pinball Championship, 
the largest college pin- 
ball competition ever 
held. 

First prize is round- 
trip air and a seven-day 
stay for two in Cancun, 
Mexico. Second and 
third prizes are round- 
trip air fares and four- 
day stays for two in San 
Juan, Puerto Rico and 
Paradise Island, Baha- 
mas, respectively. The 
event will take place 
during PAPA’s world 
pinball championship, 
but it’s a separate com- 
petition. (Seninsky is 
PAPA vice president.) 

For more information, 
contact Alpha-Omega at 
(908) 287-4990. 


at Quick Silver 


cials declined to reveal 
the identity of the com- 
pany. 

In other news con- 
cerning Quick Silver, it 
has named Michael An- 
sell director of market- 
ing and sales. He has 
over 18 years of experi- 
ence in the coin-op in- 
dustry and is the owner 
of Quick Silver’s U.K. 
associate company, Lords- 
vale Leisure. And Quick 
Silver has moved to a 
new 15,000-square-foot 
facility. The address is 
620 Marina Blvd., San 
Leandro, CA 94577. The 
phone and FAX numbers 
are (510) 895-9699 and 
(510) 895-9747. 
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AAMCF co-sponsors child abuse pr evention ae 


The American Amuse- 
ment Machine Charita- 
ble Foundation (AAMCF) 
recently served as a 
sponsor of the National 
Committee for the Pre- 
vention of Child Abuse’s 
(NCPCA) Gold and Sil- 
ver Ball. It took place at 
the Four Seasons Hotel 
in Chicago. 

AAMA executive di- 
rector Robert Fay and 
assistant Michele Piazza 
represented the associa- 
tion at the event. Atten- 
dees included singer/ 
songwriter Michael Bol- 
ton, NCPCA national 
honorary chairman; NBA 
players B.J. Armstrong 
and Mitch Richmond, 
recipients of the 1993 
NCPCA Special Friend 
Award; and members of 
Chicago society. 

Ball attendees were 
also given the opportuni- 
ty to raise more money 
for the cause by purchas- 
ing tokens to play two 
pinball machines, donat- 
ed for the event by Frank 
Gumma Jr. of American 
Vending Sales. “The ma- 
chines were a huge hit at 
the ball,” Fay said. “It 
was really interesting to 
see all of these people, 
attending a formal event, 
getting excited about 
playing coin-operated 
games.” 

Though this was 
AAMCF'’s first year as a 
ball co-sponsor, the asso- 
ciation between the two 
organizations goes back 
a number of years. Six 
years ago AAMA and 
NCPCA launched a pos- 
ter series designed to 
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AAMA's Bob Fay and Michele Piazza (fourth from left) with singer Michael Bolton and members 


of the NCPCA staff. 


promote positive parent- 
child relationships, and 
to raise public aware- 
ness of child abuse pre- 
vention. Celebrities par- 
ticipating in the program 
have included Fred Sav- 


age, Patrick Ewing, and 
Bo Jackson. The 1994 
poster spokesman is in 
the process of being 
selected. 

Fay summed up the 
NCPCA ball by saying, 


“This gave AAMCF the 
opportunity to be recog- 
nized for its continued 
efforts toward the fight 
against child abuse.” 





S*TJ installs new high-speed modem 


Star*Tech Journal, 
which has the industry's 
only full-time (24 hours a 
day, seven days a week) 
computer bulletin board 
system dedicated to 
coin-op servicing, re- 
cently installed a new 
state-of-the-art, high- 
speed modem. The sys- 
tem can now support a 
higher throughput via 
the Hayes Optima 144 
modem. 

What does this mean 
to the user? Just about 


22 


any hardware set-up can 
sync with the BBS and be 
optimized to operate at 
its full potential. Since 
the user’s communica- 
tions software can now 
be configured for the 
highest rate achievable, 
there is less connect 
time and, therefore, less 
expense while down- 
loading files or reading 
messages from the sys- 
tem. 

The BBS is maintained 
by Star*Tech Journal for 


dissemination of service 
information, which is 
gathered from the field 
and presented to sub- 
scribers free of charge. 
Currently there are 
hundreds of operators 
worldwide, as well as 
distributors and manu- 
facturers, who log onto 
the system at regular 
intervals. 

For more information, 
call Star*Tech Journal at 
(609) 662-1080 or FAX 
(609) 662-0537. 
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Industry brings joy to ill child 
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From left: C.A. Robinson's Ira Bettelman; Midway's Roger 
Sharpe; Cheryl Reynolds; George Willey; Andy Reynolds; and 
Make-A-Wish’'s Marlene Eckert and Fred Johnson. 


George Willey, a 13- 
year-old boy diagnosed 
with a life-threatening 
illness, made it known 
that his fondest wish was 
to have his own arcade 
version of Mortal Kom- 
bat. His wish was recent- 
ly granted, thanks to 
Midway Mfg. Co. and the 
Make-A-Wish-Founda- 
tion of Orange County. 

The presentation took 
place at the Los Angeles 
office of distributorship 
C.A. Robinson. Midway 
marketing director Roger 
Sharpe flew out from 
Chicago for the occasion. 
Present from Make-A- 


AMOA honors Bohrer 


Wish were board mem- 
ber Marlene Eckert, who 
arranged the whole af- 
fair, and executive direc- 
tor Fred Johnson. 

George’s mother, Cheryl 
Reynolds, said, “It’s been 
an incredible experience 
for George. He feels spe- 
cial and cared about.” As 
for the game, she said, “I 
think it’s harmless. After 
all, my generation grew 
up on ‘Road Runner’ car- 
toons, and we turned out 
just fine! The graphic 
realism and outrageous 
action are why kids love 
Mortal Kombat.” 





Wally Bohrer of Hastings Distributing, who's held seemingly 
every possible position in his 20-plus years of AMOA involve- 
ment, was honored for his tireless work at the Expo ‘93 busi- 
ness meeting. In recognition of his leaving the AMOA board, 
immediate past president Craig Johnson presented Bohrer 
with a beautiful silver bowl. Pictured next to Bohrer is first 
vice president Tami Norberg-Paulsen. 
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Rowe does it again 
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Rowe International continues to have a stranglehold on the 
AMOA award for “Most Played Jukebox.” They won it again in 
1992-93 for the CD LaserStar. Pictured by the award are 
Rowe president Jim Gang (I) and senior vice president Joel 


Friedman. 





IFPA stages tournament 
at AMOA show 


More than 200 players 
took part in the first- 
ever IFPA Pinball Shoot- 
out at AMOA Expo ‘93, 
with four new pinball 
machines up for grabs. 
They played on 12 new 
games, three each from 
IFPA’s four manufactur- 
er sponsors: Williams, 
Bally, Data East, and 
Premier. 

Competition, which 
was open only to AMOA 
member operators, their 
families, and employees, 


went on throughout all 
three days of the show. 
The first two days con- 
sisted of qualifying 
rounds, with the 32 high- 
est-scoring players ad- 
vancing to the finals on 
Saturday. The four prize- 
winners were Steve 
Epstein of The Broadway 
Arcade, Chuck Cross- 
white of Fun-N-Games, 
Keith Snedeker of Amuse- 
ment Services, and Ron 
Steinkamp of Prugh 
Enterprises. 





IAAPA christens L.A. 
Convention Center 


In mid-November, the 
expanded Los Angeles 
Convention Center played 
host to the 75th Inter- 
national Association of 
Amusement Parks and 
Attractions (I[AAPA) con- 
vention and trade show. 
It was the first show held 
in the 810,000-square- 
foot facility, which took 
four years and $500 mil- 
lion to build. 


The IAAPA show 


boasted nearly 2,500 
booths and over 800 ex- 
hibitors. The association 
is the largest interna- 
tional trade association 
for the world’s amuse- 
ment facilities, repre- 
senting over 3,400 mem- 
bers in some 61 coun- 
tries. 

We took out a booth at 
the show and will have 
complete coverage in 
the January issue. 
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VIRTUAL REALITY 


This Landing 1S your Landing 


Virtua Reality has landed. And now you can 
experience the excitement. Introducing Visions 
of Reality Entertainment Centers. The first true 
and real adaptation of 
virtual reality technology. 
Designed to be a total 
interactive and completely immersive entertainment 
experience. Visions of Reality combines future- 
generation technology, in-store merchandising 
and the most dynamic interactive games ever 
experienced by anyone. This means high traffic 


and high profits. 


Give your customers a true virtual reality 
experience. They'll come back again and again — 
with their family and friends. By summer of 1994 
VOR Entertainment Centers will be in the top 50 
markets in the United States and 

in Asia and Europe. 

Don’t miss out. 

Virtual Reality 

is new and exciting. And Visions of Reality brings 
this exciting opportunity to you. Secure your future 
with Visions of Reality. Because this landing is your 
landing. Land a VOR Entertainment Center for your 


market today. 


VISIONS OF REALITY 


CORPORATION 


| 


All Demonstrations by Appointment Only. 
RESERVE YOUR APPOINTMENT TODAY, 
tal 1800:4876634 





BODY MATCH 


Simulators Intl. restructures 
under new corporate name 


The directors of Simu- 
lators International and 
its North American dis- 
tribution subsidiary, 
American Simulators 
Inc. in Miami, have com- 
pleted a restructuring of 
the business into a new, 
expanded entity named 
The FunTecnic Group. 

The FunTecnic Group 
will retain operational 
headquarters in Miami 
and continue the work of 
the simulator companies 
within coin-op children’s 
amusements. Addition- 
ally, it will bring greatly 
increased resources and 
energies to the develop- 
ment of new products 
and manufacturing tech- 
nologies, allowing better 
penetration of tradition- 
al and non-traditional 
markets. 

While continuing to 
manufacture its own 
products in Mexico, 
FunTecnic will also pur- 
sue contract fiberglass 
manufacturing and pro- 
duct assembly, both 


CCi gives award 


within and without the 
amusement industry. 
The company has associ- 
ate plants in Australia 
and Southeast Asia. 

The management of 
FunTecnic has been 
broadened. Linley Hughes 
continues as president, 
Campbell Bolwell as vice 
president of design, and 
Courtney King as vice 
president of sales and 
marketing. There have 
been two new appoint- 
ments: Trevor Trigg, 
controller, and Dean 
Ellerbusch, vice presi- 
dent of engineering. 
Manufacturing plant 
management remains 
under Hugh Jones and 
Bob Orchard, while Greg 
Cook continues as ser- 
vice manager for North 
America. 

The FunTecnic Group’s 
address is 7370 NW 36th 
St., Miami, FL 33166. The 
phone and FAX numbers 
are (305) 592-5932 and 
(305) 592-6041. 


JUNGLE TUMBLE 


16 EDGEBORO ROAD, 
EAST BRUNSWICK, N.J. 08816 
201-390-9009 © 1-800-462-COIN 





Coin Concepts Inc. recently gave its “Distributor of the Year" 
award to Entropy International at Taiwan's TAE show. 
Pictured are CCl's Jeff Lankiewicz and El president Tony Yeh. 
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25”’ Model 


33” Model 
50” Model 


CRIME PATROL 2 /s Diane: 


DRUG WARS BIG, SMALL OR KIT... CRIME PATROL 2, DRUG WARS will 
Update Kit ~~ >< continue the American Laser Games tradition of providing 

a io) okt-r-laaliare Met-luil-t-M lam: M-jP4-m COMilm@-lahmleler-lilelam-lalemelecele(-1 

Choose from 50”, 33”, and 25” monitor size. 






Wm YolOm-le-Melblac-lalihvame)el-le-lilale mel (al-)myAV Me Mel-l11(-\-mm ele mera) 
refresh those older games with the addition of a CRIME 
PATROL 2, DRUG WARS kit. The kit consists of a laser disc, 
o)ceyela-lnimer- [ge m-laceme|-(ere]e-1eh\(-Mer-|e)[al-) me |-ler-] (mm GolUm-1e-marel 
ig-TeLUlig-Te Mm (oma-1(0lgam igl-me)(eme|t-lem-laceMer-| ce Mm Mal) ag -mn Zel Ole e) 
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TWO-PLAYER LIVE MOTION PICTURE ACTION! 


Do you have the guts to take Crime Patrol to an International level and track the destructive wake 
eo) MLL (=ToF-] Mo [able f-m Comerol iia m-Viil-)a (er: Mm-lale me (-.-)@ce) am tal- Mel able Mer-1a (-) bra 


Floor Space Measurements: 


25” Model (27.5”w x 32”d) 


33” Model (32”w x 72”d) 
LASER GAMES ine 





! FOR DISTRIBUTION REFERRAL: 
LASER GAMES ine | 505-880-1718 


50” Model (47”w x 76”d) 
All models are 78” high. 





4801 Lincoln Rd. NE Leaders in Interactive Live-Action 
Albuquerque, NM 87109 Om ke-\Vae 
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Crime Patrol 2, Drug Wats is a trademark and ©1993 of American Laser Games. All rights reserved. 
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Jaleco names Harat 


Nancy Hardt 





Jaleco USA has ap- 
pointed Nancy Hardt to 
the position of coin-op 
division sales manager. 
She was previously a 
sales representative at 
Moss Distributing for 10 
years. 

In her new position, 
Hardt will handle sales 
to distributor accounts 
nationwide. She will be 
based in Des Moines, 
Iowa. Her office address 
is 1200 35th St., West Des 
Moines, IA 50265; the 
phone number is (515) 
221-1511. 





New AMOA Officers, vps, and directors 





At Expo ‘93, AMOA elected a new slate of officers and vice 
presidents. Pictured, (I-r): R.A. Green Ill, president; Tami 
Norberg-Paulsen, first vice president; Doug Gapter and Doug 
Minter, vice presidents; and Jerry Derrick, secretary. Not 
pictured: officer Randy Chilton, treasurer; and vice president 


Jim Reed. 





Also elected at Expo ‘93 were 10 directors to the board. 
Pictured, (I-r): Bill Beckham, Jim Lacost, Ralph Ceraldi, Robert 
Correa, Mike Leonard, and Charles Leininger Sr. Not pictured: 
Frank Seninsky, Jim Thorpe, Glenn Anderson, and Ross 
Todaro. 
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Three cheers for Strata 
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To help promote its new video game, NFL Hard Yardage, 
Strata brought some of the L.A. Raiderettes by its AMOA 
show booth. Pictured with Raiderettes Annette, Christina, 
and Lisa are, (I-r): Strata's Alicia Sadoff, Steve Jaskowiak, Jim 
Zielinski, Jane Zeto, and Elaine Ditton. 


In other news 


e The city of Santa 
Barbara, Calif., has in- 
troduced for adoption a 
favorable redemption 
ordinance to replace one 
that, for many years, has 
outlawed redemption 
and ticket-dispensing 
amusements. Bob Sny- 
der & Associates, games 
consultants in Walnut, 
Calif., coordinated the 
effort and assisted the 
city staff in suggested 
ordinance language. 

e Two address changes: 
ARMS International (for- 
merly a division of Boni- 
ta Marie) has moved to 
170 N. Oberlin Ave., 
Suite 18, Lakewood, NJ 
08701. The phone num- 
ber is (800) 771-ARMS. 
And Kiddie Rides USA 
has a new address: 3801 
E. 50th Ave., Denver, CO 
80216. The phone num- 
ber is (303) 399-7191. 

e Merit Industries has 
extended its customer 
service and sales hours. 
Sales information and 
technical support will be 
available from 8:30 a.m. 
to 7 p.m. EST, Monday 
through Friday. The toll- 
free customer service 
and sales numbers are 
(800) 445-9353 and (800) 
523-2760, respectively. 
“Now there will be plenty 
of time for all our cus- 


tomers to reach us at a 
time more convenient to 
them,” said national cus- 
tomer service manager 
Jim Kelly. 

e Rick Barber has 
resigned as president, 
chief operating officer, 
and director of Video 
Lottery Technologies to 
pursue other interests. 
“Mr. Barber was one of 
the company’s founders 
and a valued colleague. 
We wish him the best,’ 
said VLT chairman of the 
board Dan Bower. 

e Play Meter extends 
its sympathies to the 
family of Martin Kallsen, 
who recently died at the 
age of 81. An operator in 
the Worthington, Minn., 
area for 35 years, Kallsen 
was a Charter member of 
the Minnesota Oper- 
ators of Music and 
Amusements (MOMA). 
He also served as its 
president and executive 
director. 

e Drews Distributing 
Co. will stage an open 
house on Dec. 9 from 8 
a.m. to 5 p.m. The site is 
the Sheridan Hotel in 
Columbia, S.C. The new 
Blitz games will be fea- 
tured: Bank Robber II, 
Mega Strip, Mega Double 
Progressive, and Mega 
Teaser. |! 
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Compiled by the 
editors of EuroSlot 


SERBIA 


Gambling machines 
are still partly operat- 
ing in Serbia, according 
to reports from Bel- 
grade. The extreme 
inflation—the govern- 
ment has just issued 10 
billion dinar banknotes 
that have the value of 
around $30, but only on 
the morning of issue— 
means that by the time 
this news item is read, 
a further 90 percent in- 
flation will have taken 
place. 

This has not stopped 
the video poker ma- 
chines from operating, 
nor has the extreme 
poverty of the people. 
Programs have been 
locally modified, enab- 
ling operators to still 
take a profit of around 
$600 a month from the 
machines. 

One of the biggest 
problems for the indus- 
try to overcome is the 
cost of fuel, due to the 
embargo. The service of 
technicians or collec- 
tors is made very diffi- 
cult, especially for those 
machines situated some 
distance from the oper- 
ator’s base. At the same 
time, if the police find 
fuel in spare cans or 
bottles in the rear of 
cars they can confiscate 
it. This means that ma- 
chines are only in oper- 
ation if they are literally 
within a cycle ride of an 
operator's base. 
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INTERNATIONAL NEWS 


FINLAND 


The Finnish company 
RAHA-Automaattiy- 
hdistys, which operates 
nearly all of the coin 
machines in the coun- 
try on behalf of chari- 
ties, has opened the 
third of a proposed 
chain of arcades in Fin- 
land. There have never 
been arcades before in 
Finland, although 
RAHA does have 16 
“mini-casinos” in oper- 
ation. 

The arcades contain 
all the regular equip- 
ment, including video 
games, pinball ma- 
chines, and shooting, 
driving, and novelty 
games. The first arcade 
was opened in Helsinki 
on Oct. 1; the other two 
were opened in Tam- 
pere and Lahti. There 
are plans to open “sev- 
eral more” arcades 
within the next 12 
months, according to 
Matt Takala, director of 
industrial operations 
for RAHA. 


CZECH 
REPUBLIC 


Before the separation 
of the old Czechoslo- 
vakia, machines had to 
be approved by a cen- 
tral organization based 
in both cities. But since 
the split into two coun- 
tries, approval granted 
in one country no long- 
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er applies in the other. 
As of Dec. 31, any ma- 
chine operating in the 
Czech Republic with a 
certificate of approval 
from Piestany, home of 
the Slovak test insti- 
tute, is illegal. It must 
have the approval of 
the Czech test institute 
in Prague. 

According to infor- 
mation from the Czech 
Republic, some compa- 
nies are taking exces- 
Sive profits by making 
desperate customers 
pay very high charges 
to adapt a machine to 
the requirements of the 
Prague testing insti- 
tute. It is suggested that 
these companies are 
Dutch by influence, but 
this has yet to be estab- 
lished. 


SLOVAKIA 


The local magistrate’s 
tax for gambling ma- 
chines was raised by 
100 percent recently, 


from $600 to $1,200 a. 


year. Operators who 
sited machines after 
Sept. 1 now have to pay 
$600 for the second half 
of the year, up to Dec. 
“4 

New laws are expect- 
ed to regulate gambling 
machines in a more 
sensible way, but it isn't 
certain when and how 
the Slovakian parlia- 
ment will pass them. It 
appears that some of 


the old Communist phi- 
losophy remains, and 
this has been height- 
ened by news that the 
central tax collector’s 
office is proposing that 
an extra tax of $600 a 
year be collected from 
gambling machines. 
This is apparently still 
floating around parlia- 
ment aS a serious sug- 
gestion. 


RUSSIA 


Redemption is not 
completely alien in the 
Russian market, al- 
though it may be a long 
way from high-density 
concentration. PMS 
International, the Bri- 
tish-based soft toy sup- 
plier, found at the 
EELEX show in St. 
Petersburg that there is 
still a market. 

The company’s David 
Scoggins told EuroSlot 
that he already had 
some contact with the 
Russian market prior 
to the show. There are 
some redemption ma- 
chines in arcades and 
underground stations, 
but a significant market 
exists in ordinary shops 
and stores in Russia. 
“The redemption busi- 
ness so far is all in 
cranes, Scoggins said. 
“The ordinary Russian 
finds them a little ex- 
pensive for their pock- 
et, but nevertheless 
they are there.” 
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VENUE / MARCH 25 TO 29, 1994 FROM 10:00 A.M. TO 6:00 P.M. AT CETRA EXHIBITION HALL, AREA A 


INTERNATIONAL NEWS 


SOUTH 
AFRICA 


A new law that will 
change gaming ma- 
chine regulations is 
expected in South 
Africa after April 1994. 
There is widespread 
speculation that the 
regulations will only 
permit machines in 
registered clubs, with 
the profits going to 
members of the clubs 
for improved facilities. 
It is thought that opera- 
tors would still be able 
to own and operate the 
machines in the clubs, 
but on a rental basis 
with a fee for service. 


BULGARIA 


Bulgaria is clamping 
down on gambling ma- 
chines and stopping 
imports unless they 
have been tested and 
passed by the Bulgarian 
Committee of Stan- 
dardization and Metro- 
logy in Sofia. Jordan 
Jordanov, president of 
the committee, told 
EuroSlot that as of July 
1, 1993, operators were 
given three months to 
submit every model of 
machine for testing and 
approval. Any ma- 
chines still in operation 
after Oct. 1 without cer- 
tification would be ille- 
gal. 
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Jordanov said it was 
clear that there would 
be many illegal ma- 
chines in operation, 
and that the authorities 
would begin to take 
action. 

Twenty-four “parame- 
ters” had to be satisfied 
by the testing, the key 
ones being that no 
machine should exceed 
five years in age and 
that all machines should 
pay out a minimum of 
90 percent of the input. 


SINGAPORE 


A sales office has 
been opened in Sing- 
apore by Leisure and 
Allied of Australia fol- 
lowing conclusion of a 
deal with Village-Road- 
Show, the Australian- 
based cinema company. 
Village has concluded a 
major deal to open a 
series of multi-screen 
cinemas in Singapore 
and Bangkok. Leisure 
and Allied has an 
agreement to supply 
machines to the cinema 
complexes. 

This provided suffi- 
cient potential to open 
an office there, added 
to business that Leisure 
and Allied already has 
in Singapore. Juan 
Uribe, former manager 
of the company’s office 
in New South Wales, is 
in charge. 
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DENMARK 


It is reported that 
pool tables are becom- 
ing more popular in 
Denmark. Over the 
past 12 months the 
market has expanded 
by as much as 20 per- 
cent, and it is thought 
that it currently holds 
about 3,000 tables. The 
ceiling is expected to 
be at least another 
1,000 units. 

The price per play is 
from five Krowns (75 
cents) up to aS much as 
10 Krowns in city cen- 
ters. The table is of the 
British small-pockets, 
small-balls variety. It’s 
principally brought in 
from Hazel Grove or 
NSM in Germany. 


AUSTRALIA 


A. Hankin and Co. is 
set to open Australia’s 
second-largest arcade 
in Melbourne. It will be 
in the High Point shop- 
ping mall owned by the 
Susan Group, which 
has a series of high- 
class women’s clothing 
shops in Australia. 

The arcade is expect- 
ed to be operating by 
the end of the year. It 
will cover 17,000 square 
feet, a little less than 
the arcade at the Mi- 
randa Shopping Centre 


in Sydney. The Mel- 
bourne arcade is ex- 
pected to contain not 
just coin machines but 
also a carousel, a train 
ride, and other small 
amusement park fea- 
tures. 


FRANCE 


Avranches Automa- 
tic, the Normandy- 
based distributor and 
manufacturer of N’Styl 
cabinets, has announc- 
ed that it will move into 
the distribution of bub- 
ble gum machines. For 
many years Avranches 
has resisted the move 
into this sector, but has 
now finally bowed to 
the pressure provoked 
by legislation. This 
means there are no 
payout machines in the 
country, except for 
those operated by the 
traveling fraternity, 
which vigorously lob- 
bied for the right to 
operate pushers and 
the like in mobile 
arcades. 

Avranches will im- 
port the machines at 
first and possibly later 
move into their manu- 
facture if it is seen as 
being worthwhile. 
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MACHINE 
SHOW 


RIMINI EXHIBITION 
CENTRE (ITALY) 
17/20 MARCH 1994 


OPENING HOURS: 
10,00 a.m./6,00 p.m. 


Organized by 
FIERA DI RIMINI 


with the collaboration of 
SAPAR-AGIS 


WHAT'S ON SHOW? 


= Amusement machine 
video-games, flippers, 
juke-boxes, video juke-boxes 


= Billiards, carom biliards 
BT Tea corey ielel mrele) (-t- 
= Kiddie rides 


= Various kinds of equipment, 
accessories and spare parts 


= Vending machines 


= Furnishing and safety 
systems for 
amusement arcades 


The venue 

in Europe 

ol miitcmliieilelile 
vending 

and entertainment 
machinery 
business 








Bonnie Theard 
Managing Editor 
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UP FRONT 


Collected thoughts on 
gaming and seminars 


he last seminar at AMOA Expo ‘93 
was “Video Gaming: What’s Hot? 
What's Not?” As I sat in that seminar, 
Surveying the small crowd (about 50), 
I harkened back to the heady days of 
video gaming interest. Back then (not 
long ago) well over 100 people 
crammed into the room while others 
in the hallway strained to hear the 
panel members impart information. 

Will we ever see that level of interest 
again? There are no crystal balls 
handy, and life is full of surprises, so 
the answer is unknown. 
AMOA’s new Legal 
Gaming Committee is 
taking the right steps to 
coordinate and dissemi- 
nate material that will 
be helpful to the cause. 
It deserves the indus- 
try s full support and 
cooperation. 

What kind of feed- 
back is the trade press 
getting? Our new FAX 
Poll recently featured 
questions on video gam- 
ing and only one came 
back to us, aS opposed 
to a flock of responses 
to questions on video 
game violence. That tells us something. 

State associations have a difficult 
time drawing members as it is. 
Assessments are needed to fight off 
unfair taxation in the form of excessive 
license fees, as well as to fight for video 
gaming. 

Operators do not want to let go of 
gray area games. The games have been 
too lucrative and locations want them. 
Despite having to look over their shoul- 
ders to see if law enforcement is decid- 
ing to crack down, a large percentage 
of operators still deal in gray games. 

A number of states may yet adopt 
some form of video lottery, but may go 
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with a Video Lottery Technologies-type 
all-in-one system as was just put in 
place in Atlantic Canada, or a system 
from GTECH, the formidable lottery- 
connected company. 

It's discouraging that a state such as 
Maine did not pass a video gaming bill 
this year, with possibly up to 40 percent 
of the proceeds going to the state after 
customer payouts. 

I fear that many operators are not 
far-sighted. They are thinking about 
how many Mortal Kombat II and Super 
Street Fighter II games they will be able 
to buy, without seeing the big picture. 
They are not making adjustments as 
the industry changes. 

Riverboat gaming and Indian gaming 
will continue to grow, fueling the inter- 
est of neighboring states. Riverboats 
are a “destination” and are therefore 
not considered as undesirable as a few 
poker games at the corner tavern. I 
don’t share this opinion, but it is the 
perception, one reiterated to me by a 
legislator from Illinois at the 1992 
Riverboat Gaming Congress & Expo. 
Gaming can be tolerated if it’s not next 
door—sort of like a minimum-security 
prison. 

Sins of omission: It there was one 
glaring error in the seminar program 
this year, which offered a meager six 
sessions, it was the absence of a 
redemption seminar. 

Redemption equipment has domi- 
nated the exhibit floors at the AMOA 
Expo and ACME for two years running 
and it seemed unthinkable to pass it 
by. 

There are a number of other topics, 
such as price per play and shared rev- 
enue, that could be expounded upon in 
a session that would draw good atten- 
dance. There will be other opportuni- 
ties in the future; I hope some of the 
industry's meatier topics find their way 
into seminar programs next year. 
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Valley's “League Machine” 
making big impression 








AUTOMATE 
SCORING 


Valley Recreatiof®’ Prog@uct | Ni Valley's Dick 
one of the @@es | O iis Shelton and an 
manufacturers j f | << Son Schroeder at the 
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Operator earnings 
went up 20%. 


Same thing happened at “Bogart’s,” 
“Fitz’s” & “Bumper’s.” And it’s a 
pretty safe bet that the same thing’s 
happening at a few thousand other 
bars around the country right now. 
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machines and 
you’re all but 
guaranteed a 
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most older model Cougar machines. 
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"There was 


We had an 
a doubt?" 


independent 
testing agency 
conduct a 12- 
week test in 4 
bars ... Cougar 
machines without XN 
Ernie versus our 
new Cougar 
machines with Ernie (along with 
in-bar promotional materials). 


The results were more than just a 
little impressive. We’d expected 
some increase. But 19.6%? We 
didn’t believe it at first, so we extend- 
ed the test another 4 weeks. The 
conclusions were solid. 


But you have to put Ernie both in 
— and on — your Cougar Dart 
machines. The test results made it 
very clear. To achieve the 20% earn- 
ings increase, operators must put up 
our promotional materials to call 
attention to the machine’s new fea- 
tures .... posters, side characters ... 
whatever space allows for. 
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Promotional materials FREE for 
a limited time ... Just ask for a 
promotional packet when you take 
delivery on a new Cougar Darts 
machine or purchase 
an update kit. = 
See yournear- “jum 
est authorized es 
Valley Cougar 
Darts distribu- 
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Or call us for 
more informa- 
tion and the 
name of the 
distributor 
nearest you. 
Ernie may not 
be the kind of 
character you’d 
want living in 
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your neighborhood ... 
but you definitely want him in 
your Cougar Dart machines. 
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“Before we could even sit down, 
the bar owner had complimentary 
drinks at the table, was motioning 
to the waitress for a fresh bowl of 
popcorn, and was turning down 
the jukebox so we wouldn't be 
bothered. Diana and Fergie 
wouldn't have been treated as 
well!” 

That’s what Tammy Watson of 
Hanson Distributing in Minne- 
apolis had to say about her first 
hands-on experience with league 
locations. Tammy was with Dawn 
Orloff, league coordinator for 
Dahlco Vending and a good 
Valley dart machine customer. 
Dawn was showing Tammy the 
league ropes as part of an infor- 
mal training program this past 
Summer. 

Then, according to Tammy, the 
bar ownér sat down with them 
and the questions started: How 
quickly could leagues get going 
this year? When would he get 
posters? What could he do to 
help? “Obviously, leagues meant 
a great deal to his business, far 
more than I ever realized,” said 
Tammy. “And we experienced 
something similar as we went 
from one location to the next.” 

Leagues mean as much to 
many bar owners as they do to 
their operators: It’s not the cash 
box income from league play 
alone that interests most location 
owners, it’s also the increase in 
food and beverage sales that 
come with leagues. 

And that’s the reason leagues 
of all kinds are such a powerful 
tool for many operators. 

It’s also a good part of the rea- 
son Valley, with roots that stretch 
nearly 50 years deep in the busi- 
ness, has made leagues and all it 
takes to run them its primary 
emphasis. 

The Valley League Machine— 
everything operators need to 
maximize league profits—in- 
cludes three basic concepts to 
operating successful leagues: 








James Griffiths, vice president, interna- 
tional operations. 





Mark Boehman, international opera- 
tions. 


reliable equipment, powerful pro- 
motions, and automated league 
management. 

Valley has structured its entire 
company around providing these 
three things to all league opera- 
tors. And, in what's come to be a 
Valley hallmark, the company 


has tried to make it possible for 
non-Valley operators to be able to 
use portions of The League 
Machine. For example, Valley's 
League Machine Automated 
Scoring System can be used with 
any manufacturer’s equipment. 
More about that later. 

Marketing manager Scott 
Schroeder explained more about 
the system: “Over the years, we 
learned a lot about leagues—from 
operators, from players, and a lot 
the hard way. Some things were 
just little tricks of the trade, some 
were fairly major innovations. But 
they all add up. 

“We saw operators in one part 
of the country doing one thing 
that increased earnings, opera- 
tors in another part of the coun- 
try doing something else that 
saved time or costs, and things 
going on overseas that worked 
great and weren't being done 
here at all. But no one had ever 
put all of the money-making and 
money-saving elements togeth- 
er—until Valley, that is.” 

Thus came The League Ma- 
chine. Since reliable equipment is 
a Valley forte, that’s the first of 
the three elements operators 
need to maximize league earn- 
ings. Valley has a reputation for 
producing solid pool tables and 
dart machines, and the company 
has been fine-tuning them for 
better league performance. 

How? There are the obvious 
things, like the score sheet drop 
box in the side of the dart 
machine in addition to less obvi- 
ous things like MET independent 
lab approval (certification of com- 
pliance to UL 22 standards). 

Valley recently unveiled a new 
line of pool tables so operators 
could open up new league loca- 
tions or better satisfy their 
upscale locations. Called the 
Image Series, the new tables 
were designed to fit the decor of 
the bar or restaurant they're in. 
There are four models: sports 
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bar, country-western, traditional, 
and contemporary model. They 
turned heads at the October 
AMOA show. 

Bruce Allen, pool table plant 
manager in Bay City, Mich., 
pointed out some of the improve- 
ments to make Valley's products 
more tournament- and league- 
compatible. “Even though the 
imported Italian slate is all pre- 
cut and ready to install, we check 
each piece for flatness and grind 
where necessary to 1/10,000th of 
an inch tolerance to assure 
absolute professional player flat- 
ness. League-level players can 
tell the difference.” 

He continued, “For operators, 
we ve designed in things like sin- 
gle-screw-removal pocket liners 
for quick and easy changes and 
unitized coin equipment assem- 
blies to minimize repair costs if 
there's a break-in.” 

Gary Ebanks, dart game plant 
manager in Sycamore, Ill., echoes 
similar praise for Valley's empha- 
sis on league-quality equipment. 
He explained, “For example, our 
ribs that hold all of the segments 
together in our targets are 60 
percent thinner, which provides 
30 percent more hitting area and 
fewer deflected darts. We offer 
both the standard red and blue 
targets and—for player areas that 
prefer them—four color targets 
that closely resemble bristle 
boards. Either way, they’re flush- 
mounted to eliminate shadows on 
the target and come with a five- 
year/50,000-game warranty.” 

Valley even manufactures its 
own pool cues in Shakopee, 
Minn., primarily to make sure 
that the cues they ship with their 
tables are commensurate with 
the quality of their tables. 
According to Dick Shelton, senior 
vice president and general man- 
ager, “The primary reason we're 
in the cue manufacturing busi- 
ness is SO we Can assure opera- 
tors of both league-level playing 
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Gregg Elliott, executive director, VNEA. 


Bruce Allen, plant manager. 


quality and longevity.” 

Shelton emphasized that the 
level of support—parts and ser- 
vice—has to be just as high as the 
level of product quality. That’s the 
reason Valley recently central- 
ized its service for all its products 
in Sycamore and expanded its 
service hours so operators can 
get toll-free service from 7 a.m. to 
7 p.m. 

Bob Corrigan, national service 
manager, made it clear that 
Valley does whatever it takes to 
live up to its reliable equipment 
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Claims. “We have a large, excep- 
tionally strong distributor net- 
work that provides parts and ser- 
vice for their customers and we 
rely heavily on them,” he said. 
“But operators can call us direct, 
too, if they can’t get the help they 
need when they need it.” 

Powerful promotions—getting 
players into leagues and keeping 
them—there is also a priority. 
You have to give players incen- 
tive. Valley is currently putting 
strong emphasis in this area. 
From what we're told, operators 
will be seeing more and stronger 
promotions. 

Schroeder told us, “Shortly 
operators will be seeing materials 
with a league promotion charac- 
ter and materials developed in 
concert with league operators 
Valley has been consulting with. 
There will be posters, banners, in- 
bar prizes, on-going tourna- 
ments...operators won't be disap- 
pointed.” 

He added that this year’s Valley 
World Cup Championships, long 
known to be one of the best dart 
tournaments in the industry, will 
be bigger and better than ever. 
It's even been given a special 
name, The ‘94 Valley Gold. There 
are trips to Las Vegas and 
Europe, all kinds of prizes, better 
organization than ever, and 
reduced eligibility requirements 
for operators who want to partici- 
pate. 

Of course, Valley has always 
been a strong player when it 
comes to league support. For 
example, Valley established the 
Valley National 8-Ball Association 
(VNEA) some years back. The 
VNEA is now over 50,000 players 
strong and growing faster than 
ever. VNEA’s director, Gregg 
Elliott, said, “Operators can 
expect to be seeing much more of 
VNEA in the future. We're more 
active, providing more operator 
support, and investing more than 
ever.” L] 
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At the Mars Eiectronics booth, (I-r): Bill 
Millette, Frank Fabian, and Jerry Carr. 


John Nicastro Ii (Il) and Dana Waggener 
Of WMS Gaming by the new Mardi Gras 
Magic. 
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The IGT crowd, all decked out in 
Western wear. 





Steve Kinder (I) and Vince DiVincenzo at 


the JCM booth. 
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Lottery conference 
draws top officials 


Members of the North Amer- 
ican Association of State and 
Provincial Lotteries gathered in 
Calgary, Canada, on Sept. 29.- 
Oct. 2 to exchange ideas and see 
new lottery-related product dis- 
played on the exhibit floor of the 
Calgary Convention Center. 

Gaming and Wagering Busi- 
ness, the gaming industry digest, 
sponsors the annual event. A 
seminar program populated by 
leading lottery officials is a high- 
light. This year, executives from 
50 lotteries in North America 
were in attendance. Topics ran 
the gamut, from video lottery to 
on-line keno games and account- 
ing services to marketing strate- 
gies. 

Noteworthy speakers included 
Fran Tarkenton, football Hall of 
Famer, who discussed maximiz- 
ing potential. Dennis McKnight 
focused on how trends in the next 
10 to 20 years will relate to lotter- 
ies. Dr. Ken Blanchard, author of 
the “One Minute Manager,” 


Jeff Boyle (I) and Jim Davey of Video Lottery Technology and the Winning Touch. 
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focused his comments on man- 
agement tools as they apply to 
lottery goals. 

Several coin-op companies dis- 
played video lottery terminals, 
among them Betstar’s Big Choice 
Casino, WMS Gaming's Mardi 
Gras Magic, Video Lottery 
Technology's Winning Touch, 
International Game Technology's 
Player's Choice, and Bally 
Gaming’s Game Maker. 

A number of companies were 
honored for sponsoring lun- 
cheons, speakers, social events, 
and receptions. Recipients were: 
Automated Wagering Interna- 
tional, GTECH, International 
Game Technology, and WMS 
Gaming, platinum sponsors; 
Autotote Lottery Corp., Scientific 
Games, and Spielo Gaming 
International, gold sponsors; and 
BARN Technologies, Dittler 


Brothers, Lottery Enterprises, 
Pollard Banknote, and Webcraft 
Games, silver sponsors. [| 
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bring you their Tales From The 
Crypt pinball machine. With j 
all the excitement and earning 
power you’d expect from an 
incredible pinball machine, 
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the Crypt Keeper along 
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YEAR IN 
REVIEW 


1995: The year of the “V" 


e’ve previously had the year of 
the crane, the year of the video 
game, even the year of the pin- 
ball. This time we will look back 
on 1993 as the year of the “V.” 

V? Some of the hottest topics 
during the year: video games and 
violence, virtual reality, vending, 
and value. The top story of the 
year would have to be the contro- 
versy of violence in video games. 
The top game was Street Fighter 
IT, but Williams’ Mortal Kombat 
generated the most headlines as 
it was targeted by newspapers as 
the most violent video game to 
date. 

And we were bombarded with 
huge, bold, screaming headlines 
like “Mortal Kombat takes on 
Street Fighter II,” “Too Violent for 
Kids?,” “Mortal Sin?,” and “Mortal 
Kombat: This Game is a Killer.” It 
didn't let up; instead, it gained 
momentum. Reporters all jump- 
ed on the bandwagon, claiming 
that video game violence was at 
an all-time high and that it was 
time to take action. 

In one rare newspaper article a 
youngster was given space to 
defend the games. He said, “Kids 
don't play the games just because 
of the violence. The colorful 
graphics and intricate fingerwork 
attract players. Also, when you 
play your game, it’s something to 
take your anger out on. It gives 
you something to do.” 

One reporter was so bold as to 
say that once parents actually 
played the games a common 
reaction was, “Is that it?” But that 
reporter's attempt at being fair 
was not the position taken by 
many. In fact, one mother, Lucia 
Herndon, said in an article she 
penned for the Philadelphia 
Inquirer, “I hate to sound like a 
person who yells before she is hit, 
but I’ve decided, without ever 
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seeing it, not to buy Mortal 
Kombat.” 

Unbelievably, this same con- 
cerned mother actually said of 
her son, “We are talking about a 
boy who watches Beavis and 
Butthead. He spends a lot of time 
using their trademark ‘heh-heh’ 
laugh and saying ‘cool.’” 

She continued, “Why are these 
two brainless beings tolerable 
while Mortal Kombat is not? 
Because Beavis and Butthead are 
obviously cartoons. Hopefully, 
there are not two 15-year-old 
boys in the world as ugly as they 
are.” Her demented reasoning 
only goes to illustrate how frus- 
trating it can be to deal with irra- 
tional people. 

The outcry in print against vio- 
lence in video games prompted 
Jack Rodios of CashBox Australia 
to warn the industry of repercus- 
sions to come. He explained, 
“Violence in today’s society is of 
great concern to just about every- 
one, particularly those bringing 
up children. It follows that we in 
the amusement machine industry 
should not be unduly surprised 
that violence in video games has 
become embroiled in the far big- 
ger debate over violence in soci- 
ety.” 

He continued, “Whether those 
who consider violent-themed 
videos damaging really know 
what they are talking about or not 
has little to do with it. The facts 
remain: 1) video games are be- 
coming increasingly violent and, 
2) while they continue to become 
so our industry will be a target for 
everyone in the community who 
believes that graphically depicted 
violence on a TV screen can lead 
to violence in the streets.” 

Gene Winstead, in a “Coinman 
Interview,’ addressed the prob- 
lem of violence like this: “I am 
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@ The 3-D polygon imaging and excellent sound effects keep players enthralled. 


@ The player can select from three levels of difficulty, CADET (easy), CAPTAIN (moderate) 
and ACE (difficult). 


@ Flight instructions are provided in the Cadet Level to help the player when enemy planes 


fire missiles or scatter chaff, or when the player needs assistance controlling their aircraft. 


w One of 15 ranks from TRAINEE to COMMANDER-IN-CHIEF is awarded to the player 
according to their skill. 
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When a player clears the ACE 
level, they must land on an 
aircraft carrier. If this landing is 
successful a Bonus Stage is 
awarded and.... 

the excitement continues. 
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1041 Ibs. (471.5kg) 
Dimensions: 
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amusement centers. 


concerned that the games depict 
something extremely violent. Is 
the violence a key element of 
game play? I don't think so; I 
think it can be toned down. We 
don’t need the sensationalism. 
When there is a public feedback, 
it’s going to be a bit late to change 
things.” 

Tom McAuliffe and Frank Ash 
of Champions Amusement had 
this to say on violence: “The 
entertainment industry plays a 
disproportionate role in influenc- 
ing the behavior of our young 
people. Video games, offered for 
play in arcades and other places 
children frequent, are open to all 
ages without restriction. This is 
the main difference between our 
industry and other entertainment 
vehicles where parents, the 
industry, or society have some 
control.” 

They continued, “Everyone is 
responsible for the children. The 
press has already featured sever- 
al articles on video game vio- 
lence. As the games escalate 
from the relatively non-contro- 
versial, the spotlight will be 
focused on our industry. It’s time 
for our industry to act responsibly 
and ‘do the right thing.” 

The controversy surrounding 
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Bumper Cars are a popular attraction in the new family 





Redemption offers extra value to customers. 


violence in video games prompt- 
ed Nintendo to announce that it 
would not sell Mortal Kombat for 
its home system with all the “fin- 
ishing moves.” Sega, on the other 
hand, wanted a dead ringer of the 
arcade version, blood and all. 
Sega tempered its decision to sell 
the violent version by announcing 
plans to offer ratings on its home 
games. The ratings range from 
general audience to adults only. 
Mortal Kombat, one of the first 
games rated by Sega’s indepen- 
dent advisory council, is rated 
MA-13 (parental discretion). 

‘Surprisingly, all the controver- 
sy only fueled Mortal Kombat’s 
popularity. When Mortal Kombat 
IIT was introduced at the AMOA 
show in Anaheim, Calif., there 
was little doubt that it was the hit 
of the show. Its tremendous fol- 
lowing was brought home by com- 
ments from kids at the show. 
How d they like it? “It’s the 
coolest game.” 


Virtual reality 


While we suffered the criticism 
of too much violence in games 
and newspapers made us wish 
video games weren't quite so 
real, there were those working to 
make them even more real with 
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virtual reality. Although we had 
seen Edison Brothers making 
serious inroads with the new 
technology, it wasn’t until the 
ACME show in March that many 
saw a sampling of what may be 
available to the average operator. 

Edison Brothers, in conjunction 
with Spectrum Holobyte and 
Paramount, planned to take Star 
Trek where it has never gone 
before—the mall. The venture is a 
store where you may enter the 
future and see a virtual Star Trek 
setting. Some of the attractions 
require the use of virtual reality 
equipment to let customers move 
through the setting as if really 
there. 

But projects like this are far 
from reality for operators. 

One system operators got to 
see at the ACME show in March 
was from VR8, which was touted 
as “virtual reality for the masses,” 
at a cost under $10,000. But the 
company was plagued with prob- 
lems and for all intents and pur- 
poses was out of business. How- 
ever, the company popped back 
and was showing product again at 
AMOA in October with vague 
explanations of what happened. 
While it’s still too early to tell 
what the company’s plans will be, 
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Vending name-brand food items is a popular idea. 


suffice it to say that its open for 
business. 

It could fairly be said that 
Alternate Worlds Technology is 
making a favorable impression. 
Shown at AMOA, attendees gen- 
erally named its games as their 
favorites in virtual reality. At the 
other end of the financial spec- 
trum was Visions of Reality, a 
high-end virtual reality system 
costing quite a bit. “This is a sys- 
tem for very specialized loca- 
tions,” said one operator. “I know 
most won't be able to touch it.” 

He added, “I can see potential 
in virtual reality but the fact is, I 
don't think we'll see much for 
quite a few years. Let’s face it, 
most operators are struggling to 
pay for regular video games.” 


Value 


When speaking of value in this 
day and age, we agree that cus- 
tomers in all industries are look- 
ing to stretch their dollars and 
get the best value they can. 

Redemption offers that extra 
value in the coin machine indus- 
try. An operator described it like 
this: “I define redemption success 
as having equipment in which I 
was Offered a reasonable return 
on investment and the final con- 
sumer would play, play, play if he 
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deemed his money well spent in 
entertainment value. In essence, 
the final consumer believes the 
value to be great. If the consumer 
believed value was offered in 
video games there would be an 
explosion in play also. Where is 
the value?” 

In a seminar at ACME, Rhonda 
Fletcher, Frank Seninsky and Sue 
Monday answered the question— 
Redemption: why now, why ever? 
They agreed that family enter- 
tainment centers are becoming 
very popular, replacing the old 
arcade image of a place where 
kids hang around. These loca- 
tions are fast becoming places 
where everyone in the family can 
pass a good time and leave with 
tangible rewards from the re- 
demption counter. They encou- 
raged operators to market their 
redemption. “People want the 
same experience they get ata 
major theme park on a smaller 
scale. You must create an excit- 
ing feeling and good signs telling 
customers what they can win,” 
explained Monday. 

Fletcher emphasized the value 
of promotions, like rewards for 
good report cards. She also noted 
that creative thinking applies to 
merchandise buying as well. “The 
key to customer satisfaction is 
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Operators like the new snack vendors. 


keeping them happy. Give them 
the merchandise they want,” she 
said. 

Seninsky said, “Redemption is 
not for the faint of heart. It 
requires hard work, but the 
rewards are certainly there.” 


Vending 


Vending generated more atten- 
tion in ‘93 from music and games 
operators, prompting Play Meter 
to devote a section on vending 
people and products. Don Hesch, 
in a “Coinman Interview,” offered 
this advice for operators looking 
to get into some type of vending: 
“Buy reliable equipment and go 
Slowly. Do your homework and 
learn before you go crazy and put 
a lot of equipment out there. It 
always looks easier than it really 
is. If you jump in too quickly, it 
can eat you up real fast.” 

He continued, “Vending is a 
capital-intensive business, and 
the returns are a little bit differ- 
ent. In music and games you're 
selling time, whereas in vending 
youre actually selling a product. 
You have to wear different hats.” 

The dollar coin was again pro- 
moted during the year. Although 
also significant for music and 
games operators, we ll discuss it 
here. Vending operators are pro- 
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Innovative Concepts in Entertainment Inc. 
1501 Kensington Avenue, Buffalo, New York 14215 
Phone: 1-716-833-0481, 1-800-342-3433 ¢ Fax: 1-716-833-1342 


BASKETBALL PLAYER RETIRES 
BASKETBALL GAME JUST GOT H 





Height Requirement 8’ 
(Adjustable to 9’) 

50% Quicker Assembly 
All Metal and Melamine 
Cage and Sides 

ONE BIG CHANGE... 


We Reduced The Price!! 


Space 
Requirements 
Height 8’-9’ 


Width 33” 
Length 9’ 10” 





Still The Only Game With A Multi-Positional Basket! 
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coin. 


moting it as strong as the music 
and games ones. “The dollar coin 
would allow us to move beyond 
the pricing restrictions that we 
have now,’ Hesch said of the dol- 
lar coin. 

Operators, undaunted by past 
lack of support, converged on 
Washington in May donning “I 
Support the Dollar Coin” buttons 
and armed with dollar coin mate- 
rials. Howard Cole of Cole 
Vending suggested, “Those few 
who are against the dollar coin 
will be sent a letter asking them 
to explain why they don’t support 
it. We want their reasons in writ- 


” 


ing. 
Other issues 


We talked about virtual reality 
as the latest and greatest new 
technology, but there’s more. 
Rumors of even more startling 
new technologies swept through 
the industry. 

We ve heard about the battle of 
who can do what on the phone 
lines. Boiled down to the street 
level, the phone and technology 
companies would like to ulti- 
mately transmit music and games 
over the phone lines and into 
your locations. 
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Operators flocked to Washington D.C. to push for a dollar 
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ing every year. 


So how far from reality is this? 
In May we learned that Sega was 
preparing to test a new video 
channel. Sega, Time Warner En- 
tertainment, and Tele-Communi- 
cations formed a joint venture to 
launch the channel, an interac- 
tive cable TV providing video 
games. 

After purchasing a Sega 
Genesis home arcade system and 
a special decoder cartridge, play- 
ers could select games and other 
program material from a menu 
on the screen. For a monthly fee, 
subscribers would have access to 
a well-stocked and constantly 
updated library of games. 
“Virtually every cable operator 
will be able to offer this exciting 
high-tech service now, without 
waiting for the new digital cable 
technologies,” said a senior vice 
president of TCI. 

Dave Stubblefield called the 
winter Consumer Electronics 
Show (CES) a “showcase of gal- 
loping technology.” There were 
18-inch satellite dishes, cars that 
roll their own windows up when it 
rains, and sunglasses that are 
actually televisions. Home sys- 
tems are using or planning to use 
sophisticated 32-bit systems and 
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The International Flipper Pinball Association (IFPA) is grow- 


are drawing more interested par- 
ties than Atari, Sega, and Nin- 
tendo. 


Outlook 


It is getting harder and harder 
to predict anything in this indus- 
try. New innovations and hot 
issues continue to make their 
presence known. After attending 
the Fun Expo in Nashville in 
September, I think I can say with 
a fair amount of certainty that 
family entertainment centers are 
on the rise. 

There were lots of attendees 
soaking up all the information 
they could before making a com- 
mitment. As the number of 
youngsters rises, the economy 
plunges, and parents opt to stay 
closer to home during vacations, 
large complexes—pocket parks— 
will house everything a family will 
need to have fun. There’s bumper 
cars and boats, games, redemp- 
tion, mini-golf, basketball, base- 
ball batting cages, food, and “soft 
play,” tubes and balls so inviting 
to very young kids. 

Because of the attention to 
pocket parks, I think we'll begin 
seeing a focus on equipment to 
stock them. Redemption games 
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will dominate our shows as it has 
done the last several shows, and 
we should see some outstanding 
offerings. 

Street operators will not be for- 
gotten as companies not concen- 
trating on virtual reality or 
expensive sit-down games see an 
opportunity to supply a definite 
demand. Street locations will still 
need good games, jukeboxes, 
pool tables, and dart games. 
Speaking of darts and pool, 
leagues and tournaments will 
become even stronger as opera- 
tors find value in promotions. 
Companies will also find better 
ways to get operators involved, 
making the paperwork much eas- 
ier to handle. 

I'm afraid that our industry will 
be under severe attack over the 
violence in video games issue. 
But it’s a Catch-22 situation: as 





more publicity is generated, the 
more the kids want to play those 
games! A great example is Mortal 
Kombat II, shown at AMOA. 
Every kid visiting the exhibit floor 
was drawn to the game. When 
asked what they liked, often the 
answer was “the violence!” It will 
be interesting to see if companies 
like Nintendo, after making a 
bold stand against selling Mortal 
Kombat for the home without the 
finishing moves, will decide to 
give the players what they seem 
to want and sell the same version 
as Sega. 

And how will the video game 
rating system work for Sega? 
Since the company opted to sell 
the violent, blood and guts ver- 
sion along with a rating system, 
will more companies elect to 
label the games? Or will it back- 
fire? One young AMOA show 
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attendee said, “I like seeing those 
ratings because then I'll know not 
to waste my time on the mild 
games. I like all that violence.” 

The issue will not go away, but 
how we handle it will make a dif- 
ference. We do influence chil- 
dren, no doubt, but we are also 
obligated to offer the best enter- 
tainment for the player’s money. 
If violent themes are the ones 
players are hooked on, I don't see 
veering from that course. 

At AMOA we saw some games 
with cutesy themes, much like 
Pac-Man during the space game 
blitz. Will one of these cute games 
change industry history? Only 
time will tell. 
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Down for the count 
but still in the ring 


South Dakota Sen. 
Lars Herseth (c) 
talks with Leoma 
Ballard of WVMVA 
and Dwight 
Wrangham of 
Dakota Music & 
Amusements. 


Let's pull no punches: 1993 was 
a dismal year for coin machine 
operators laboring to pass new 
video gaming legislation. An apt 
Summation: an outpouring of 
effort without tangible results. 

Following is a brief rundown of 
the year’s activity in the United 
States, and a recap of significant 
matters discussed at the AMOA 
Expo ‘93 seminar: “Video Gaming: 
What’s Hot? What's Not?” 
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The year in a nutshell 
Best bet to join the fold: West 
Virginia. Video lottery was sched- 
uled to expand from the test pro- 
gram at the Mountaineer State 
Park racing facility to a statewide 
program. The Lottery Commis- 
sion gave the nod, Gov. Caperton 
was for it, then controversy arose 
over the implementation. Would 
it be one manufacturer for the 
central computer system and all 
the terminals, or would it be a 
free market? The answer was a 

Surprise: one manufacturer. 
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A federal investigation into 
improprieties in the decision- 
making process complicated the 
matter. One Lottery commission- 
er resigned, the governor put the 
whole matter on ice, and then- 
Lottery director Butch Bryan 
resigned. Video lottery has since 
been approved for other state 
race tracks, but expansion be- 
yond that level may be long in 
coming. (Check the “News Bulle- 
tin” for the latest developments.) 


Near miss: Maine and Indiana; 
close, but no cigar. 

Watch out: South Dakota, the 
flagship of video gaming, is again 
under fire. At the start of the pro- 
gram in October 1989, the state 
received 22.5 percent of proceeds 
after customer payouts. The 
amount inched upward to 25 per- 
cent in 1991, 35 percent in 1992, 
then 36 percent this past March. 
In addition, license fees skyrock- 
eted. Unfortunately, legislators 
see video lottery as a cash cow. 

In other South Dakota develop- 
ments, the constitutionality of the 
public/private partnership video 
lottery was challenged but ruled 
valid in April. The Lottery 
Commission approved nickel 
play to allow players more enter- 
tainment time for their money. 

Just say “no”: Wisconsin citi- 
zens turned out in April to vote 
on a binding constitutional 
amendment to limit gambling 
and five referenda questions 
related to gambling activities. 
The final vote: 59 percent to limit 
gambling (dashing hopes of video 
gaming), 41 percent against. 

Success story so far: Louisiana 
went from zero to over 10,000 
video poker machines in one year 
in this public/private partner- 
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From left: Al Eggermont of Music Services & Vending, Chuck 
Leininger Sr. of CDL Music & Games, and Mike Anderson of 
MOMA. 


ship. Gov. Edwards would like to 
repeal the 1991 law that allowed 
the machines to become legal in 
the first place. His main gaming 
interest is in the soon-to-open 
temporary (and the future per- 
manent) casino in New Orleans. 

The law allows liquor-licensed 
establishments to have three 
games per location, except for 
race tracks and OTBs, which can 
have an unlimited number, and 
truck stops, which can have 50. 
Everyone and his brother-in-law 
wants to build a truck stop; many 
look like mini-casinos. 

As of Sept. 15, $5 and $10 bills 
can be used in the machines 
instead of only $1 bills. The 
Louisiana Amusement and Music 


Herseth. 


Operators Association had long 
endorsed such a measure for 
security reasons and the conve- 
nience of both the players and the 
locations. 

New rules down South: South 
Carolina approved new rules gov- 
erning the operation of legal 
gaming devices, limiting the 
number of machines to eight per 
location until July 1, 1994, and five 
after that date. 

An influx of newcomers in 
South Carolina’s video poker 
business installed large numbers 
of machines and caused public 
concern. License fees remain at 
$1,500 per machine, per year, 
with a maximum payout per play- 
er of $125 per 24-hour period. The 
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Dean Schroeder (I) of Musivend and South Dakota Sen. Lars 


state is gradually moving toward 
more regulation and electronic 
accountability in the future. 

Way out West: Oregon contin- 
ues with its Lottery-run program 
in which video poker machines (5 
per location) are leased directly 
from the manufacturers for 
placement in liquor-licensed 
establishments. While slow to 
start in 1992, the system is run- 
ning much smoother now. The 
coin machine operator popula- 
tion has nosedived while the 
Lottery employee rolls have 
increased. 

Dockside gaming: Mississippi's 
Gulf Coast continues to experi- 
ence an economic rebound 
thanks to dockside gaming; ditto 
for other parts of the state where 
gaming flourishes. August 1992 
marked the opening of the first 
casino; now there are over 11. 
The law does not limit the num- 
ber of gaming enterprises, just 
that they be over water. Seagoing 
vessels or casinos built on barges 
both qualify. 


Gaming seminar 
Dean Schroeder of Musivend 
Inc. in Sioux Falls, S.D., moderat- 
ed the seminar: “Video Gaming: 
What’s Hot? What’s Not.” The 
panel consisted of Mike Ander- 
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Robert Herman (I) of Ace Amusements and Dean Schroeder of Musivend. 





son, director of legislative affairs 
for the Minnesota Operators of 
Music and Amusements; Frank 
Blackburn, attorney in Baton 
Rouge, La.; Sen Lars Herseth of 
Houghton, S.D.; and Robert 
Correa of Hasvold Vending Co. in 
Sioux Falls, S.D. 

Anderson tackled the hot and 
cold aspects of video gaming, 
endorsing grass-roots, coalitions, 
consistent messages, and articu- 
late spokespersons as hot and 
important. High-priced lobbyists 
were among the out-of-fashion 
elements when it comes to pass- 
ing gaming legislation. 

Anderson's view on grass- 
roots? He quoted Tip O'Neil: “All 
politics is local.” “You can’t hire 
someone to get a law passed,” 
said Anderson. “You can’t buy a 
law. What you need to do is go 
talk to everyone who would bene- 
fit from a fair and equitable gam- 
ing situation. That's what we 
decided to do in Minnesota, 
change our focus and form a 
coalition of a much larger eco- 
nomic base.” 

Prime industries in Minnesota's 
coalition are hotels and motels, 
charities, local and county gov- 
ernments, and other entertain- 
ment associations. Local law 
enforcement can see the benefits 
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of a tightly regulated system. 
Minnesota’s message is not com- 
ing from only the coin machine 
industry. Instead, several indus- 
tries are united under the ban- 
ner, “Revenue for Mainstreet 
Minnesota.” The push for video 
gaming is now becoming a local 
and rural economic issue. 


but instead discuss jobs and the 
local economy. Those are the 
things that win elections. Re- 
member that a politician’s main 
objective is to be elected. It 
comes down to who has the num- 
bers and influence to help them 
get elected and re-elected.” 

Anderson advised being pre- 
pared to face surveys saying that 
citizens don't want any more 
gambling and that present gam- 
bling does not hurt anyone. The 
results of the survey depend on 
the framing of the questions 
(example: “Do you favor the ex- 
pansion of gambling if the pro- 
ceeds are dedicated to educa- 
tion?” would elicit a more positive 
response than merely, “Do you 
favor the expansion of gam- 
bling?”). 

“The best defense against sur- 
veys is to conduct your own, using 
a reputable firm,” said Anderson. 
“Then you're ready to refute the 
evidence of your detractors. Be 
Sure your study is not done by any 


“The Amusement and Music Operators 
Association recognizes that legalized 


gaming in the United States is here to stay 
and is a national issue.” 


- According to Anderson, “We're 
overcoming the bad connotation 
that we're the people who want to 
put slot machines in bars. We've 
made statewide media tours, 
including speeches to local cham- 
bers of commerce. When a large 
number of small businesses are 
affected by an issue, it filters up to 
the Legislature. “ 

Strategy number one: large 
metropolitan areas can’t be con- 
vinced. Rely on rural media and 
rural legislators to make pro- 
gress. 

“We've become diverse in what 
we represent,’ added Anderson. 
“We never talk about the money, 
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company with a vested interest in 
future gaming.” 

Other suggestions from An- 
derson: the best time to start a 
campaign is when the Legislature 
adjourns; attend county fairs 
where law enforcement and pol- 
iticians will be in attendance; and 
establish a data base of citizens 
and businesses to focus on specif- 
ic legislators. 

Concluded Anderson: “You 
can't hit a home run if you don't 
stand up to the plate.” 

Frank Blackburn of Louisiana 
recounted his state’s efforts to 
legalize video poker, noting other 
new gaming ventures in the 
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works: 15 riverboats, one land- 
based casino, and three Indian 
casinos. 

He acknowledged that the key 
to passing the video poker bill in 
Louisiana rested squarely on the 
shoulders of a few dedicated coin 
machine operators. 

The regulating body for video 
poker in Louisiana is the state 
police. Said Blackburn, “The state 
police have taken full authority in 
terms of making the rules and 
regulations.” 

He discussed the escalating 
number of truck stops in the state 
(48), which are allowed 50 games 
each. In the question and answer 
period he explained that the 
police are overwhelmed adminis- 
tering the program. “The Legis- 
lature didn't give them the money 
promised to do the job,” he said. 

Blackburn cautioned: “Try not 


to leave too much out of your bill. 
Don't settle for only three ma- 
chines, go for five or six.” Based 
on Louisiana’s experience, Black- 
burn would like to see a bill that 
affords a chance for locations to 
get more machines if warranted. 

Sen. Herseth gave the legisla- 
tor’s perspective: “Every state is 
unique in what's happening and 
what can happen. All of a sudden 
in the last 10 years there’s been a 
mushrooming effect and gaming 
is all over. The hungry jaws of 
state government need more tax 
revenue. Gaming is seen as an 
easy source of funds.” 

He warned that once gaming is 
passed in a State it becomes a 
public issue. A group that was not 
controversial can become the big 
issue. “Youre the ripe cherry out 
there to be picked,” he noted. 
“The Legislature will be looking 
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at you every year.” 

“Video lottery is the number 
one form of gaming in South 
Dakota,” said Sen. Herseth. “It’s 
been good business for South 
Dakota.” It appears that instead 
of gaming success being lauded, 
it causes jealousy and becomes 
the scapegoat for every social ill. 

“Sen. Herseth recognizes that 
gaming is no different than any 
other business and looks at the 
benefits for the state,” said 
Correa. “The Amusement and 
Music Operators Association rec- 
ognizes that legalized gaming in 
the United States is here to stay 
and is a national issue. We need 
to do everything possible to 
assure that our membership has 
the opportunity to pursue gam- 
ing.” 

To that end, the new gaming 
committee has been refocusing 
its energy. Correa detailed tools 
that the committee will make 
available: 

1. The Video Gaming Guidepost 
monthly newsletter, which pro- 
vides solid, factual, up-to-the- 
minute information. 

2. A speaker’s bureau that will 
offer five presentations in differ- 
ent categories, from “How to Pass 
Legislation” to “Game Placement 
and Market Penetration.” 

3. An economic impact study on 
a national basis, something that 
has not been done before. 

Added Correa: “The whole 
world is studying gaming from 
every aspect but there’s never 
been a study tying in all the legal 
jurisdictions. The political envi- 
ronment is being bombarded with 
information on gaming but not 
from us. 


“These are the hopes and 
desires of the committee. We 
solicit your input.” 

The Video Gaming Guidepost 
can be contacted at (605) 334-5131. 
Address correspondence to 200 
N. Phillips, Suite 302, Sioux Falls, 
SD 57102. 
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We asked our readers 
to answer a few questions 
on the new virtual reality 
technology. Here’s what 
they had to say: 

1. Have you checked out any of 
the virtual reality systems current- 
ly on the market? YES: 75% NO: 
25% 

2. If so, are your impressions of 
the graphics and game play favor- 
able or unfavorable? FAVORABLE: 
5% UNFAVORABLE: 95% 

3. Do you think this technology 
will ever be made applicable to 
street operators? YES: 25% NO: 
25% MAYBE: 50% 

4. Could you see yourself spend- 
ing $15,000 to $20,000—or more— 
for a virtual reality system, even if 
you were impressed with it? YES: 
50% NO: 25% UNDECIDED: 25% 

5. In the final analysis, is it im- 
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portant that technologies like vir- 
tual reality make their way into 
the coin-op industry? 

e Other than for game room 
owner/operators, the ROI would 
require serious commission ad- 
justments (to 10%-25%), satisfacto- 
ry minimum weekly guarantees, 
etc., from street accounts. This 
would be difficult but possible with 
proper distributor/manufacturer 
financing made available to quali- 
fied route operators. The operat- 


Ticket / Hopper Payout 
Low Profile Buttons 
All Metal Construction 
Bill Accepter with Stacker 
Opitional Progrssive Display 
13" or 19" CGA or EGA Monitor 
Coin Only Version Available 


Drew Library of Games Include: 


e Poker e 8Lines e 
Black Jack e 


¢ Video Slot ¢ 
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ing community would 

be remiss if it were to 
Jf take an “ostrich position’ 
f with respect tot he new 
technology. But distributor/ 
manufacturer support will be 
critical. 

e Absolutely. If our industry fails 
to remain on the cutting edge of 
technology we will quickly fade 
away. 

e Change is crucial—so is cost 
and reliability. Manufacturers and 
R&D must be sensitive to value 
even in the initial stages of roll 
out. 

e Virtual reality is the wave of 
the future. As the graphics be- 
come the quality that players are 
used to, the passion in playing will 
increase. As the passion to play 
increases, the operators will more 
than likely purchase games. [| 


120 Southwest Drive ¢ Spartanburg, SC 29301 
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Randy 
Chilton 


STREET 
TALK 


My wish list from the 


AMOA show 


Going to an AMOA show and 
having over 1,000 booths to visit is 
a little like driving through the 
elite neighborhood in your home- 
town: you can never afford what 
you would really like to have. I 
think they call that “champagne 
tastes on a beer budget.” 

I looked at a lot of products and 
equipment, and if I could afford 
to, here’s what I would get (in the 
order of the literature piled on 
my desk as it came out of my suit- 
case). 
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see the game earning large numbers.” 
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e My favorite redemption game 
of the show was Lazer-Tron’s 
Aftershock. I don’t find myself 
attracted to many games person- 
ally, but I think this one has a 
great concept. I can see it earning 
large numbers. 

e Meltec continues to make 
some of our most consistent 
redemption earners. I’m glad the 
Knock Downs and Big Mouths 
continue to be available. 

e I spent a lot of time looking at 
Striker, a string pin bowling game 
by Design Plus. We have many 
bowling center game rooms on 
our route. If cost were no object, I 
would line up about five of these 
in a row. 

e I’ve put it off long enough: I 
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need to install the ARMS system 
by Bonita Marie. This redemption 
management computer program 
seems to be the only way to go. 

e | would like to bring Randy 
Fromm (Randy Fromm’s Arcade 
School) to Wichita, Kan., and have 
him personally instruct my entire 
technical staff. He is excellent at 
what he does. 

¢e Capcom's photo booth is a 
great product, but its cost and the 
cost of the photos (one for $3, two 
for $5) seem too high. But since 
we're not worrying about the cost 
here, I could place a lot of these 
machines. I have a couple of 
country/western bars where the 
customers would line up for pic- 
tures—I think. 

e A friend of mine thought the 
jukebox karaoke system was the 
best thing he saw at the show. An 
interesting concept, if you think 
karaoke will last. | sure hope not. 

e Gordon and Jeff Smart 
appear to have this crane and 
redemption business all figured 
out. Every year they show up with 
new products. Feed Big Bertha 
has proven to be a great redemp- 
tion piece for us, and the new 
dinosaur game, Killer T-Rex, 
should be a big hit. It seems like 
only a few years ago—1986, I 
believe—that we bought our first 
Smart crane. We’ve never looked 
back. Cranes and redemption 
now account for over 40 percent 
of our total income. 

e Isn’t the Tommy Gate the 
greatest invention ever? That 
reminds me, we need to replace 
our entire fleet of autos! 

e I really liked the Interna- 
tional Flipper Pinball Associa- 
tion's booth and promotion. If 
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ta Fe ga ks Simple Simon is an easy 
redemption game that all ages 
will have fun playing. Simple Simon 
ee talks to the player coaching him how 
eats | | to play the game and encouraging 
a | e : the player to "try again"! 
A "Simple Simon" jingle plays during 
the attract mode and gives the 
game real personality! 
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The game simulates the rules of 
tic tac toe. The player tosses 3 balls 
onto the play field and trys to match 

the lit squares on the backglass. 

lf the ball lands in the lit square, 

the player scores a higher ticket 

value. If all three squares are 
matched, the player gets a 
ticket bonus! 
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Up to 4 coins or tokens per game 
can be inserted - Each coin 
a increases the ticket values of 
Se each square. 
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Game Features: “LED Display for number of coins in play 

Cabinet Quality built with tongue and groove construction Payout percentages and Bonus Levels Dip Switch Settable 
“Metal Ticket Door and Deltronics ticket dispenser “Drain hole provided in front of cabinet 

Ticket reset button on ticket door Game shipped with 5 balls, 3 for game play, 2 for Back Up 
“Diagnostics and Volume Control located in Coin Door “Game has casters to make the game easy to move 

LED Ticket bank counts down tickets as they are paid out Game shipped in 1 carton with skid for forklift accessibility 


@ wee & Game Specs: 80" H x 87"Lx 31.5"W = Weight: 600 Ibs. | Shipping Weight: 700 Ibs. 


American Sammy Corporation 


% Ps, a 901 Cambridge Drive Elk Grove Village, IL 60007 (708)364-9787 Fax:(708)364-9831 
® 


© 1993 American Sammy Corporation. All Rights Reserved. 
SIMPLE SIMON" is a trademark of American Sammy Corporation 





STREET TALK 


pool leagues and dart leagues 
make sense, then this must as 
well. 

e | think the touch screen 
countertop games are a great 
idea. Our traditional countertops 
have lost their appeal somewhat, 
and this could get it back. I’m not 
Sure which one is the best; I’ve 
always liked the countertops 
from U.S. Games and Merit. I 
don’t think I’ll be buying any of 
the strip-tease countertop games. 
How do you approach a customer 
and ask him if he’d like a porno- 
graphic video game in his loca- 
tion? 

e P & T Electronics has a video 
game cabinet that looked good 
and was inexpensive. It’s so 
secure that the demonstration 
was almost funny. I think it’s 
designed for some of the inner 
city vending routes. 

e I would like to try the nine- 
foot coin-op pool table by Global 
called The Buckingham. Basically 
a nice furniture-styled coin-op 
table, it would be a classy addi- 
tion to any location. 

e There were two video games 
that everyone was talking about. 
Midway's Mortal Kombat II looks 
to be the surest thing since Ms. 
Pac-Man. I hate to say it, but all of 
the negative press the video 
game industry has been getting 
lately—particularly Mortal Kom- 
bat—is absolutely going to make 
this game a high earner. It 
doesn't matter whether it’s good 
or bad press, as long as it’s press. 
We haven't received publicity like 
this in years! 

Don't get me wrong; I’m not in 
favor of the extreme violence in 
video games. In the long run it’s 
going to have to change. The 
question is whether the change 
will be voluntary or not. 

The other talked-about game 
was Sega's Virtua Fighters. What 
tremendous graphics! I sat and 
watched the game for 20 minutes. 
It should be a tremendous earner 
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as well. The constant complaint 
on both games was the price. 

e I can't talk about video prod- 
uct without mentioning SNK’s 
Neo-Geo system. We’ve been buy- 
ing the single-slot kits by the bun- 
dle. This is a great system at a 
great price. I don’t see anything 
that can come close to the return 
on investment that this system 
offers. I hope the product keeps 
coming. 
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industry is such a 


hit parade today 

that something is 

going to have to 
change.” 


e I think you're going to hear 
an awful lot on the topic of rev- 
enue-sharing in 1994. I know 
there are some bad deals out 
there regarding revenue-sharing, 
but the general concept may have 
some merit. Our industry is such 
a hit parade today that something 
is going to have to change. 

e Has everyone met shuffle- 
board living legend Sol Lipkin? 
He has such a unique personality 
and is a pleasure to talk to. 

e [am immediately installing 
the latest version of the “Silent 
Partner.” The new program is 
able to compute the income-fore- 
casting method for depreciation. 
What a great addition! 

e I would love to try Com- 
puline’s “Coin Tracker,” an auto- 
mated collection system, on one 
of my routes. It will interface with 
my Silent Partner program. 
Continuing to automate at all lev- 
els just makes sense. 

e If I didn’t have anything bet- 


70 


ter to do I would buy some tem- 
porary tattoo vendors. These 
things are hot! We may end up 
putting them in capsules (or 
something else) and placing them 
in our cranes. 

e Tam guilty of occasionally 
using the same speakers for CD 
jukeboxes that were installed for 
45 rpm units. They sounded good 
enough—until I saw the high- 
quality speakers being sold by 
MTX, L.A. East, and SD Tech- 
nologies. 

e Many different companies 
sell some variation of rope light- 
ing. This is a cost-efficient way to 
flash up a game room or redemp- 
tion center. Neon is the ultimate, 
but it’s very costly; rope lighting is 
a great alternative. I visited two 
booths, P & H Co. and Action 
Lighting. 

e The AMOA banquet was out- 
standing; it amazes me that not 
everyone attends. Kenny Loggins 
played for 90 minutes. Where else 
can you get that close to such a 
great talent? It was just fabulous. 


e Overall, I thought the show 
was tremendous. We did learn 
one thing, however: people keep 
saying that the attendance was 
low. In actuality, attendance was 
the highest in years—over 8,000. 
The show floor was the largest 
ever in our industry, with more 
than 1,000 booths sold. 

The space was huge, and the 
aisles were much more spacious 
than at previous shows. It was 
because of this increased space 
that attendance looked sparse. 
Last year’s show in Nashville had 
people jammed into such a small 
exhibit area that it felt like 50,000 
were there. You couldn't turn 
around without running into 
someone. Personally, I liked the 
openness in Anaheim. I wasn’t 
nearly as tired when I left the 
show floor. 

I'll tell you, I was never so glad 
to get back and breathe the clean 
Kansas air! 
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Bob LeBlanc (I) and Peter Bonadonna (r) of R.H. Belam with The Allan Ansdell family of Adventure City joins Lisa Basten 
Brett and Elliot Rogers of B&E Vending by the Baby Jumbo. (r) at the Bay Tek booth. 


Mark Kane (I) and Reggie Moultrie (r) of Skee-Ball with Joe Stan Budd and Darren Budd of Starburst Coin Machine play 
Boutross of Discovery Zone. Exidy’s Critter and Troll. 
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From left: Steve Bergenholtz of Utopia Technology; Bob 
Berry, Mort Ansky, Dan Smith, and Mike Pace of U.S. Games. The American Laser Games booth drew a lot of attention. 
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AMOA EXPO ‘93 


GaMCO's Ron Yaffe (r) shows off the new Tiddly Dinks to Jose Maria and Andrea Gayol of Maguinas Expendedoras 
Bob Steiner of M&B Video. Automaticas with Alvin G.'s Punchy the Clown. 


From left: Stan Smith of Rainbow Cranes, Robin and Hal Louisiana attendees, (I-r): Elaine and Fred Boyd and 
Williamson of Gardner Sales, and J.P. O'Neil of Rainbow. Jennifer and Frank Blackburn. 
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Master Sales’ Paula Russell (second from right) visits the 
Dan Brechner/ Cloud 9 crew, (I-r): Steve Suraci, Tom Suraci, 
Sharon Suraci, Luis Nunez, David Rubinstein, Mark Rasnow, 
and Sondra Doyle. 


Billmar Amusement’s Mark and Sue Roland (1) with Plush 
Appeal's Darleen Hansen, Daryl and Catherine Fletchinger, 


and Henry Kraeyebrink. 
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AMOA EXPO ‘93 


Children and adults alike were attracted to Bromley's new 


Super Wheel ‘Em In. 
WIN 
A Prize 
Every Time! 


Darrell Newton (I) of Darrell Coin Machine and Bud 
Johnston of Fun Industries by the Kick ‘N Catch. 


Marty Glazman of Gizmo shows Cops N' Robbers to Mark 


Sprenger of Sting International. 
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This Klingon warrior meets modern-day coin-op warrior 
Tom Locke of Aladdin's Castle. 
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Smart Industries’ Jeff Smart (I) and South Africa's John 
McDonald by the Refrigerated Candy Crane. 





Ernesto Sala and Gunnar Holhbaum of El Mundo Feliz and 


Natalie Kulig of American Sammy by Simple Simon. 
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New from 


LAZER-TRON 


Players will be jumping with excitement as they compete 

against each other or try to beat the fastest time of the day in 
this whack-’em and smack-'em 2 player race game. The first 
player to reach the finish line in this first ever hip-hopping 
swamp Olympic meet is the winner. 


Bonus Jackpots ! innovators in Redemption ! 


Players can win Special Bonus Jackpots . Ribbit Racin” is brought to you by Lazer-Tron, 

by beating the fastest times of the day. the same people who brought you such great 

All Jackpots are operator adjustable. games as Aftershock, Spin to Win’, Jungle 
Rama’, Awesome Toss ‘Em’, Spina 21, 

Call Lazer-Tron today for the distributor Super Bank-It"and Sluggers Alley 

nearest you, 





Super Bank-It™ is distributed 
by Capcom USA. 


Patented & Patents applied for 








Ribbit Racin’ Features 


* Adjustable ticket payout * Quality construction 
* Adjustable cost per play * Adjustable difficulty level 
* Weight 400 Ibs. ° Size:41’W x 38°D x 95°T 
¢ Super sound and graphics package 
* Games can be linked together to form 

a4, 6, 8 or 10 player race 


LAZER-TROM f100-, Willows Rd 


LIGHT YEARS AHEAD! Pleasanton, CA 94588 


Phone: (510) 460-0873 
Fax: (510) 460-0365 
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Lisa Fagiano (I) of Coin Acceptors with Habib Tawil and Greg 
“All gone!” says a triumphant young lady as she knocks out Shamah of Act Distributing and Isaac Ben-Yehuda of 
the last clown’s tooth in Meltec’'s Big Mouth. Mayoni. 


Jim Pietrangelo (r) of Amutronics shows the new Wacky Matthew Montgomery of Sunshine State Amusement plays 
Wheels to Max Spaulding of Stansfield Vending. 1/2 Pint Frenzy by ICE. 





Ken Cipperly (Kemac Dist.), Maggie Mitchell (HMS), Thomas 
Theisen (Theisen Vending), Steve Schulman,, Roger 


Glenn Charney of Lieberman Music and Dan Dinnebeil of 


Grayhound by the Candy Shop crane. Westmont (Modern Specialty), and Ira Erstling (HMS). 
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AMOA EXPO ‘93 


Millie and David Becker after a round of Ribbit Racin by The Mortal Kombat Il design team, (I-r): Jonn Tobias, Tony 
Lazer-Tron. Goshie, Ed Boon, and John Vogel. 


Happy to be in Anaheim are Impressment Plus owners Gene Merit’s Lamar Forque is a proud new grandpa. He's pic- 
and Mary Lou Coughlin. tured here with his daughter and new granddaughter. 





Peter Thomson (Video Connection) is flanked by John These guys have the (good) “stuff”, (I-r): Adam Unger, Hank 


Ridgway (Pinball Palace) and Martin Lustig (Anscot). Mackin, and Bob Tortorici. 
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AMOA EXPO ‘93 





Romstar's Darryl Williams (Il) and Tim Jackson flank opera- 
tor Cory Wilson. 





At the Namco booth, (I-r): Blockbuster Entertainment's 
At the Taito booth, (I-r): Larry Stalmah, Jim Belt, Gail Steve Thomas with Namco’s Christine Ramirez, David 
Smolen, Rich Zver, and Paul Torres. Swafford, and Lucinda Bender. 


From left: Richard Caldwell (Video Round-Up), Mary 

Fujihara (Atari), Don Naumann (Video Round-Up), David 

Roberts (Nickels and Dimes), and Jim Newlander and Mike Sega's Tom Petit (r) gives operators Mike Howland and Tom 
Taylor (Atari). Stringfellow a few tids on playing Virtua Fighters. 





PLAY METER 78 DECEMBER 1993 


AMOA EXPO ‘93 


Small products} tac 
BIG earn; fies 


From left: Marcio Bonilla of Arachnid, Chris Greenhalgh of 
Diana Marketing, Sam Zammuto of Arachnid, Adrian Lynde Ordway's Carol Cutri and Al Spaulding of Family 
Buckely of Diana Marketing, John Sousa of Arachnid. Amusement Corp. take a moment to pose for a photo. 


Meir Shpigler of Israel checks out the inner workings of 
Hamilton's change machine with the company's Gary Richard MacDonald (I) and Ed Johnson of Eagle Lift show 
Calhoun. off their liftgate to operator Lloyd Eaton (r). 





James Radant (I) and Leonard McElhaney (r) of Automatic 
Products show off their versatile snack machine to Fred 


Richard Gromadzki, vice president and chief engineer of 


Pentranics, had a lot to say about his monitors. Owens of National Vending & Amusement. 
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AMOA EXPO ‘93 


From left: Jean-Rene and Linda Rickner of Canada check 
Steve Deviin and Joseph Miklos of LA East talk with opera- out the Ultimate Pool Table Mover with staffers Michael 
tor Jeff Reed. Sales, Reid Sales, Marjorie Sales, and Terry Snider. 


Mike Paziora and Bill Ray of Competitive Products take Michael Hoffman (r) of Hoffman & Hoffman shows Hector 
time out for a smile. Seldner of Mexico the company’s “Inagural Medal.” 


At the Imonex booth, (I-r): David Stegman of Replay 
Paul Harmon of NSM pictured with Evie Dunn and Thomas Amusements, Imonex’s Butch Bruner, and Jim Gildart of 
Theisen of Theisen Vending by NSM’'s new wall jukeboxes. Allcoin Dist. 
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AMOA EXPO ‘93 


Star Trek characters Klingon and Borg with Steve Ritchie (I) From left: Tim Fowler, Jeff Seligman, and Don Hanson of 
and Dwight Sullivan. Mardi Gras Games at the Midway booth. 


The Williams service team, (I-r): Greg McKay, Tom Cahill, and Kaneko USA's Shirley Vega and Hideo Tomita by Bonk’'s 
Lucy Varela. Adventure. 





Alternate World's Technology's Chuck Morton (I) and 
Bill Cravens and LeRoy Hancuff (r) of Bulldog Amusements 


Andrew Prell (r) pose as Robin Fernue of Sun West Video 


fielded a number of questions. remains totally involved with the game. 
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AMOA EXPO ‘93 


Stuart Heller of Kiddie Rides USA proves you're never too 
AVA's Pete Entringer joins Eric Torres of Kiddie’s old to enjoy a ride. He's pictured with Colorado Game 
Manufacturing and Just Kiddie Ride’s Jerry Reda as Rachel Exchange “cooks” Mike and Rich Babich and KRU'’s Lola 
Guida of JKR takes a ride on the Wal-Mart 18-Wheeler. Crilly, Mike Evans, and Joe De Marsico. 
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Mayoni's Issac Ben-Yehuda and Oscar Robins welcome Fun 
‘N Games’ Kathy and Wayne Conner. 


Bill Cravens (I) of Bulldog Amusements and Scott Sammons Imagination Leisure’s Dick Simon and Richard McGrath with 
of Sammons-Pennington Co. the new Neon Aire table. 
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SNK Corporation of America, 20603 Earl Street, Torrance, CA 90503. (310) 371-7100, Fax (310) 371-0969. © 1993 SNK Corp. of America. 








AMOA EXPO ‘93 


; Our favorite Italian manufacturer, Aldo Maggi (I), his daugh- 
Great Lakes Darts’ Nicholas Voden and Marilyn Hemplel (1) ter Barbara, and Digital Disc’s Mark Loethen (c) with Aldo’s 
with Am-Ent Services’ Trina and Kenny Grothman. “Multi-Cash” coin/token machine. 


From left: Medalist Marketing’s Paul Lim, Rick Lynch, Sandy 
Reitan, and Ed Tuhkanen (far right) join Pacific Rim’s James Amusement Equipment Exchange's Tom Leon watches 
Foley (c). Heidi Von Kiltz demonstrate his Rodeo Roper. 





At the Valley booth, (I-r): James Griffiths (Valley), Ron 
Meyers (Ron Meyers & Assoc.), Melody Sutkowi (Valley), 


Gary Benson (High Country Games), and Mark Boehman and 
Gregg Elliott (Valley). 


Mexico's Jose and Avvan Anzures try out See Coast Mfg.’s 
distant viewing unit. 
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AMOA EXPO ‘95 


At the Peninsula Vending booth, (I-r): Peninsula’s George 
Micik and Mike Applebaum, Jerry Pettas of J.A.G., Marsha 


Latin Jukebox’s Howard Kopelson and his friend Rod. Micik, and Debby Pettas. 


At the Repeat the Beat booth, Robyn Downey (r) welcomes 





3-Koam’'s Unpo Paik (r) and crew welcome Betson’s John 


Feltz (1) and Play Meter’s Tokyo representative, Sumio Oka - 
(C). Asahi Seiko’s Rick Mines and Pamela Schaffer. 


UNITED STATES AMUSEMENT AUCTI 





al i wen ent Oo 


In the U.S. Amusement Auctions booth: John Fischer of 
Island Tanning and model Kristy with the new coin-op tan- 


Randy Brand (I) of Brand Imports talks with Joe Janicki of 
Red Baron about Brand's tattoo-vending unit. ning unit. 
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AMOA EXPO ‘95 
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At the Plush-4-Play booth, (I-r): Tim Beckett, Judy Grugos, 
Georgia Orozoco, Shelly and Mike Lewis, Joe and Kathy Namco-Operations’ George Smithe visits All Plush’s Diane 
Bates, Bill Juneau, and Shawn Sullivan. Niemackl and Patty Gaustaud. 


At the booth of the soon-to-be-merged Ace/ACME, (I-r): 

Parasio de Diversion’s Raul Encinas; A/A’s Linda Ohlsen, Ed 
Oriental Trading’s Robert Vittitoe and Gary Lauber flank Mr. Plotkin, and Paul Gustafson; Just for Fun’s Joe Franta; A/A’s 
Gatti'’s Paul Brinkman. Rorie Keller; and Century Vending's Sue Monday. 
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Laramie Interests’ Stephen Chernin (I), Gina Massaria, and 
Larry Morris show Wally Warhead dolls to Chilton sa abo S 
George Bentin Jr. (second from left). 


Classic's Bill Lumi (1) and Joe Crilly show Clever Device’s 


Amuy Scanion their Candy Crane. 
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AMOA EXPO ‘93 


Pictured by part of the award-winning Machine-O-Matic 
Paul Biederman (I) of Biederman Design talks with operator booth are Ken McPhail (lI) of Actionmatic Ltd. and Machine- 
Gary Kiehl. O-Matic’s Bernie Schwarzli. 
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From left: Alternate World Technology's John Persaud and 
Andy Howat, operator Howard Adnat, and AWT's Chuck Richard Atchley (r) of California Games shows his cabinet 
Morgan. interior to Reynold Thrasybule. 


A A 


Apparatus 4 


Glenn Streeter (I) and Frank Schulz of Antique Anita Rybicki and Jack Lanagan show off one of their reli- 
Apparatus/Rock-Ola by the mid-sized Rocket jukebox. able Klopp coin-sorting units. 
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Warehouse of Games’ Barry Schraier with his lovely mother 
Rose. 
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Tom Happ (c) of Happ Controls with Brent McCoy (I) and 
Thomas Nussmeier. 


Michael Hoberman of Mid-City Distributing holds his daugh- 


ter Sarah as wife Tiffany looks on. 
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By Tales from the Crypt, Steve and Sondra Epstein with 


pinball champ Lyman Sheats Jr. of Data East Pinball (r). 





Dina Janke and Bob Sundstrom of Nortech show off their 


new redemption wall unit. 





Steve Tong of P & T Electronics is proud to display his cabi- 
net. 
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AMOA EXPO ‘93 


From left: Stan and Jim Jarocki of American Laser Games The smiling King Plush crew welcome Romstar’s Tim 
with Paul Greene of Leisure America. Jackson (second from left) and Play Meter’s Ron Kogos (r). 


Jacques Paquet of Quebec Amusements and son Alexander Play Meter technology writer Dave Stubblefield samples 
play Bob's Space Racers’ Sidewinder. Visions of Reality’s VR system. 


From left: Aladdin's Castie’s John Werner; SNK’s Tom Keil, 
Tornado Table Soccer's Mick White (I) and Dave Courington Tracy Tate, and Mark Chan; and Ed Velasquez of Velasquez 
(r) flank C.A. Robinson's Ira and Sandy Bettelman. Automatic Music. 
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1 . | « 
» | y 
1 = ne oe 
ig OTe 


~ Pcuoo! AG ee, 


By Bally's Judge Dredd pinball, (i-r): marketing director 
From left: Robert Neugebauer and Michael Patz of Pocket Roger Sharpe, lead designer John Trudeau, programmer 
Change, Ron Carrara of Lazer-Tron, and Terry Long of M&P. Jeff Johnson, and two characters from the comic strip. 
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From left: Atlus Software's Toshiyuki Noguchi, John 
Yamamoto, and Grady Hunt. 


At the American Sammy booth, (I-r): Maria Fotinopoulos, 
Mr. Suzuki, and Jim Miskell. 


Bundra Games’ Jim Gall (I) and Frank Bundra (r) flank Steve 
Bierrum Of Konami and Toshiki Morita. 


At the Quick Silver booth, (I-r): Alex and Greg Malavazos 
with marketing and sales director Michael Ansell. 
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From left: Carl Kinsler of 50th State; Jeff Lankewicz, Stacey By Fabtek's Super Mario World: Charlie Galante and Steve 
Martin, Art Warner, and Bob Schneider of Coin Concepts; Levy of Music-Vend (front), Frank Ballouz and Gary Cinchy 
and Joe Hinderer of 50th State. (back). 


Outgoing AMOA president Craig Johnson and his wife Jana Jim Ragonese of MicroTouch shows Linda Dawson the 
with their two youngest daughters. Laser Video Network touch screen wall-mount jukebox. 





Gordon (I) and Jeff Smart (c) show the Killer T-Rex to Bob 


Karen Toal of Villa Mar and Mark Sprenger of Sting 


International by Sega's Sonic the Hedgehog. Kowalski of Creative Electronics and Software. 
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AMOA EXPO ‘93 


Greg Sullivan (I) of National Sports Games and Phil Morici of Heather, Sean, and Gordon Keenoy with Quick Silver's Alex 
Amazing Video by the Super Shot. Malavazos by the company’s Turbo Pusher. 


UFACTI 


Dave Long (I) of Hustie Enterprises and Karl Sjoberg of At the Moloney booth, (I-r): Herb Perkins of Coin Machine 
International Vending discuss the Shot Clock. Corp., Don Moloney, Si Redd, and Jerry Korbecki. 


At the New Image booth, (I-r): Rick Conneily of Route 66 
Enteprises and Tom Nicholas, Bob Whitehead, and Howard The Century Vending crew by Paint 'N Puzzle, (I-r): Paul 
Smoyer of New Image. Horning, Mike Robinson, and Michael and Tish Drew. 
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Pull the plunger!! Feel the baseball whiz by! 
Did you make it to Ist, 2nd or 3rd base? Or 
is it a Home Run !?!! Or maybe it’s an Out!! 


Hear the crack of the bat, the roar of the 
crowd, the beat of the organ music, the calls 
of the ump. Play a half-inning of the most 
exciting and profitable baseball game to aa 
come along in years. Se 


WANTON INNING 


i aleteees ee 


The ticket dispenser is optional. This is a 
real steal and can be placed in any location. 
And, no one can play just a half-inning! 
They'll be playing this thrilling new game all 
day!! 
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“2900 Justin Drive, Suite C 
Des Moines, IA 50322 


USA DIMENSIONS: 
W = 274" | 
B= 29" y 
1-800-525-7475) i=» : / 
or your local distributor 7 


WE SHI BD v0: 
PATENT PENDING PROUDLY MADE IN USA 
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; At the Capcom booth, (I-r): Earle Kageyama (Hawaiian Isles Vending), Brian, 
Century Vending’s Sue Monday with Brianna, and Emy Duke (Capcom), Gaylord Pakayching (Hawaiian Isles Vending), 
daughter Shantelle. and Charlie Gillmann (Just Games). 





NSM/EMT's Jim Chapman and EMT 
president Ulli Kunnecke show off their 


Astronaut space kiddie ride. 





Checking out the Falgas Police Cycle is 
Darrell Newton and wife Jean of 


Darrell Coin Machine and Falgas’s Clara 
Fernandez. 


At the Strata booth, (I-r): Jim Zielinski, Elaine Ditton, Lynn Ballard, Alicia Sadoff, 


Jeff Siegrist, and Jane Zeto. 
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From left: Dynamo president Bill 

Rickett with staffers Pat Neary and 
Capcom USA senior vice president Joe Morici is flanked by the company's Li Kelly Stites and Brady Distributing’s 
Kramer, Shelly Sax, Erin Shiba, and Laurie Thornton. Chris Brennan and Shane Overcase. 


At the VR8 booth, (I-r): Lea Hodgetts, Michael Barr, Lee Weinstein, Kyle Hodgetts, Global Billiards’ Torben Gramstrup (1) 
and Verne Brizendine. with ELR Game's Curt Larsen. 


By new Hammerhead model, Playfair 
Shuffleboard’s Essex Joel and Federico 





PLAY METER 95 DECEMBER 1993 


AMOA EXPO ‘95 


Will the real Gregg Elliott and Dave At the Alvin G. & Co. booth, (I-r): Ed Schmidt, Mike Gottlieb, Barbara Wells, Stephen 
Kristal please stand up! Gottlieb, Adolph Seitz, Jim Shird, and Doc Ringo of Ringo and Ball. 


At the Coin Connexion booth, (I-r): Jud Pins (Creative Surfaces), Dick Lawrence 
Javier Flores (I) stops to talk with (Coin Connexion), Jeff Fulton (Ross investments), Dave Jensen (Coin Connexion), 
Raymond Chavez of Baton Lock. and Ricky Ross (Ross Investments). 





Merit’s David Kopack (I) and Dan 


By Irem’s Ninja Bat Man Baseball, (I-r): Paul Wiederaenders, Darlene Kindler, Max 


McAllister flank Betson’s Lou Larson. Fujimoto, and Matt Davison. 
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Rebecca's Debra Cherry gets a hand 
from industry sales veteran Jim 
Vanderhoof. 





Jaleco’s Alien Command requires concentration. 


The Prizes! staff, (I-r): Mickie Preiss, 
Pictured at the EYGO bootn, (I-r): Mickey Chen and Chris Debrecht of EYGO and Ray Keyzers, Sandra Oxhorn, Tom 
John Coble and Mike Wilkinson of SunBelt Distributing. Portale (back), and Jack Rand. 





international Laser’s Bob Moroney and 
Jane Adkins (1) of Take Ten with Bob Keelyn and Joe Tunney of Coastal and Michael Barnett flank Laniel 
dinosaur rider Becky Johnson of Tataka. Automatic’'s Jean-Marc Laniel. 
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Bob Wiles (I) and Peter Feuer of Merit 
with dart whiz Justin Baker of Terrin Seaver of Central Vending inside International Laser’s Kid's Adventure 
California. Dome. 


Paula and Shelby Ford of Dynamo try From left: Chuck Matheson of Indian Country Enterprises, Bill Ward of Arachnid, 
Namco's Godzilla Wars Jr. Paul Matheson of Indian Country Enterprises, and John Sousa of Arachnid. 


Ron Mogerman (1) of Grand Prix 
Racearama and Neal Rosenberg of The Purple Star gang, (I-r): Keith Ashbacher, Jim Thayer, Nancy Smart-Singh, Donna 
Betson by Rock ‘n’ Roll. Erpelding, Lavonne Smart, Bill Quinn, Lou Erpelding, Tod Bertram, and Walt Phipps. 
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From left: Beroza & Associates’ Paul 


Beroza and A&M Music's Al Stewart join 
American International Shuffieboard’s Doyle's children's story games drew kids big and small. The games pictured are 


Sol Lipkin and Richard Delfino. Jack and the Beanstalk and Jack ‘n’ Jill. 


Zamperla's David Martin checks out 
how well the feminine half does on From left: Data East's Kristin Montgomery and Paul Jacobs with the Bettelmans— 


the company’s Hi-Striker. Leah, Adrea, and Ira. 





Great American Billiards’ David Celani ssameamasanieie = 
(1) and Bob Chapman. Shirley Taigel of Automatic Enterprises plays Addams Family Values by Williams. 
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AMOA EXPO ‘93 


MUSIC OPER ATORS SERV iC! 


The Music Operators Service booth 
welcomes Jay Wendle of Jay's 
Playtime (second from right). The MOS 


crew, (I-r): Santos Rodriquez, Terry From left: Fabtek’s Jeanne Ballouz, Steve Ward, Frank Ballouz, and Hitoshi 
Hoppel, Rita Hoppel, and Eva Arbuso. Hamada. 


Amorsement Redemption Management System 
J 


ARMS International's Rhonda Fletcher, 


Lou Cappetta (I), and Chris Weimann (r) From left: Daniel Fabrizi and Daniel Giovannoni of Argentina listen to Darrell and 
welcome Elum Music's Thomas Elum. Diane Rademacher of XCP explain their debit card system. 





Pictured at the Hantarex booth are 
Ray Fontana (I) of Hantarex and Randy 





Fromm, technical writer for Play 


Meter. Gil Pollock (c) of Premier with Dale Moore (r) and Steven Brefka of L.A. Games. 
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Height 63” 
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Operators - Locations - Players... Everybody Wins! V2"; 
Depth 37” 


(, Made in the USA ° Full Factory Warrenty 
FOR INFORMATION FAX ORDERS SELES 
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DISTRIBUTOR, OR: Se ®t awe peopl 1 Ogi a 
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Modern Specialties’ Roger Westmont mage 
(I) joins ALD Service’s Gary Deutsch- From left: Dart World's Kathy Poerier, Evan Brown of B&B Music joins MS 
mann, Billi Hure, and Allen Justice. Ed Deschene, and Mark Amirault. Toys and Novelties’ Ray Rodrigues. 














yew! 
DBA Series & 


Dan Jones of Perfect 360 shows Kevin 
Rowe's Joel Friedman with sister Lynn Collins how the buttons and joysticks 
Frankel. 


Philip Dolsen (I) of Dixie-Narco with 


Robert Herman of Ace Amuscments. 











VENDING LOCK 


><A 






At the Play-by-Play booth, a “Krusty” 
couple of guys: K&K Sales’ David 
Kamen with Play-by-Play’s Barry 
Lederman. 


Pictured at the Tommy Gate bootn, (I- 
r): Matt Pebley, operator David Toledo, 


Pictured in the Chicago Lock booth: 
Bob Lovell with Galaxy's Astroid 


and Allen Birmingham. Classic. 
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Journey into redemption 


If you are planning to introduce a 
novelty ticket-dispensing game, 
consider this idea: a dinosaur- 
themed candy crane tic-tac-toe 
basketball shooting gallery with a 
progressive jackpot. These ele- 
ments were common to redemp- 
tion equipment on the AMOA 
Expo exhibit floor, although not 
all found in one game (yet). 
Redemption games were every- 
where. Companies that have tra- 
ditionally focused on this type of 
equipment had booths filled with 
new offerings, as well as a gener- 
ous sampling of proven classics. 
Young companies with fresh 
ideas ventured forth with prod- 
uct, hopeful that there's always 
room for a better mousetrap. 


ms Maamsalialdiaremeleleleim-lelellalemacve(=)ea|ela(elan 


It seems that everything is going in that 





direction.” 


Video manufacturers that in 
the past had one (licensed) 
redemption game in the booth 
now have multiple, grand-scale 
arcade-style pieces that take up 
roughly the same space as a pool 
table. Ticket-dispensing video 
games were also on the rise. 
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different price ranges, for a total enter- 
tainment package.” 
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“There's enough tic-tac-toe- 
type games,” said one exhibitor, 


who had obviously seen his fill. 


Another exhibitor was happy with 
the response to his novelty prod- 
uct, but added, “Arcade operators 
can find a lot of good equipment 
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for them, but it’s about the third 
show where street operators have 
not been able to find much. I 
haven't seen many street opera- 
tors at this show.” 

Redemption game manufactur- 
ers have had a tough time con- 
vincing street operators to add 
redemption on their routes. To 
that end, a number of companies 
are manufacturing combination 
game/merchandise machines 
that dispense prizes on the spot. 

Redemption games are a 
delight for the senses—all those 
bright and unusual colors—and 
most have seats attached so play- 
ers get comfy and keep playing. 
Slide the token, aim the gun, hit 
the buttons, spit out those ping- 
pong balls, and hear the bells and 
whistles (iterally). Redemption 
games generate excitement; it’s 
hard to tear yourself away from 
just one more try at that target 
and more tickets. 

Although adults are just:as 
likely to play the games, it’s chil- 
dren who are the main audience. 
One operator from Montana 
enjoyed touring the show with his 
seven-year-old daughter. “I like 
to see what she likes,” he com- 
mented. “I’m thinking about 
adding redemption. It seems that 
everything is going in that direc- 
tion. There’s a lot of legal gam- 
bling in Montana right now and it 
may be a good time for redemp- 
tion.” 

It appears that even in areas 
where legal gambling has taken 
hold, operators still look for other 
entertainment choices for their 
customers. 

Whether it was redemption, 
pinball, or video, one operator 
lamented: “So much won't be 
available until Christmas or after. 
My best season is now, until the 
end of January. I’m coming to the 
shows with a new frame of think- 
ing. This fall show has more prod- 
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uct I'll be placing in the spring 
because of game availability. 

“Even so, this is one of the most 
exciting shows I’ve been to in a 
few years. There's a good variety 
of equipment in different price 
ranges, for a total entertainment 
package.” 

Cranes have been prematurely 
pronounced dead. Several com- 
panies have ceased making the 
games, although Grayhound 
Electronics won AMOA’s “Best 
Redemption Game’ award for its 
Skill Crane. One look around the 
Show floor revealed at least five 
cranes filled with candy items, 
another with T-shirts. It proves 
that with imagination cranes can 
have an extended life. 

One crane and redemption 
game manufacturer who is clos- 
ing out his crane inventory said: 
“Cranes were the first game that 
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really made people think about 
redemption. It's rare that I dis- 
continue a game, but production 
cannot keep up with all the new 
games we have in progress. I like 
to move on. You must grow.” 

If there’s any doubt about the 





popularity of redemption, com- 
pare the number of exhibitors 
with prize merchandise, tickets, 
and other accessory items (35) to 
the number of companies exhibit- 
ing ticket-dispensing games (38). 
It's almost one to one. 

In closing, a word about kiddie 
rides, another exploding equip- 
ment category. The rise in the 
number and variety of kiddie 
rides at the show indicates a 
recognition of the under-12 
crowd, the result of the baby 
boom in the early ‘80s. Family 
entertainment centers know that 
the 3- to 1l-year-old age group 
makes up the lion's share of their 
customers, thus redemption 
takes on a greater priority in 
their game areas. Look for more 
redemption and more kiddie 
rides at upcoming industry trade 
events. LJ 


¢ No moving parts to bend or break 
¢ 1000 times faster than micro or leaf switch 
e Maintains perfect accuracy 


fi 


e Eliminates service calls/down time 
| _ © Simple and easy retrofit 
SQ, ° 4 or 8-way play 
C) 


June 1993 STAR* TECH Journal reported 
that in 3.5 months of continuous testing 
on Mortal Kombat and over 6,000 plays, 

the number of complaints and failures 


were ZERO! 


Simply the best investment you can make! 


Call 1-800-230-P360 
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for your nearest 
Distributor 
ENGINEERED For THE LIFE OF THE GAME 


3364 South 2300 East 
Salt Lake City, Utah 84109 
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What's hot in redemption merchandise 


The overwhelming popularity of 
redemption is challenging the 
redemption merchandise manufac- 
turers to keep the prizes innovative 
and fresh. Although the challenge is 
harder, many of the companies 
exhibiting at AMOA have been 
meeting the demand with uncanny 
expertise. 

One definite trend is toward 
“high-end” merchandise. Bonita 
Marie's David Katz explains, “Kids 
have gotten smarter. They used to 
trade their tickets in immediately 
for slum items or take them home 
and end up throwing them away. 
Now they are saving and pooling 
them for the better prizes.” 

The high-end items include elec- 
tronics, like the Rap ‘N Tap Beat 
Machine from Rebbeca’s, Oriental 
Trading’s remote control cars, 
Launching Helicopter, Soarer’s 
Squirt Gun, and toy guns with elec- 
tronic sound. Dan Brechner’s 
Sondra Doyle echoes that their 
“heavy” plush items are selling at a 
brisk pace. 

Sports items are also hot. They're 
a mainstay at the newly-combined 


Ace Novelty and Acme Premium. 
Ace/Acme’s Jack Kelly lists many 
major league sports items as top 
sellers. Bonita Marie is solid with 
sports collectibles, like auto- 
graphed sports cards laminated on 
plaques, sports figurines, and col- 
lector sports plates. Tom Portale of 
Prizes! couldn't agree more that 
sports items are popular. His com- 
pany is carrying licensed college 
and NFL soft footballs, NBA basket- 
balls, major league sports cards, 
helmets, and more. In addition, 
HMS Monaco has a full line of 
sports caps. 

Most companies acknowledge 
that dinosaurs, made popular with 
the movie Jurassic Park, are start- 
ing to fade, but are quick to point 
out that new, exciting topical items 
are waiting in the wings. Rebecca’s 
Deborah Cherry is counting on fan- 
tasy rings and chokers with crystal 
centerpieces. “Either on cord or vel- 
vet, they’re hot!,” she said. 

HMS'’s Bruce Haber has “Way 
Cool ‘60’s” jewelry and chokers and 
several Beavis and Butthead items. 
Candy, as a slum item, is making a 


heavy appearance in many redemp- 
tion supplier booths. Laramie 
Interest is carrying “Warheads,” the 
atomically hot or sour candy (it had 
many a sampling showgoer retch- 
ing for trash cans), and the “Wally 
Warhead” plush character as a 
trade-up. 

Other new items, some licensed 
themes and some not, include: 
Ace/Acme’s Tiny ‘toons and Looney 
‘toons; Play-By-Play’s Flintstone 
characters from the upcoming 
movie and Coca-Cola Polar Bears, 
and Laramie Interest’s Norfin 
Trolls. Dan Brechner is planning a 
new “Zoo Line ‘94” and the Neptune 
line of sea creatures. 

Seasonal plush will always be the 
backbone of any redemption center, 
but as ALD Service’s Allan Deutch- 
mann says, “They expect new, addi- 
tional items every year. For exam- 
ple, if you have a Santa one year, 
you better have an elf or reindeer 
the next.” 

It looks like there’s plenty to 
choose from when you get ready to 
make your selection. 1 


.che standard of excellence 
for more than 
65 years! 


You deserve the best, and you get the 

best from American in beauty, designand profit. 
Quality materials and superb craftsmanship 
help create a product that can really take it, 

a product that will give your place the 

sure mark Of a winner. Check us out. Call today! 
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American Shuffleboard 
makes a dozen models 
Of game boards, 
Including the famous 
American Pool Table. 


AMERICAN | 


m ROYAL 


with 
these features: 


° Hard-rock maple 
playing surface 


e American's Exclusive 
Duralak® Playing Finish 


e Double-faced Overhead 
Electronic Scoreboard 


e Equipped with American's 
Patented Climatic Adjusters® 


e Exclusive! Pin-Gate 
Play Control to Assure 
Payment for Each Game Played 


e Standard sizes 22, 20, 18, 16-ft. 
overall. 12-ft. and 9-ft American 
Cushion Board models also available 


e Supplied with famous American 
Sparkler Weights, waxes and polishes 
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MUUTICON 


INTERNATIONAL SHUFFLEBOARD 


308 Rail Road Ave. « Hackensack, NJ 07601 
Phone 201-488-2889 « Fax 201-488-0770 








Snack Attacker: Joystick con- 
trol winner-every-time crane that 
dispenses candy. Features in- 
clude all-steel claw, steel and 
acrylic construction, multiple 
pricing, T-handle front door lock, 
adjustable timing, dual coin 
mechs, and front product loading. 


ALTER ENTERPRISES 


Formula Racers: From the mak- 
ers of the redemption game Fire- 
ball 2 comes a series of remote 
control cars and remote control 
boats (the Mini Marina); both with a 
reliable closed loop antenna system 
and console. Also available: the 
Crank N’ Roll kid-powered ride. 


ALVIN G. & CO. 


Dinosaur Eggs: A prehistoric 
egg hunt on a pinball playfield. 
Players maneuver a ball around 
the playfield to collect lit eggs. 
Features include operator-adjus- 
table pricing and ticket payout, 
ticket and coin counters, and 
electronic audits. 

Punchy the Clown: A mini-pin- 
ball redemption game with adjus- 
table leg height, ticket dispenser 
standard, double coin mechs, and 
a huge clown face for the play- 
field. Pop-bumpers are the 
clown’s eyes and nose; players 
use two flippers to propel the ball 
around the clown face. 


AMERICAN SAMMY 


Simple Simon: Players toss 
three balls onto the playfield and 
try to match lit squares on the 
backglass (a la tic-tac-toe). Up to 
four coins or tokens can be 
inserted per game, each increas- 
ing the ticket values of each 
square. Features include a ticket 
reset button, metal ticket door, 
and LED display. 

Kero Kero Keroppi: Two games 
in one: an obstacle course or trea- 
sure hunt (prototype). Positioned 
at the right height for children, it 
affords tickets alone or tickets 
and a capsule with a prize for 
successfully completing the 
games. 
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Games 


Foto Morphosis: Four functions 
make this photo booth a bit 
unusual: the Imagizer changes 
eyes, hair, nose, or mouth; the 
Gene Machine blends two faces 
for a new composite; Foto Mor- 
phosis merges faces with an ani- 
mal, work of art, or patriotic fig- 
ure; and Foto Fantasy affords 
background choices from eight 
countries. 





AMUTRONICS 


Wacky Wheels: Players first 
spin, then skillfully stop each of 
three carnival-style wheels (num- 
bered 1-6) as they turn in tune to 
appropriate music. After two 
tries, the amounts gained on the 
wheels are added for a score. 
Tickets are awarded for specific 
wheel totals (3-18). Random 
Bonus Wheel awards add to the 
player’s winnings. 

Also shown: Bouncing Bandit 
and Double Cross, redemption 
games that feature bouncing balls 
to match symbols or patterns for 
winning combinations. The 
Bandit comes with a Western 
cowboy theme or slot machine 
motif; Double Cross has Medieval- 
themed graphics. 


AUTOMATEN LIMBOURG B.V. 





Magic Troll, Singing Bears, 
Little Dino: A new look in capsule 
vendors from a Dutch company. 
Features include rounded look, 
smooth sides, lightweight con- 
struction of polypropylene, adjus- 
table coinage, single coin mech, 
and animal characters inside. 

Also shown: a series of kiddie 
rides, from trucks to trains and 
planes. 


BAY TEK 


Kiddie Clown Rolldown, Jungle 
Picnic: Newest games in the com- 
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New Redemption/Novelty 


pany’s lineup—child-size roll 
downs with clown theme and jun- 
gle animals, respectively. 

Also shown: Pizza Roll, roll 
your own pizza for points and 
tickets; Fielder’s Choice, a base- 
ball-themed roll down; the large 
Clown Roll Down; the standard 
Roll Down; and Rock N’ Roll 4, a 
roll down with a ‘50s theme and a 
progressive ticket award system 
and multi-coin play. 


BETSON 


Flippa Winner: A multi-level 
coin pusher from Crompton, avail- 
able in one-player or three-player 
models. Features include full tilt 
alarm system, full metering, ticket 
or token redemption, and optional 
ticket-every-time feature. 

Also shown: Punch Belly 
strength tester, Digger’s Prize 
redemption game, Super Marks- 
man shooting game, Big Choice 
line of cranes, and Clown Around 
and Rock ‘n’ Roll skill pushers in 
one-player or multi-player units. 


BOB’S SPACE RACERS 


Rising Waters: Players shoot 
water cannons at targets in a race 
to fill a tube with colored water 
and win. Features include sound 
effects; flashing lights; adjustable 
price, score, and difficulty; and a 
host of options. 

Kiddie Whac-A-Mole: The grand- 
daddy of bopping games, now 
available in a lower cabinet with a 
three-hole playfield. Other child- 
size games include Kiddie Pattie 
Cakes and Kiddie Can Alley. 

Also shown: Sidewinder steer 
and tilt game; Roll-A-Ball derby 
race; and the arcade Water 
Game. All games can be cus- 
tomized. 








BROMLEY 





Super Wheel ‘Em In: A three- 
player version of Wheel ‘Em In 
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A new innovation from Moloncy: 
a rollicking new game 
sized for pre-teens! 









Now Moloney Manutacturing introduces a great 
new game: “Tap-A-Tune.” It’s the first in a series 
of new games for pre-teens. 

The player sees a musical rendition of an old 
favorite tune, watching the colored keys as each 
one lights up to “play.” Then the player “plays” 
the same tune to beat the clock. 

It'll be a big money-maker because it’s designed 
for the “affluent” pre-teen market! 

It features these money-making advantages: 
Junior Size so it’s easy for the younger player. 
A sure hit with parents. 
Musical appeal for bigger earnings. 
Easy servicing of all elements from a “front 
drawer” design. 
. Operator adjustable, Factory Warranty 
Redemption Options: 


. Moloney Manufacturing Inc. 
Ticket Dispenser 1100 Davis Road, Elgin IL 60123 
Prizes at chosen score levels | Phone: 708-622-0224. 
Optional attachment so “Everybody Wins!” Fax: 708-622-0491. 

MANUFACTURING INC. 


Your resource for successful ideas. 


~~ 
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with a bonus marquee; automatic 
ticket count, adjustment, and 
indicator; and tongue-in-groove 
plywood cabinet. Players insert 
coins and aim for one of nine 
lanes with varied point values. A 
conveyor belt carries the coin or 
token forward. 

Also shown: the original Wheel 
‘Em In; Rock-N-Bowl, a fast bowl- 
ing-themed redemption game; 
and Clay Shoot, a clay (pigeon) 
shooting game that can lead to 
double-extended play. 
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Dinoscore: New from Planet 
Earth Entertainment, a skill 
shooting game with dinosaur 
theme and graphics. Features 
include adjustable percentage of 
tickets/tokens per coin, adjust- 
able target settings, combination 
ticket/token dispenser, and steel 
construction. 

Also shown: Flip-N-Win, the 
self-contained game and redemp- 
tion center that involves flipping 
coins at targets. 





BUNDRA GAMES 


Neck-N-Neck: Six-player 
steeple chase-themed video/re- 
demption game with 16 different 
tracks and 14 horses. Features 
include on-screen audits, skill 
level settings, and double-stack 
door-mounted ticket tray. 

Also shown: Crusher game that 
asks players to squeze soda cans 
to register one of five strength 
levels. 


CAPCOM 


Super Bank-It An upgraded 
sequel to Bank-It. A basketball- 
themed redemption game where 
players skillfully shoot coins into 
seven baskets to earn tickets. 
New features include a glass case 
screen for more light on the play- 
field, new board design, bold 
graphics, and a championship 
round. 
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CENTURY VENDING 


Paint N Puzzle: A touch screen 
children’s game with two modes 
of play: complete a picture or 
solve a puzzle within a specified 
time. The control panel includes 
10 color-coded buttons. Features 
include a ticket dispenser, on- 
screen self diagnostics and pro- 
grammability, dual coin mechs, 
and audio sounds. 


COASTAL AMUSEMENTS 


Arrow Alley: A reduced-size 
roll down game. Balls interact 
with a 13” color monitor to launch 
arrows towards targets with dif- 
ferent point values. It is fully 
operator-adjustable; a bonus 
round adds excitement. Included 
are a ticket dispenser, seat, and 
individual progressive bonus. A 
multi-link progressive bonus sign 
is optional. 

Hollywood: The newest skill 
coin pusher from Harry Levy. 
Features include show tune 
soundtrack, movie graphics, mov- 
able skill coin entry, adjustable 
playfield channels, anti-cheat 
package, and full metering. It is 
available as a one-, two-, or four- 
player game; a ticket-every-time 
option is operator-selectable. 

Also shown: Robo Bop strength 
tester, Melody Mouse and Trash 
Can Alley redemption games, 
and a series of ball popping 
games that include Noah’s Ark, 
Pop-A-Ball, Pop-A-Slot, and Pop- 
A-Tac-Toe. In addition, the com- 
pany debuted a number of new 
kiddie rides, including two-seater 
rides Dinosaur and Alligator, the 
single-seater Clown, and a van 
series featuring a U.S. Mail 
Truck, Police Van, and School 
Bus. 


COIN CONCEPTS 


Chomposaurus: Players move a 
dinosaur across a prehistoric for- 
est to catch falling eggs and earn 
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tickets. 

Features include adjustable 
time and award, eye-catching 
graphics, purple cabinet, and 
sound package. 

Splat-A-Rat: Players push but- 
tons to launch a mallet that 
whacks street rats attempting to 
climb up pipes. Up to four players 
can join in the action. Features 
include hilarious sounds, anima- 
tion, and optional bench seat. 

Also shown: Child-geared 
Froggy Jr., Toss Em, Ol’McDon- 
ald, and Jungle Tumble; multi- 
player Flamingo and Gold Rush 
coin pushers and one-player 
Dream Boat coin pusher; Mirage 
upright rotary; humorous Body 
Match; Low Boy crane and Watch 
Crane; Lotto Fun “pick three” or 
“pick six” lottery game; and The 
Dealer, a card-themed redemp- 
tion game. 


CLASSIC 


Sweet Shop Crane: Joystick 
control crane with a claw special- 
ly designed to pick up candy. 
Features include an electronic 
sensor for a winner-every-time, 
double coin mechs, locking cast- 
ers, and pastel side panel graph- 
ics (prototypes shown in yellow, 
blue, and pink; custom colors 
available). 

Also shown: Sports Authority 
sports card redemption game, 
Giant Gumball Dispenser, and 
Classic Toy Shop crane. 


DATA EAST 


Carousel: A roll down redemp- 
tion unit with a multiple game 
link jackpot. Features include a 
mini-merry-go-round target on 
the playfield, operator-adjustable 
ticket payout and number of balls 
per play, over/under coin doors, 
and progressive difficulty level. 

Flower Busters: A redemption 
game similar to Cosmo Gang. The 
object: aim beams of light at an 
approaching venus flytrap sur- 
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Oriental Trading 
Company, Inc. 


At Oriental Trading Company, we understand that you re 
not just buying products, you're buying the complete 
package...prompt friendly service, competitive pricing, fast 
order turnaround, availability and variety of merchandise, 
and flexibility in meeting your requirements. 


Call 1-800-228-8884 today for more information. 
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rounded by six flowers—all open- 
ing and closing at random and 
chattering excitedly during game 
play. 

Also shown: Hop-A-Tic-Tac-Toe 
match-up game, Wacky Gator 
smacking game, and Cosmo 
Gang character target shooting 
game. 


DESIGNS INTERNATIONAL 


Clown Alley: Players toss balls 
into a moving clown’s mouth. It 
then rolls down to lanes on a 
playfield and registers points. 
One to four coins can be inserted 
at a time. Look for twin rotating 
beacons, sound package, auto- 
matic winner lights, and ticket 
and coin meters. 

Also available: Mini-Midway, a 
three-games-in-one unit, and the 
Mini-Family Himalaya large-scale 
ride for one adult and child or 
three children per seat. 


DOYLE INTERNATIONAL 


Children’s Story Games: Pick 
from six models: Humpty Dump- 
ty, Old Woman in a Shoe, Jack 
and the Beanstalk, Jack ‘n’ Jill, 3 
Lil’ Pigs, and Mother Hubbard. 
Players toss balls into targets to 
gain points and tickets. 

Shark Frenzy: The latest Doyle 
sports game, joining a lineup that 
includes Dump the Ump, Bull 
Pen, Pro Pitch, and End Zone. All 
are ball toss games challenging 
players to land balls in the target 
hole or knock over objects (as in 
Dump the Ump). 

Hoop Shot! Rally: A double-hoop, 
two-player basketball toss game, 
the latest addition to the Hoop Shot! 
and Razzle Dazzle series. 

Also available: Children’s sports 
games: Piggy Pass, Panda Pitch, 
Lil Razzle Dazzle, and Lil Hoop 
Shot (one- and two- player units). 


EXIDY 


Critter: A gun game that asks 
players to skillfully shoot strange 








PLAY METER 


critters to gain points and tickets. 
Features include optic sensors, a 
new gravity ball feed, double coin 
mechs, colorful cabinet, and plen- 
ty of action. Similar to the Troll 
gun game (also shown). 

Striker: Real bowling with a 4” 
ball, using a 10-foot alley and 
resettable real pins. Features 
include all-plywood construction, 
easy set-up, interactive sound, 
and neon color backboard. 

The game was displayed in the 
Exidy booth; it is made by Design 
Plus Industries. 


FABTEK 


Super Mario World: One of the 
most famous video characters 
comes to the redemption world in 
a combination ball toss/reverse 
roll down game in a plywood cab- 
inet with ticket dispenser and 
coin mech. The cabinet is bright 
yellow and covered with Mario 
graphics. 


FUN INDUSTRIES 


Copy Cat: A memory tester/ 
prize vendor that asks players to 
hit four buttons in the same order 
as they light up. Points are scored 
for correct buttons hit. Features 
include flashing lights, sound 
effects, and digital scoring. It can 
also vend candy, gum, superballs, 
and toy capsules. 

Also shown: Kick ‘N Catch, the 
novelty skill game and prize ven- 
dor with a host of options. 
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Dino Shoot: Prehistoric rifle- 
Shooting gallery where players 
aim at three tiers of dinosaurs 
who move in different directions. 
Features include keypad pro- 
gramming, jackpot and winner’s 
alert, and state-of-the-art elec- 
tronics. 

Dream Team: A rapid-fire bas- 
ketball-themed game in an 
orange day-glo cabinet. Players 
Shoot mini-basketballs into mini- 
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baskets to gain points, a jackpot, 
and tickets for scores. 

Tiddly Dinks: Look for lots of 
motion and color in a game that 
takes tiddly winks a step further. 
Features include day-glo tubes on 
a moving playfield that changes 
color, keypad programming, at- 
tract mode, locking coin box, and 
vivid green cabinet. 

Also shown: Boogiemen and 
Fuddy Duddies ball-shooting 
games, Lotto Picks lucky number 
game, Music Machine rotary, and 
2001 coin pusher. 


e174)" 10. 


Cops N Robbers: Players try to 
“rob the bank” by gathering 
whimsical loot as the police close 
in. Look for multiple coin play, 
jackpot features, sight and sound 
package, and full self-diagnostic 
audit functions at the coin door. 


GRAYHOUND 


Candy Shop Crane: Win every 
time you play with this crane that 
features a specially designed 
claw, joystick or button controls, 
adjustable cost per play, brightly 
colored cabinet, chaser lights, 
and sound effects. 

Also shown: Championship 
Basketball game, Shark Pool 
Table, Casino Royale cabinet for 
card-themed games, and a debit 
card dispenser for the telecom- 
munications industry. 


HAPP CONTROLS 


Funky Fighter: A tic-tac-toe-type 
kit from Taito that fits into any 
upright video cabinet with a 9” con- 
trol panel. Players choose sharks 
or alligators that appear on a nine- 
slot grid on the screen and must hit 
buttons that correspond to the cho- 
sen animal as they light up. 
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1/2 Pint Frenzy: Full Court 
Frenzy downsized for kids. Fea- 
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ARM YOURSELF 


WARNING: ARCADE OWNERS THAT DO NOT USE ARMS TO CONTROL 
THEIR REDEMPTION COUNTERS & FAMILY ENTERTAINMENT CENTERS 
HAVE BEEN KNOWN TO SUFFER FROM PARANOIA, CHRONIC STRESS, 
INCOME DEPRIVATION, AND MENTAL ANGUISH. 





ARMS International, Inc. 


The Amusement Controls Professionals 
170 N. Oberlin Ave., Lakewood, NJ 08701 


(908) 901-2233 Fax (908) 901-2243 
1-800-771-ARMS (2767) 
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tures include a hoop that moves 
“just enough,” kid-friendly score 
and time indicators, operator 
controls, and optional ticket dis- 
penser and flashing lights. 

Full Court Frenzy II: New econ- 
omy model of the one- to four- 
player basketball game with 
multi-positional basket and rota- 
tional and linear movement. This 
model does not have a monitor. 

Also shown: Full Court Frenzy, 
the original full-scale basketball 
game with moving hoop and 
monitor, and the Hungry Hungry 
Hippos redemption game. 


IMPULSE AMUSEMENTS 


Gina Gypsy: Place your hand 
on the platform and let the gypsy 
tell your fortune. The machine 
features 13 talking tracks, 100 
possible readings, six different 
electronic sounds, and 72 LED 
lights flashing. 

Also available: Doctor Love love 
quotient impulse machine; and 
the Impulse Scale that delivers 
accurate weight, a daily fortune, 
and lucky lotto numbers in either 
English or Spanish. 


INTERNATIONAL LASER GAMES 


Kid’s Adventure Dome: A com- 
puter-animated video ride that 
takes children on three journeys: 
Adventure in Space, Adventure 
in Dinosaur Land, and Adventure 
to Haunted Canyon. Young play- 
ers interact with the programs. 
Adventures are digitized, animat- 
ed mini-movies. 


INTERNATIONAL VENDING 
MACHINES 

Shot Clock: Win tickets and/or 
a prize on the spot with this bas- 
ketball-themed redemption game 
and combination vending unit. 
Also available: baseball- and foot- 
ball-themed games, named 
Grand Slam 21 and Pro Kick, 
respectively. 

All three machines deliver a 
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prize suitable to the sport in 
question. The game is appropri- 
ate for street locations that have 
never considered redemption 
before. 


JALECO 


Alien Command: Players fire 
laser guns at mechanical UFOs 
kidnapping astronauts. Talking 
boss aliens appear on the screen 
and taunt players. One or two 
players can enjoy the chase; 
many operator-adjustable set- 
tings are included. 

Basket Bull: A basketball- 
themed redemption game with 
two challenging levels. Land the 
ball in the basket and then into a 
spinning target to score different 
ticket payouts. Look for a jackpot 
and super jackpot (operator- 
adjustable). 

Captain Flag: The Captain gives 
verbal commands the player 
must follow, using two different 
color joysticks on the control 
panel. Features include video ani- 
mation and mechanical move- 
ments. The game is housed in an 
upright cabinet. 


LAZER-TRON 


Aftershock: A fast coin game 
with a vibrating field and target 
holes that require skill to reach. 
Look for a progressive bonus 
jackpot display, San Francisco- 
themed art and sound, and oper- 
ator-adjustable features. 

Awesome Toss ‘Em: A color 
recognition game for youngsters 
that asks them to toss balls into 
four different color boxes 
(orange, yellow, blue, green) at 
lightening speed. The game talks 
to the players; the skill level 
increases with the skill of the 
player. 

Ribbit Racin: Two players can 
whack and smack targets as they 
light up, using a mallet or their 
hands, causing a frog to rise in a 
Swamp meet. Features include 


112 


adjustable ticket payout, price 
per play, and difficulty level; spe- 
cial bonus jackpots; and linking 
capability. 

Spin A 21: Play a game of 21 by 
rolling three balls down an 
inclined ramp into target holes 
that trigger movement on spin- 
ning wheels. Try to get as close to 
21 as you can without going over. 
Bonus jackpots are possible, paid 
directly to the player. 

Also shown: Slugger’s Alley 
real baseball hitting game, Spin 
To Win roll down with progres- 
Sive jackpot, and the Jungle 
Rama roll down. 


MAYONI 


Memory King: A memory game 
in a rugged all-steel cabinet, 
offering versatile ticket dispens- 
ing options and three game diffi- 
culty levels. 

Also shown: Dinovend, a new 
capsule vending unit; Sergeant 
Major, Zord Robovend, Ziggy the 
Clown, and Fun Shuttle capsule 
vendors, and impulse machines 
such as the Personality Analyzer, 
Love Tester, and Gypsy. 





MELTEC 


Pot O’Gold: A ball rolling game 
with pinball action. Players roll 
balls up the right side of the play- 
field, around a curved ramp, and 
back down the left side into a 16- 
hole scoring matrix to earn tick- 
ets. Scores depend on where the 
ball lands. Look for the jackpot 
ticket bonus and a number of 
operator-adjustable features. 

Also shown: other classic shoot- 
ing games from Meltec, such as 
Big Mouth and Knock Down. 





MOLONEY 


Redemption Shoppe: An 
unmanned redemption counter, 
so to speak. The unit has unique 
circuitry that allows linking any 
one or two novelty games that 
dispense tickets. Scores from the 
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game(s) are recorded in the new 
machine, which allows players to 
choose a prize of the proper 
value. 

Tap-a-Tune: The first in a series 
of pre-teen games that asks play- 
ers to tap colored keys as they 
light up. The result: tapping out a 
tune in a specified time period. 
Features include operator adjust- 
ments, factory warranty, ticket 
dispenser, and optional “every- 
body wins” attachment. 


NAMCO 


Godzilla Wars Jr.: Players must 
shoot six balls into Godzilla’s 
mouth to win. Features include 
operator-adjustable difficulty set- 
tings and ticket payout. The game 
is available with a prize dis- 
penser. 

Monster Castle: Rescue the 
princess, redemption style. 

Save the fair maiden from the 
big blue monster hand. One or 
two players can use guns to aim 
their rays at monsters in the cas- 
tle and stop the movement of the 
hand. 

Also shown: Cracky Crab re- 
demption game and Dunk N 
Dunk (prototype) two-player bas- 
ketball game with a basket that 
moves upward. 


NATIONAL SPORTS GAMES 


Super Shot: Link up to six of 
these basketball games for inter- 
active competition. Features 
include four game options (con- 
tinuously moving basket, classic 
basket up front, push back, and 
random movement); sound sys- 
tem with game music, announc- 
ers, and crowd sound effects; and 
programmable options. 

Also shown: UB QB Football 
game and Pitch Hitter baseball 
game. 


NIKKODO USA 


Carnival Target: A new, fast- 
paced shooting machine that can 
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be used simultaneously by two 
players. The object of the game is 
to shoot vertically rotating tar- 
gets. It uses cork shot instead of 
BBs. 

Also shown: Stingo, a CD pic- 
ture book series (5 total) featuring 
a friendly anteater who cares for 
nature. 


NOEL INDUSTRIES 


LAX: A four-player rotary mer- 
chandiser with rotating mirrored 
playfield, music and sound ef- 
fects, automatic prize dispenser, 
double coin mechs, and separate 
cash box. Also available: LAX Jr., 
a one-player rotary with the same 
features as its big brother. 


Triple Sport: Basketball, foot- 
ball, and baseball action in one 
game of skill. Features include 
rugged steel construction; easy 
Sport conversion; tamper-proof 
gate and netting; and program- 
mable coin settings; available in 
two sizes (9x8, 9x9). 

Also shown: Pop-A-Shot, the 
original basketball game with 
optional personalized backboard. 


PREMIER CRANES 


Premier Crane: Rope lighting 
highlights this solidly built crane 
with powder-coated metal com- 
ponents, string sensor on the 
claw, mini-logic board, and verti- 
cal locking deadbolt rod to secure 
the top and bottom of the door. 


PURPLE STAR 


Winning Inning: A baseball- 
themed redemption game in an 
upright cabinet. Pull the plunger 
to propel a plastic ball around the 
diamond. Gain runs, hits, outs, 
strikes, and balls. Appropriate 
music plays throughout the 
game’s progress. 

Also shown: Chase the Rainbow 
color-matching game with adjust- 
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able ticket payout and progres- 
sive jackpot and the Dinosaur 
Park redemption game. 


QUICK SILVER 


Turbo Pusher: A skill-action 
coin pusher with an engaging 
Captain Turbo character on the 
playfield. Features include ad- 
justable game settings by keypad, 
two player stations, rope lighting, 
tempered glass, and formica fin- 
ish over solid plywood cabinet. 


RAINBOW CRANES -: 


Rainbow Crane: Upscale model 
cranes (Toy House and Animal 
House) with easy-to-use diagnos- 
tics and self-test, modular micro- 
processor electronics, single 
computer board design, accessi- 
ble components, and $1/$5 bill 
acceptor. 


SEGA 


Sonic the Hedgehog: The home 
video character jumps over to 
redemption in a fast-paced game 
with three interchangeable play- 
field options. Features include 
digital stereo sound and music, 
advanced tri-color dot-matrix 
animated display, and operator- 
adjustable attract modes. 





SKEE-BALL 





Merlin’s Mirror: Win a ticket 
every time you insert a coin and 
peer into the magic mirror that 
distorts your image and causes 
an avalanche of chuckles. The 
Medieval theme and graphics are 
a built-in attraction. 

Pinball Truck Rally: A compact 
ascension race game with updat- 
ed artwork and audio. It can be 
used as a Single- player unit or in 
competition. 

Tic-Tac-Toe: A new feature has 
been added to this “roll up” game 
that aims for a horizontal, verti- 
cal, or diagonal match-up. The 
double ticket bonus round adds 
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Three things 


Jaleco Ltd. 

2-19-7 Yohga, Setagaya-ku 
Tobia 159: igen 

Tel. 03-3708-4830 

FAX 03-3708-4822 


to look 


forward to! 





FEATURES 


S 
Compact size fits all 
locations 
€ 
Great sounds, voice 
and music 


® 
Operator adjustable 
number of misses, 
target hole payout, 
Jackpot and 
Super Jackpot 


Jaleco USA, Inc. 
685 Chaddick Drive 
Wheeling, IL 60090 
Tel. 708 215-1811 
FAX (708) 215-2642 
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FEATURES 








& 
Hand-held laser pistols 
@ 


lor 2 player mode 
@ 
Combines animated 
bosses onscreen with 
mechanical, moving 
UFO's, astronauts and 
hatch doors. 


* 
Operator adjustable 
settings 


CAPTAIN 
F Ll Aa G 


FEATURES 
Mechanical movement 
& Video animation 


Fast-paced action 
e 
Raise /lower flags on 
LCI 
®& 


Universal appeal 
* 


Strong construction 


Jaleco Europe Jaleco , Alien Command”, Basket Bull”, and 

188 Brent Crescent Captain Flag” are registered trademarks and 

North Circular Road — respectively of Jaleco USA, Inc. 
1993. 


London, NWI0 OQT England 
Tel. 081-838-4600 
FAX 081-838-4515 
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excitement as players compete to 
finish more tic-tac-toe patterns in 
the time allowed. 

Also shown: Circus Hi-Rise, 
Skee-Toss B.C., Barnyard Babies, 
Danger Mine, B.C. Bash, Fire 
Fighter, and the classic Skee-Ball 
alley bowler. 


SMART INDUSTRIES 


Refrigerated Candy Crane: 
New refrigerated crane main- 
tains a 61-degree temperature to 
keep candy fresher longer. It fea- 
tures gold trim, wide prize view- 
ing area, and a special design 
claw. 

Killer T-Rex: Throw brightly 
colored balls into the opening 
and closing mouth of a hungry 
dinosaur to gain points and tick- 
ets. Features include animated 
movements, voice and sound sys- 
tem, buy-in for added time, ticket 
dispenser, double coin mechs, 
and credit/timer dot-matrix 
readout. An optional side-mount 
capsule vendor is available. 

Also shown: the regular Candy 
Crane, the Classic Watch Crane, 
and a variety of Clean Sweep 
crane models. Rounding out the 
booth were the Smartball alley 
bowler, Big Bertha, Buddy Bear, 
and the Shoot to Win! line of bas- 
ketball games. 


SPORTECH 


A Pitcher’s Dream, The 
Fireball: Deluxe and economy 
models of this baseball-pitching 
game are available. The unit 
takes up less than 100 square feet 
of floor space, automatically 
scores both the speed and accu- 
racy of every pitch, handles one 
or two players, and includes a 
“trainer” mode. 


TAITO 


Animal Land: Video and 
redemption come together in a 
child-size game that asks young 
players to hit a pad of six large 
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SPECIAL NOTICE! 


Purchase your used Equipment 
from: 


New Or.EANS 
Nove ryCo. 


e In business for 60 Years 


_ @International reputation for 
selling the finest used videos, 
flippers & amusement games 
available anywhere. 


: ° Each and every game 
ie beautifully refinished like new. 


¢Get on our mailing list for our 


latest price bulletins or call 
Celie for latest prices. 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX: (504) 888-3506 





Kiddie Games are hot. 
We’ve got the best! 


We've got Kiddie Whac-A-Mole® 
Kiddie Can-Alley™ 
and Kiddie Pattie Cakes™ . 
When you think kiddie games 
think of us. 


Call us for all of your 
Family Center needs. 
We have Modular Redemption Centers, 
redemptions systems, cash control systems 
and complete design services. 


Bob’s Space Racers. Inc. 
427 15th Street 
Daytona Beach, Florida 32117 
Telephone. 409-677-0761 
Fax 904-677-0794 


Since 1970 © Bob's Space Racers. 1993 
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buttons to “bop” characters that 
appear on the monitor. One or 
two players can enjoy the action; 
it comes with a built-in income 
analyzer and a ticket dispenser. 

Lucky Carnival: One to three 
players use cannons to fire five 
ping pong balls at prize capsules 
on a moving turntable and win 
them. Six nasty critters try to 
block the shots. There is an auto- 
matic capsule loading mecha- 
nism that eliminates manual 
loading. 

Two Minute Drill: NFL film digi- 
tized graphics highlight this foot- 
ball toss game that blends video 
and live action. Players can try to 
improve their stats each time; 
throw harder and gain more 
yards. 


WILLIAMS ELECTRONICS 


Addams Family Values: Those 
eccentric Addams family mem- 
bers come to redemption ina 
game where the token is the play- 
ing piece. Drop it and attempt to 
control its descent spinning a 
wheel and even spelling out 
“thing-a-ma-jig” at the bottom. 
The wheel comes with three 
decals for different ticket pay- 
outs. 

Double Cheese: A combination 
video/redemption game with a 
pizza theme (in an upright cabi- 
net). The game can be linked to 
others in an arcade for a progres- 
Sive jackpot. 


ZAMPERLA 


Hammer Hi Striker: Running 
lights and a sturdy fiberglass cab- 
inet highlight this carnival-style 
strength tester. 

Also shown: a new kiddie ride 
series featuring interchangeable 
characters that all fit one base, 
the El Toro, and Super Box. 
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THE WILLIAMS BALLY/MIDWAY ADVANTAGE: 
LONG -TERM VALUE 





Sound investment decisions are 
seldom based upon first impressions. 


hen impressionist Vincent Van Gogh 
painted SUN FLOWERS in 1889, art 
buyers dismissed it as “just another floral.” 
Of course, they had no way to foresee its 
incredible long-term value. 

Fortunately, buyers in today’s coin-op market 
are better equipped to judge profit potential. 
A study of the earnings performance charts in 
PIAYMETER and REPLAY magazines paints an 
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Williams Electronics Games, Inc. 


interesting picture: Williams Bally/Midway games 
are the industry’s most reliable investments. 

The reasons are simple. We design and 
manufacture well-conceived, quality games. 


They produce top earnings soon after their release. 


They retain their popularity for unprecedented 
periods of time. And that translates into a greater 
return for investors. 

Though others may try to imitate us with 





® 


A subsidiary of 
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Industries Inc 


stylish graphics and topical themes, wary buyers 
know that it takes more than a fresh coat of paint 
to make a masterpiece. 

We think you'll be pleased when you invest in 
our games. Not only with their aesthetics, but 
their long-term value. At Williams Bally/Midway, 
we pride ourselves on the art of profitable design. 

After all, it’s the lasting impression that 
really counts. 


/MIDWAY. 


Midway Manufacturing Company 


Video Games 





Reality Rocket 

This is the company's virtual 
reality hardware system (avail- 
able in sit-down and upright). 
They showed Wolfenstein VR and 
Cyber Tag, plus a new game, 
Blake Stone, Aliens of Gold. This 
is a one-player, role-playing 
game. A new game, Doom, will be 
ready during the first quarter of 
‘94. 
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Drug Wars 

A two-player, live motion pic- 
ture action game that pits law 
enforcement against the bad 
guys—small town traffickers, an 
organized cartel, drug runners, 
and a drug king—in four levels of 
play. The game is available with a 
50-, 33-, or 25-inch monitor or as a 
kit. Kit comes complete with laser 
disc, program card, and decora- 
tive cabinet decals. 





Shootout at Old Tucson 

This one- or two-player, 25-inch 
monitor game is the first to utilize 
a new high-performance technol- 
ogy hardware system, which puts 
the thrill of cinema action game 
playing into the more affordable 
price range of traditional video 
games. Set in and around Tucson 
of the Old West, the goal is to get 
from one end of town to the 
other—alive. Along the way play- 
ers encounter an unpredictable 
collection of drifters, bad guys, 
and sharpshooters. 


118 





fa, 


Thunder Dragon 2 

A two-player vertical kit. 
Players are in a fighter plane with 
a cache of weapons to inflict dam- 
age on enemies. While flying to 
his destination, the player must 
fight his way through a maze of 
enemies out to destroy him. 
There are seven stages. 





Survival Arts 

A one- or two-player fighting 
free-for-all. It delivers eight of the 
deadliest warriors and more than 
30 secret moves. Players can pick 
up a variety of special weapons 
during play for even greater 
strength in beating the enemy. 
There are special hidden features 
to be found. 
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World Rally 
A popular vertical kit with a 
driving theme. This one- or two- 
player kit is available with steer- 
ing wheel, shifter, and foot pedal 
controls. Players alternate as 
they compete and choose from 
four different rallies, featuring 
three stages each. There are a 
variety of road surfaces, track 

layouts, and conditions. 





Power Instinct 

A dedicated fighting-themed 
game. The fight for the seat as 
new leader of the Gogetsu clan is 
about to begin. Player chooses 
from eight characters, each with 
his own special moves and fight- 
ing style. There are double jumps, 
dash attacks, and hot defensive 
techniques. 
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9 Ball Shootout 

A two-player, JAMMA-compat- 
ible, horizontal kit featuring 3-D 
animation, great sounds, fast 
game play, controlled bank shots, 
jump shots, cueball spin, and con- 
tinuation. It can be played against 
another player or the computer. 
Three popular games are offered 
—9 Ball, 8 Ball, and Straight Pool. 
Also available in countertop and 
mini-upright. 





Super Street Fighter II 

A one- or two-player horizontal 
kit with the company’s exclusive 
“Q-Sound.” All twelve champion 
fighters are back to challenge 
four new fighters, with all new 
moves. There are 136 possible 
fights. Also new are: countries, 
backgrounds, music and sound 
effects, expandable hardware, 
graphics, and scoring bonuses. 
Up to four cabinets can be linked 
together for tournament-style 
play. 


119 





Spinmaster 

This one- or two-player game is 
under license from SNK and 
developed for the Neo-Geo sys- 
tem. It's a comical adventure 
challenging players to find the 
pieces to the secret treasure 
map. Players then complete the 
map to find the hiding place of 
the buried treasure. Look for four 
new licensed titles in the next six 
months. 





Night Slasher 

One- or two-player, dedicated 
upright fighting game with a 
twist—the characters are ghosts. 
Players choose from one of three 
ghoulish characters, each with 
his own special powers to fight 
against the enemies. There are 
five levels of play as players battle 
in streets, warehouses, airplanes, 
and other scenes. Features a 
shock- and vibration-resistant 
cabinet. 
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Raiden II 

A vertical-scrolling, flying, 
shoot-’em-up kit for one- or two- 
player action. There are eight 
stages that players must com- 
plete to finish the game. Each 
stage has at least one new boss; 
some have multiple bosses. Each 
has his own defenses and wea- 
pons for the ultimate challenge. 
The Raiden II fighter planes have 
new high-tech weapons, arsenal, 
and power-ups. Missiles, lasers, 
bombs, and cluster bombs picked 
up along the way help in the con- 
quest of the alien forces. The 
game also features enhanced 
sound and graphics. 


Funky Fighter 

A vertical kit with a custom 
JAMMA harness for any video 
game cabinet with at least a 9- 
inch control panel to accommo- 
date the large buttons. The player 
controls nine large buttons 
arranged in three rows of three. 
These buttons correspond with a 
grid on the video screen also in 
three rows of three. The player 
chooses either sharks or alliga- 
tors and as the character pops 
randomly into a section of the 
grid on the screen, the player 
pushes the corresponding button. 
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Ninja Bat Man Baseball 

A one- or two-player horizontal 
kit. This is a cutesy fighting game 
that has ninja baseball players 
collecting baseball memorabilia 
that has been stolen from the 
Baseball Hall of Fame. It has 
hilarious antics by characters like 
Screwball, a baseball with a screw 
through his middle. 





The Skins Game 
A two- or four-player golf- 
themed vertical kit. It features 
super-smooth, super-real graph- 
ics and multiple games—Stroke, 
Match, and Skins Play. 
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Rebellion X 

Available as dedicated or kit, 
this one- or two-player fighting 
game features 256 megs of non- 
stop action, along with 204 move- 
ments, direct competition, 20 
background stages, realistic fight- 
ing scenes and sounds, and char- 
acter transformation capabilities. 
Players choose from 10 charac- 
ters, including General Lee or 
Bloody Hell. The game is inter- 
changeable with the Street Fight- 
er II game series. 





Peek-A-Boo 
A one- or two-player horizontal 
kit for upright, cocktail, and 
countertop cabinets. The adult- 
themed game features 14 male 
and female models. 
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Grand Prix Star II 

A dedicated, two-monitor, For- 
mula One racing game. It fea- 
tures four new tracks, a new 
power booster, a shaking steering 
assembly, and a vibrating seat. 
Up to eight units can be linked 
together. 





Wild Pilot 

A one-player shoot-’em-up in a 
moving cabinet. The player must 
find the 10 most wanted villains 
using a pulsating, two-handed 
machine gun with high visual 
impact. The enemies are indicat- 
ed by the arrow for the bonus 
stage. There are three safety sen- 
sors and an emergency button. 


PLAY METER 





Super Strong Warrior, 
Best Bout Boxing 

Jaleco is working on a 32-bit 
system previewed with these two 
prototype games. The company 
expects six to 10 games per year 
for this system, featuring either a 
25- or 29-inch monitor. 





Bonk’s Adventure 

A one- or two-player dedicated 
game with ticket dispenser. 
There are 28 play courses, paths, 
and opportunities. Bonk defeats 
his enemies by head-butting and 
moving to the right to reach the 
goal. As you head-butt enemies, 
smile bumpers will stick to your 
head. Reach the goal with 10 
smile bumpers for a high score. 
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Gals Panic II (Quiz Version) 

Features a high-resolution, dig- 
ital technology that leaves noth- 
ing to the player's imagination. 
This version has humorous and 
exciting quizzes for added fun. 
The game has 8-way joystick con- 
trols and a two-player simultane- 
ous play option. It features 65 tan- 
talizing girls who seduce players 
through six levels. Visual discre- 
tion options are available. 





Blood Warrior 

One- or two-player horizontal 
kit with a martial arts theme. 
Digitized images of fighters pro- 
vide realistic action. There are 
nine characters and dozens of 
moves. Digitized voices add to the 
realism. 
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Metamorphic Force 

A two- to four-player horizontal 
kit that pits noble fighters against 
an army of evil-doers. Athena, the 
Greek goddess of wisdom, has 
selected four brave fighters to rid 
the world of The Evil One and 
free the planet from a cloak of 
darkness. The ultimate weapon is 
the ability to transform into a 
beast, the metamorphic force. 





Violent Storm 

A two- or three-player horizon- 
tal kit. After World War III, the 
people are left to pick up the 
pieces and rebuild. However, 
vicious gangs that prey on these 
defenseless citizens are obstruct- 
ing the rebuilding. Boris, Wade, 
and Kyle are the good guys pro- 
tecting the innocent against the 
most corrupt gang—the Geld 
Gang. 
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Run and Gun 

A dedicated, one- to four-play- 
er game with two monitors and a 
basketball theme. It’s five-on-five, 
Eastern Conference vs. Western 
Conference play, with eight cities 
in each. Interactive play allows 
you and your opponent opposite 
views of the court. Each team 
gives you the skill level for each 
player—power forward, small for- 
ward, center, shooting guard, and 
point guard—so you will know not 
only your own strong and weak 
points but your opponent's as 
well. 
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Polygonet Commanders 

Dedicated one- to four-player 
linkable video. It features a uni- 
versal-mount monitor. The game 
utilizes polygon, texture- map- 
ping technology. Player chooses 
from eight stages. The object is to 
annihilate the enemy before they 
destroy you. Can go head-to-head 
with up to four players. 
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Lethal Enforcers 

This two-player game is now 
available in a horizontal kit. Ut 
was shown in a large cabinet with 
a large monitor.) In this gun 
game, the player takes control as 
a detective in the toughest sec- 
tion of the city. He must test his 
merit as an officer against the 
most dangerous’ criminals 
around. 





Lethal Crash Race 

A one- or two-player, vertical 
driving kit. The object is to either 
damage your opponent or win the 
race. Ten characters and cars to 
choose from. There are 10 stages 
in the one-player mode and five 
in the two-player mode. Look for 
lots of crashing and battle action. 
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1 to 4 Player 


Buy-in & continuation 
Dedicated 
e 2 Monitor (horizontal) 


Player’s Controls: 


1. 8-way joystick 
2. buttons: 
A = shoot (offense) 
block (defense) 
B = pass (offense) 
steal (defense) 
C = change player 


RUN and GUN is a five on five basketball game. 


It is the East Conference versus the West Conference with eight popular cities in each 
conference. 


Interactive play allows you and your opponent opposite full end court views. 
Realistic surround sound crowd noise and announcer. 


Instant replay on spectacular plays or not if your opponent does not want the humiliation 
repeated. 


The C button allows you to change to any two of the five players available, thus allow- 
ing you to move around the court quickly. 


Many possible combinations of slam dunks. 
Learn to utilize your team mates and you will excel quicker than being a one-man team. 


Each team gives you the skill level for each player, power forward, small forward, center, 
shooting guard and point guard, so you will know not only your strong and weak points 
but your opponents skill level also. 
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Mortal Kombat II 

Dedicated sequel to the mega- 
hit Mortal Kombat. There are 
twelve new combatants, all with 
thrilling new moves. Features 
include advanced color graphics 
and the Digital Compression 
Sound system. There are a vari- 
ety of operator options, including 
a violence control dipswitch and 
Midway's exclusive diagnostics 
package. 





Ridge Racer 
This sit-down driving simulator 
with 33-inch monitor utilizes 3-D 


polygon graphics in a “texture- 
mapped” world. There are four 
levels of racing difficulty and real- 
istic controls: six-speed shifter, 
racing steering wheel, accelera- 
tor, brake and clutch, and an 
adjustable seat. The eight levels 
of difficulty are operator ad- 
justable, as are the pricing 
options. 
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Air Combat 

An upright or sit-down flight 
simulator that features 3-D poly- 
gon imaging. Players select from 
three levels of difficulty—cadet, 
captain, and ace. Flight instruc- 
tions are provided in the cadet 
(easy) level when the player 
needs help. The mission is to 
shoot down enemy planes in the 
allotted time and keep them from 
penetrating your air space. 





Lucky & Wild 

This one- or two-player dedi- 
cated simulator is the perfect 
game for driving and shooting 
fans. The game comes in a sit- 
down cabinet with a gun. Lucky 
and Wild are two tough cops 
whose job is to clean up the city 
and get rid of the criminals, stop 
drug traffic, and capture gang 
leaders. Lucky is the best driver 
on the force, while Wild is an 
exceptional shot. 
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Cybersled 

The latest polygon technology 
and state-of-the-art graphics are 
featured in this dedicated, twin- 
monitor simulator. Players com- 
pete for conquest on 12 distinc- 
tive battlefields, some shrouded 
in mist or darkness. The radar is 
the only hope for survival. Special 
items can be picked up on the 
battlefield for help in defeating 
the opponent. 





Numan Athletics 


A one- to four-player horizontal 
game. It’s a special sports festival 
of eight competitions among four 
mutants called Numan, who have 
extraordinary powers. The key to 
victory is speed and timing. 


DECEMBER 1993 





Fatal Fury Special 

Developed for the Neo-Geo sys- 
tem. Here’s the slugfest spectacle 
of the century. The Lone Wolves— 
Terry, Andy, and Joe—return 
with 12 of the toughest titans of 
fighting art. Use the resurrected 
Geese Howard and Wolfgang 
Krauser in a dazzling 3-D arena. 
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Samurai Shodown 

Developed for the Neo-Geo sys- 
tem. The 12 warriors of wonder 
collide in this intense battle- 
themed game. Samurai, Ninja, 
and Knights gather in Japan, the 
land of mystery and magic, to 
lock horns with and defeat the 
malevolent Satan's Shogun. Rich 
graphics and the “Rage Gauge” 
bring new power and vividness. 
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World Heroes 2 

Developed for the Neo-Geo sys- 
tem. The World Heroes return 
with six new members. Battling 
their way through time, they must 
prove they are the strongest in 
the arena of ages. 

Among the other titles avail- 
able for the system: 3 Count Bout, 
Fatal Fury 2, Art of Fighting, 
Sengoku II, Super Sidekicks, View 
Point, King of the Monsters 2, 
Andro Dunos, Ninja Commando, 
Baseball Stars 2, Last Resort, and 
Mutation Nation. 


Alien 3, The Gun 

This is a two-player, simultane- 
ous dedicated with 29-inch moni- 
tor and machine gun simulator. 
Aliens attack colonial marines 
after they drift into outer space. 
The player’s mission is to defend 
the marines; do so with grenades 
and a flamethrower. Features 
include 3-D scrolling graphics, 
realistic noise effects, and a state- 
of-the-art sound system. 
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Virtua Fighters 

A two-player dedicated game 
featuring simultaneous action 
and a machine gun simulator. 
Aliens attack colonial marines 
after they drift into outer space. 
Here’s your chance to defend the 
marines while the aliens go into a 
fierce attack. Throw grenades 
and wipe them out with the flame 
thrower. Features 3-D polygon 
graphics and noise effects are 
true-to-life, made so by a state-of- 
the-art sound system. 
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OutRunners 

A high-resolution, System 32 
driving game. The realism of a 
Grand Prix race is found ina 
twin-seat cabinet with digital 
stereo sound. The game takes 
players on a touring race around 
the world via hairpin turns, dan- 
gerous detours, and constantly 
changing road and weather con- 
ditions. 
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A Perfect Fit... 


MVS-4 UPRIGHT 


MVS-1 UPRIGHT 


Whatever your needs, SNK’s NEO*GEO has 
a cabinet style to suit. All cabinets have 25" 
monitors, (excluding MVS-2 Mini Cabinet) 
tempered monitor glass, Lexan control panel 
cover, and corner protect brackets. 


NEO*GEO offers easy convertibility of 
software in seconds through the control panel. 
The hinged marquee retainer on all models 


provides quick and easy access to the title cards. 


NEO*GEO’s extensive bookkeeping system 
provides daily, weekly, monthly and yearly 
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MVS-2 MINI MVS-2 UPRIGHT 


income information. And software titles can be 
accessed through the bookkeeping system to pro- 
vide you with up-to-the-minute earnings reports. 


Sports, Adventure, Fighting and Fantasy games 
are in the lineup of NEO*GEO software, provid- 
ing a variety of games for every location. And 
for even greater versatility, NEO*GEO is also 
available as both a single-slot kit and a two-slot 
kit. See your authorized SNK distributor today, 
or contact SNK Corporation of America, 20603 
Earl Street, Torrance, California 90503. (310) 
371-7100, Fax (310) 371-0969. 
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Driver’s Edge 
A specially designed interac- 
tive cabinet highlights this Indy- 
style driving game. Up to eight 
units can be linked for head-to- 
head competition. Features 3-D 
graphics, a Pentaphonic sound 
system, and selectable transmis- 

sions and race courses. 





NFL Hard Yardage 

Features one- to four-player, 
simultaneous football action with 
continuous buy-in option; digi- 
tized graphics and animations; 
and high-fidelity sound with 
Chicago Bears announcer Wayne 
Larribee. Choose from all 28 
teams and select from over 90 
football plays. Special joystick 
moves and hidden events add to 
the fun. An officially licensed 
product of the NFL, with actual 
film footage from NFL Films. 
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Punky Doodle 

No fighting and no shooting! A 
one- or two-player dedicated 
cutesy, comical maze game. 
Punky and Curly are the protec- 
tors of Farmer Jones’ pumpkin 
patch, facing off against an array 
of midnight meanies and nasties 
of the night. But the key—they do 
it without any weapons or fighting 
abilities. Instead, they use the 
Doodle Defense System. As 
Punky and Curly travel through 
the pumpkin patch they leave a 
trail of doodles with their magic 
crayons. When they attach the 
doodle to a pumpkin, it recoils 
back along the trail, clobbering 
any enemies it encounters with a 
Pumpkin Power Punch. There 
are 31 levels and 50 enemy char- 
acters. 





Shanghai III 
Designed for adults. The object 
is to match tiles to get down to 
the golden bar. Has joysticks and 
buttons. 
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Prime Time Fighter 

A one- or two-player vertical 
kit. Players can compete against 
each other or against the comput- 
er in this fighting game. To win, 
knock out the opponent or take 
three rounds to win by TKO. Each 
of the six winning fighters has his 
own special punching and fight- 
ing technique to help him battle 
his way to become the world 
champion. 





Hat Trick Hero ‘93 
A horizontal kit with a soccer 
theme. In the line-up are the 
faces of world-famous soccer 
teams. Your leadership and tech- 
niques determine the outcome. 
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Virtual Star Fighter 

The company’s virtual reality 
system comes in a standard 
upright cabinet, and now with an 
improved periscope (headgear). 
This is a galactic trading game in 
which the player plunders enemy 
ships for their valuable cargo. 
Trade your bounty for more pow- 
erful weapons. This can be retro- 
fitted into VR8’s original game, 
Virtual Combat. 





This company’s virtual reality 
system features futuristic pods 
(hardware); a Vision Immersion 
Module (lightweight headset); 
and 3-D, fully textured graphics. 
The first game is an intergalactic 
offering that combines education 
with entertainment. Three more 
games are expected soon. 
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Pistol Poker 

This pinball features true multi- 
level play with an innovative 
“back box card” matrix. The card 
theme has magnetic appeal and 
features five different jackpots. 
There are over a dozen bonus 
rounds and country/western 
music. A free parts kit is includ- 
ed. 





Judge Dredd 

Great Britain’s most popular 
comic character comes to the 
world of pinball. The setting is the 
post-nuclear year 2116, when per- 
petrators run rampant through 
the city. Judge Dredd patrols the 
streets aboard his motorcycle and 
apprehends criminals from five 
crime scenes and 10 play modes. 
In “Supergame” mode, players 
can take a 100 million point shot. 
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Tales from the Crypt 

You'll recognize the Crypt 
Keeper right away in this pinball 
licensed from the popular TV 
series. Begin by grabbing the spe- 
cially designed door handle. 
You'll hear the actual voice of the 
Crypt Keeper throughout the 
game. 





Last Action Hero 

This pinball is licensed from the 
recent movie with our favorite 
action hero, Arnold Schwarzen- 
negger. Special features include 
a Ruger Blackhawk pistol that 
propels the ball onto the playfield, 
music from AC/DC, Queensryche, 
and MegaDeth. There's a super 
crane that carries the ball from 
ramp to ramp for four- and five- 
ball play. 
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Wipe Out 
Capture the thrills, chills, and 
spills of skiing in this pinball. 
Race the slalom and ride the 
chair lift. The game has dot- 
matrix scoring and is UL listed. 


Tee’d Off 
This pinball features Gunther, 
the mechanical dancing gopher. 
A life-size character is encased 
on the top of the backglass, and 
he is featured on the backglass. 
There's a no-fail gopher wheel 
with sealed membrane switches 
for 100 percent reliability. 
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Gladiators 

Featuring a dot-matrix display, 
this pinball is a fun-filled, futuris- 
tic fantasy game. The backglass is 
ablaze with color and futuristic 
characters. It comes with buy-a- 
ball option and “pre-pitch,” an 
automatically adjusting pitching 
system. 


Phone (606) 231-7100 + FAX (606) 231-7108 
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Indiana Jones 

Here are the best elements of 
the Indiana Jones trilogy in an 
innovative game. It offers the new 
“Tilt-A-Matic” mini-playfield, a 
vintage biplane dogfight, rotating 
idol, lost treasures, three interac- 
tive video game modes, and 
multi-ball. There’s a special eter- 
nal life, six-ball multi-ball that 
can award a billion points. A real- 
istic gun shooter starts the adven- 
ture. 





Star Trek: The Next Generation 

The thrilling sound effects, 
high-tech gadgetry and excite- 
ment of the hit TV show are cap- 
tured in this pinball. Players 
defend the U.S.S. Enterprise 
against Romulans, Cardassians, 
and the Borg. Highlights include 
custom-recorded speech from 
the cast members, dot-matrix 
animation, and a spacecraft-filled 
playfield. UJ 
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Nick Cognevich 
Play Meter 
Magazine 
j New Orleans, LA 
Shoot Out at Old Tucson/ 
American Laser Games—pretty 
real action 
Raiden II/Fabtek—good chal- 
lenge 
Mortal Kombat II/Midway— 
good moves, good feel 
Survival Arts/American Sam- 
my—just like it 
Ninja Bat Man Baseball/Irem— 
a change from fighting games 
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Games our kids liked 


ince there were quite a few kids 
at the show, we thought we would 
ask them to tell us what their fav- 
orite games were and why. After 
all, we all know that the kids are 
the ones who really know a good 
game when they see it! 


Robby Nelson 

Hanson 
Distributing 

Bloomington, MN 


Outrunners/Sega—great 
graphics and a realistic feel 

Virtua Fighters/Sega—exciting 
graphics and sound 

Cybersled/Namco—graphics 
and excellent sound 

Ridge Racer/Namco—good play 
and excellent effects 

Wipe Out/Premier—best pin- 
ball with exciting features 

Alien 3/Sega—graphics and the 
feel 

Two Minute Drill/Taito—great 
action, fun to play 

World Rally/Atari—great 
sound, felt like I was there 


Matt Kaufman 
NSM-America 
Chicago, IL 





Reality Rocket/AWT—virtual 
reality feels so real 

Cybersled/Namco—loved the 
speed and graphics 

Mortal Kombat II/Midway— 
neat villains 

Virtua Fighters/Sega—excel- 
lent graphics 

Super Street Fighter II/Cap- 
com—new challenges 
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Ryan Cravens 
Bulldog 

Amusements 
| Seattle, WA 





| 
Mortal Kombat II/Midway—dif- 
ferent characters and new moves. 
The game is totally different from 
the first one. 

Virtua Fighters/Sega—the dif- 
ferent views; you can really get 
hooked on this game. 

Raiden II/Fabtek—good kit 

Run and Gun/Konami—it’s a 
great basketball game 

Ridge Racer/Namco—awesome 
graphics, great play 

Indiana Jones/Williams—chal- 
lenging with good ramp shots 

Cybersled/Namco—head-to- 
head challenge; good play and 
graphics 

Super Street Fighter II/Cap- 
com—good, good graphics 


» Mason Ross 

Ross 
Investments 

Leesville, LA 





Mortal Kombat II/Midway— 
loved everything about it, espe- 
cially the new moves and graph- 
ics 

Virtual Reality/VOR and AWT 
—virtual reality is different and 
really fun 

Ridge Racer/Namco—very real- 
istic and great graphics 

Outrunners/Sega—still one of 
the best driving games 

Pinballs—Star Trek, Tales from 
the Crypt, Judge Dredd (my fav- 
orite), Indiana Jones, and Tee'd 
Off. U 
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This half-pint 
enjoys ICE's 1/2 
Pint Frenzy. 


Frank 
Seninsky 
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Show picks from AMOA ‘93 


nce again Play Meter has put the 
heat on me to choose the new 
games and equipment that will 
have the most impact on our 
industry in the upcoming months. 
I have had an excellent track 
record for the past 12 years, even 
though there have been instances 
where a pick didn’t top the charts 
initially. However, it won out in 
the long run. 
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This show I got to spend more 
time on the floor than ever 
before, and I enjoyed it. Here are 
the games and equipment that 
Alpha-Omega Amusements will 
be buying. I believe they will not 
only earn well but also hold their 
value (a phrase that really means 
“will lose their value at a slower 
rate”). 

Video games (uprights) 

Number one is Mortal Kombat 
IT from Midway Mfg. They’ve done 
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it again with a reasonable price 
(when compared to the competi- 
tion) for a dedicated upright. My 
prediction is that Mortal Kombat 
IT will top the charts until Midway 
decides to release NBA JAM II, 
which will be an update kit. The 
runners-up: 

1. Sega’s Virtua Fighters—A 
great game that’s likely to be the 
top earner. But the cost is high, 
and our industry in the past has 
opted not to buy large quantities 
of expensive uprights. The large- 
screen version is, simply put, the 
attraction piece, but its cost is 
way up in the “segasphere.” 

2. Strata's NFL Hard Yardage— 
The best new sports game for the 
price. 

3. American Sammy's Survival 
Arts—It’s also offered as a kit. 

Video games (kits) 

Capcom's Super Street Fighter 
II is earning great numbers as 
players shift over from Street 
Fighter II, Championship Edition 
and Championship Edition Turbo 
to test their skills on this new ver- 
sion. Its price is steep, but the ini- 
tial earnings certainly make up 
the difference. The runners-up: 

1. American Sammy's Survival 
Arts—It’s also being sold dedicat- 
ed. 

2. SNK’s Fatal Fury Special—At 
under $400, this is a no-brainer. 
Just buy one for every Neo-Geo 
that has an available slot and wait 
a bit for your single units that 
have Samurai Shodown. Better 
yet, go out and buy more Neo- 
Geos; SNK will keep you in busi- 
ness! 

3. Fabtek’s Raiden IJ]—Remem- 
ber, Raiden was a sleeper game. 

Video games (sit-downs) 

Namco’s Ridge Racer was the 
best driver on the floor, with tex- 
ture-mapping and new shading 
technology, but it has to be modi- 
fied for the U.S. market (shifter 
moved from left side to right, 
seats changed from leather to 
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over wide areas. 


The Original 
Super Dispersion 
Series 
Loudspeakers 


«Patented Design Fits Into 
Standard T-Bar Ceiling Grids 

¢ 180 x 360 Omni-Directional 
Dispersion Pattern 

¢ Engineered for Background/ 
Foreground Systems 

¢ Simplified Cost Saving 
Installation 

¢ Uniform High-Tech Modular 
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for more details, call your local distributor or LA East 


127 Union Street = Hatfield, PA 19440 # (215) 362-2890 = FAX (215) 368-7272 
Qistributor inquiries invited 


unbreakable plastic). I’m told 
there will be a kit version avail- 
able; if only it was a dual (link- 
able) game. 

My runner-up is Namco’s Cyber- 
sled, a great driving game that, 
unfortunately, has a high price 
tag. I think even with these two 
games on the market, Sega's 
OutRunners is the sit-down to go 
with when choosing a large 
attraction piece. 

Pinballs 

Williams’ Star Trek: The Next 
Generation is in a class by itself. If 
you need a pin, just go out and 
buy this one. My runner-up is 
Bally’s Judge Dredd, which is test- 
ing better than Last Action Hero, 
Indiana Jones, and Gladiators. 

Virtual reality 

So far Reality Rocket by 
Alternate Worlds Technology 
works the best, although it needs 





Players lined up to try Midway's Mortal Kombat II. 


some tweaking to make the head- 
set easier to adjust. If you're 
ready for a virtual reality game, 
this is the one to take a good look 
at. 
Redemption 

This is my specialty. Here are 
the ones that I liked the best: 

1. Bob’s Space Racers’ Rising 
Water—This two-player water 


IMPRESSMENT PLUS INC. 


6217 Factory Road ¢ Crystal Lake, Illinois 60014 


Christmas 
Plush 
Pre-Packs 
144 pcs. 


$158.40 


10 PRE-PACKS 
TO CHOOSE FROM! 


(815) 455-2031 | 
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27"Santa- $13.50 Ea. 


Also, Policeman « Farmer « Etc. 


Crane Pre-Packs 1-800-274-2031 


FAX: 1 “815-455-2074 


WE PAY FULL FREIGHT ON 
ORDERS OF $500 OR MORE! 
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race game is the Lexus of the 
redemption market. 

2. Lazer-Tron’s Awesome Toss 
‘Em—For the children’s market. 
This is the first ‘color recognition 
technology’ game, and both par- 
ents and children will love it. 

3. Lazer-Tron’s Aftershock—A 
very high earner that can be used 
as a roll-down (with seats), as a 
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THINKING CAP! 
\ € 


SUBSCRIBE 
TO PLAY METER 


THE THINKING MAN 
DOES! 


904/488-7003 
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regular game (without seats), 
and/or banked with or without 
the progressive scoring unit. 

4. ICE’s 1/2 Pint Frenzy—A kid's 
basketball game with a moving 
basket. 

5. ICE’s Full Court Frenzy IIJ— 
Reduced height and reduced 
price (no monitor in this model) 
make it a staple for any place that 
has redemption games. 

6. Design Plus’s Striker—If you 
want to offer a bowling game to 
your customers, one that’s rea- 
sonably priced and won't break 
down, this is the choice. It’s 
priced under $4,000. 

There are just so many great 
redemption games available that 
I could go on and on. Here are 
some other favorites: Ribbit 
Racin, Lazer-Tron; Flippa Winner, 
Betson; Dream Boat, CCI; God- 
zilla Wars Jr., Namco; Addams 
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Values. 


Williams designer Pat Lawlor with his first redemption creation, Addams Family 





Family Values, Williams; Shot 
Clock, IVM; and Doyle's chil- 
dren's games. 


Cranes 

Smart's Refrigerated Candy 
Crane—We are on a super high 
counting the money from Smart's 
Candy Crane, and having a refrig- 
erated unit opens the door to a 
higher quality of chocolate prod- 
ucts. 
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Equipment 

Native Gaming’s wide-screen 
cabinets and monitors—A realis- 
tic price tag gives operators the 
option of offering games ina 
wide-screen cabinet. Native 
Gaming guarantees that its cabi- 
net will pay for itself in extra 
earnings over a period of one 
year, or they will repurchase the 
unit. 

As always...keep cranking! (| 
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Bally/Midway sweep awards 


Top: Stephen and 
Stefanie Genco (I) 
of Genco’'s 
Amusement Co. 
join Fred Collins Ill 
of Collins Gaming 
and Marshall 
Armstrong of 
Collins Music. 
Bottom: 
Canadians from 
Mimi's 
Amusement, 
Happy Man 
Arcades, and Atlas 
Automatique 
enjoy the 
evening's festivi- 
ties. 


Williams/Bally/Midway vice 
president and general manager 
Ken Fedesna deserves frequent 
speaker mileage points after 
making several gracious accep- 
tance speeches at the AMOA ‘93 
Awards Show & Banquet on Oct. 
22. The company scored a triple- 
header, taking home honors in 
three game awards categories. 

Midway's NBA JAM won Most 
Played Video Game, while Mid- 
way Ss Mortal Kombat came out on 
top as Most Played Conversion 
Kit. Bally captured the title of 
Most Played Pinball Game for the 
second year with The Addams 
Family. 
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Other game winners were: 
Most Played Jukebox—Rowe 
LaserStar CD 100, Most Played 
Dart Game—Arachnid Galaxy, 
Most Played Pool Table—Valley 
Cougar, Most Played Redemption 
Game—Grayhound Skill Crane, 
Most Innovative New Techno- 
logy—Sega Virtua Racing, and 
Most Played Other Game— 
Dynamo Air Hockey. 


In addition, Midway’s Mortal 
Kombat II won Best New Equip- 
ment this year. Awards were also 
presented for outstanding booth 
displays in three categories: 
small (1-3 booths), Mobile Rec- 
ords; medium (4-8 booths), Ma- 
chine-O-Matic; and large (over 9 
booths), Valley Recreation Pro- 
ducts. 


Craig Johnson, outgoing presi- 
dent of AMOA, was nothing short 
of presidential in his command of 
the podium as he greeted atten- 
dees of the largest AMOA Expo 
on record, noting that “AMOA 
has expanded to reflect a conver- 
gence of cultures.” 

Johnson took time to reflect on 
his term as association president, 
and to formally thank his family 
for their indulgence. He ex- 
plained: “Without the support of 
my family I couldn't have worked 
this year for the betterment of the 
industry.” 

Johnson introduced famed 
entertainer Rita Coolidge, who 
served as emcee and presented 
the annual jukebox awards. 
Coolidge could have been talking 
about our industry when she said, 
“As we all know, the music indus- 
try is constantly changing.” 


She praised the jukebox and 
coin machine operators: “There’s 
nothing like that magical box that 
has been playing music for over 
100 years. Now it has that incredi- 
bly clear CD sound. When people 
hear music on the radio they're at 
the mercy of the radio station. 
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Craig and Jana Johnson of Tataka. 





Mark Struhs (c) and Mark Robbins of 
Dynamo (r) accept the award for Most 
Popular Other Game (Dynamo Air 
Hockey) from Craig Johnson. 


When they play the jukebox 
they're dropping coins to hear 
music they love.” 

The jukebox award winners 
were: 

Pop Single of the Year—*I Will 
Always Love You’ by Whitney 
Houston; Country Single of the 
Year—“Boot Scootin Boogie” by 
Brooks & Dunn; R & B Single of 
the Year—“I Will Always Love 
You” by Whitney Houston; Pop 
CD of the Year—“Unplugged” by 
Eric Clapton; Country CD of the 
Year—“The Chase” by Garth 
Brooks; and R & B CD of the 
Year—Soundtrack from “The 
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R.A. and Paula Green of Rosemary Coin 
Machine. 





From left: Craig Johnson presents the 
award for Most Played Pinball Game to 
Ken Fedesna, Pat Lawlor, and Larry 
DeMar for The Addams Family. 





Chuck Milhem (c) and Dick Shelton of 
Valley accept the award for Most 
Played Pool Table. 


Bodyguard.” 

Up-and-coming performers 
were also recognized: Male 
Rising Star—John Michael 
Montgomery, Female Rising 
Star—Mary J. Blige, and Group 
Rising Star—Pearl Jam. 

Jukebox legend inductees were 
Eric Clapton (living) and Nat King 
Cole (deceased). They join a list of 
former inductees that includes 
Bob Seger, Willie Nelson, and 
Kenny Rogers, along with Patsy 
Cline, Buddy Holly, and Hank 
Williams Sr. 

1993 Jukebox Songwriter 
Awards went to Jimmy Jam & 
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From left: Connie Goudeau of Gerald's 
Amusements, Frank Seninsky and 
Karen Nagel of Alpha Omega, and 
David Goudeau of Gerald's 
Amusements. 


Terry Lewis (voted by ASCAP) 
and Vince Gill (voted by BMD. All 
other awards were voted on by 
AMOA members. Philip Morris 
won the cigarette vending ma- 
chine promotion award. 

Kenny Loggins was the stage 
show headliner. He performed 
many of his favorite oldies, such 
as “Footloose,” and several selec- 
tions from his newest CD, “Keep 
the Faith.” Onstage he was 
accompanied by two more guli- 
tarists, a drummer, and an excep- 
tional harmonica player, Howard 
Levy. Loggins was called back for 
two encores. | 
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Sue Monday & 
Shantelle Gaynor 


Even the small stuff looks appealing. 
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(All photos taken 
at Lauran 
Bromley's 

Funland in 
Chicago.) 


REDEMPTION 


REPORT 


Can't do it at home! 


Wouldn't it be nice if we lived in 
a perfect world? There would be 
no traffic, no traffic cops, no 
fights, no violence, no Rocky 
movie sequels, and no competi- 
tion. Just think about it, there’s 
been five, yes five, Rocky sequels! 
How do we conquer these prob- 
lems? 

Throughout history, there have 
been many new inventions and 
developments that have created 
competition for age-old tradi- 
tions. McDonald’s didn’t replace 
all restaurants, jukeboxes didn't 
replace live bands, and television 
didn't replace the movies—even 
with the advent of the home video 
market. At the same time, the 
home video market won't replace 
family entertainment centers, if 
we are paying attention. 





Who could resist checking out the mer- 
chandise? 


Although technology is chang- 
ing, the original family entertain- 
ment concept stays the same: 
entertainment centers offer cus- 
tomers an experience that they 
cannot get at home. 

We all know that dial-a-game 
will be hitting the home market 
in the not-so-distant future. 
Combat it by offering the set-up, 
but with a 50-inch monitor and 
Surround sound. Add the allure of 
lights and more variety than what 
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a couch can provide. Use the 
space of a center to offer games 
you can’t order at home, especial- 
ly redemption games. Most peo- 
ple can’t install a Skee-Ball over 
their television! These games 
have different objectives and 
offer prizes. They provide an 
experience unique to the arcade 
setting. Their lights, bells, and 
prizes are very exciting and will 
help ensure that customers 
return. 


Along with these special games 
you need prizes that customers 
want to win. A child will return 
for a 250-point stuffed animal to 
complete his collection, but not 
for a green pencil. 


A family entertainment center 
can cater to a variety of age 
groups with its equipment, as 
well as with its prizes. Tots can 
play Pattie Cakes by Bob’s Space 
Racers or Big Bertha by Smart 
Industries, while teens can enjoy 
Rock-N-Bowl by Bromley or Full 
Court Frenzy by I.C.E. Even adults 
can amuse themselves with clas- 
sics like KnockDown by Meltec or 
Skee-Ball. Prizes can range from 
five-point bouncing balls toa 
12,500-point stereo. 


Your center can entertain the 
entire family, while the home 
industry can keep a couple of 
kids happy for a short time. In 
your center there are no phone 
calls, no chores, and no home- 
work. You have uninterrupted 
fun with prizes to boot! Redemp- 
tion offers a way to bring the old 
fashioned arcades up to date. 
Redemption, along with video 
games on large screens, the idea 
of group fun, and food, will effec- 
tively combat the competition, 
especially if the competition 
includes a Rocky VII, He’s Not 
Dead Yet! (1 
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FOR MORE INFORMATION 
CONTACT YOUR AUTHORIZED 
CENTURY VENDING DISTRIBUTOR 
TODAY OR CALL 


310-532-2351 - Fax 310-532-2355 
13458 So. Western Ave., Gardena, CA 90249 


FOR TECHNICAL SERVICE CALL 
310-532-2351 
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A CREATIVE 
& FUN 
REDEMPTION 
GAME 
Consistent high earnings 
Affordably priced & 
Non violent 


Designed to fit any 
location with ticket 
or card dispenser 


O 
Unique WELLS GARDNER 
touch screen monitor 


Two modes of game play 
with various difficulty level. 


Children can solve a puzzle 
Children can paint a picture 
“Grown ups” love it, too 
Educational 

Custom graphics available 


e On screen 
diagnostics 

¢ Down loading 
capability Y) ? 





W: 2214” , 

D: 2312” He 
H: 61” 

WT: 210 Ibs. 4 
DISTRIBUTED BY: 6 
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Sales of Oscar Mayer 


Lunchables soar 


Oscar Mayer Vending 
reports that its larger- 
size Lunchables Lunch 
Combinations have set a 
vending sales milestone: 
five million packages 
sold. Lunchables have 
become the largest-sell- 
ing branded cold food 
product in vending, ac- 
cording to distributor 
sales statistics for the 
first six months of 1993. 

With its original intro- 
duction, Lunchables cre- 
ated an entirely new 
ready-to-eat lunch cate- 
gory by offering a conve- 
nient alternative to 
homemade sandwiches. 
Paul Kobussen, Oscar 
Mayer's planning and 
business development 
manager, calls Lunch- 
ables the “ultimate vend- 
able cold food” with its 


long refrigerated shelf 
life, sizing that fits all 
machines, and a con- 
sumer-friendly “use by” 
date on the package. 

“We are extremely 
pleased but not sur- 
prised by the success of 
the product in vending,’ 
Kobussen said. He added 
that with five Lunchables 
varieties to choose from, 
customers can easily 
avoid flavor fatigue. 

In other news con- 
cerning Oscar Mayer 
Vending, in-pack cou- 
pons will appear in all 
vending Lunchables and 
Ready-to-Eat Hot Dogs 
this January, and Jell-O 
Gelatin will hit vending 
nationally in early 1994, 
with three flavors in 
variety six-packs. 


Italian treats from Michael 


Angelo’s 


Michael Angelo’s Gour- 
met Foods offers a di- 
verse line of calzones— 
homestyle pizza dough 
wrapped around fill- 
ings—that make for con- 
venient hand-held meals 
or snacks. 

Authentic family reci- 
pes produce these fla- 
vors: pepperoni, meat- 
ball, ham and cheese, 
Spinach and cheese, 
philly-(roast beef, Amer- 
ican cheese, sauteed 
onions, and mushrooms), 
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and deluxe (meat sauce, 
three cheeses, pepper- 
oni, bell peppers, onions, 
mushrooms, olives, and 
tomato sauce). Others 
will soon be available. 

Vending operators can 
buy the calzones in five- 
ounce packages, 24 to 
the case. For more infor- 
mation, contact Michael 
Angelo’s, 2490 Ash St., 
Vista, CA 92088; (800) 
526-4918; FAX (619) 598- 
7010. 


140 


VENDING 
AND 
PRODUCTS 





Our Name <=. 
says fall SUPENOL 
ALMOND AMARETTO | 
CAPPUCCINO 
eri 













Phenphate.§ 
einen Sonmeen shia nomen’ Tre it 


NET WT. 16 OZ. (1 LB.) 454g 















— ail «tor 
Coffee and Foods 


ap pPuCCINO 
a ee: 





Superior Coffee debuts 
product at NAMA 


Superior Coffee and 
Foods unveiled Lattec- 
cino, a rich, creamy cof- 
fee drink at the NAMA 
show last month. A com- 
bination of a latte and a 
flavored cappuccino, it’s 
available in single-serve 
packages. 

“Superior is respond- 
ing to the continued pop- 
ularity of its cappuccino 
mix with the addition of 
a rich and creamy 
French Vanilla and a 
smooth Almond Amaret- 
to,” said Stan Greanias, 
president/CEO of Super- 
ior Coffee and chairman 
of the National Coffee 
Association. “These two 
flavors were most re- 
quested in recent taste 


tests across the country.” 

The company’s spe- 
cialty coffee line in- 
cludes Emerald Cream, 
Cafe Angelica, Almond 
Amaretto, and Cin- 
namon. The most popu- 
lar flavored coffees are 
also available in decaf- 
feinated blends. And to 
perk up coffee, Superior 
offers Ultra-Cup non- 
dairy creamers in three 
flavors: Irish Creme, 
Mocha, and Amaretto. 
Ultra-Cup is packaged in 
individual serving cups 
that don’t need refriger- 
ation, and it contains no 
cholesterol. 

For more information, 
contact Marcie Harrison 
at (312) 334-1011. 
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STANDARD 
FEATURES 


Our exclusive ASTROID 25 cent, 
front locking coin mechanism, 
is standard. Also available, any 
U.S. coin denomination or for- 
eign coin conversions. 














Large capacity, internal cash 
box easily slides in and out for 
fast and quiet collecting. The 
cash box is secured in place by 
molded plastic track guides. 
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The new enlarged cash door is 
made of 1/8" solid steel. Added 
security is also gained by our 
recessed door design and im.- 
proved locking system. 


ALAXY, INC. 
VENDING FOR THE 218T CENTURY 
809 N. First Street 
Plymouth, IN 46563 

Tel: 219-935-5007 


FAX: 219-935-5002 
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Call Today for our New Lower Prices! 
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Meals with a three-week shelf 


life 


GourmetFresh Foods 
Inc., using a technology 
called “Sous-Vide,” pro- 
vides fresh, fully cooked 
entrees and meals with a 
refrigerated shelf life of 
up to three weeks. Sous- 
Vide is a high-tech cook- 
ing process new to the 
United States but one 
that’s been used in 
Europe for over 15 years. 

All of these prepared 
foods are low in calories, 
fat, and sodium. The 
unique cooking process 
seals in a food’s natural 
vitamins and minerals, 
along with all of its nat- 
ural flavors, before being 
cooked in high-humidity 
ovens. To serve, the 
products simply need to 
be reheated for 75 to 90 
seconds using micro- 
wave, hot water, or 
steamer. 

GourmetFresh Foods’ 
expanded, state-of-the- 
art production facility in 
Pompano Beach, Fla., 


has a design capacity of 
over 6,000 meals per 
hour. It’s one of the few 
companies that’s been 
approved by the USDA 
as an official Sous-Vide 
manufacturer. And 
GourmetFresh uses time/ 
temperature-sensitive 
labels designed to pre- 
vent improper product 
handling. The USDA has 
approved use of these 
indicators in lieu of “use 
by” dates. 

Among the entrees 
available to vending 
operators are Vegetable 
Lasagna, Macaroni and 
Cheese with Broccoli 
and Ham, Grilled Barbe- 
cue Chicken with Rice, 
and Beef Chili Macaroni. 

For more information, 
contact GourmetFresh 
Foods Inc., 2211 N.W. 
30th Place, Pompano 
Beach, FL 33069; (800) 
960-0075 or (305) 960- 
0075; FAX (305) 960-0076. 


New fruit-flavored teas from 


Veryfine 


Fruit-flavored ice teas 
are now a part of Very- 
fine’s extensive cold 
drink line. Joining the 
already popular sweet- 
ened tea with lemon are 
raspberry, peach kiwi, 
sweetened natural tea 
without lemon, and 
lemon diet tea. These 
teas are real-brewed and 
carefully formulated for 
a balanced taste, and 
they come in Veryfine’s 
11.5-ounce, 100 percent 


PLAY METER 


recyclable aluminum 
cans. 

Other new flavors 
from Veryfine are 
Orange Punch and Pink 
Lemonade. They have no 
artificial preservatives 
or sweeteners, require 
no refrigeration, and are 
shelf-stable for up to two 
years. These flavors also 
contain 100 percent of 
the U.S. recommended 
daily allowance for Vit- 
amin C. 
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Imperial Bondware broadens 
custom print capability 


Imperial Bondware 
Corp. has expanded its 
custom print capabilities 
by implementing a new 
panel print cup pro- 
gram, which will help 
turn cups into marketing 
tools for food service 
operators who want to 
build restaurant name 
recognition on a budget. 

Operators can choose 
from a wide selection of 
Imperial Bondware man- 
ual cups that are pre- 
printed in two attractive 
designs—Heritage and 
Greek—with a designat- 
ed space on the cup for 
the operator's special 
imprint—logo, address, 
phone number, etc. 
Operators also have a 
choice of complemen- 
tary colors from which to 
select. 

A third option in man- 
ual panel print cups is 
Imperial Bondware's 
Signature line. It gives 
operators the freedom to 
use the entire surface of 
the cup for their individ- 
ual logo and sales mes- 
sage. The message can 
be printed in a choice of 
colors. 

Imperial Bondware 
panel print cups are 
available in wax-coated 
and single poly-coated 
paper for either hot or 


cold drinks. Hot cup 
sizes include eight, 10, 
12, and 16 ounces; cold 
cups come in 12-, 16-, 22-, 
and 32-ounce sizes. In 
addition, the panel print 
line includes two special 
vending designs—”Brew- 
ed for You” and “Har- 
vest’—in seven- and 
eight-ounce hot cups. 
And Imperial Bondware 
will take orders of as lit- 
tle as 24 cases. 

“Our reduced require- 
ments for minimum or- 
ders means less unwant- 
ed inventory for food 
service operators,” said 
Debra Starr, the compa- 
ny s marketing manager. 
“In itself, this is a real 
money-saver. Add to it 
the fact that many of the 
panel print cup styles 
Share a universal lid, 
which reduces excessive 
inventory, and it’s easy 
to see why operators will 
find Imperial Bond- 
ware’'s panel print pro- 
gram to be a great 
value.” 

In other news con- 
cerning Imperial Bond- 
ware, it has promoted 
Frank Cushing to direc- 
tor of marketing. His job 
entails strategic plan- 
ning and promotion for 
the company’s full line of 
food service packaging. 
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VENDING PEOPLE AND PRODUCTS 


New single-serve from Keebler 


Keebler, the number 
one fudge-covered cook- 
ie brand, has released its 
Fudge Shoppe line of 
cookies in single-serve 
sizes for vending opera- 
tors. There are five fla- 
vors to choose from: 
Fudge ‘n Caramel, PB 


Fudgebutters, Toffee 
Toppers, Fudge Stripes, 
and Deluxe Grahams. 

Also new from Keebler 
is a snack called CC 
Ricers. They come in two 
flavors, Zesty Cheddar 
and French Onion. 


New kit from Charlie 


StarKist has intro- 
duced Charlie’s Lunch 
Kit cartons with re- 
duced-calorie mayon- 
naise, which the compa- 
ny believes will enhance 
the kit's appeal to 
health-conscious con- 
sumers. 

The Lunch Kit includes 


chunk white tuna, one 
packet of regular may- 
onnaise, one packet of 
reduced-calorie mayon- 
naise, pickle relish, and 
crackers. Also, the new 
carton displays the kit 
components better 
through clear cup over- 
wrap. 


IT'S PROVEN 


HMS MONACO 


IS YOUR ONE STOP SHOP FOR: 
ALL YOUR REDEMPTION NEEDS 


¢ Sparkling Jewelry 
¢ Watch Crane Kits 
¢ Plush Pre-packs 

¢ Licensed Products 


¢ Redemption Prizes 

« Unique Novelties 

« Jackpot Rotary Mdse. 
¢ Crane Capsule Kits 


"Way Qool” 


Searakay 


WorldCupUSA94™ 


1-800-777-0901 


HMS MONACO 
135 W. 20TH Street » New York, NY 10011 


FAX ORDERS: 212-727-1382 
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Coinco presents award 


At last month's NAMA show, Coinco presented its “Distributor 





of the Year” award to Warehouse of Vending and Games in 
St. Louis. Pictured, (I-r): Bill Murphy of Coinco, Warehouse of 
Vending’'s Larry Potashnick, Brad Scott, George Gruebert, and 
Charlie Pavia. Jack Thomas, president of Coin Acceptors, is 


pictured in the background. 


Cash card system from ITC 


ITC Systems intro- 
duces a complete cash- 
less vending and food 
service system. It con- 
sists of three basic com- 
ponents. 

The Cash Card Rea- 
der, Model 1014, is for 
Single- and multi-price 
vending machines. The 
unit installs conveniently 
into the cut-out for the 
U.S. bill acceptor, then 
plugs into the coin-op 
receptacle. The POS 
Terminal, Model 1042, 
has all the features of a 
standard cash register, 
plus the ability to use the 
cash card for all transac- 
tions, including the add- 
ing of cash value to the 
card. 

The Cash Card Man- 
ager, Model 1040, is a 24- 
hour cashier designed to 
dispense and add value 
to the cash card. This 
machine accepts a dollar 


coin and $1, $2, $5, $10, 
and $20 bills, in both U.S. 
and Canadian currency. 

Due to the pre-paid 
nature of the system, the 
cash is received up front, 
before any goods or ser- 
vices are rendered. 
There is always a resid- 
ual amount left on the 
cards, which may never 
get used in the system. 
The convenience and 
ease of use allow cus- 
tomers to purchase 
more with the card, 
thereby increasing vol- 
umes. 

For more information, 
contact ITC Systems, 600 
W. Peachtree St., Suite 
1850, Atlanta, GA 30308; 
(404) 872-0438; FAX (404) 
875-7636. In Canada: 
5230 Finch Ave. East, 
Unit 15, Scarborough, 
Ontario M1S 5A1; (416) 
754-0208; FAX (416) 754- 
8904. 


Sunshine gets hot 


Sunshine has intro- 
duced a Hot & Spicy fla- 
vor of Cheez-It skim 
milk cheese snack crac- 
kers. It's baked with 
jalapeno peppers, red 
bell peppers, onions, 


tomatoes, garlic, and 
many other quality 
ingredients. For more 
information, call (800) 
446-6254 on weekdays, 
between 9 a.m. and 4 
p.m. Eastern time. 
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VENDING 
DISTRIBUTOR 
INTERVIEWS 


Vending distributors discuss 
‘95 performance, ‘94 outlook 


snack vendors. The presentation 
and merchandising possibilities 


fAXS this iS our yea r-iIn-review issue, we have made this machine the top- 
o(=Tol(e(=lemkemelat-im' isp m-1e)ptl-mel(lagleleine)e-mej, sage pncacens aria rea geese 
Msilellate equipment (they ze) ale) aleli= changer sales have fallen off. One 
willie laleMer lula tek Baloh VEE Rag lite reason is that most of the equip- 
them. Vaatejate the questions: How have tor built in. "Also. customers il 
(=JaloflaleMcrel(sm elas aaa Cm Aotcl eae tcmcl ah merce looking for more of a down-sized 
bill changer, which Rowe is 


addressing with its little SBC-2. 


ticular equipment segment experienced a 
alejes)e)(=makysme) mmelslelllalsmlameycliccm(elsals)anaatclame lheyre realizing that they don't 


need a full-blown, two- or three- 


cigarettes, an (eo) oh V/(e) UKs ofol i als) aie dakehe el{e hopper bill changer to accommo- 


date their medium-sized loca- 
tions. 

I think that’s where the market 
is heading. In fact, at the national 
NAMA show, most of the equip- 
ment was geared toward middle- 


you see at the recent NAMA show that 
caught your eye? Have more of your music 
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Jim Wittler 
Betson Pittsburgh 
Pittsburgh, PA 

Our situation is a little bit dif- 
ferent. We just recently complet- 
ed the change-over from Atlas to 
Betson, and as a result we 
couldn't supply parts and service 
the way we would've liked for the 
first four months of 1993. So vend- 
ing sales for the first six months 
of this year were soft, but since 
the end of September, when 
Rowe came back on line and 
began filling our orders much 
better, sales have been much 
stronger. 

Our glass-front snack vendor 
sales are increasing, because cus- 
tomers are still upgrading their 
older machines to glass-front 
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market locations with 50 to 100 
people in a combination blue col- 
lar/white collar environment, not 
strictly blue collar. You could see 
that the manufacturers are an- 
swering the market needs. Rowe, 
our line, came out with some 
down-sized equipment for small- 
er locations, and Automatic 
Products now has a line to com- 
pete with what GLASCO is doing. 

The most prominent companies 
that stuck out in my mind were 
the frozen food people; there 
were a lot of them in Chicago. 
They have a lot of frozen food 
varieties available to the vending 
operator right now, and thus the 
two most talked about pieces on 
the show floor were frozen food 
vendors from Rowe and ECC. In 
fact, we just picked up the ECC 
line at the show. The flexibility of 
that machine is such that it can 
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accommodate single ice cream 
bars all the way up to bigger 
packages. 

I have some music and games 
operators who are attempting to 
cross over into vending, but it's a 
small percentage. They’re finding 
that it’s a totally different busi- 
ness. The closest experience 
they've had is dealing with 
cranes, but with vending there's 
the matter of perishable prod- 
ucts. To tell you the truth, I see 
the advent of new, small vending 
companies coming on the horizon 
before I see music and games 
operators changing over. In the 
last two to three months, we've 
added 12 new accounts that are 
strictly small vending companies. 

My outlook for 1994 is very posi- 
tive. First of all, we’re now Betson, 
which gives us the financial 
wherewithal to be more competi- 


tive in our dealings with manu- 
facturers and more competitive 
with other distributors, in terms 
of service, parts, and equipment 
price points. Second, we re a 
Rowe-only vending distributor; 
we don’t handle competing lines. 
This last quarter has been strong, 
especially in Rowe vending sales. 
Their move to Texas has been 
completed, which will allow them 
to produce equipment and hit 
their delivery dates more effi- 
ciently than earlier this year. 

I also see some activity in the 
marketplace in terms of contracts 
coming due for large locations. 
This business is predicated on 
contracts changing over. The new 
vending guy going in wants to 
press the account with new 
equipment, which is where you 
get the sales. As far as new busi- 
ness moving into the area, I don't 


anticipate much. Most of our 
business next year will likely 
come from locations changing 
hands, but there will be a fair 
amount of it. So I’m optimistic 
about 1994. 

Ira Bettelman 

C.A. Robinson & Co. 

San Francisco, CA 

(no vending in the Los Angeles 
office) 

Vending was strong this year, 
though it’s running as much as 10 
percent behind what it was this 
time last year. I attribute it to the 
economy in general, but more 
specifically I think it’s because of 
the conservative nature of the 
guys in the business. They did all 
they could to avoid buying new 
machines by rotating them and 
getting rid of poor accounts. 

The segment of the vending 
industry that’s been inundated 
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the most by new kinds of presen- 
tations, new kinds of marketing, 
is canned drink vendors. At one 
time in your life all you saw were 
7-Up machines or Coca-Cola 
machines. Now you see Veryfine 
machines, Shasta machines, 
Snapple machines, and so on. To 
get their share of market pene- 
tration, these different manufac- 
turers are trying to run some 
kind of promotion vis-a-vis prod- 
uct or special pricing on the 
machines. The operator has had 
great opportunities to cash in on 
this. 

At the NAMA show in Chicago, 
I saw a lot of things that I liked. 
Now it’s just a matter of getting 
those machines in my hands so 
that I can sell them. 

I’m aware that in some areas of 
the country, music and games 
operators are becoming more 
interested in vending. Unfortun- 
ately, that situation doesn't really 
exist in my backyard. For the 
operator who has no experience 
at all in vending, I guess there’s a 
reluctance to try something so 
alien. He will sooner try a promo- 
tion or a tournament with a prod- 
uct he’s familiar with than ven- 
ture into a whole new domain. 

As for 1994, I anticipate a year 
comparable to what we just went 
through: 10 percent less than 
before. I don’t see anything on the 
horizon that would necessarily 
change us around. 


Ron Gold 
Cleveland Coin Machine 
Cleveland, OH 

There's been an upswing in the 
sale of vending equipment since 
mid-summer. That’s generally the 
trend, based on conversations 
I've had with other major distrib- 
utors. We're looking for strong 
vending sales to continue in 1994. 
It appears that the national and 
large independents are taking 
advantage of some very good 
equipment and some very good 
opportunities that currently exist. 
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As for equipment, there’s been 
a dramatic increase in the sale of 
can vendors. That's due, I think, 
to the special product opportuni- 
ties offered by suppliers like 
Shasta/Faygo, Veryfine, and Juice 
Bowl. Their product programs 
complement and really enhance 
sales of the equipment. Besides 
cigarettes, the other equipment 
segments are pretty bullish all 
across the board. 

Based on what I saw at the 
NAMA show, it looks like there 
have been even greater advance- 
ments in hot beverage equip- 
ment. It’s becoming very sophisti- 
cated with respect to the multi- 
plicity of flavors being offered— 
espresso, cappuccino, and other 
varieties. 


ing industry, and while it’s not a 
big percentage of our business, it 
is important. 

Being in the Southeast, canned 
soda sales have always been 
important to us. We've been a 
Dixie-Narco distributor for a 
number of years. In general, the 
manufacturers have been coming 
out with a lot of impressive 
canned drink vendors to keep 
that segment of the industry 
strong. And the coffee business 
has been great for us this year. 
The availability of flavored coffees 
has been responsible to some 
degree. 

In terms of new equipment, 
Rowe's junior food machine looks 
exciting, as does their french fry 
machine and pizza machine. I’m 
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I don’t see more music and 
games operators becoming 
involved with vending. What I see 
are more new companies coming 
into the vending field. It’s been 
established that they see more 
opportunities in the vending 
industry than in the amusement 
industry. Those are my new cus- 
tomers, not cross-over amuse- 
ment operators. 

Jon Brady 
Brady Distributing 
Charlotte, NC 

We experienced one of our best 
vending years ever in 1993, yet I 
understand others just experi- 
enced so-so years. I know we 
were helped by the recession 
tapering off, and though the econ- 
omy hasn't bounced back full- 
steam, gradual improvements 
have been made. This is reflected 
in our vending business: we’re 
gradually picking up a little bit 
here and there. We’ve had new 
customers coming into the vend- 


147 





looking forward to those products 
being finished and ready for sale. 

We don’t have many music and 
games operators as our vending 
customers—quite frankly, a fair 
amount of our new business 
comes from people who’ve been 
stuck badly by the “blue sky’ 
operators. I think music and 
games is a tougher business than 
vending, without question. You 
have to be more careful, whereas 
vending is more predictable and 
not terribly complicated, which 
isn't to say it isn’t hard work. I 
just don’t think music and games 
and vending blend well together. 

Those who get into both ulti- 
mately end up separating them. 
They re two different businesses; 
one is highly involved with inven- 
tory, while the other isn’t at all. 

I have a positive outlook for 
1994. With the gradually improv- 
ing economy, I think vending is 
going to have a bright future. (! 
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Greg Reeves 
Ray Hepburn 


A couple embark 
on an adventure 
with Indy in 
Williams’ Indiana 
Jones. 


Capcom's Super 
Street Fighter II 
makes a big 
screen impres- 
sion. 


PLAYER'S 


PERSPECTIVE 


Adventurous pinball 
and video fighters 


As we pored over our latest 
issue of Play Meter, we noticed a 
few things about our column that 
could be changed. First, we decid- 
ed that adding pinball game 
reviews would be a good idea. 
Second, we acknowledge that 
fighting-themed games are here 
to stay. Technology improves at a 
speed more rapid than the popu- 
larity of fighting games diminish- 
es. 

The title and purpose of 
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“Player’s Perspective” is to give 
the player’s point of view, an 
opinion of the theme, look, and 
play of anew game, not state- 
ments from the head of the com- 
pany that manufactured it. 

This marks the last group of 
games for 1993, a year of ad- 
vancement and growth for the 
industry. We look forward to play- 
ing all the new releases that were 
introduced at the AMOA Expo. 


Indiana Jones 


Williams’ newest pinball game 
is a license from the popular 
Lucasfilm trilogy, the Indiana 
Jones adventures. Indy, as friends 
call him, is a college professor of 
archaeology and an adventurer 
whose curiosity of the supernat- 
ural and unknown often places 
him in deadly situations. His trav- 
els take him from jungle temples 
to desert pyramids to Nazi battle- 
fields. 

Memorable scenes from “Rai- 
ders of the Lost Ark,” “Temple of 
Doom,” and “The Last Crusade” 
appear on the pinball playfield. 
When approaching the game, the 
player notices that the now 
scarce “plunger” has been re- 
placed by an early century pistol 
grip and trigger, which is used to 
shoot the ball onto the field or as 
part of the video mode. 

The right side of the playfield 
contains a replica of an Aztec 
temple with a large golden idol 
that rotates and releases locked 
balls. Balls may be locked in a 
secret passage behind three idol 
targets. The center holds two 
curving ramps that simulate an 
aerial dogfight as the ball rolls by 
the two plane models fixed above 
the ramp. 
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The right ramp has an alter- 
nate route that opens when the 
word A-D-V-E-N-T-U-R-E is 
spelled out on targets in the bot- 
tom field. This alternate route 
takes the ball to the rear of the 
game, over the rope bridge, and 
onto a never- before seen tilting 
mini-playfield that is controlled 
by the left and right flipper but- 
tons. 

If the ball is successfully car- 
ried across the tilting floor, a 
bonus is awarded. Three holes on 
the moving field simulate bottom- 
less pits on the dot-matrix display 
if the ball falls through. 


“During each battle 

players are award- 
ed visual bonuses 
for the first suc- 


cessful attack and 
lab mal' coms alimece) ig) e) 
atclatolameatel ict 
performed.” 


On Indiana Jones it is more dif- 
ficult to lose a ball down the side 
pathways, which allows the play- 
er to concentrate on manipulat- 
ing it down the middle. The major 
achievement of the game, though, 
is the combination soundtrack, 
voice synthesis, and ball interac- 
tion. All three aspects fit together 
to make each game played seem 
like a run through all three 
movies. 

Sounds used in the game are 
exactly the same as those used in 
the movies: machine guns, plane 
attacks, cracking whips— the 
whole nine yards. Since sound is 
a major feature of this pinball, it 
Should be placed where the 
sound from neighboring games 
won t overpower it. 
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Super Street Fighter Il 


Capcom's newest kit release is 
not so much a sequel to the popu- 
lar Street Fighter game series as it 
is an upgrade. Initial news of the 
game, as well as the additional 
title “New Challenge,” gives the 
impression of all-new characters 
and scenes. 
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Capcom's Super Street Fighter II 
draws a crowd of young players. 





Konami's Violent Storm is a scrolling 
fighting kit. 
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The controls, character moves, 
and sounds remain the same as 
in the original game, but several 
things have been added to im- 
prove the overall action. First, 
four new characters (Cammie, 
DeeJay, Feilong, Thunder Hawk) 
and four accompanying battle 
scenes allow the player a wider 
choice for martial arts interac- 
tion. More detail has been added 
to the character's faces on the 
fighter selection screen, and the 
attract mode features a good dis- 
play of Ryu in a bouncing fighting 
position. 

During each battle players are 
awarded visual bonuses for the 
first successful attack and any 
two-hit combination moves per- 
formed. The game should do well 
in an arcade filled with the previ- 
ous titles in this series, or as a 
first-buy for operators interested 
in an already proven but 
improved game. 


Violent Storm 


Konami wasted no time in 
debuting a new scrolling, fighting 
kit right after the interestingly 
themed Metamorphic Force. 
Although the game has no prob- 
lems with its simplicity of controls 
or character interactions, there 
isn't enough of an original theme. 

The kit allows three players to 
battle near-future gang members 
(resembling characters from the 
“Road Warrior” movie) in order to 
rescue a kidnapped lady friend. 
Different scenes embellish the 
game, such as thug hideouts, 
deserted city streets, and moving 
trains. 

The same character move- 
ments from Metamorphic Force 
and X-Men are evident, but the 
theme is much like Capcom’s 
Final Fight. The game plays well 
and is probably a good acquisition 
for a location needing a current 
title, but it may be lost in a large 
arcade full of fighting games. [/ 
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Irving 
Blackman 





TAX 
TIPS 


New tax law hurts 


and helps 


n Aug. 10, 1993, President Clinton 
signed the new tax law: The 
Revenue Reconciliation Act of 
1993. Nine days later, while I was 
speaking at a seminar sponsored 
by a national trade association, a 
family business owner asked me, 
“Irv, what do you think of the new 
law?” My response: “It’s some- 
thing like moving the deck chairs 
around on the Titantic.” 

Except for the huge increase in 
tax rates—a real disaster—the 
rest of the act is a complicated 
maze of do-nothing political com- 
promise. It’s a bad law. 

Let's begin by examining the 
tax-rate situation under the act. 

Individual tax rates: For start- 
ers, the act adds a 36 percent tax 
rate to the existing 15, 28, and 31 
percent rates. The new 36 per- 
cent rate is retroactive to Jan. 1, 
1993, and applies to taxable 
income greater than: 

$140,000 for couples filing joint- 
ly 

$127,000 for heads of household 

$115,000 for single filers 

$70,000 for married persons fil- 
ing separately 

To round out the individual 
rate insult, conforming increases 
are slapped on corporations for 
the accumulated earnings tax, 
skyrocketing the rate from 28 
percent to 39.6 percent. Ouch! 

Next, the Act, in a soak-the-rich 
frenzy, adds a 3.6 percent surtax 
onto the top of the tax pile start- 
ing on income in excess of 
$250,000 for married couples fil- 
ing jointly and heads of house- 
hold, and starting at $125,000 for 
any single filer. That’s a top rate 
of 39.6 percent. But wait, we ain’t 
done yet! 
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To ease their guilty con- 
sciences, Congress will allow you 
to pay any income tax increase 
caused by the new higher rates in 
three annual installments start- 
ing April 1994, free of any interest 
or penalty. In reality, an interest- 
free loan from the IRS. Take 
advantage of it. 

Corporate tax rates: Effective 
January 1, 1993, the Act inches up 
the top corporate rate from 34 
percent to 35 percent on taxable 
income over $10 million. 

Gas tax: Taxes on gasoline (14.1 
cents a gallon under the old law) 
and diesel fuel (20.1 cents a gallon 
under the old law) are increased 
by 4.3 cents a gallon, beginning 
Oct. 1, 1993. 

Medicare taxes: Beginning in 
1994, the $135,000 ceiling on earn- 
ings subject to the Medicare por- 
tion of the Social Security tax is 
lifted. Result? The 2.9 percent tax 
(1.45 percent each for employers 
and employees, 2.9 percent for 
self-employed) will apply without 
limit. 

Fat cats hit again: Hit #1—high- 
income taxpayers are subject to a 
limitation on the amount of 
deductions they can claim (in- 
creases rate 1 percent). Hit #2— 
high-income taxpayers also lose 
their personal exemptions (in- 
creases rate 1/2 percent). When 
you add it all up—the surtax, 
Medicare taxes, Hit #1 and Hit 
#2—you could be lucky enough to 
send 44.5 percent of your income 
to Washington every year. Wow! 
Add some other peculiarities in 
the Act and it could be kicked up 
even higher. 

Capital gains: Good news, the 
rate is being held at 28 percent. 
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Gift and estate taxes: No news, 
which is good news. The top rates 
are held at 53 percent (starting at 
$2.5 million of taxable gifts/ 
estates) and 55 percent (in excess 
of $3 million). Also, no changes 
were made to the unified credit 
(exemption equivalent of $600,000) 
or the annual gift exclusion 
($10,000 per donee, $20,000 for 
married couples). 

Social Security benefits: Under 
the new Act, up to 85 percent of 
benefits may be taxable when 
provisional income (modified 
adjusted gross income plus one- 
half of Social Security benefits) 
rises above $34,000 for unmarried 
filers and $44,000 on a joint 
return. 

Next, let’s take a look at the 
important changes that affect 
your business. 

Expenses: These rules make me 
and millions of my fellow taxpay- 
ers see red. These are the three 
nightmarish rules that affect trav- 
el and entertainment deductions. 

e Meals and entertainment— 
only 50 percent is deductible 
(down from 80 percent). 


¢ Club dues—zero is deducti- 
ble (this means all clubs: golf, 
lunch, tennis, whatever). 

e Travel deductions—deduc- 
tions for spouses and dependents 
are virtually eliminated (just try 
telling your spouse that she can’t 
go to the convention in Hawaii 
because of the new tax law). 

Amortization of intangibles: 
This new provision allows you to 
amortize 100 percent of intangi- 
bles (includes goodwill and cov- 
enants not to compete) acquired 
after Aug. 10, 1993, over a 15-year 
period. A retroactive election is 
available for all intangibles ac- 
quired after July 25, 1991. You 
may be able to get a refund. 

Expensing election: The amount 
of qualifying business assets (for 
example, equipment) eligible for 
expensing is increased from 
$10,000 to $17,500 per year, effec- 
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Special Sample Deals 


Our most popular 
model is available in 
3 globe styles and 
features all-metal con- 
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tive for property placed in service 
in tax years beginning after Dec. 
31, 1992. 

Depreciation: More bad law. 
The depreciation period for busi- 
ness real estate is increased from 
31.5 years to 39 years. 

Retirement plan compensation 
limit: Starting in 1994, the applic- 
able compensation limit for quali- 
fied plans will be $150,000, 
reduced from $235,840. Thus 15 
percent of compensation will pro- 
duce only a $22,500 contribution 
to a profit-sharing plan for a high- 
ly paid executive. 

C corporation vs. S corporation: 
Hands down, the most commonly 
asked question by owners of 
closely held businesses since the 
Act became law is whether to stay 
an S corporation or switch to a C 
corporation. Unfortunately, the 
right answer varies depending on 
a number of factors and will be 
the subject of an in-depth future 
article. In the meantime, we have 
developed a comprehensive com- 
puter model in our office that 
clearly shows staying an S corpo- 
ration is almost always your best 
bet. 

As you can see, except for the 
increase in tax rates, the old tax 
law is still solidly in place. This 
means that reducing taxable 
income is now more important 
than ever. |! 


Want to learn how to use the old 
law to beat the new law—legally? 
Write for one or more of these spe- 
cial reports: “How to take money 
out of your closely held corpora- 
tion,’ “A new tax superstar—S 
corporation,’ or “Your business, 
America’s best tax shelter.” The 
cost is $41 for any two or $49 for 
all three. The address is Book 
Division, Blackman Kallick 
Bartelstein, 300 South Riverside 
Plaza, Chicago, IL 60606. Irving 
Blackman’s tax hotline is (312) 
207-1040. 
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“Ticket Vic” 
Fortenbach 





Coin Controls’ 
ticket dispenser 
Model CTD 10. 





TICKET 
TECH 


Ticket dispenser primer 


edemption games all have one 
thing in common: No, it’s not the 
tickets, but the ticket dispenser 
itself. There are currently three 
different manufactures of ticket 
dispensers: Clever Devices, Coin 
Controls, and Deltronic Labs. 

I'm not going to go into the pos- 
itives and negatives of each dis- 
penser, nor will I get into the 
technical aspects of each dis- 
penser. I’m going to save that for 
an upcoming article. What I am 
going to do is cover the general 
operation of a ticket dispenser. 





Grab a few tickets, look at them 
closely, and notice that there is 
an angle cut—sort of a V-shaped 
cut—on each side at the two-inch 
perforation of the tickets. This V 
cut is the notch. You'll also notice 
that in the middle of the ticket 
perforation is a hole. Coin 
Controls and Deltronic ticket 
dispensers use the notch to 
detect when a singe ticket has 
been dispensed. The third manu- 
facturer, Clever Devices, uses the 
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hole in the middle of the ticket 
perforation to detect a dispensed 
ticket. 

All ticket dispensers use a type 
of sensor that “shoots” a beam of 
light (the light is invisible) across 
a small space—a little larger than 
the ticket thickness itself—to a 
detector. When the notch or hole 
from a ticket passes in between 
this light source and the detector, 
a signal is sent back to the 
redemption game's logic board. 
This indicates that one ticket has 
passed the sensor and has been 
vended to the game player. If the 
game player has won more than 
one ticket, the redemption game 
keeps counting the notches or 
holes in the tickets until the cor- 
rect number has been dispensed 
to the player. 

The wires or connection to the 
industry-standard dispenser— 
one pulse, one ticket—are the 
same for all three dispenser man- 
ufacturers. Four wires are all that 
is required to “run” the ticket dis- 
penser. Two of these wires are for 
power—12 volts to be exact. 
Another is for the signal to turn 
on the dispenser motor, and the 
last one is for the notch signal 
from the ticket dispenser to the 
game s logic board. 


The only adjustment required 
for a ticket dispenser is a general 
cleaning of the optic sensor, 
because ticket fibers can clog the 
sensor. Checking for worn parts 
is also a must. 

The mounting for all three tick- 
ets dispensers is the same, so a 
bad dispenser can be replaced 
with a good one in just a few min- 
utes. 
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Users’ Reports 


“We really liked our first Token Tech, 
which is why we ordered our second. 
I’m calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months.” 


“The best investment since we bought 
our fax machine. | can’t ever imagine 
doing business without either one.” 


“We have good employees... The 
Token Tech removes the temptation 
for them to become “silent partners” by 
skimming the till.” 


‘It’s great! You should have come out 
with it 10 years ago.” 


“After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems.” 


“The Token Tech eliminates long lines at 
our cashier’s cage. Our customers like 
it, too!” 


“Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech.” 


“We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It’s accurate, and 
much faster, and it keeps our people 
honest.” 


“The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units.” 


“It’s working just perfect. We love it!” 


“For a $3 Cigarette Token, it’s the only 
way to do business.” 


“We were using a system which had the 
“illusion of control”... The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count.” 


“The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour.” 


“We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior.” 
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If you want to take more of these 
to the Bank every week... 





Token Tech” #2000 


High Security Token Dispenser 


Control, Accuracy, Security & Dependability. 


Non-Resettable Counter. Vended Token or Coin 
counts can be taken on a daily, hourly, 
or work-shift basis . . . or Anytime. 


Changeable Display Signs. (Stock or Custom) 


Ideal for Amusement, Vending, Carwash, Casinos, 
... of Anywhere Tokens or Coins are used. 


Full Refund 
on 30 Day Trial. ..Only $1,295 ea. 


FOB LEXINGTON 






g-_a Phone or Fax for 
Free Brochure 


C} 


LARGE HOPPER CAPACITY 










Token Size Capacity Token Size Capacity 
ee 10,000 SS 7,500 
a 9,000 2) 7,500 Specify Size 
| 9,000 UA 6,000 of Coin or Token 
When Orderin 
Coin Capacity Coin Capacity 2 g 
US Quarter............ 7,000 Brazilian 20 Cruzados..... 4,500 ti, : 
Canadian 25¢ ......... 8,000 Venezuela 1 Bolivar....... 5,000 Ae 
Australian 20¢......... 5,000 Chile 1Peso ............ 4,500 
Canadian Dollar........ 6,000 Ecuador 1 Sucre ........ 4,000 


We Ship Worldwide 


VAN BROOK OF LEXINGTON, INC. 


P.O. BOX 5044 ¢ LEXINGTON, KY 40555 « U.S.A. 
PHONE (606) 231-7100 ¢ FAX (606) 231-7108 


ae) TOLL FREE 1-800-553-3134 


Call Us and Talk to Real People — Not a Machine 
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VENDING 
MACHINE 
TOKENS 


AVAILABLE 
HERE 


AVAILABLE MOVIE 


HERE TOKENS 
PROOF OF AGE a 
REQUIRED 


TOKENS 


VIDEO 


ey - 5 PARKING 
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POKER 





METER 
TOKENS 


TOKENS 





CARWASH TOKENS FOR 
CANDY 


and 


SNACKS 


BATTING 
CAGE 


sea, 


TOKENS 





TOKENS 


TOKENS TOKEN 





Many Stock Signs available. Custom Signs (black & white or color) designed to order. 
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Weissman continues air 


hockey winning streak 


Tim “Young Wolf” Weissman of 
Houston, Texas, has added a sec- 
ond international air hockey title 
to his nine consecutive national 
titles. Weissman emerged the big 
winner at the 1993 U.S. Inter- 
national Air Hockey Champion- 
Ships held on August 21-22 at 
Edison Brothers’ Exhilarama in 
Voorhees, N.J. 

Dynamo joined with Exhil- 
arama and the U.S. Air Hockey 
Association to host the event, 
which awarded $10,000 in cash 
and prizes to players from the 
United States, Canada, and South 
America. 

Local media were generous 
with coverage of the champi- 
onships, including articles in the 
“Philadelphia Inquirer” and the 
“New Jersey Courier-Post,” and a 
feature on Channel 29, the Fox TV 
affiliate. 

Other winners in the Pro A 
division were: 2nd—Andy Yevish 
of Philadelphia, Pa.; 3rd—Keith 
Fletcher of Loveland, Colo.; 4th— 
Mark Robbins of Boulder, Colo.; 





5th—Owen Giraldo of Houston; 
6th—Don James Jr. of Athens, 
Ga.; 7th— Jesse Douty of Atlanta, 
Ga.; 8th—Albert Ortiz of Houston; 
9th—Mike Barry of Lake Worth, 
Fla.; and 10th—Phil Arnold of 
Houston, founder of the USAA. 

Robert Hernandez of Houston, 
a two-time national champion, 
won the Pro B division. Alan 
Chinn of Brooklyn, N.Y., defeated 
Wadei Hassen of Caracas, Ven- 
ezuela, for the top spot in the 
Expert division. 

Mike Rosen of Forest Hills, 
N.Y., narrowly defeated Miguel 
Rodriguez of Montreal, Quebec, 
Canada, to capture the Amateur 
bracket. Alejandro Pinedo of 
Caracas, Venezuela, won the 
Novice division; Rob Hazard of 
Ivyland, Pa., placed first in the 
Beginner bracket. Kara Klyn of 
San Leandro, Calif., won the 
Women’s title for the third time. 

For more information on up- 
coming air hockey events, contact 
the USAA, (303) 444-9164 or (713) 
464-9185. || 





And the winners are, (I-r): Keith Fletcher, Tim Weissman, 
Andy Yevish, and Kara Klyn. 





World champion Tim Weissman (I) and Venezuela's champi- 
on Argenis Montilla. 
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Open Doubles Cricket winners in 
Minnesota: Butch Malbrandt and Julio 
Huerta beside Arachnid’'s Joe Compos. 





Washington's father-son team of Mike 
and Kevin Luke with Arachnid's Dave 
Schultz. 


Men's Doubles and Open Doubles 
Cricket winners in Washington: Sean 
Downs and Gerald Verrier with 
Arachnid's Becky Cantele. 


PLAY METER 





Minnesota's Women’s Doubles winners: 
Lois Piepkorn and Bonnie Brooks with 
Arachnid's Joe Ponkuski. 
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& LEAGUES 


Arachnid sponsors flurry 
of BullShooter regionals 


Arachnid kicked off its ninth 


year of BullShooter dart competi- . 


tion with events in Minnesota, 
Florida, and Washington. If par- 
ticipation at these first events is 
any indication of what the year 
holds for electronic darts, the ‘93- 
‘94 season will be one of the most 
successful on record. 

All players who finished in first, 
second, or third place received 
qualifying certificates to the 
BullShooter 9 Finals, scheduled 
for Memorial Day weekend in 
Chicago, May 27-30, 1994. 


Minnesota 

Dart players from Minnesota, 
Iowa, Wisconsin, Illinois, and 
Indiana competed in the first 
BullShooter 9 qualifying regional 
held Sept. 17-19 at the Hopkins 
House in Minneapolis, Minn. 
Lieberman Music was co-sponsor; 
competition featured eight events 
and $6,000 in total prizes. 

Julio Huerta of Genoa, Ill., and 
Butch Malbrandt of Rockford, IIl., 
won first place in Open Doubles 
Cricket. Huerta also won fourth 
place in Pro Singles and Mal- 
brandt tied for fifth place in Pro 
Singles. They joined with Laurie 
Bremer of Oronoco, Minn., to 
take second place in Mixed 
Triples. 

Natalie Hanson of Oshkosh, 
Wis., won Women’s Singles in a 
match against Lois Piepkorn of 
Maple Grove, Minn. Piepkorn 
took first place in Women’s 
Doubles with Bonnie Brooks of 
Richville, Minn. 

Tim Tegel of Kenosha, Wis., 
won Pro Singles, defeating past 
BullShooter MVP Joe Schmitz of 
Oshkosh, Wis. 
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Florida 

Southern Sound Music, an 
English Mark Darts distributor, 
co-sponsored this regional, which 
attracted 600 entries. Most of the 
players were from Florida, al- 
though some came from as far 
away as New York and Wisconsin. 
Thirty-two Galaxy dart games 
were used during the competition 
on Sept. 24-26. 

Jerry Driskill of Altamonte 
Springs, Fla., joined with Jimmy 
Sullivan and Theresa Bush of of 
Winter Garden, Fla., to win first 
place in Mixed Triples. Bush also 
won first place in Women’s 
Singles and tied for fifth place in 
Women’s Doubles with Carol 
Farina of Orlando, Fla. Driskill 
took first place in Mixed Doubles 
Cricket with Farina. 

Mick Hedges of Tampa, Fla., 
captured the Pro Singles title and 
won second place in Men’s 
Doubles with Stan Trim, also of 
Tampa. Carla Caldwell of Orlan- 
do, Fla., and Heather Bennett of 
St. Petersburg, Fla., won Women’s 
Doubles. 


Washington 

American Coin and the Inland 
Empire Dart Association co-spon- 
sored the Washington state 
regional held Oct. 1-3 in Spokane, 
Wash. Entries (500) came from 
Oregon, Idaho, and Washington 
to compete for $6,000 and a quali- 
fying certificate. 

Dewayne Davenport of Wiley 
City, Wash., won the Pro Singles 
title; he also placed in Mixed 
Triples with partners Phil Jaeger 
of Sedah, Wash., and Linda 
Murray of Grandview, Wash. 

Sean Downs of Eugene, Ore., 
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and Gerald Verrier of Salem, 
Ore., won first place in both 
Men’s Doubles and Open Doubles 
Cricket. Verrier also teamed with 
his wife Lori to win Mixed 
Doubles Cricket. Lori Verrier also 
took first place in Women’s 
Singles and a first place in 
Women’s Doubles with partner 
Mary Ann Kruse of Spokane, 
Wash. 

The father-son team of Mike 
and Kevin Luke of Sunnyside, 
Wash., took third place in Open 
Doubles Cricket. Young Kevin 
Luke also teamed with Tami 
Sutterlin of Auburn, Wash., to win 
a third place in Mixed Doubles 
Cricket. 

For more information on up- 
coming qualifying regionals, or 
BullShooter 9 in ‘94, call Arach- | 
nid, (800) 435-8319; in Illinois (815) arachnid's Dave Schultz and Florida's Florida's Pro Singles title holder, Mick 
654-0212. Women's Singles champ, Theresa Bush. Hedges. 


Choose the “industry stand 


Don't take chances! Dependable 
performance, on time delivery, and 
outstanding service have made us the _—_ricket Dispenser 





" for ticket dispensers 


Redemption Machine 

















preferred choice of manufacturers, ¢ Push button loading 
operators and distributors for over © Validation 
10 years. ® Quick release ticket 
isk suide for easy 

We very much appreciate all the servicing 
effort that you have put forth to 


meet our unscheduled needs.” 
Jack Mendes, Jr. Bob’s Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
.. everyone in your organization excels.” 


Gene Cramm, ShowBiz Pizza Time, Inc. 


[ie 
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¢ Counts and destroys 
redeemed tickets 






Deltronic 


Labs Inc. 120 Liberty Lane, Chalfont, PA 18914 ¢ 215 997-8616 ¢ FAX# 215-997-9506 











RANDY GROMMETS 


New Videotapes! 


Including two of the most informative 
technical lectures I've ever attended! 


| ;LCHOOL— 
During a recent Arcade School in Billings, Montana, | had a 
m chance to learn the ins and outs of bill acceptors and video 


lottery printers from technical expert Mark Reichert of Montana Gaming Repair, Mark's 
easygoing style and technical expertese team up to make his presentations both 
enjoyable and informative. Now these two new programs are available on videotape 
along with a third new release, "How to Use an Oscilloscope.’ This long-awaited addition 
to the Arcade Schoo! videotape training series covers the entire range of oscilloscope 

: controls and operations. This tape Is a must for the beginning to intermediate technician 
Randy Fromm who needs to learn how to use an oscilloscope PROPERLY! 





























For RUSH Don't forget my book and my ofher videotape fraining programs! 
Delivery OF | Randy Fromm’s Big Blue Book of Really Great Technical Information § 39.95 
° All-You-Need Beginning Electronics for Operators 2 Tapes $ 79.95 

a F REE info Basic Videogame Troubleshooting ————_________- $ 49.9 
Diodes, Transistors and Other Semiconductors 2 Tapes ——————_ $ 79.95 

package, Edsy Pinball PC Board Repdir .~—........_............. § 49,95 
call: Conventional Power Supplies (used in pinballs and monitors) § 49.95 
Videogame monitor repair made simple 3 Tapes ————_—————_. $109.95 


(619) 593-6131 
FAX 593-6132 


Switching Regulator Power Supplies (Peter Chou style) ——————— § 49.95 
Videogame Conversions ——————_____________-. § 49.95 


C.O.D. orders Using a Digital Multimeter (an Arcade School Classic) ——————_ § 39.95 
accepted. % NEW! How fo Use an Oscilloscope — $49.95 
Sorry, no credit Special Package Deal - All videotapes in this box. $550.00 
corde. and the Big Blue Book of Really Great Technical Information 


Remember to add $5.00 Shipping & handling to all USA orders. 


NEM AN exele(— Yel afove) Gt Wife (Tete folant-Wi-oxel aXe Ne latex-te 


aay .\ (exe (oe (-) hYedatole) VLT Schools on request 


san Diego, CA - Advanced Arcade School ddys — December 6 - 10, 1993 


sacramento, CA - Videogame school 2 days February 4 & 5, 1994 
Las Vegas, NV - Advanced Arcade School adys — April 25 - 29, 1994 
Orlando, FL - Videogame School 5 days ————— May 16 - 20, 1994 


2 day classes - $250.00 5 dayclasses - $650.00 





Randy Fromm's Arcade School 1944 Falmouth Dr. El Cajon, CA 92020-2827 


WHAT'S NEW 





Cybersled, Numan Athletics 


Namco-America intro- 
duces Cybersled, a one- 
or two-player head-to- 
head competitive video, 
and Numan Athletics, a 
one- to four-player inter- 
active sports game. 

Namco applied 3-D 
polygon graphics toa 
hover tank-theme for 
Cybersled. It uses two 
tank-like joysticks with a 
trigger button to fire 
guns and a thumb button 
to fire a limited number 
of missiles. 

Players can use a 
“viewpoint change’ but- 
ton to view the battle- 
field from behind the 
vehicle or employ the 
first person perspective 
for advanced players. 

Cybersled offers five 
different ways to play, 
from a one-player train- 
ing mode to two-player 
advanced mode. Players 
choose from six different 
Sleds, each with unique 


weapon power, shield 
strength, speed, agility, 
and weapon type. 

Several screen indica- 
tors, such as radar and 
missile status assist the 
player in conquering his 
opponent. Players can 
also obtain additional 
missiles and special 
items by running over 
icons on the battlefield. 

Numan Athletics is a 
kit that can be installed 
in a four-player or two- 
player cabinet. The fu- 
turistic Super Olympic- 
theme sets the stage for 
players to compete for 
world records in eight 
events; one being Turbo 
Dash, in which players 
race against a dragster. 

For more information, 
or distributor referral, 
write Namco-America 
Inc., P.O. Box 641630, 
San Jose, CA 95164; (408) 
383-3900; FAX (408) 383- 
0128. 
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Two Minute Drill 


Taito America has 


teamed with the Na- 
tional Football League to 
bring out Two Minute 
Drill, a game that fea- 
tures digitized NFL film 
footage combined with 
throwing a football into 
the receiving zone and 
past defensive linemen. 

There are four differ- 
ent levels in the game, 
which is housed in a 
heavy-duty cabinet that 
fits through standard 
doorways. Dimensions 
are 32-1/2” wide x 101” 
deep x 98” high. 


Other features include 
a TV monitor, solid-state 
PCB and power supply, 
dollar bill acceptor, 
sound effects, a new ball 
dispenser unit, and tick- 
et dispenser options. 
Game statistics are tal- 
lied at the end of each 
game. 

For more information, 
or distributor referral, 
write Taito America 
Corp., 390 Holbrook 
Drive, Wheeling, IL 
60090; (708) 520-9280; 
FAX (708) 520-1309. 
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Survival Arts 


American Sammy de- 
buts a fully digitized 
fighting-themed game, 
Survival Arts. The two- 
player, six-button game 
features hand-to-hand 
combat with a special 
twist of adding weapons. 

Characters are large 
and detailed; the 3-D 
backgrounds give depth 
to each fighting round. 
There are eight different 
stages with two bonus 
rounds. The final sur- 
vivor must defeat Dantel, 
the founder of the sur- 
vival arts fighting tech- 
nique, who is searching 








for immortality. 

Players chose from 
eight characters, each 
with 20 special moves 
incorporating _ flips, 
punches, and the use of 
weapons. The object is to 
work up to being the 
final survivor and the 
ultimate champion over 
Dantel. 

For more information, 
or distributor referral, 
write American Sammy 
Corp., 901 Cambridge 
Drive, Elk Grove Village, 
IL 60007; (708) 364-9787; 
FAX (708) 364-9831. 





Chomposaurus, Splat-A-Rat 


Coin Concepts debuts 
two new novelty/redem- 
ption games: Chompo- 
saurus and Splat-A-Rat. 

In Chomposaurus, 
players must move a 
dinosaur across a pre- 
historic forest setting to 
catch falling eggs. The 
more eggs the dinosaur 
catches, the hungrier he 
becomes and the more 
tickets are awarded. It 
features fully adjustable 
time, pricing, and award. 
Dimensions are 60” high 
x 34” wide x 25” deep. 

In Splat-A-Rat, players 
try to keep street rats 
from climbing up pipes 
by pressing buttons that 
launch a mallet that 
whacks the rats. Up to 
four players can join in 
at the same time. Di- 
mensions are 68” high x 
45” wide x 40” deep (with 
an attached seat). 
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For more information, 
or distributor referral, 
write Coin Concepts 


Inc., 16 Edgeboro Road, 
Unit 5, East Brunswick, 
NJ 08816; (800) 462-COIN 





or (908) 390-9009; FAX 
(908) 390-3373. 
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Drug Wars, Shoot Out At Old Tucson 


American Laser Games 
introduces two new fast- 
paced, cinema motion 
games: Drug Wars and 
Shoot Out At Old Tuc- 
son. 

Drug Was is the sev- 
enth game in the compa- 
ny’s series of interactive 
cinema-quality videos 
that feature special ef- 
fects and stunts. The 
game’s scenario involves 
the player in increasing- 
ly difficult encounters 
with the henchmen of an 
evil drug lord. 

The game is available 
on the current video-disc 
game technology from 
ALG—50”, 33”, and 25” 
screen models for one or 
two players. It is also 
available as a conversion 
kit to refresh older ALG 
games. 

Shoot Out At Old Tuc- 
son runs on a new high- 





performance technology 
hardware system. The 
live-action, full-motion 
characters can be super- 
imposed over different 
Static backgrounds. Mov- 
ing characters, such as 
horses, can also be 
altered. 

The player's goal in 
this tale of the Old West 
is to get from one end of 
town to the other alive. 
What’s to stop you? 
Drifters, sharp-shooters, 
and a collection of despi- 
cable bad guys. The 
game is housed in a 25” 
cabinet for one or two 
players. 

For more information, 
or distributor referral, 
write American Laser 
Games, 4801 Lincoln 
Road N.E., Albuquerque, 
NM 87109; (505) 880-1718; 
FAX (505) 880-1557. 





Tales from the Crypt 


Data East introduces a 
frightfully interesting 
pin, Tales from the Crypt, 
based on the 1950 comic 
book and HBO TV series 
of the same name. 

Features include a 
Skull door handle in 
place of a plunger to 
propel the balls, a tomb- 
stone that sinks into the 
playfield, three playfield 
Spinners, and a cabinet 
that shakes as if the spir- 
it of past players had 
taken hold. 
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Watch the ball tra- 
verse gravity-defying, 
360-degree horizontal 
and 180-degree vertical 
ramps. Also keep watch 
for a big-screen movie 
that’s in the planning 
stages. 

For more information, 
or distributor referral, 
write Data East USA Inc., 
1856 Little Orchard St., 
San Jose, CA 95125; (408) 
286-7080; FAX (408) 286- 
2071. 
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Monster Castle 


Namco-America 
reprises the “save the 
princess” theme in a col- 
orful, large-scale re- 
demption game named 
Monster Castle. 

Players must rescue a 
princess from the Evil 
Hand, literally a big blue 
hand that slides out from 


PLAY METER 


the castle to grab the fair 
maiden. One or two 
players can join in the 
rescue by shooting down 
creepy monsters that 
pop up from behind the 
castle wall. 

The weapons at the 
player’s disposal are 
ecto-cannons that fire 
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ping-pong balls at the 
monsters. Lightening 
and thunder and black 
lights add to the eerie 
atmosphere. The game 
is a colorful combination 
turquoise, purple, red, 
and yellow. Dimensions 
are 80” high x 41” wide x 
99” deep. Two ticket dis- 


pensers are included 
with each game. 

For more information, 
or distributor referral, 
write Namco-America 
Inc., P.O. Box 641630, 
San Jose, CA 95164; (408) 
383-3900; FAX (408) 383- 
0128. 
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Night Slashers 


Data East brings 
ghouls and zombies to- 
gether for a challenging 
fighting game named 
Night Slashers. 

The dedicated video 
gives players a choice of 
three characters, each 
with their own special 
powers, who battle 
against forbidding ene- 
mies in five different lev- 
els of play. Action scenes 
take place in the streets, 
warehouses, airplanes, 
and other locations. 
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Night Slashers is a 
one- or two-player game 
with a control panel fea- 
turing a joystick and 
three buttons per player. 
The cabinet is shock- 
and vibration-resistant; 
all electronics can be 
easily accessed. 

For more information, 
or distributor referral, 
write Data East USA Inc., 
1856 Little Orchard St., 
San Jose, CA 95125; (408) 
286-7080; FAX (408) 286- 
2071. 
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Judge Dredd 


Midway Mfg. brings 
Britain’s top comic book 
character to the pinball 
market with Bally's 
Judge Dredd, a Superpin 
for a super lawman. 

Dredd is a leading 
crime fighter in Mega- 
City One, where an elite 
corps of genetically en- 
hanced officers (judges) 
maintain order. With the 
help of Judge Ander- 
son’s psychic powers he 
battles the evil Judge 
Death on a playfield fea- 
turing triple-deck ramps 
and a space station 
robotic arm. 

With two credits play- 
ers get two-ball multi- 
ball action at the begin- 
ning of each turn, with 


-~ 


the option of completing 
the five-bank for super 
multi-ball. 

Judge Dredd includes 
a new Digital Compres- 
sion System for unlimit- 
ed sound effects capabil- 
ities. Also look for four 
exclusive Supergame 
multi-ball play modes 
and an extended drain 
shield timer to keep 
multi-ball in play. The 
ultimate shot earns 100 
million points! 

For more information, 
or distributor referral, 
write Midway Mfg. Co., 
3401 N. California Ave., 
Chicago, Il 60618; (312) 
267-2240; FAX (312) 267- 
8435. 
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Basket Bull 


Jaleco debuts Basket 
Bull, a sports-themed 
redemption game that 
asks players to reach 
two goals: first, make the 
rim shot; second, land on 
the spinning target be- 
low to score different 
ticket payouts. 

Features include oper- 
ator-adjustable number 
of misses, target hole 
payout, jackpot, and 
super jackpot. Players 
who can hit all six target 
spaces on the wheel win 
a jackpot; hitting all six 
targets in order wins the 
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super jackpot of 400 tick- 
ets. 

Sounds, voice, and 
music add to the appeal 
of the game, which is 
housed in a bright yellow 
upright cabinet with bold 
graphics. Dimensions 
are 65” high x 24” wide x 
24” deep. 

For more information, 
or distributor referral, 
write Jaleco USA Inc., 
685 Chaddick Drive, 
Wheeling, IL 60090; (708) 
215-1811; FAX (708) 215- 
2642. 
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Awesome Toss EM 


Color recognition is at 
the heart of Lazer-Tron’s 
newest redemption game, 
Awesome Toss Em. 

Players pull colorful 
balls from a bin and toss 
them into matching col- 
ored targets that light up 
at random. The game 
talks to the players, di- 
recting them to the right 
target, telling them 
when the colors are in- 
correct. Points are lost 
when the ball goes into 
the wrong target. 

Each target features a 
cute character: Mary 
Berry Strawberry, Lucky 
the Lime, Beach Bum 


Plum, and Mellow Yel- 
low Lemon. The game 
calls for excellent hand- 
eye coordination, speed, 
and accuracy. 

Awesome Toss Em fea- 
tures Lazer-Tron’s new 
CRD technology (patent 
pending) that makes it 
possible for a game to 
distinguish between the 
color of the balls thrown 
into the targets. 

For more information, 
or distributor referral, 
write Lazer-Tron, 4430 
Willow Road, Pleasanton, 
CA 94588; (510) 460-0873; 
FAX (510) 460-0365. 
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Dinosaur Park, Winning Inning 


Purple Star brings two 
new redemption games 
to the marketplace with 
the child-friendly Dino- 
saur Park and the base- 
ball-themed Winning 
Inning. 

In Dinosaur Park, 
players score points by 
launching a ball onto the 
playfield, aiming for five 
strategically placed 
Slides. Big ticket values 
are awarded for success- 
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fully landing the ball 
through one of the 
Slides; points can also be 
scored as the ball exits 
the playfield. At least 
one ticket is awarded 
per play. 

A number of options 
are available: one to four 
balls per play, variable 
ticket values on the 
Slides and exit switches, 
and one to four coins per 


play. 
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In Winning Inning, 
players see a baseball 
diamond on an upright 
pachinko-style playfield. 
The object is to skillfully 
move the ball to earn 
hits, outs, singles, dou- 
bles, triples, or home 
runs, which translate 
into tickets for the play- 
ers.. 

Standard on _ both 
game are double coin 
mechs, a ticket dis- 


rd 





penser with a “low level’ 
light, and an audible 
“call attendant” mes- 
sage. They also share the 
Same dimensions: 27- 
1/2” wide x 29” deep x 
79-1/2” high. 

For more information, 
or distributor referral, 
write Purple Star Inc., 
2900 Justin Drive, Suite 
C, Des Moines, IA 50322; 
(515) 276-7500; FAX (515) 
276-9797. || 
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LATINO Jukebox Top 30 
FORMONTHENDING OCTOBER 1993 


COMPILED FOR COMPACT DISC JUKEBOX OPERATORS 


TITLE ARTIST 


THIS 
CHART 
LAST 
CHART 


TAMBIEN LLORAN BANDA MACHOS 


LASTIMA QUE SEAS AJENA VICENTE FERNANDEZ 


MEXICAN HOT HITS 4 COMPILATION 


INALCANZABLE LOS BUKIS 


VIAS PORCONOCER LOS RIELEROS 


COSAS DE... BANDA SUPERBANDIDO 


REGIONAL MEXICAN 


LA GARRA DE... TIGRES DEL NORTE 


PIELDE NINA ALEJANDRO FERNANDEZ 


PROVOCAME BANDA VALLARTA SHOW 


HERMOSATIRANA TIRANOS DEL NORTE 


ES UNESCANDALO SONORA DINAMITA 
ROMPECABEZA TITO NIEVES 
LA HISTORIA DE LALUZ ORQUESTA DE LA LUZ 
LOMEJOR DE... BANDA BLANCA 
DE NUEVO16 EXITOS SONORA DINAMITA 
16 GRANDES EXITOS SONORA DINAMITA 


CUENTA CONMIGO JERRY RIVERA 


TROPICAL / SALSA 


SIEMPRE JOHNNY JOHNNY VENTURA 
JOE ARROYO 


COMBINACION PERFECTA COMPILATION 
THE BEST ANA GABRIEL 


ROMANCE LUIS MIGUEL 


UN SEGUNDO EN EL TIEMPO CRISTIAN 


MITIERRA GLORIA ESTEFAN 


OTRA DIA MAS SIN VERTE JON SECADA 


GRANDES EXITOS ROBERTO CARLOS 


LUIS MIGUEL 
10 EXITOS JUAN GABRIEL 
GIPSY KINGS GIPSY KINGS 


ENTRE A Mi MUNDO SELENA 


SAMPLING BY THE LATINJUKEBOX. BASEDONACTUAL SALES, 
JUKEBOX PLAY AND REQUESTS. TOORDERCALL 1-800-LATIN-CD 
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CLASSIFIED 


Play Meter's classified advertising is primarily intended for: buyers and sellers of used 
equipment, support and supply firms and employment opportunity ads. You may pay by check, 
money order, Visa or Mastercard. The deadline is usually the 15th of the month prior to issue 
(example: August ad must be in by July 15). Send ad orders to Play Meter Magazine / PO. Box 
24970 / New Orleans, LA 70184 or FAX: (504) 488-7083. 
FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003 

If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep 
a file on all complaints. 


ee on 499 READERS/ | 
Rebuild ADV E RT I Ss E RS ahd ELECTRONIC CORP : 
your old We do not knowingly accept & al : Piva 
ads for copies or licensed 
KLOP P. games involving a third party. 


at the factory We do not print prices on 


games currently in production. 
MANUAL A We encourage advertisers to in- DISTRIBUTOR 


OR gs ' 
ELECTRIC ee clude their name, address, and 


phone/FAX numbers for the NEEDED 


purpose of credibility. We do . , 
not accept ads from companies High Income Potential. No ex- 


Cowal i who consistently advertise pro- perience necessary. Minimum 
‘Taf NE ducts they do not have or from investment. Unlimited poten- 
Fast Service — Call For Details companies that we receive tial. Protected territory. Full 
mutli-complaints about. guaranteed. Don’t hesitate. 
CALL ($13) SSs-6¢89 PLAY METER Free brochure. 
225 Dunbar Court — Oldsmar, FL 34677 MAGAZINE 1-800-488-3644 


AMUSEMENT 


Your Single Source for Nearly Everything New 


¢ Representing more than 30 Major Manufacturers of car 
New Redemption and Amusement Equipment 3 . 




















¢ We are the Largest Refurbisher in America with the 
Biggest Facilities, the Most On- Staff Technicians, 
and the Largest & Most Diverse Inventory 


¢ ]-1/2 Acres of Warehouse Full of Equipment 
(60,000 sq. feet) 


¢ Full-Time Service & Parts Dept. R ed em pti on 
¢ Save up to 50% on Freight sms 
using our Truck Fleet <@% | Gam CS 





© We Warrant 
Everything We Sell 


al 


All New Calf Roping Ride = Casino Equip. 


You"we Gotta See it to Believe it 





DOLLAR 


< » ELECTRONIC 
MASTER bh DOLLAR MASTER bh CREDIT UNIT 


BENTLER 
AMUSEMENT 
COMPANY 


1644 Homewood Ave. 
Springfield, IL 62704 


(217) 546-7060 


¢ Bolt on Bill Validator FAX: (217) 546-7086 
for present vending 
machine w/ electronic 
credit unit 


$525.00 Can be used together $195.00 
Combination Price For The Two Units is $695.00 


EQUIPMENT 


or Rebuilt in the Amusement Equipment Busi 


¢ Free Consolidation of Containers for International Shipment 
¢ We'll Take Your Used Equipment on Trade 


¢ We Buy Any Used Amusement 
Equipment in Any Condition 


° Easy installation 
conversion for ACMR 













1) 4p 





MUSEMENT ms 
a - » QUIPMENT Rat 
a ) EXCHANGE, INC. “Site 
Original Original My ; 1203 5th Avenue ¢ Rock Island, Illinois 61201 
Gilley's Bull Lawrence Welk Lae "es TEL (309) 788-0135 © FAX (309) 788-0148 
Bubble Machine y a (800) 647-5060 


Simply rT ee for Yourself 





The Game Exchange 


Used Boards 


All Am. Football(V)* .. 99 
Altered Beast(H) 

Captain America (H) 299 
Final Fight (H)* 

P.O.W. (H)* 

Rim Rockin’ (H) 

Rough Ranger (H)* .... 
Spinal Breakers (H)* .. 39 
St. Fighter Il (H)* .... 399 
St. Fighter Il CE (H) . 749 
Sunset Riders (H) .... 599 
TNMT (H)* 

U.S. Classic Golf(V)* 199 
V-Ball (H)* 

Wrestlefest (H)* 


* Includes Factory Marquee 
t Installed in DYNAMO HS5 
Universal 25" monitor Cabinet 


Lape 


PCB'S: 

Super Street Fighter Il 
NBA Jam 

Samarai i Showdown cartridge 
Mortal Kombat (PCB) 
Slam Masters (kit-new) 
Punisher 

Martial Champion 
Fighters History 

S.F. Il: CE., (PCB) 

S.F. II PCB) 

Time Killers 

Shogun Warriors 

Neo-Geo | & 2 slot 


Golden Axe II 


Cadillacs & Dinosaurs 
Guardian of Hood 


“ae of Fate 
Older Used Eanan CPS-PCB’s 


USED REDEMPTION Available--CALL 


Used Games 


After Burner 

All Am. Football 
Battleshark 
Captain America 
Final Fight? 
Gunforcet 

Mad Dog II (33")... 


Ms.Pacman 

Pitfighter 

Simpsons 

Space Gun 

Johnny Rock (33") 4999 
Wrestlefestt 


X-Man (6 Player)... 3299 


Redemption(Used) 
Clown Around 
Cosmo Gangs 

Dump the Ump 
Ghost Town 
Lasertron (6P) 

Neck -n- Neck (6P)... 
Perfect Landing 


Sitdown(Used) 


BO cle Kcascoteacs 3999 
Final Lap 

Grand Prix Star 

Rad Mobile 

Star Blade 

Steel Talons 


Call 


P.O. Box 09598 Columbus, Ohio 43209 


(614) 258-2933 


USED PINBALLS: 


Jurassic Park 
Twilight Zone 
Addams Family 
Rocky/Bullwinkle 
Lethal Weapon Ill 
Terminator Il 


Silver Slugger 
Checkpoint 
Turtles 


MUSIC: 


Used Rockola Trilogy 

Used Rowe AMI CD-100 
UsedPioneer CJV-55 2 pl 
Used Rowe AMI Combo & Vinyl 
Jukeboxes 


Holiday Special 
Bay Coin Distributors, Ine. ¢ ~ 
132-10 Jamaica Ave. e Richmond Hill, NY 11418 


Office & Sales: (718)291-5757-8-9 e Parts/Service (718)526-8383 e Fax: (718)739-3805 
Welcome Export Customers...Se Habla Espanol 


ks 


USED SITDOWNS & DELUXE VIDEOS 


Grand Prix Racer 
Exhaust Note 

Steel Talons 

Race Drivin'Cockpit 
Moto Frenzy Ride on 
Cisco Heat 2 pl 

Cisco Deluxe 

Star Blade 


Final Lap u/r 
Line of Fire 
Hot Rod 4 pl 


LARGE SELECTION OF $50 PCB 
"Brand New 


Cabinet w/25" 
Monitor w/ sliding 
draw, J A 
harness and power 


supply 





WE SERVICE AND WARRANTY EVERYTHING THAT WE SELL! 
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You deserve the best. J 


~"" 


KS N 602” 


% 


“y, 
“ 


\St 


“You can’t live 
without it. 





Routes 
Collections 
Game Rotation 
Loans 

Check Writing 
Service Calls 


The Gold Standard i The Gold Standard In Amusement Software 
...not yesterday's standard. 


Call us today. You'll thank us. (605) 331-5575 








JENNINGS SLOT | BeSal dial (ay 


MACHINE BOARD 


REPAIR BOARDS 


DISCOUNTS PRICING 


$695.00 each 
Lucky 8-Line Machines 








14 Display model 
gaines left 


1-800-284-9188 Dan 


Beers we 800-966-9873 


SO. RANGE, WI 54874 
715-398-3677 





Wholesale Games, INc. 


519 Madison St. Shelbyville, TN 37160 
1-800-526-4723 or 615-684-2209 
Complete manufacturer of 8-Lines & Pokers 


Many Thanks to all of our frrcends and customers. 
Owe you have a Safe and Happy Holrday Season and a Very 


Happy New Vean! ¢ 
Ay] AP 
VES BB 
< “rN PS \ Te 


Wi? 









ee 





Partial list of used equipment 





Complete line of: SAY (=e aU TRESS] ey a-le(=8 =Sega Outrun $1595.00 
Boards - Rockola combo $1695.00 

Kits We will not be Capcom Bowling $ 895.00 

Bill Acceptors undersold 6300 Arachnid Dart = $1295.00 
and any Rivieria Poker w/Mars $1295.00 


- | Top Draw w/Mars $1295.00 
miscellaneous part for =) Brian, Troy, Valley ZD5 $1550.00 


any 8-Line or Poker re) we Bl 0) be Mortal Combat 25"WG $3195.00 
Many other Flippers & Videos 


We need used Valleys, and Rowe CD boxes 
We sell new Rowe Boxes, new Valley and Dynamo 
Distributors for Alvin G.’s Pinball 


Try the new MYSTERY CASTLE 
Try the NEW Redemption Flipper--Punchy the Clown 
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I SEASONS BEST 
A, TO YOU...FROM 
J, ALL OGUS AT 
BETSON 
tJ VENDING 


































CD-100( wrorie)- 3499 TwiLicHT ZONE...... $2599 Can _ Soda 
R-87 W/DBV ............:- $699 ADDAMS FAMILY ...... 2599 Rock-Ola CCC-GE ........... 1295 
FERS cuisineaeeevbieeen 799 DRACULA .............00e 2299 ae ne soensavensnis Hi. 
eu? cicivitsaenipateavantiees 1099 TERMINATOR Il ......... 2099 Rock-Ola CCC-5 ance 1095. 
BOO, ied i ci sees 1199 BLACK ROSE............. 1999 C S da 
R-91 Combo.............5 1599 pe wo 1999 Cup 370da 
CS aC aN ET ee 1499 ee Ae hens eae Rowe 406Z .........cceccccccees 2795 
R-92Combo ................ 1799 GILLIGANS ISLAND .... 1899 = Rowe 406ST2 ......:ccecceeee. 2195 
j FUNHOUSE ...........000- 1899 
=: 5 renee eens 1599 Cold Food 
R-93Combo ...........000: 2099 FISH TALES .............. 1899 RoWEAABE-2 coccccececececece. 4695 
WNS g GETAWAY ................ 1899  RoWEAABE ...-cccceceseeeeeeees 3895 
SIT DO B SLUG FEST ........-000--. 1799 Rowe448....... 3595 
ROAD RIOT .......cccceceee 5999 ELVIRA .......cccccceeceece 1799 ROWE 44TC oeeeeccccsseeeeeceeee 2795 
AG ass Socacatesbasenwal 5799 THE MACHINE........... 1699 National Fm-72 hai Seid tases 2995 
— ees ng — EARTHSHAKER.......... 1599 Snack's 
+6799 Wriipiwinn............ AP 4000-5000 ...........e0066. 1695 
FINAL LAP Il ....sseese-- Oe ce ee "399 AP400-500.... 1295 
DOUBLE AXLE 4999 Rowe 4900 ......ccccsseeeeeeeee 1695 
RoWe 490 oo. eecccccsceseseeeeees 1295 
Ask for Chris at Ext. 316 Coffee 
eran h mong ‘oii nee For you Music/Game | pmigsote-pH wicomm ......... 1895 
X-MEN GPL ............... 2299 Needs RMI 850 LG w/comnn .............. 1795 
“MIEN GPL «2... eee eee ee RMI 850 LG 2... ..ccccceseeeeeeee 1295 
TERMINATOR Il .......... 2899 RMI 1435 FD ...ccccccseeeceeeee 1595 
aaa eames — bp Ask for Steve at Ext. 322 | RMI1400FD...............005. 1295 
RMI 850 FD .......cccceeeeeceeee 1195 
MARTIAL CHAMP 25".1599 | For Your Vending Needs | pnyagsrc 895 
*ALL PRODUCTS RECONDITIONED 
BETSON ENTERPRISES *DISCOUNTS FOR COMPLETE & WORKING CONDITION 





DIV. OF H. BETTI IND., INC. *FREE CRATING 

303 PATERSON PLANK ROAD *LARGEST INTERNATIONAL EXPORTER 
CARLSTADT, N.J. 07072-2307 *CONVERSIONS KITS AVAILABLE 
Phone (201) 438-1300 Fax (201) 438-4837 wae 


TOLL FREE 1-800-524-2343 *SE HABLA ESPANOL 
-IF YOU DON'T SEE A PRODUCT, CALL! 
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COINS oF BILLS | |r wemaniiaerecne °| MOAI: 121) 
Free Catalog! : EL TORO 


e MECHANICAL BULL 


e The original manufacturer of the bull 
@ used in the movie "URBAN COWBOY" 
* Art’s Music and Vending Co. 


Pasadena, Texas 


(713) 941-7990 
» FEU gi 091m 


BOARDS 





800-966-9873 


PARTS—REPAIRS 


ABC COIN (214)377-7100 
8524 Fifth St. - Frisco, TX 75034 





QUALITY CRANE COMPONENTS 









Moke All Types of Crane Kits Crane Mech. 
Cranes--Watch, Candy, $649.95 eva 
ylon Gears 
Jumbo, or Regular. Switch Selectable For Joystick or Brana Gil 
Two Button Crane. Coin Up, Time of 
° P Play, Output for Ticket or Baseball ave hae sharts 
Crane Mechanism Will Cabinet Top Rail 


Cards. Has Error Code Display. 





° Spacing is 29 5/8" 
Op erate Wit AR el ay Runs on sy mela or Metric Rods 
Type Control Boards 

& Sized To Fit Look At These Features 

Any Cab ine fr, * Joystick or Two Button Operation * 26Coin/Dollar Setting Options 


Operators Don't Throw % 3 Game Types * 7 Time of Play Settings 


Away or Store Your Empty * 4 Ticket Dispenser Options * LED Display: 
. * Micro Processor GameBoard Number of Games & Error Codes 
or Non Working Cranes Put 


Them To Work 





Call For Details and Pricing To Fit Your 


KIT INCLUDES: Specific Requirements 
Joy Stick, LED Display, Crane Mech, Computer 
Board, Counters, Wire Harnesses, Power OM N i o R O D U CTS 
Supply and Transformer. 


Manufactured in the U.S.A. 4 1 7 ~4 8 5 -] 5 05 


MINIMUM ORDER $25.00 


CRANE COILS 
| 175-180 0HM 
8.50/EACH 
7.85 IN LOTS OF 12 





ILLUMINATED 
BUTTON 
WITH 







SWITCH 


CRANE CLAW 5.00/EACH 


169.95/EACH OR 
154.95 IN LOTS OF 10 2 FOR 9.25 


4.95/EACH 
4.50 IN LOTS OF 12 
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RED BARON BOARD EXCHANGE 


6540 West Central-Toledo, Ohio 43617 VALID IN ALL 50 STATES, MEXICO & CANADA 
800-331-3766 FAX (419) 841-6484 


When you think of buying a video game printed circuit board...think of RED BARON BOARD EXCHANGE. We don't 
handle dedicated games, pinballs, parts or jukeboxes, because of this specialization, we offer the largest selection of 
video game boards at the best prices! 


If the board you need is not listed, please call to see if it has become available. Our inven- 
tory changes daily. Please ask about our mailing list. 


GENERAL TITLES 


















Aerofighter ......c.cccceceeee. S95 What cevmeccomecvnices 25 — Silkworm (kit) oo... FB VORDOR acconsasrassecacccerneaanens 180 
Bit BURR ssscsicecomextsasscarnovencss 95 Ikari Warriors ........ceeeeeeeee 25 SIMDSONG xccsesssavccinnsanesen 155 RUSTY sactocssnssscaracrsasesssnes 300 
Pa NON ccainsincdtuavacenaows 25. = In The Hunt (kit) «0.00.20... 995 Smash TV (kit) 0c. 175 Tumble Pop............sssss+. 200 
Alien Storm .....ccceeseeeeee 125 WHGDOCROR K cvccccscccctssssccasanes 95 Snow Brothers ................ 200 TWIN COD TE an. sssssescsesscnseeee 180 
PI cscs elestanraetoeneanien 95 Karate Blazers ...0.0...... 360 Spiderman (kit) ........0.0.0.... B25 TW QO ancntasisencteavernaccnan 95 
Altered Beast ..........ccceee 75 Karate Tournament .......... 395 Splatterhouse ................. BOB NBM sccstsiosvntnncesievavnniervinysinias 45 
(4) BAO WICK GF ccsissecxsascnsceessensvssiaatecies D5. Star POMS sccisiestsesniovcsoove 25 VONGOLA....ccncsensssnnanosonesnnes 375 
AStYAMaXx ooo. eccccecesseeeeeeees 45 King of Dragon ................. 440 Sunset Riders ..0.0.0.0.0...... 595 Vigilante (kit) «0.0... 45 
Bank Panic .s...sccssscerenoseeseusss 25 Knight of the Round ......... AY’ TAG. TSAO: sesssictssestessisseveveass ADS -VVIZEI FIC ssesaicscesssncensaarsess 195 
Battle SHAK esc cccvisvaccscconns PAS WACTOSS es senissssnvocrsanvenaanse 395. Task Force oo... eee 495. AMOI wcesenescnesiosirsssenvenssnsess 495 
Blood! Bros). cecccsisccissasesnccves 295 Magic Sword(kit) .............. 225 = THO DOCP .. senscssscorecsacaseseee. 445 SBTO PCAN sicsescscsnninnsccannens 950 
CAFO RINAICLD: Kesisnsnnnsoicedvaissnsnaxsacs ZS - WAIVE VOI aiccisiscacercocesritanracs 45 The Great Rag. Show ..... 395 

BUIMING: POPES ccsciiccscssxcteves 195 Majestic Twelve ............... 300 Thundercade ..................... 20 

BUSIEl BIOS. scssansinnrssvvanseies 195 Martial Champion .............. 095 

DBE  cedscitreuinevaietclomudanimncs 45 Metamorphic Force .......... 695 

CadaSH CK) scisinersexasessencexencs 15 Midnight Resistance ............ 29 

Cadillacs/Dinosaurs.......... 9/70 PUNGE ssa sorcnaucasesscasaeiatnatocighisas 29 

Captain America ............... 245 WAGON PRION co iscesscresceaseveveraces 29 

Captain Commando............ 440 Moonwalker ...........cceccceeees 95 FALL S P = C IALS 

Caveman Ninja .................. V5 WSR AIGD is ossccvssiccxencorsscemstss 245 Fatal Fury Special 

Combatribes (kit) ................ FS «—«-—- MSE FIGS vasicccicevnnccsincee 360 : 

Cosmo Gang (The Video) 500 —_ Ninja Gaiden (kit) ............. 75 Samurai Shodown 

Crime Fighter ...........ccccceceee. 75 Omega Fighter .............00.... 25 Knuckle Bash (kit) 

AIOE saccairiniieteieeinccintescnale 725 Operation Thunderbolt ........ 75 Mystic Warriors (kit) 

LIU? LEWD sccrarsivaverareveoinns 175 Operation Wolf ................. 225 i 

OWI OWI ess sceinesvainnsnesetonnes 45 PP UGHAUEN vextaiessiavsninsainiontsstah 195 ala aaa 

DY AMS DUK vscisicsssvcncrensene 195 22) Ci Se eee 29 UNIS er (kit) 

E-Swat ....ccccccccceeseeeeeees 200 POW Lonceececcccecceccesecesceseeseenes 25 Street Fighter 

Fighter & Attacker ............ BO PINS si ccscsseccivacsstvnciecicns 700 Street Fighter II 

Fighters History ................ 450 ROE Gata uivilccecespuesiacnucice 95 : 

Fighting Fantasy ................. SO RIVE wonsccamicorteccnn 180 Street Fighter , CE 

Final Fight (kit) ...........c.0.ee-. B25 R-TYPel ccccecccscccssecceseeeenee 195 Super Street Fighter 

Fe Ee TIPE caries taiaaicarsnasioioencaeans 345 Fem Ve BOO ccanavcicencaniaensvens 200 

BOO suiimotienetan meee Toe SCN esrcantaentiaauaniantawines 445 

CRNA OO taasscninntncesccenomoninns 345 PSST COULD scssetieertic caren Rcresosn 1Z0 

SOE dicceducdeaninincienmnisciabe 465 FROUGMRANGE! scncisiercne: 20 

SURI WAR isccicecexcrvnanenannie 75 ~Rush N Attack (kit)... 25 AM 

UN POLES incastinns niensaranmeds 145 Samurai Aces................... 600 oe G ES 

Heated Barell ..............0.. 360  Seeret AGS acissecccisscicccsrsens 45 ie aces 

PIGAWY SLEW sacs cians temacwancevuens is OFAN corcshesemcavavatavudaeniveea’ 129 pecxeresiDel..................... 






PHD DOGNOING cssciussxeizeccvneynase SS. SHOOEOUE a occwasiweancrvcrcenin 29 | PUZEIIC cecsecsecccccccccssecconsseccsosee. One Slot Board Only ................-00seseee0- 

GONG. artuswsescieselestedeenilei 480 = Sidearms (kit) ..........ceceeeee AS | Splash oc cccccscscsssseeeseenee ONE SlOt Kit... -eesssseesessseesessssteeeeseseees Call 
WG: DIOL, POU sacccccesneeeserniveniwmmmes cide Call 
PARR. OF FUN: 6 sccsssencasstosianscaawopsassaienndens 79 
WVOUC ORIBG eisacssiccedsnsiservinmaerdidoasinerons 95 
1 Slot Grd. wiFatal Fury Ul ...cc.cceceisecsces 595 
1 Slot Brd. w/Super Sidekick ................ 745 











































CABINETS 
Angle System 19" 


DRIVING GAMES 


Afterbumer .........ccccccccccceceuee 375 SuperFormula .............00...... 

















EnduroRacer ...................06. S50 SUBST SOI asiccsssescnsisccnizcrens ” 

F-4 Grand Prix ooscscsccscseees 730 Thunderblade oo... ccceecsnn Jaleco Lowboy 25 ot cil seer ra seoveneeeneneenne ol 
HANG OM vnc x WordRaly Quantity Discounts Available | + Siot Brd. wWorld Heroes 598 
LethalCrashRace ...............700 WorldRally (kit) .......cccecss.. Free Installation of Most Games 1 Slot Brd. w/World Heroes II .............. 645 











1 Slot Brd. w/Samurai Show Down ....... 





SPACE HAMON siccssisvecsveccssases 


PATCH POIVAND itch ctintdtedihenies 4 SPORTS GAMES PRUTUIS OCR xcs casiarcsienamsassscanesante 125 


Big Event Goll «...csscsscssissseve POND FUE TRIG NOD sad scccovadesdeursceesuaiseses RollerGames (kit) ..................... 5 
Bottom of the 9th (kit) ............. % Hilmpact .......... ee a SINNED cxinicts Nenannccwsinesccespueawis 1175 






PUZZLE GAMES 


Arkanoid w/sensor ............ PUB ZIWG scr revicenscoccesesisys 180 
BSIOCK BIOCK bo sciccsacecssceesseaces ae NID ca cecrescrvectatecccsssees 150 


















Champion Wrestler (kit) ......... 73 Matmania ....... Neiideliciilect: Ge ON Keeisitiquie horace 250 | Bloxeed ................... 275 Revenge of Doh 

Champion Wrestler (brd.) ..... 2 NumanAthletics ....00.0000.0000.. CALL SuperHilmpact ............... 425 | Camel Try wisensor .......... 175 wisensor 170 
Double Dribble .................0. 4 Paddle Mania «00.0.0... 2 Top Ranking Stars .................. SSO F Columns | ooo. cccccccccccccceeee. 350 Tetris (Atari) ................. 475 
Final BIOW ....scocessessseeseen 360 Paddle Mania (kit)... $US CIASSIC -enrscorersossnerorsenet el ee | 200 Tetris (Sega)................ 195 
Gold Medalist ........................ 2 PerfectBilliard .........000..000000.. 175 WONDCUD GO «.ciccicceciiccscsassconcee 145 | Cosmo Gang The Puzz..... 475 Volfied...................... 230 
Golfing Greats .................... Gl PURSIR ici desoccsvsinscxersiceisacevoces OB WUBIN sien caicacssindtsnstiviedsiess 145 | Emeraldia.......................... 500 Wheel of Fortune 

Hat Trick Hero (1993) ......... 1195 Relief Pitcher (kit) .........0000000... UW ak a Se eactleis etdeenieis % 7 Flash | eee ed 230 wi/sensor ........ 225 






POG MAME ccccsccevcecevernevevexes 


We ship C.0.D. We also accept VISA, MASTERCARD & A.E. (please add 4%) 





30 day warranty on all boards e Repair service available e Trade-ins welcome 
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LCS i i NC de A 


Manufacturers of Chase Channel, § - LI N F / p 0 KE 4 DISCOUNTS PRICING 
Halogen Tape Light & Architectural 


Lighting. Direct Importers: Rope Lights, 


$695.00 each 
Belt Lighting, 24V Tapelight, Bendable R AR DS 
Neon-Like Products-Solid State & 


Mechanical chasers. Bulbs all kinds. 


Lucky 8-Line Machines 
Quick Service with dependable 


800-966-9873 14 Display model 
continuing interest in our Customers. 
ACTION 3 


games left 
‘tt# LIGHTING, INC. 
wa, 800-248-0076 





1-800-284-9188 Dan 





Happy Holidays 
flud “shanks for rt 
Great Year! 





Just Because 
It's Not Listed 


We Buy, Sell 
And Trade 
ooesntmenwe §=(QUARTERMASTER — exezviemen 
Don't Have It! 

NEW & USED 5499-1 Murfreesboro Rd. FREE DELIVERY 
PINBALLS & LaVergne, TN 37086 TO 13 STATES 

VIDEO Phone: 615-355-9681 OR ON 5 MACHINES 

GAMES TOLL FREE: 800-955-9681 FAX: 615-355-0213 OR MORE! 
BUSINESS HOURS: 8 am-5 pm cst 


COMPLETE GAMES STARTING AT $1250.00 
Year End Clearance ALL CABINET SIZES & STYLES AVAILABLE Year End Clearance 
peste rat INCLUDES: 19" Wells Gardner Monitor 


Top Darw 
; 8-Used Foxtronic 
Electrosport, Used Pushers JCM Bill Validator 
CALL NOW 


8-Used Dixieland 
*Prices will vary depending on game* CALL NOW 
Give newlife to any video game INEW! 
INCREASE YOUR REVENUEWITH: 


"Progressive Bonus" 
(For Individual Machines) 


MINI-PROGRESSIVE BONUS 





3 Models Available 
Pe ssnarae Easy Installation *CALL* pibanesene BONUS 
* ADVANCE REPLACEMENT WARRANTY * 


FOR PRICES AND AVAILABILITY CALL TERRY OR TONI 


1-800-955-9681 
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USED: ROWE JUKEBOXES 


USED: ROCK-OLA JUKEBOXES 
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Orlando, FL 
Central Florida Fairgrounds Exhibit 


















Indianapolis, IN 
Our Land Pavilion 


December 











Hall ‘C’ - 4603 W. Colonial Drive Indiana State Fairgrounds 
Cellular: 407-222-7626 Cellular: 317-432-7626 
Reorder Tone Dial: 502-551-1866 Reorder Tone Dial: 502-551-1866 























15 
San Jose, CA 


Fiesta Building, Santa Clara Co. Fairgrounds 
Tully Road West of Highway 101 
Cellular: 408-234-7626 

Reorder Tone Dial: 502-551-1866 


8 


Houston, TX 
Ft. Bend County Fairgrounds, Bldg. C 
Hwy 36 9/10 mile south of Hwy 59 
Cellular: 713-824-7626 
Reorder Tone Dial: 502-551-1866 









Indianapolis, IN 


Our Land Pavilion 

Indiana State Fairgrounds 
Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 









26 
Tampa, FL 





Louisville, KY 


5 12 | 17thru19 
Columbus, OH Indianapolis, IN ACME Trade Show: 
Chicago, IL | 
| Visit us at our Booth ! 

16 


23 
Columbus, OH Tampa, FL 


7 
May — 
4 


= Begin At 10:00 a.m. 
Local Time 





























Indianapolis, IN 








21 
Columbus, OH 












For further information contact: __ Auction Information _ 

: : ¢ To consign games for sale: midnight day of sale. 
Auctioneer: Bill Hughes, P.O. Box 4819 bring to the auction site on the ¢ Please, no cigarette machines 
Louisville. KY 40204 - 502-451-1263 Friday before the auction ¢ Phone numbers listed for 

eee ?, ' Between 9 am and 9 pm. auctions are for Friday and 
Licensed by Div. of Licensing, Ohio Department of Commerce ¢ All auctions begin at 10 am Saturday only. . 
and bonded in favor of State of Ohio, OH/IA4065, : eae Rah aban bs roe a for special 
OH/AC2208; in Florida, FL/AU882; in Kentucky, KY/P1597; * Removal of all equipment by 


in Indiana, IN AU08700280; in Georgia, 2270; 


in California, A-2586; and i  PXI0171, iti 
in California, A-2586; and in Texas O Terms & Conditions 


Sales Manager: Jeff Schwartz Acceptable Payment - Cash, Cashiers Check, Travelers Check, Personal or 
502-456-1600 Company Check with Irrevocable Bank Letter of Guarantee, Visa or MasterCard. 
24 hr. Fax: 502-897-7771 2% ye ei ert ts in Cash, Cashiers Check, Travelers Check, Personal 
Advertising Manager: Ric Stephen or Co thee Gen io cee baanib Letter of cat erive 


Applicable state and local sales taxes must be collected unless you provide a current 
812-333-9939 coe of your Sales & Use Tax Permit. 
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American Coin Machine Exposition 












Show Sponsors 
Play Meter Magazine 
& 

American Amusement 


Machine Association 











Location: 
Rosemont/O'Hare 
Exposition Center 
Rosemont, IL 








Thursday, March 17th 
Friday, March 18th 
Saturday, March 19th 






For More Info 
Contact: 


William T. Glasgow, Inc. 
16066 South Park Ave. 
South Holland, IL 60473 


(708)333-9292 











PLAY METER 






















Fax (708)333-4086 | 


LUCKY EGGS = GOOD MONEY! 


e Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
— Like New! 
e Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


CCC) INNOVATIVE 
INDUSTRIES, 
800-344-7467 asa INCORPORATED 


FAX (417)358-1849 2605 Grand Ave @ Carthage, MO 64836 





An Inexpensive Way To 
Increase 
Customer Satisfaction 


Add A Coin Unit To Your 
Jukebox 
Increase Profits 


Reduce Down Time 


Location Tested 





Kits Now Available For: MODEL MR-102 
All NSM Wall Units COIN UNIT 
And Seeburg Models SCD1 & SCD1-A 


alt: WAY PC LUE Le(- Bo) (-1-) mOrelalidaureiitely 
ge) fo l-] merey-1(-loM =Jt-(ey Multa dall Celie molea-l-laliare 
Holds Approximately $200.00 in Quarters 
Comes Complete With Instructions, Template, 
Mounting Hardware, and Wire Harness. 





Dimensions 13 1/4" High 6 1/s Deep 4 1/4" Wide 
Shipping Weight 10 Lbs. 


TO ORDER CALL DAN AT 
1-800-648-2636 


MANUFACTURED BY T & M DISTRIBUTORS INC. 
153 CT. MILLS AVE. DANIELSON, CT 06239 
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MONITOR 
ce} =m 3 a 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, poor 
regulation, jail bars, vertical shrinking, etc. 
Call for free technical help with your moni- 
tor problems. All kits come with instruc- 
tions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #1017: For Electrohome GO7-CBO 19" 
color monitor. 17 parts. $7.95 ea. Wico 


SENTE KITS 


GIMMIE A BREAK 
MINI GOLF I2z5 
STOCKER I25 
NIGHT STOCKER 125 
SPIKER 99 
HAT TRICK I29 
TRIVIAL PURSUIT 99 





















C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 





16§ | 


Baseball Cards 


also Football, Basketballs 
& Hockey cards & 
Non Sports Cards 


Buy Bulk, Vendor Cases or 
Wax Boxes 


Can Use Cards In Electronic 
Dispensers, Card Dispensers 
or as a Redemption Give-Away 


) & A Cards 


P.O. Box 763 









Levittown, PA 19058-0763 


215-946-6188 


Fax 215-946-7617 


#36-0243 

Kit #102: For Electrohome GO7-FBO 13° 
color monitor. 16 parts. $7.95 ea. 

Kit #201: For Wells-Gardner K4600 Se- 
ries color monitors. 14 parts. $6.95 ea. 
Wico #36-0244 

Kit #202: For Wells-Gardner K4900 Se- 
ries color monitors. 15 parts. $7.95 ea. 
Wico #36-0248 


pe] 


Direct Game Sales 













: ; ; : VIDEOS Space Shuttle 0.0... 495 
a piace oni . plea Crime Patrol 2 pl 33"..... $7495 Knights of Round... 695 Torpedo Alley... 795 
‘ egg eigen 2): ee WA © GUINS cocuacs incossiceartunesaganease 495 
ENE 60 Fe FOC ERS SOBIGNEE 15's 1 228 AYIGNS oosocsosscscseeneseene 395 Operation Thunderbolt ...... 995 MISC 
K7000 Series Color Monitor. 15 parts. $6.95 Arch Rivals ........cccccese0000 395 X-Men 4pl ded 25"........... 1195 Rowe BC 35MC 
ea. Wico #36-0249 All American Super Monaco GP Changer......... 1895 
Kit #206: For Wells Gardener 19K6100 Football 25” .......... 595 s/d delux ...... 3695 Rowe BC 20 Changer 795 







Color XY monitor. Includes caps, resis- Birdie King 3 .........cceeee. BOR NA caccenansuvunmncens BOS AE TOOKOY cecciccssssntaterninien 995 
tors, diodes, and SiX power transistors. 30 Big Run ee eee eee a ee: 995 Stun Runner TO 1250 Boat Kiddie Ride ccvccccccccccce 995 
parts. $14.95 ea. Beast Busters ................. 1250 2 Dude Offroad... 795 — Hydrolic Helicopter .......... 1995 
Kit #301: F e Buggy Challenge s/d......... 695 Afterburner s/d ou... 2995 FAB 500 Car | 

: Be OF MIDS SANYO te Ber Captain Commando Mortal Kombat .....ccccccss. 2395 Kiddie Ride ...... 1395 





monitor. 15 parts. $6.95 ea. Wixo #36- 











dai os"... 995 _—s‘Trivial persuit.......... 395 Thunder Horse 

0245 _ . Dragons Lair I... 1195 | Grayhound Trivia .............. 295 Kiddie Ride ...... 1495 
Kit #401: for Atari Disco 19" color moni- Gold Medalist ................... 395 Night Stocker Driver ......... 295 Helicopter Kiddie Ride 1395 
tor. 17 parts. $6.95 ea. POU a iconinminvenccnn TOS SHINS cee sessastisnarecinnvecias 395 SOX TOSOL sc ccscssexencaxenoosenxe 495 
Kit #801: For Hantarex Color monitor Lethal Enforcers ............. 2395 ‘Track and Field ................ 295 Talking Love Meter............. 995 
model #MTC900. 21 parts. $7.95 ea. Mercs ded 25" .o...ccccccesee, 795 Continental Circuit s/d 895 Talking Power House ........ 595 
Nié #O02+ For Hantarex Color monitex Moonwalker ded 25" ......... 795 FIAT IWIN sesccscsssnsssnsnsen SFIS COVA IGG sesscassesasouncrgmasvic 450 
model #MTC9000. 18 parts. $7.95 ea. Mechanized Attack ........... 995 Mortal Kombat 
Kit #910: Nintendo Sanyo color video MS PACA sssessseesseen vi ~<a = REDEMPTION 
= aueraion iat. onver Miniandeosbindte SENG es cxssiicouatensevietervitad 495 Tecmo Bow! seseeseeseensseseones 395 Treasure Island 

MBA Jam .....cccccscesssseeen 2195 | Heavyweight Champ ........ 495 Rotary Crane ....... 1195 






with non-Nintendo game boards. 17 parts. 
























Neo Geo 1 slot Reto FIghtr ........-rsesseseses 895 Skill BiNgO oo... eessseesseeeee 495 
$4.95 ea. 25" Fatal Fury 2... 1095 Neo Geo 4pl Bally #-2000 
Kit #920: For Pac Man, Ms. Pac Man Operation Wolf ................ 495 ded. w/games 1795 slot machines ......... 895 
logic boards. Eliminates hum bar in pic- OUYPUN ooo ceccesseesesseene 1195 Captain America Big Choice Single Crane 895 
ture. 4 parts. $6.95 ea. Pole POSition .........cccssse0e 495 ded 4 pl 25"........... 995 Big Choice 
Pit Fighter .........ccesesseene 895 GiJoe4 plas" 1095 Double Crane....... 1595 
DISCOUNT! Buy ten kits and take el ee 425 Street Fighter Hyper Big Choice Triple Crane 2395 
$1.00 off each kit. Money back se Pate Pegaewimed 795 ianeneet Eek 25° ..... 1695 Top Choice 
DOGG BUGGY sssiccicssncsaansasn 695 restieles Jumbo Crane ...... 1495 
guarantee. We pay S&H. Super Offroad ........c.cccesee: 795 ded 25° 4pl........... 995  Grayhound Steel Crane 895 
Time Killers 25" 0.0.0.0... 1195 Golieth Jumbo Crane ........ 995 
Electrohome GO/7CBO Replacement POG scccisilstnicorrmesnannise 395 | PINBALLS Tripleway Crane .............0.. 995 
Chassis (NEW) Turtles in Time .....eseeseeee §95 Eightball Champ ............... 495 Lowboy Cranes oo... 695 
Electrohome 19" Flyback TUDO SIE sccccisncncreczenvonscon 495  Earthshaker..............0e 1295 Hoops Mini Basketball 895 
PU F cscnidsasorcisrevewines BOE ROI AE scxsecisvccessssnsesslinevns 395 Bob's Space Racer 
#A29951-B Thunderblade s/d.............. B05 TSBNSIS sianusamnonncnnaanie 495 Rollerbowler (pair) ...... 1295 
2SC3039...$1.39 2SD1138.....1.22 TOMES RD Tones gs: ee casa son Penny Falls 12 pl 
Viper S/d ....eeccescsesssseesseees 495 Monday Night Football 1195 coin pusher ........ 895 
28D1398....3.59 STR381........ 7.97 P 
restlefest w pl 19".......... 495 Monte Carol ............seeee 950 10' Skee-Ball likenew 2495 
BUT Vicious 1.95  SIRS123.04 6.26 WWF Superstars ............. 995 Robo War... eee. 595-13 Skee-Ball 1495 
2N3792......1.95 $TR30130.....5.29 AIKANOIG soocccccseccssseecssee 350 Phantom ofthe Opera 1195 Mechanical Skee-Ball ........ 300 
Combatribes ..................... 395 Star Wars... 1995 Toss Em... 1695 
ZANEN ELECTRONICS 5 ee 295 5 a eareee a Belgian Single Crane ......... 895 





Call Rob Ritterhoff (609)729-5371 
Digital Pager (609)465-1703 
“From One Operator to Another.......Save with Us" 





806-793-6337 
FAX 806-793-9136 
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Games of Shelbyville 


Specializing in 8-Line and 
Poker Kits 


UPS Red and Blue Saturday 


Shipments Available!!! 





Remember to call: 
Don’‘s Video Repair 


615/684-7332 


for 8-Line and Poker Repairs 


Vite Com Fete lt Core) 





Odds Kits 


COMPLETE MACHINES 
AVAILABLE 


Call/Fax Your Orders 
Felicia Burk or Leanna Clanton 


1-800-235-KITS (5487) 


Our Values Will Save You Money! 





PLAY METER 179 DECEMBER 1993 


Bally-Midway BAR for 







STYLE S-39 - COMPLETE WITH HARDWARE - 
REQUIRES ONLY 1 PADLOCK TO COVER ALL DOORS 








fits all 
OVER/UNDER 
doors... 


$ 74% 
A-1 PRODUCTS 
Phone TOLL FREE: 1-800-849-7763 
OR 800-THY-PRODucts 
PHONE OR FAX 1-919-728-5311 


Route 1, Box 654A, Hwy. 101, Beaufort, NC 28516 












LOW COST 
HIGH RETURN 
DESK TOP 
COIN PHONES 


BEST WHOLESALE PRICES 
IN THE US... 
WE WILL NOT BE UNDERSOLD! 
FORGET THE REST, 
CALL THE BEST! 


G-TEL 


713-550-5592 


PLAY METER 





Slot Machine Clearance $ALE 


Aristocrat starting at $150 each 
Ballys $425 each 


Great Home Sales Income 


1-800-284-9188 





| 00% Guarantee on Parts -- Shopped & Ready To Go 





SEASON'S 
CREETINGS 


FROM 
THE STAFF 


AT 


PLAY METER 
MAGAZINE 


WISHING 
YOU A 
HAPPY 

NEW 
YEAR! 
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CREAT 


LARGE 
CROWDS ING ( TI © N FACILITY 


AIR 
CONDITIONED RESTAURANT 


* SATURDAY * 11:00A.M. x* 
RADCLIFF/ FT. KNOX, KENTUCKY 
(Redmar Plaza off Redmar Blvd. Held at Auction Warehouse) 


pred SALE DATES oath 


December 22nd February 
January 
















Mark Your Calendars 


OVER 350 GAMES 





@ Equipment may be checked in Friday from 12:00 noon VIDEO GAMES, POOL TABLES, 

til 10:00 P.M. or Saturday from 8:00 til 10:00 A.M. JUKE BOXES, BINGO FLIPPERS, KITS, 

@ TERMS: Full payment day of auction. Cash, Cashier’s DARTS, PINBALL MACHINES, CRANE 
check or Company check with current bank letter of credit. GAMES, FOOSBALL TABLES, REDEMPTION 
_hsleahaeranlaie’ a | GAMES, KIDDIE RIDES, GAMEROOM , 

@ Commissions: 10% on all items with $100.00 maximum AND COLLECTIBLES 

@ $10.00 buy back fee 





1-800-624-1782 


James E. Bramblett Curtis Hardin 
Auctioneer Amusement Specialist 
902-769-1655 902-737-4328 
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FOR SALE 
Used Kiddie Rides 


Any Condition 










Kiddie Amusements, Inc. 


1-800-647-6460 


FOR SALE 


12’ x 12’ Cush-N-Cube System 
--Indoor-Outdoor Playground-- 


Includes: 
e Bull Pit 
e Cush-N-Bags 
e 2 Cubed Junction Boxes 


e 1 Year Old 
e Paid $8750 
e Sell $5,000 (will ship) 


cal 316-733-1265 


SOUND BOARDS 
And Electronics 


Choose From Our 
Catalog Or We Can 
Design To Suit Your 
Needs 


e Multi-Coin Timer 
e 2 Coin Adapter 
e 1 Meg Sound Board 
e Multi-Button Select 
- Attention Getter 











Complete Line of 
Sound Boards 










SPECIAL 
1 Meg Reader With 
Enclosure, Power Supply, 
Speaker, Power Cord, Pro- 


grammed With Your 31 
Seconds of Sound Complete! 


$65.00 


SALES (407) 862-3363 
FAX (407) 862-0373 





PLAY METER 





DAEMCO , 
' Top Mall Quality Rides 
FunRiders™ P American vil 


P.O. Box 596 e Many Coin Box 


Configurations 
Grape 
rapevine, 1X 76099 e Custom Manufacturing 


1-800-779-0656 e1 Year Warranty 
(817) 481-3273 ¢ Safety Engineered 


Remember... We Stock 


Refurbished 
Small Spaces can make : 
"Big Bucks" Used Rides 


M4) American mave quaury 


MODEL 2000 
AS LOW AS 17.97 
SHOWN WITH 825 HASP 


SERIES H-10 


AS LOW AS 13.17 
SERIES 700 


AS LOW AS 14.54 
SERIES 702 Master Lock 
AS LOW AS 13.34 NO. 1 AS LOW AS $5.69 


" NO. 3 AS LOW AS $4.83 

¥g" CAM LOCK /@~a) N 
AS LOW AS $3.01 Com NO. 5 AS LOW AS $7.17 
NO. 7 AS LOW AS $4.13 





7" CAM LOCK 


AS LOW AS $3.22 
1%" CAM LOCK Qe 
AS LOW AS $3.43 


HASPS 

825 AS LOW AS 4.95 
875 AS LOW AS 3.39 
885 AS LOW AS 3.57 
925 AS LOW AS 4.53 
935 AS LOW AS 4.53 








SECURITY BAR HASPS 
42" AS LOW AS $1.27 
12” AS LOW AS $2.45 
16" AS LOW AS $2.55 
24” AS LOW AS $3.25 


ALL MADE IN U.S.A. 


PATT SUPPLY CORPORATION TOLL FREE 1 (800) 621-4418 
1335 S. MICHIGAN AVE. CHICAGO, IL 60605 ALL PHONES: (312) 939-7616 
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Quality 
Contact: Bart Posey ae MERRY 
: : Ae CHRISTMAS 
Triangle Enterprises LO 7 our 
707 Willow Street bes —— se 
— See, CUSTOMERS. 
Springfield, TN 37172 | | Se gn 
Poi NEW YEAR 


IS A 


1-800-554-4488 |Ba33 Own 


IF ig é : 
me FAX 615-384-5236 many ONE. 
ae 


nn... 


Complete games start at $1,195! FULL LINE 
REPAIR SERVICE 
Includes: 19" Wells Gardner monitor, HSU-300 bill acceptor, 


New 150 watt computer power supply, Top or front coin entry. FREE DELIVERY! 








Cabinets are all Precision Cut, Screwed, Doweled from 
3/4" wood with Plywood Bottoms. We will Spend five minutes & SAVE!!! 
customize to your specifications on all games. We'll pay for your call, 


/ 
All games come in 19" uprights, 13" Mini, 13" & pul SENG! 
9" counter top with stackers We know time is money, 
So take the time and 
we Il SAVE you money!! 


One year advance replacement warranty on all parts, 
no questions asked! 





Now Is The Time To Call Triangle! 
We're taking the steps necessary to bring 
you the best products at the best prices!!! 





Authorized 
Factory Service Center 


forLEISURE 


MODEL#HSV-300 GOLD SERIES 


Simply the Best $1-5-10-20 BillAcceptor 
onthe market today! 


Stackerand 
Stackerless Units 


24 Hour Service Center 
Buying & Selling Used Equipment! 





We will heat any prices you have been quoted. So call the rest, then call the best. 
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MICRO MANUFACTURING INC 
N O TIC KE 
MAGICAL ODDS,, BUYERS 


Micro Manufacturing Inc. holds the Trademark (name) and Copyright (symbols & software) on the Magical Odds, 
and Magical Odds Grand Prixas games. 





There is a copy board and plexi that have been circulating in the industry. This board and plexi infringe upon the 
Trademark and Copyright held by Micro Manufacturing Inc. 


The original board is 15" x 9 1/4" in size and blue. Also, on the board, there is a black sealed chip approximately 1" x 4" 
with the name Magical Odds@o engraved on it. 


The copy board may or may not have our name, Micro Manufacturing Ine. written in the attract mode. The 
Double-Up game may have also been changed. In some versions there is a lady, but, she doesn’t strip, and the cards do 
not have graphics (Kings, Queens, Jacks, Etc.) 


We have found that these boards tend to malfunction often. Our service department will not repair copy boards. 
Don’t get caught with a copy game that your customers will not enjoy. 
Don’t get caught with a copy that may cause you legal problems. 
Don’t get caught with a copy that we will not repair. 
Don’t get caught with a copy that may cause you problems. 
Stay with the original board and plexi. 


Thank You, 
The Management and Employees Of Micro Manufacturing. 













Dal B. 






ec 
Nl 


From Micro Manufacturing 
iy NEW PRODUCTS 
& MAGICAL TONIC 


CaN From PAL, the people who brought you Magical Odds. An 8 line game with special color odds 
oe and some features that have never been seen before! © 
























13" MINI CABINET 


A new upright cabinet style that you will love. It is compact and attractive. A must see! 


POOL TABLES 


7’ tables that are sure to please! A high class product at a low price! 


°GRIPPIT’ CRANE 


A Micro Manufacturing exclusive, this wonderful product will bring smiles 
“> to a lot of faces! 
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Micro Manufacturing 
535 Old Nashville Hwy. LaVergne, TN 37086 (615)’793-5510 Fax: (615) 793-5512 


1-800-2'7'7-6136 DELIVERY AVAILABLE FOR ALL PRODUCTS > 


MICRO MANUFACTURING: 





your path to the future 
13° MINI 
CABINET 





SERVICES 
PROVIDED 
FOR THE 
SA-20. 


HARDWARE 
AND 
SOFTWARE 
CAN NOW 









ANOTHER 
MICRO MANUFACTURIN 
EXCLUSIVE 






AFTER HOURS 
TECHNICAL SUPPORT 
(615) 862-9224 


Wait for the three tones and from a 

touch tone phone, dial the number 

(including the area code) where you 
can be reached. 

A technician will return your call 
within an hour. 


TICKET 
TURBO 

PRINTERS 
These a Sora bran - 
printers , 

meet 
redemption 
regulations 
in 


ALL 
GAMES 
*INCLUDE* 
PLEXI 
HARNESS 
BOARD 
BUTTONS 
AND 
MANUAL 


many 
states. 


‘Mul Aq poyiqryoid a1eymM sorzpediorany] 10 s9}B4C UI asn IO B[Vs IOJ JON] ‘ATWO JUSMESNUIE 10,4 





Delivery Now Available! 


MICRO MANUFACTURING INC. 
1-800-277-6136 
535 Old Nashville Hwy. LaVergne, TN 37086 
(615)793-5510 Fax:(615) 793-5512 






@ JUKE BOXES @ FLIPPERS 

@ POOL TABLES nN CTI @ N @ PINBALLS 

® BINGOS @ CRANES 

® VIDEOS @ MUCH MORE 


SATURDAY, Dec. 11, 1993 - 10:00 A.M. ATLANTA, GA 
PEACH STATE DIST.-1040 Boulevard SE For local information call 404-622-4401 
All Profits From This Auction Will Go To GAMOA's College & Legislative Fund 


SATURDAY, Jan. 15, 1994 - 10:00 A.M. 
KNOXVILLE CONVENTION CENTER-KNOXVILLE, TN 
525 HENLEY STREET-TELEPHONE (615) 544-5371 


Auction Sales Dates Pending For Orlando, FL 


FOR CONSIGNMENT INFORMATION CONTACT: 


AUCTION GAME SALES 


RICK PARSONS-OWNER & AGCTIONEER-LICENSE NO. 1623 


FOR AUCTION INFORMATION OR TO BE ADDED TO OUR MAILING LIST, CALL: 
* *& *& & TOLL FREE 1-800-551-0660 * xk xk x 


WORLD'S 
LEADER 


We represent the leading U.S. and European ride manufacturers, FIRST with hydraulics, and consistently First in the Children's Amusement Industry. We maintain the 
largest inventory of the latest, best money making rides in the marketplace. Our selection is unparalleled in the industry. Immediate delivery on most rides. Best in 
service. Largest parts inventory in the business with 8 full time technicians to assist you. Call TOLL FREE for same day service and parts. We are NEVER UNDER- 
SOLD! Lowest prices in the country. Custom design planning. 20 years in the Children's Amusement Industry. 


SE HABLA ESPANOL 1 -800-448-6888 SE HABLA ESPANOL 
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Arch Rivals 

Ataxx 

Beast Busters 
Captain America 
Devastator 

E-Swat Cyber Police 
LaserGhost 

Line of Fire 

Pit Fighter 

Rampart 


Fish Tales $1,695 
Hook $995 
Lethal Weapon 3 $1,395 
StarWars $1,495 


REDEMPTION 


13' Skeeball 

Bank it 

Sidewinder 
Monkey Mole Panic 


Rastan 
Call 50th STATE COIN-OP Space Gun 
TOLL FREE Steel Gunner 


1-800-424-5050 


BOARDS/KITS. 


SF Il Champ Hyper 295 
Stun Runner $9 SF || pee ye 
Sunset Riders a Time Killers $295 


TheSimpsons Neo Geo 2slot NEW $795 
Turtles In Time 


Virtua Racing Twin Many other games available!! All Games 
Wrestlefest $/ are aRcAdE pieces ANd are in TOP shapel 
X-Men (6 player) Call for daily specials! 


On Location Throughout The U.S. (808) 682-4561 or FAX (808) 682-4789 To Find The Game Nearest You 


4% Surcharge 
Price does notinclude shipping & handling. 


e Places Ihan We Do!!! 


Goes Mor 


* MYRTLE BEACH, SC 
150 Jet Port Industrial Blvd. 


800-232-6467 Fax: 803-448-9899 
Ask For Royce or Ed 
x MEMPHIS, TENNESSEE 
2560 Overton Crossing 
800-426-3786 Fax: 901-353-1155 
Ask For Jan 
* JACKSON, MISSISSIPPI 
3701 I-55 South 
800-426-3740 
Ask For Jay 
*x ATLANTA, GEORGIA 
1040 Boulevard S.E. 
800-727-3224 Fax: 404-622-7972 
Ask For Riley 


GREEN COIN MACHINE DISTRIBUTING, INC. 


Fax: 601-371-1259 
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We:ship coin-op locks 
and accessories fast. 


~ Integrated production and assembly 
y m= Locks keyed to your current ABLOY, 
eg ' baton®, KD, ESD or any other similar 
‘ v : type Key Code or custom assembled to 
Pra 1 fit application 
: 7% Choice of custom locks, common key 
) N . systems or restricted key styles 
y: ~»  ® Manufacturer of a complete line of 
















Panel Guard 












High Security Padlock 


\ ‘ coin-op security accessories. | on | inside Protective Shield 
_<™ Manufacturer of security products for ee 
4 BN oes laundry; also, bill and coin counting 


eis’ For a full-color product catalog, call Toll Free from 
USA, Canada and Mexico: 


1(800) 422-2866 


7251 Garden Grove Bivd., Suite M 
Garden Grove, California 92641 












7 RVaaranarennteae Phone: (714) 373-2003 
; CRee §=FAX: (714) 373-2998 
MEMBER OF THE L.A.Il. GROUP Full Metal Jacket 


We take care of redemption games and rides too! 


2 Not only does the card store credits to play, but it stores 

This 5 hie : redemption points as well--no more tickets to buy, store, 
rye a “i er count and destroy! Readers can also be fitted to "kiddie" 

could be ne oe CS ics \gli rides for added usage. 


the scene Need to control access to areas--like miniature golf? 


in your J ee ; We can do that too. We have reader-equipped turnstiles 
location! es Be = i that make it easier to control access to certain areas. 


Cards make playing fun. 


The s#tercara system 
makes playing fun. With 
custom cards, your location 
becomes the only game in 
town. Customers return over 
and over because that card 
carries a value, both in 
money and in points, that 
can only be redeemed at 
your location. Contact us 
today to learn more about 
implementing debit card 
systems. 

1-800-732-3770. 


The ##tercara brand debit card system was designed 
with your operation in mind. It brings benefits both to 
you and to your customers. Your customers will love the 
convenience of the card. No more carrying dozens of 
tokens, they simply place their funds on the card. Parents 
will love the concept, especially during birthday party 
time. Plus, you get added store traffic! 


It's so simple 


Cards are purchased and revalued from a "teller" 
machine. The customer simply inserts the card into any 
game equipped with a reader and they're ready to play. 
To play again, they simply press Replay. 





INTERFACE CONTROL SYSTEMS an igtercara  o. 
45-B Progress Parkway ¢ Maryland Heights, MO 63043 
314-275-8066 * FAX 314-275-4998 
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bun sharp GnLer rises 


"Always The Latest Innovations" 


Bigelabs 


Video Version Of 
The Classic Pull-lab Game 


Built In Printer Support 


Extensive Accounting System 
Random Number Generated 
Several Different Symbols Sets 


- Compatible With Indian Gaming - 





ExghteLime Game 


"Classic Line-Up Game 


With Random Number Generator’ 


Built In Printer Support 
Extensive Accounting System 
Several Different Symbols Sets 


- Compatible With Indian Gaming - 


1-800-6-CHERRY 


1-800-624-3779 


Authorized Distributor Of: 
WING Game Boards 
JCM Dollar Bill Acceptors 
Wells-Gardner Monitors 


KEVIN SHARP ENTERPRISES, INC. 
264 River Rock Bivd., Suite B 
Murfreesboro, IN 37129 







(615) 895-9099 
FAX: (615) 895-9184 
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Metal Casino Style Cabinets 
- Featuring - 


19" Wells-Gardner Monitor 


Chrome Door 
JCM or MARS Bill Acceptor 
230W Computer Grade Power Supply 
Wiring Harness 


Fully “Gaming Industry Compatible 


Printer Interface Hits 
- Featuring - 


Location's Name & Address 
Customized By The End-User (LCD Display) 
Works with Epson or Star-Micronics Printers 

Time & Date Function 
Unique Machine Number 
Validation Ticket Number 


- Compatible With Indian Gaming - 


"Complies With 
The New 

Texas ey 
Redemption' 
Laws." 


CALL TODAY! 


For Information About 
How You Can Own 
The Best Built Games 
In The Industry. 


Hours: 8am-5pm CST 


es 


| Or 


| 
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ADVANCED AUCTIONS 


DECEMBER 
3 HOLIDAY AUCTIONS 


UAW LOCAL #506 HALL 
2266 SAN DIEGO BLVD. 
SAN DIEGO, CA 


@€s> inc. 


Your Source For Coin-Operated 
Amusement Equipment: 












SERVICING THE GULF 
& ARABIAN COUNTRIES 
INLAND MEETING CENTER 


400 E. OGDEN, WESTMONT 
WEST CHICAGO, IL 


LA. CONV. CTR. PETREE HALL 
1201 S. FIGUEROA STREET 
LOS ANGELES, CA 


SIGNMENTS WANTED 
E40 B17 MONEY WITH IBLDAY BUYERS 


714-968-1188 


ALE FOR BWE*rAk 


--New & Used Amusement Machines-- 


€ss inc. 


100 Rowena Drive 707 eDon Mills, Ontario 
CANADA M3A 1P9 


416-444-2137 


or Fax: 514-444-2137 











sip Handling foie at 


yi 
fe 


« Coin & Token Sorting/Counting/Wrapping 
- Currency & Banknote Counters 

- Counterfeit Detectors 

- Paper/Ticket Shredders 


- Parts & Service 


Quality and Integrity Since 1925 
Dealer Inquiries Invited 


(800) 762-7057 
2 Lynde-Ordway (0) aoa iat. 


Company Incorporated FAX (714) 433-2166 
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SOUTHLAND * DISTRIBUTING 


1611 Castle Hayne Rd., Bldg. B Wilmington, N.C. 28401 


Sal 343-8200 tollrree:- 1-GOO0-659-1999 
Y 3° orFaxusat:(919) 343-0084 














— | 33 Wishing all our Friends and | 
| &% Customers a 


Happy Holiday Season!! 


USED REDEMPTION USED JUKES 


Betson Triple Crane ............secssseee0 $2395 
Smart Single Crane ..........00sssssseeeeeees $995 
Fantasy Island ............cssscssssseeeeeeees $1495 
Single PuShers..........ccsccsssessesssseeeenee $995 
TENG PWNS snctideeddieisnincinisneeemmvannniis 





Rowe CD-100A 

Rowe RB-8CD (Nostalgia) 
Wurlitzer NY, Ny 

Seeburg SCD-1A 

NSM FireBird w/RVC 








NEW AND USED POKERS 


(Call for Pricing) 
Turbo | and Il 
Top Draws 
Omega (903 and 905) 
Kramers 
Grayhound 


NBA Jam 33" 

SF Il Turbo I] 25" 
Neo Geo 1 Slot 25" 
Neo Geo 2 Slot 25" 
Cabinet Wired 25" 
Cabinet Wired 33" 








Complete Games Start At.......... $1295 
Buy 12--Get the 13th FREE 


Available with all Wings products also Treasure Island, 
Magical Odds, Dynasty, and all Cherry Games. 


19" Wells Gardner Monitor, HSV-300 DBV 
New 150 Watt Computer Power Supply 


1TYEAR FULL WARRANTY ON ALL PARTS 
WE NOW DISTRIBUTE ALL BLITZ PRODUCTS !! 
CALL FOR PRICING ON THE NEW 8-LinE GAME BANK ROBBERY !! 
WE HAVE DAILY SPECIALS !! 


CALL 1-800-659-1999 
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CBV-125 w/stacker 
(up or down) 






JCM-45 











FOR $ALle CAROUSEL 


"We are America’s Kiddie Rides" 


4 Changers Drew M2 with Aad 4 itty © Groat Parniac’ 
Mars VFM5 Acceptor $1-$20, erican made Quality reat E § 


High Capacity Hoppers, 
Counters, Header and 
Pedestal. Like New. 


$1800 each 


2 Drew Single Tiger Paw 
Cranes 


$995 each 


2 Hollywood Single Cranes 
$995 each 


2 J.F. Frantz Big Top Vendor 
$250 each 


1 Redemption Ticket 
Counter Scale 


$350 


1 Uni Bio-Rhythm Sky Copter 
$350 . 


All Games are in Good read es, C O ® 
Condition Am Far A R U S EL 
Arws yt International Corporation 


219-169-4737 eee 800-325-3353 


HELP! Old Game Parts 


WE REPAIR CHAMPION PCB’s 


WE CAN REPAIR OR REPLACE MOST COMPONENTS FROM OLDER VIDEOS & 
PINBALLS. GIVE US THE OPPORTUNITY TO SUPPLY YOU WITH THE MISSING 
PART THAT KEEPS YOU FROM MAKING MONEY! 


WE BUY OLD P.C. BOARDS! 


Conversion Items--Video Game PCBs-Over 400 Kinds-Call for price list--Electronic 
pinball parts-All makes-Used playfields--Backglasses & Electronic Components-- 
Laser Disck games-Players, disks & PCBs--Monitors-All sizes: color, B&W-all 
XYs--Manuals, --schematics and other service data--Tubes-New, rebuilt & used-- 
Multi-game Systems, 4-in-1--Video Arcade Analyzer: 

Test Fixture for Monitors-NOW ONLY $225 


25" Retrofit Kits -- $339.95 complete 


These kits give you everything you need to quickly turn your old Williams, Atari or 
other cabinet into hungy 25" money-grabbing quarter-gobblers! 
Kit includes patented steel mounting frame, 25" color monitor. 












BELITA Il 


PORTABLE 
COINCOUNTER / 5. 


? 
Pox _ 










Electric or 









e Ridurete stop ¢ Inexpensive 

e Lightweight (only 10 Ibs.) 

¢ Counts up to 1500 coins per minute 

¢ Counts all sizes coins or tokens 

e Long lasting—requires very little 
maintenance 

¢ Bagholder included 

e Very useful—very convenient in 
all locations 


Write or Fax For Prices, 
Details and Catalog 


R.H. BELAM CO. INC. 
1 Fulton Ave. ¢ Hempstead, NY 11550 
Tel.: (516) 292-2670 
Fax: (516) 486-0957 








Also Monitor Bracket available separately. $29.50 


Eldorado Games Ltd. 


7031 Marcelle e Paramount, CA 90723 


310) 630-3300 e@ Fax: 310-630-1566 
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» New. 
& 
» Used. 


oards 


ircuit Coe 


FORMERLY DUKE DIS TRIB UTING 


» Buy. 
- Sell. 
- Trade. 


410Woodbine St.e Nashville, TN 3721 1 
Phone (615)256-7 748 eFax (615)256-5924 


* This Month's Specials x 


REDEMPTION 


New Lucky 8 Lines 
w/ticket dispensers 


$1495.00 


CALL CALL CALL 


Used Dart Games 
6000 -- $1095.00 
6300-- $1195.00 


Used UBI Pool Tables 
Latest Style 
$1000.00 


New Lucky 8-Line Kit 

Used Lucky 8-Line Boards 
Kramer, GTI, SMS 2000 PCBs 
RamStar 903's w/ 1-20 DBA 
Used Foxtronic PCBs 

New H5V-400 w/Stacker 

New Lucky 8-Line w/recon PCB.. 








BUY 5 GAMES 


ATS1195.00 


6TH GAME 
1/2 PRICE!! 


Last Month For This 
Great Buy! 


Need Parts? Call And Ask 
For Our December | 
Daily Double! 





Starting from 250.00 | 
Starting from 125.00 





.Starting from 1095.00 


x Always Available : 





Boost your profits with all 
: new 8-lines 


Single 
Progressive 
Units 
Call for Prices !! 






RECONDITIONED 
BOARDS 


Star fat AOR .00 
Call Call Call 
Warranty Available 


Super 97 Kits 

Dual Happy Jacky Kits 
Lucky Girl Kit 
Dynasty Kit 

Treasure Island Kit 
Jolly Line Kit 


All Poker Kits Available... CALL 













New & Used Pool Table/Dynamo & Valley ......... CALL. ISCIAUGIT TIANSIORNTICTS wissessisiicesnis aoxcieasseaxiseseciiusonse 

New & Used Jukeboxes/All makes ..........ccccccceeee CRT TEPPCH STS COIN ONS ois gscnsis ociceseccedccveneosiucccunseass 290.00 
New & Used Pokers/All makes ..........ccccccccceceeeees CALL JCMBill Acceptors $1-$5-$10-$20 0.0... 295.00 
Full Line of Pool Table Supplies ....................00.... CALL Mars GL-5 DBA $1-5-10-20 ........ eens 399.00 
RID COT COUTROIS cece csessttss mncssicetnccacenecsussceas 650.00 Mars VFM-4 DBA $1-5-10-20 0.0. eens 325.00 
Tommy Gate w/7" extension .........cceeeeeeeeeeeeeeeee 950.00 Mars VFM-5 DBA $1-5-10-20 .00... ee eeeeeeeees 340.00 
Te SPATS IOIOE Soi esissasccis vancacecahanteantbnadienncantias 215.00 Mars VFM-4 wistacker 400 ........eeeeees 399.00 
TS SAT MONON acosscsassiassnescinsuassicadiverssonanarinns 205.00 Mars VFM-S wistacker 400 o.oo. eeeeteeee 440.00 
19"Wells-Gardner monitor .........0.ccccceeeeeeeeeees 235.00 DBV-$1-2-5-10-20-50-100DBA ...... ee. 299.00 
13"Wells-Gardner monitor ..........cccccccccecccceeeeeees 225.00 ASVW-300 5 1-5-1020 occ ssccscsscxessricasscveessnnosaccenouse 189.00 
ROE EST Se TS ratio pehsicen vcs viacatnnicaatanevanels 11.95 TekbiltDBV-35/$1-5-10-20 ooo eee 299.00 
POWOl SUD DNCS: ss snidecscscacascsnssncarceesencucvaysucsedereneies 295. Fl LMCI BS PIGS vccciracvercectvessatcnenmomnevecionmancens 25.00 
150 W Computer Power Supply ..................00. ARADO: LUCKY B PUARNCSS sccassavisacicotsccsorcecssanoemeonranavicwn 38.00 
NN BONCIOUS secridnertganigninateniniadaignenes qumneacuisancces B50 LUCKY 6 BUNON Sel iccermmumnecutanniaiecoionias 24.00 
PAF LG FNC witdaccntcesivdsanite ens as bleseneielamienanes S808 Zo 22) | a ee ee eer ee Be 4.00 

Quantity Prices Available 





Phone (615)256-7748 e rax(615)256-5924 
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' EPROMS 





C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


31 ts NOT over the hill 


PRIZE WINNING dingat 


1 5/32" x 2" MACHINE-ISSUED 
TICKETS FOR ALL REDEMPTION 
GAMES — IMMEDIATE SHIPPING 


STOCK TICKET PRICES - 20,000/BOX 
1BOX 20,000: $49.00 
2 BOXES _S8100 


“40 000 


EACH ADD'L BOX : 


Tickets can also WE HAVE THEM! 


be CUSTOM-PRINTED - 
KET EATER 


to your specifications. <= mater /SHredset 


er secon 


Call for details. «4 g shred 13 THIS: PE 


ORDER DEPARTMENT 1-800-829-0829 


P.O. BOX 547 
SHAMOKIN, PA 17872 
Information 1-717-672-2900 
Int'l. Fax 1-717-672-2999 
TICKET CO Toll Free Fax 1-800-829-0888 
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NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering * Lightweight *» Durable Weatherproof * American 
made replacement parts °* Universal base for all rides 
High-security coinbox °* Heat-treated strips for construction 


Wal-Mart Truck 


Your Wal-Mart managers will love 
to have this truck welcomin 
customers to their stores. Children 
will love to imagine they are 





























rm 


cx wa 






| “Alas "trucking" favorite toys to their local 
Le Wal-Mart store. It’s available only to 
Py authorized Wal-Mart vendors. 





Tug Boat 
The foghorn’s roar will summon 
young riders to a magical voyage in 
the company’s newest piece. As 
with other Dudley rides, it fits on a 
universal base and has a high- 
security coinbox and post. 


Kiddie Amusements 
P. O. Box 939 - Florence, MS 39073 


601-845-7501 - 800-647-6460 








NEW! CHERRY 
DELUXE BONUS 
POOL KIT 


Bonus points are awarded directly to game. 
Dip switch incrementation form 1 to 100. 


Kit includes display module, controller, 
19" plexiglass and instruction book 


Made in U.S.A. By: 


The Service Department 
1484 Linen Drive . Myrtle Beach, S.C. 29577 
803-448-8086 803-448-7973 
FAX 803-448-8284 
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California Games, Inc. 


1235 E. Francis e Ontario, CA 91761 


(909) 930-5828 Fax: 909-629-4090 


909-930-5824 
GUARANTEED BEST MARKET PRICE!!! tssanu 

































NEW 25" VIDEO GAMES c Q mpl ete 25" NEO GEO SYSTEMS: 
ne 5149500 | POMPICLE LQ | 1-Slot enn neti 
‘aaah i aan all 10000 | Wena  CareB en eey | 2 SiDt vvsnnssnstnnnnnnnnnnni 
Mortal Kombat .....eccccccccssssescssssee 2350.00 Turbo system sean aleamisipanaibendtaiaii 
NBA JAMA DI cceccccsssssecesccossssveeee 2695.00 UP 
Super SFI ccccssssssccsssssssssssseseeeee 2595.00 Cabinets NEO GEO CARTRIDGES: 
PMOMAL KOMI W sssisisscnnsninieanaiassannens call : Samarai Showdown ................... $375.00 
Specials! UVGMG EAGT AD sciscsscvatbaateomrantatiet 170.00 
REDEMPTION GAMES Fatal Fury Specials 385.00 
UB QB Football ...ccccccccssceccssseesee $9795.00 EF SPIER sae seassncicentor : 


LCE yg | Rennes even eres es 150.00 
PT OPEL .cviisacicrnntsoinitentiontacernsaas 25.00 
Artof Fighting oc. eee 


PODHAAGIOL csiscsarscavianinccesarnassinnss 1495.00 
PIANO FID DG sincsiccwinvarionnsveuntanns 3395.00 P] 


Maxima Crane Jumbo(was $4000) ... 3000.00 


































Putting Challenge .........cceeeeeee S800) = = j. . |  WPigitaticne 4 
SUC WIEN said cariasnneesnvneianesenae’ 1095.00 WHEN YOU BUY 12 eee 
+ vatey parte OTHER a 
alley Darts ) . Championship Sprint ................... 
6 Months NOW eescsseccsssssseesssene sissoo0| We'll Give you 14 Super Sprit .cccccosccscsesescseeneeen 645,00 
, e eee) Ef) i 875.00 
GAME PCBs Single Lot Pricé...$ 995.00 | Gain Ground .occccccccccccccscccssevcese 645,00 
Super SFIl w/graphics ............... $1595.00 Now Featuring newer 25" — | HotRod 4ph .........ccccccccsssscsseeeeeeeee 
cect ecg ara aa acai 435.00 Monitor quaranteed best — | Hydra wvvmssssssssssseeeceesseecesssennnesssssen 
Mero Fighters .ccscccccsssscsseesssseeee 395.00 EV et ces ox ecies carers 
RAEN soccccccssecccssssseesssseeeenseeeee 485.00 picture =| Quarterback .......................... 
2 | oe ene ee ae 495.00 4 Year Parts & Labor 
PASTEL css socckbarskinseneercsedaconaneiess 795.00 CALL US FOR 
Fi £8 5/1 |) ae ee 
ighter P HIStory se New Economy 25" Cabinet.... $895 2 
Martial Champion oe 650.00 i : 
POEL TAI cenivssnesutncnntaranensa 1580.00 | 29" Used Cabinets ...... $650 uantity 
DE VBS cicctaavanirct tnvonsiontoonns 3 . - 
Mortal Kombat 3 Super Street Fighter II f) iScou nt 
WOR FRAO sas dereiusesasustaeececbinaanions New Challengers 
RTS : CALL 
Q5" MONItOIs ......ceecccsecseceeeeeseseees ! Abeoiuielyth (909)930-5828 
In Lots Of 5 ccccccsssccssesssssseee 300.00 | Absolutelythe |... 
OY DO ONS sscscessasssssicsiatpetieovooancnases 80.00 | Finest Cabinet 7 MONDAY 10 FRIDAY 
RGIS OBS x seritciicssasmonsetcpoleetinte 10.95 | inthe Industry!! © — 
CONTROL PANELS | Call for Quantity od 
CONTROL PANELS erquantty [| “ ~  || (909)949-3499 
SF WNEO GEO aiisccsvssscnsassvcecooennnses $40.00 Distributor (Sa 
BPG sisiccinsonuccinsewsla sicnnirnoue 110.00 Nearest You. 


FINANCING 





Buttons sdisacilepitatesaa als aehddciaseaneanebenieleds 1.30 bile nie the 
10) [9 hh een ee 10.00 Very Best 
Perfect 360 attachments ............00... 19.00 Prices in the 
Bill changers $1,5,10,20 United states of AVAI LAB LE 


w/$1300.00 capacity .......... 1800.00 America!!! 
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Convert pokers to 8-lines in 
just seconds with the 


X ytek Adaptor B oard 


* NEW * NEW * NEW x 
XAB II now available for 
converting Grayhound 
pokers to 8-lines 












Original XAB good 
for converting the following 
manufacturer's pokers: 
| & Kramer 
‘| & SMS 





«> Drew + Save the cost of the hamess 
& GTI + save the labor to install the harness 
«> Micro Mig + keep your poker intact for future use 


> all others w/same pin-out 


DEDICATED GAME SALES 
(all games available in 13" upright, 19" upright, and 9" countertop) 


_8-Lines" Pokers 
Official Wing Distributor + Kramer + SMS + 
+ (w7)Skill Chance # (w8) Bonus Chance # +Bitz+ BTR + Wing + 


+ (w10) Lucky Gold # (w11) Lucky Star # 
+ Lucky Bingo Lucky Girl # Lucky 75# 
many ethers available 
+ Cherries + Treasure Island # 


+ Bank Robbery # Double 8 # 
ete... 


K Quality K Hoacsty K Reliability & 
P.O. Box 518 
|Phone inal edteveie ><Y TEI) 5033 Industrial Rd 
| FAX 908-919-7880 i 


Wall, NJ 07719 


FOR SALE 


AMUSEMENT VENDING 
ROUTE 
Midwest Location 
High Dollar Volume 
Over 340 Accounts 
and Growing 


e fop ofthe line equipment 
e Sale to include all equipment 
e Vehicles and parts 


A large selection of makes and 
models from which to choose 
ranging from simple draw poker 
to sophisticated "auto" programs 
with various bonus features and 
option settings 


Serious Inquiries Only! 


Reply to: 
Box12A 
PlayMeterMagazine 
6600 Fleurde Lis, New Onleans, LA70124 
FAX(504)488-7083 





| - VIDEOS 





Winners of 4 IAAPA Awards for 
Excellence in State of the Art 
Soft Modular Play Systems. 


PENTES DESIGN INC. 


1346 Hill Road Charlotte, NC 28210 704552-5400 FAX 552-0263 





OPERATORS & DISTRIBUTORS 
COIN MACHINE CONSIGNMENT 


AUCTION 


e JUKEBOXES e MUCH MORE e CRANES 


e CIGARETTES 


e POOL TABLES e PINBALLS 


| SATURDAY «DECEMBER 4, 1993eNOON 


Jones Auction Service 
2800 SW Adams St. 


Peoria, Illinois 61602 
Mike Jones, Auctioneer 


$15.00 ENTRY .$10.00 BUY BACK 
$150.00 Max .15% Comm 


TERMS—FULL PAYMENT DAY OF AUCTION 
CASH, CASHIER'S CHECK, COMPANY CHECKWITH 
BANKLETTEROF GUARANTEE (No Exceptions) 


EQUIPMENT MAY BE CHECKED IN: 
Friday 9 AM until 9 PM or Saturday 8 AM until 11 AM 
In Advance By Appointment 


For Information Call (309) 674-3117 


**TOLL FREE 1-800-691-3117**** 








The SILENT PARTNER’ 





PLAY METER 


Computer Programs 





The "SILENT PARTNER" Computer Programs are 
used WORLDWIDE . Let them help manage and 
control your business. 


How would you like to have the expertise and the ideas of the best 
operators from around the world helping you to make day to day 
decisions such as: 


* where do we more the NBA Jams 

* who hasn't had a Street Fighter II 

* who hasn't had a different video or pinball in the last 60 days 
* What service calls we did yesterday 

* what do we need to do today 


Since 1985, operators from around the world have been design- 
ing these reports and hundreds of others to help you make the 

decisions you must make every hour of every day. Is this infor- 
mation worth a one-time fee of seven dollars per machine? 


Graphs Redemption 
CD Income 
Inventory Forecasting 





Now, the best deal of all! 
Computer equipment is cheap. You can buy all of 
the hardware needed for under $1,500.00, and 
buy The "SILENT PARTNER" software for under 
$7.00 a machine. 


For a demonstration of our programs, visit us at the 
ACME or AMOA Conventions 


AMOA 94 ACME 94 
Sept. 22-24, 1994 March 17-19, 1994 
San Antonio, TX Chicago, IL 





Call or write for free information 


The "SILENT PARTNER’, INC. 


3441 South Park + Springfield, IL 62704 


Phone: (217) 2793-3350 
Fax: (217)793-1842 
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Aa gaa e&! Stansfield Vending, Inc. 
GAMES & DARTS 


R&J SLOTS 


Hit the Jackpot with our Slots 


Arachnid Darts 


Six Thousand $795.00 
Super Bit FINS TWO COIN, isccsrcemescvnatonne $1075.00 


Bally E-1000 e Bally E-2000 e IGT M-Slots re ee $1375.00 
Draw Pokers & Summits a 


Over 1000 in Stock REDEMPTION 


Best Selection Available Now! srapaghed — — 
Order Early for Christmas! ea Sates / 


USED SLOTS! | |!" 


138 FLEMING ST. e FREDERICKSBURG, VA 22408 
PHONE (703) 891-4632 e FAX (703) 891-4644 


STANSFIELD VENDING, INC. 
P. O. Box 157 « La Crosse, WI 54601 


CALL MAX 608-782-7181 
(703) 891-4632 | FAX MAX 608-785-7016 


Are your wire harness needs CONSTRICTING 
your business? 


Letus save you! 


SAVE you TIME - product built for your special needs 
SAVE you MONEY - custom product at stock prices 
SAVE you HEADACHES - owl controlled at each step 


PIII II III PPP PLL: 


Intuitive ia 
CORPORATION ; = 708-834-8888 


siectioene teleai | 708-834-0885 (fax) owt 


‘ 
\ 


CUSTOM WIRE CUTTING 
AND HARNESS ASSEMBLY » 
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£66L YASINIAIAG LOZ dal3awW AW1d 


SOUTHEASTERN 
DISTRIBUTORS 


1-800-362-1187 























© 
© 
: : 
> MULTI GAME BOARD!': 
* co 
: . 
TYYYIYIYILILIILISIIIII TT 
** KOUR GAMES IN ONE ** 
* Any 3 Eight Line Games * EASY 20 Minute Installation 
And One Poker Game * Connects Directly to Eight Line 
* Any Coin Configuration For Each Game Harness 
Pennies - Nickels - Dimes - Quarters * NO Hardwiring! 
* No More Hassel For Different Games In * Satisfy EVERY Player by Giving 
Limited Locations! Four Games to Choose From! 


**#INCREASE YOUR PROFIT$ HAVING FOUR GAMES IN ONE!** 


CALL TODAY ABOUT OUR.... 
EIGHT LINE GAMES | DOUBLE UP POKERS... ALL LINES OF BILL 
STARTING AT $1295.00 ONLY $1199.00 ACCEPTORS! 


CABINETS READY FOR CALL US FOR REAL GAMES, REAL 
BOARD, PLEX & BILL TECHNICAL SUPPORT | PROFITS AND A REAL 
ACCEPTOR ONLY AND REPAIRS ON COMMITMENT TO 
























$699.00 BOARDS!! YOUR FUTURE! 
& “FT 
WEED <S‘ SOUTHEASTERN DISTRIBUTORS SA Vp 
mie 28 Boland Court R cy, ,& 
go Greenville, South Carolina 29615 J! 


(803) 234-4901 or (800) 362-1187 
FAX: (803) 458-7688 


| le 


Perfect 360... introduces our 
New Spill-Resistant 
Pushbutton y 
Call 1-800-230-P360 


for Order 
Information 















1! SUPERSALE !!! 
IKA 80 < inyereecoromama 
ee $85 O each 


Complete Game with 25" monitor 





Super Street Fighter Il ............ CALL 
Street Fighter II C.E. .............. $1,350 
Samurai Showdown ............. $1,750 
Mortal KOMGl sciscsasdcccseisicvens $2,250 
FIGIHOF FUSIORY sicsenprrsecoiccunenns $1,600 
Neo-Geo one slot..............000 $1,400 


Neo-Geo two slot...............06. 


IKA VIDEO GAMES CO. 


820 S. Palm Ave. Suite #20 
Alhambra, CA 92803 


(818)289-6468 
Fax: (818)289-6367 



















Monitor Board 
movrnscurry Replacements 


ONE YEAR WARRANTY 


19" BOARD... 
$1090995 
25" BOARD... 
; $1249 
10% DISCOUNT ON 4+ ORDERS 


® EYGOCHASSIS are availiable for most monitors 
including: Electrohome, Hantarex, Wells Gardner, etc. 


@EYGO MONITORS are available in 13 inch, 19 inch, 25 
inch, 27 inch, and 33 inch. 


@EYGO POWER SUPPLIES are available in 7A, 12A, and 
15A 


Gye) COMPANY, LTD. 


INNOVATION & QUALITY 


prove (214) 221-0258 
rx (214) 721-0363 





ELECTRO TECH 


FORMERLY 
QUALITY TECHNICAL SERVICE 


800-678-7393 
505-299-3199 


Why Pay More? 
Re-build that old power 


supply instead of buying 
i 


1624 Eubank NE - Albuquerque - NM 87112 


Save Money! 


Switching Power Supply Repair 
6 Month Warranty ‘® $12.00 
12 Month Warranty = $15.00 





M & P AMUSEMENT 


Se Habla Espanol 


658 West Market St. - York, PA 17405 


(717)848-1846 


FAX (717)854-6801 


$100.00 prepays freight on any video game in continental U.S. 


(Phil) 
Super Specials 
After Burner S/d ..................cceceeeeee 3500 
ee a | | en 1895 
CAPCOM BOW! scscicsstistisnnsanecssceicsisensens 395 
CISCO HOS: SIG ccisiiscsssssessasssrsssvisvsens 4995 
Dump The Ump WAKE. ............sccc00 2495 
PGS: GIG saisscssscasinavanctaatisancwasorniensssveies 2750 
PATS CAF 0 BI csncsacensiadatacasenasonnssaaies 4995 
Final LOD SIG ssccsnirasoniioanens 7995 
PUD TO: WU: scasecsesssacessnssscevasssnsesnssinses 6995 
POUP TEAC GIG ccevcssisciniccesssensccntnsevinice 4995 
SAIAXY FOPCE SIG  ccavcarsscriessesersecevesse 4995 
SPs RIGOR scricccsrveistecctsisinvitnisscinanontioss 4995 
Hoop Shot Basketball.................... 1295 
PUTMDS CRAIG ccscscosicssnsecocesssonsacicvoseees 895 
JUTASSIC PACK PUN sesnsccsessesssrcssossscses 2695 
Knock Downs (like New).............. 2500 
LOGE FOTO PUN cacccrevsicssnscinatnninamincens CALL 
Lethal EttlOrGel sccsscssssccsvssscsssscccsnesee 2695 
WIGTTAL TROUIDAL ssiscessiasscisscnacsvccnsennse 2595 
MOL FIENZY SID Z DU sccsescevsscvsssssoees 4995 
NBA JAM (dedicated) .................... 2995 
FRSC RIOOUS SIG ccsccasssssssnivteearraenes 5495 
Rowe MC-25 Changet................... 1250 
Skee Ball 10" Model H .................... 2195 
Skee Ball 13° Model H .................... 1795 
Sonic Blast Man (Like new) ........ §250 
Steel Talons S/d .........cccccccscccesssssees 4595 
Street Fighter CIE WM ccssssisesesssccssensse 395 
Street Fighter Turbo Kit ................. 395 
Terminator Gun (Used)................. 2495 
TRUNGESPDIAGS SIG ccsssscscsciscesesrscseece 1200 
TWIHGRE ZONE PUN csccisascsvinccsnissnseccs 2695 


Dedicated PC Boards 


with used accessories 


PALE PAM. : FOOTED aicscccsssisatssscssnssacsrnnccans 100 
PURGE BGASE sssiccscccscasstasccnacevsicensesscnsves 100 
CADE, AMOI Oe crsicsssssssssssciseccsasssasesesese 295 
EDIGS GUY sssssscssicssescessivnssssssassanssccesss 100 
Kh POO siciconnssnatenscsiocnstuntvsvsbeentncsasisseersntes 195 
MAGIC SWOtG) sisnnsinnnaenaunns 295 
PRINT FROG sisstsnsssaccnsiiassnitiniannanssesnenstnces 125 
DUN DS OIG sivccesisicrsvicicrveissevniaiives 195 
TMS diiivaknwininnianndnmminas 100 
WW.F. SUDOPSTAR ssssssssscsssesessacsssascsese 100 
WOME SOMOS secsscisessisssssssscsssscvcccsnessnene 50 


Wanted 


Hang On Ride On 
Gottlieb Pinballs 


Big Choice Triple Crane 
Rock n Bowl - Cisco Heat 
Merlin Magic: Road Riot s/d 


Wacky Gator. Tin Can Alley 


Super Hang On s/d 


Final Lap|s/d.Roosta Shooter 


The SIMPSOMS .........00.. 
TYECK SlOD sccccssscscscnsseass 
PETIES: PIG scsccscsssennssierns 
Twilight Zone ............... 


Videos For Sale 


(Terry) 
(Mike) 


. . CBD WCU OCS iccceninsescsiscaussestinseinittonains 395 
cians 7 ap Pater ‘SUGHGE UT sasccicreecessinsissvcccvcivninces 695 
eclalsS PUT wcsecacdissienscngeacactwsecussensnctennsasssneniaansaes 395 
p PREY TOG G wssisissccsccccccsacaccrssceasiotsavasecpaads 395 

COSMO Gai’ sissssscssscssssssscssncssenncnsanees 2995 
PS SUG avivcaivasvusaaniscncsiniieatinvesaseatiiwssennsia 395 
Dump the UMP WItKt. ....sssssssseeessees 2495 | Beast BUStEFS -ccccsssssssscsscccscscesssssseseee 1295 
FIP TO WIM... sesssssccsssesenseecsnsecenseesenses B996 FP Big RUM cesccccusscccssssccssecessuecessvscsessnsceesenee 1550 
Hoop Shot Basketball ..........ssssse 1295 | BlasterOid ......ccccccccescssssscsesccssccesecsesseesees 395 
Knock Down SbseGnwbseucabequseaactseeesnscenenens 2500 Championship Sprint POR Nee Ee 395 
Lotto FUN WIHOPPeL........cscesesseesesees Re MRC FIG a iis cavccsatinstincancassccbccccarcaies 1295 
Lunar Goll inuccnniunmnuvnncnnenas 2029 FB CIGIGH: FICIOE secicietssisntieriamiiien 395 
New York New York ........ccssesseeeees BOUU SG VDOE IAN ciicscsniiniiasmneenncmauions 395 
Penny Falls 12 player...........ccsssseee Toee © PUA) FIG insistinnicenininmnnnincinn 395 
Soler POKES FOU ssissccavcsvssvcecsvscevcsseases TZOS. |W ETO CF DCN sccssinsistenecevisesncaccvistsssiciiasen 395 
Twister Skeeball ...............cccccccccsoceeee TOG BXSOMIG FRG seissrecaccssitssvecratiaiinerietc 395 
F FANG OO) sccissrcccinmcicmnsemnintnainaias 650 
Pinballs For Sale Heavywieght Champ ........ccscscseeeeeee 550 
Adams Farmily ...ccccccssscssssccsssecssseeeseee SAAR BTM, UPACE ses ncsscssnssscasscennsnsssisscacccncessens 495 
Big Gun i a a a 695 Ikari 3 Soccccccceccceccoccccececcccceccoececsccescesosccoscee 395 
Black Knight 2000 ..........c.cccssssesesseceees 995 Indy Heat soseeenseensecenecsnnecsncsnsecensessnecssees 1650 
Bride of Pimbot .....c.cccscscssssscsssssseseeeee 1595 | Lightning Fighter .............ssssssssseesees 395 
BUNS vssces cccevusccscnndcvinesatavsanscansteocess 1895 | Operation Wolf ............sccssscsssssscccsssccees 495 
lcd il 22 | | || See Oe 0 UE FEUD eisivccrvoncscsscinncacsccsassannnsresvuassnsivin 1395 
CODIGE svisininnaonniuanioniaeunn OOD B PABST BOY ccssscisccansisoaiaccerssixscninsecsnsntenees 395 
Creature Lagoon ......ssecsesssesssessessnes 2295 | Pole Position Il .............scccscccscssescssseseees 550 
BE ccctinmmunnnnawuriniannenie 1295 | Power Drift ........................occooccccccccecese 1395 
Eas WN tae wascucsilcsikcawtcdeduwtditiodiahueates 1350 ee |g | dtl | | | ae area 395 
Dr. Who 600s cddedbencdusbegdsedenendccsesosuécteusecsse 1995 Roadblasters ee eae ee ee eee enter EI Ty A 495 
Dungeons & Dragon .......sssessesesees B95 | SHIMODE ..cscesssssssecsssscsecseccscssecssccseessesszee 395 

ATS ARO sccsssciavesserseniciisntcu 1350 
Elgitt Ball CHAIAP ocscccsococcoococencon 495 SOM SOVIAUN, cavsrctsisianssesesistiacntkaassceayanielanilen 395 
Elvira 41450 PPOCG BUGGY ciicisisccnnrssnccmcscenmnmsiaion 395 
SSSCHSCSSSESESESE SEE EHEEEEESEEE SESE SESeEEeEESeEEEES Stunrunners sid A TOT (LL 

Fr 0 deci satlsndaileadacsdiabivadicassaiuiipiiduinicatemiiwen 595 
Pisa erro tdeestnanisinn G95 | SUPCK CONTA ......sscccsssssssseseseeeessssnesesen 395 
FISH TAleS ...ccsssssssssssssssssssssssscsessssessees 1995 | Super Off Road wiTrack Pack .......... 995 
Cionreay SEW cei ccc ssereses cies 1095 SUT SDT sicscscnscsssccsavccevscecccaseasnenavins 495 
UTESSIS POI scitecntinnvesmnmus 2695 Thunder Blade Ul ....ssssssssesccssssesssnssees 495 
Lethal WEADOM ccssscseississcasisecersssisesons 1895 | Thunder Blade sid .........csssssseeeccessees 1200 
MOUSIN ASLOuUNG .......cccccccccocccccccccccceee 1095 WEY wleaeceunani cei unituineuietdiantairtabbckaieimtsnaterues 395 
BABE ac ose e ce ces cece eccc sec doccececcecece canes 695 WE UN ccendchcaneivavcnunistersiucamecsutunceetite 395 
PONGS FORCE siisiseccccstssssovacsusasanneavscases 1095 J UN Squadron .........sesssssesssceesseseeeeseees 395 
POO] SHarK coceccccccccccccccccccecccccccccccceeeee ADEE | WS CHASSIS crvassscscescscncisssacscnssecnisessvsosavese 395 
key gh Co 1 Sn ee a ee ae nS T1956 © VONCY Ball ccc cissssssecssaccsssscccssssncvessessassnnsd 395 
OOO OP eiicercsiieciecerenasernnsgcennann B50 EF WWE SUDGISCAUS sissessecccssicsecsssccassevscses 395 

SCAU LVEK ciusdevssccsosanvavascsesuaxinnsarinniews 1195 


(717)848-1846 Fax (717)854-6801 
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ABSOLUTE 
AMUSEMENTS 


(305) 561-8285 
$49 MPU REPAIRS 


PACMAN GALAGA 
WILLIAMS SERIES 4, 6, &7 
ALL BALLY PINBALL 
ALL STERN PINBALL 


$59 MPU REPAIRS 


DEFENDER SCRAMBLE 

TRON DONKEY KONG 

WILLIAMS SERIES 9, 11, &13 
ALL DATA EAST PINBALL 
ALL GOTTLIEB SERIES 80 


ALL PRICES INCLUDE PARTS AND LABOR 


MOVING TO A LARGER BUILDING 
MAKE NOTE OF OUR NEW ADDRESS : 


ABSOLUTE AMUSEMENTS 
3400 N.W. 9 AVENUE 
OAKLAND PARK, FL. 33309 


Harness of Quality 
Amusement and Industrial 


CUSTOM, JAMMaA, 8-LINE 


ADAPTOR BOARDS 
QUANTITY DISCOUNTS 


Louise's Harness Shop, Inc. 


100 Spring Street 
Tuscumbia, Alabama 35674 


1-800-365-1941 
FAX 1-205-381-6180 
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BILL CHANGERS | 


Prices Too Low Io Print! 


1-800-338-7031 


MONTHLY 
SPECIALS! 


“Go SC-94T Gs VN-1 


WE SERVICE 
Rowe, Hamilton, Standard, 
Ardac, Mars, Dixie Narco 


Rowe BC-3500 


ee) 
apprs 


COINTROL EC: 


398 Commercial St. San. Jose, CA 95112 


Money Makers 
Christmas 


AUCTION 
Sat., Dec. 11 e 10:00 AM 


NASHVILLE, TNSTATE FAIRGROUNDS 
"4THAVENUE SOUTH (Exhibitors Hall) 


Amusement Games, Jukeboxes, 
Video Games, Pinball Machines, Pool 
Tables, Vending Equipment and 
Money Operated Games, Rides and 
Equipment of all Types 


Consignors welcome. Check In After 12 Noon 
Friday, Dec. 10.--Consignors Pay 10%: 
$10.00 Minimum & $100.00 Maximum 

BB-1 to 10-$10, 11 & above-$25, WD-$100 
5% buyer premium for non-operators 


Bring Your Sales Tax Number or Pay Tax! 

Terms: Cash, Certified Funds, or Co. Check w/ 

Bank Letter of Credit Made Out to MM. 
No Exceptions !! 


Money Makers 
Organized by: Real Estate And 
Liquidations 


1-800-972-3222 
Conducted By: 
Dean Real Estate & Auction Sales Co. 
Firm # 716 Col. Waylan C. Dean, Auctioneer, Lic. #193 
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— CALL 
“! ome "EXPERTS" 


Serving our Industry since 1969 


Frank "The Crank" Seninsky 
Ken Schwartz & Joe Camarota 


ALPHA OMEGA SALES, INC. 


<A. 6 Sutton Place, Edison, NJ 08817 


(908) 287-4990 
FAX # (908) 287-3079 


SUPER SPECIALS 


Gun Buster 

Hard Driving s/d 

Lethal Enforcer 

Lucky & Wild s/d 

Mortal Kombat 

Moto Frenzy (deluxe) ....3995 
Moto Frenzy (twin) 3295 
NBA Jam 


Fighter History 
Final Lap Ill u/r 
Full Court Frenzy 


VIDEO GAMES 


Aero Fighter 
Bucky O'Hare 
Captain America 
Captain Commando 
Chase H/Q 

Carrier Air Wing 
Cowboy's/Moo Mesa 
Desert Assault 
Dragon's Lair II 
Final Blow 

Final Fight 


Race Drivin (s/d) 
Rad Mobile 
Rampart-Ded 
Relief Pitcher (ded) 
Rim Rockin’ (25") 
Road Riot (s/d) 
Rowe BC 25 MC 
Rowe BC 35 

Seibu Soccer (25") 
Skins (25") 

Space Ace 

Space Gun 

Space Harrier (s/d) 
Spiderman (ded) 
Steel Gunner 

St. Fighter Il (ded) 
St. Fighter Il CE (ded) 
Strike Force 
Sunset Rider 
Super Chase 
Super High Impact 
Super Off Road 
Super System 


Addam's Family 


Creature/Black Lagoon..... 
Cue Ball Wizard 
Dracula 


Funhouse 
Getaway 

Jurassic Park 
Lethal Weapon 
The Machine 
Rocky & Bullwinkle 
Star Wars 

Street Fighter II 
Super Mario 
Surfin’ Safari 


G-Loc (u/r) 

GP Rider (u/r) 

Golden Axe II (ded) 
Grand Prix Star (s/d) 
Guardians/Hood (ded) 
Hang On-Ride On 
Hard Drivin (u/r) 

High Impact 

Hit the Ice 


Twilight Zone 
World Tour 


PC BOARD& HEADER 
Captain America 
Desert Assault 
Final Fight 


Indy Heat 

Inthe Hunt 

Knights of Round 
Magic Sword 

Martial Champ. (ded) 
Neo Geo 4 pl/6pl 
Outrun u/r 

Painted Lady 

Pit Fighter (ded) 
Quiz and Dragons 


Time Killers 

Title Fight 

Turbo Outrun (mini) 
Turtles II 


Knights of Round 
Neo Geo Games 
Vendetta Spiderman 
Wrestlefest Street Fighter II 
Pe NGS Dl. cascrscssevnaneneriaenee 1395 Sunset Rider 

Pee WAG OR scstioceevadestiananlense 3095 Wrestlefest 


Discounts off List Price on New Novelty 
& Redemption Equipment. Try us first!! 
We represent most manufacturers: 
Baytek/Betson/Bob's Space Racers 
Bromley/Coastal/Coin Concepts/Design 
Plus/Doyle/Exidy/ICE/Meltec/Natl. Sports/ 
Skee Ball/Smart/Vari Tech. 

Call for complete list. 

We also sell tokens, tickets, scales, eaters 


FINANCING AVAILABLE TO 
QUALIFIED CUSTOMERS 


Exporters & Domestic Sales 


Neo Geo 2 pl 
Op. Thunderbolt 
Punisher 

Space Lords 
Steel Gunner 
Steel Talons s/d 
Terminator Il (v) 
Virtua Racing s/d 


REDEMPTION NOVELTIES 
Air Hockey 


Big Mouth 

Big Bertha 

Bozo Basketball 
Buddy Bear 

Cop Capers 

Cracky Crab 
Crane-Big Choice Single .... 
Crane Double 

Crane Triple Betson 
Fantasy Island 

Five in Lines-Skillo 
Full Court Frenzy 
Hungry Hungry Hippo 
Klondike pusher 
Mad Dog 27" 
Quartermile 

Pig Tails 
Powerhouse 

Silver Ski 

Skill Dozer 

Smart Candy Crane 
Super Chexx 

Super Pro Q'Back Jr 
Sweet Licks 

Ticket Eater 

Ticket Scale 
Treasure Island 
Tug of War 





ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS - CALL FOR COMPLETE LIST 
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y, We can save you money 
Ne iY Why pay to repair, when you 
can simply replace 


REPLACEMENT 9" MVionitors 
vx New Zenith Monitors & Chassis 
¢« For Arachnid Dart Boards (6000 & up Series) 
%« 12 Volts D/C 
#¥FFELE QODRCT AL ***¥**4 


$99 %5 cach 


REGULARLY $350.00 
Used PC Boards 
P.O.W. -- $60 Toki -- $230 
TMNT -- $110 Attax -- $60 
Double Dragon -- $80 ROBO COP -$55 


Simpsons--$230 
NEW Perfect 360 Electronic Joy Sticks -- $21.95 


Phone: (713) 489-3233 
FAX: 713-489-3233 
Wirw 


17009 WELLS PEARLAND, TEXAS 77584 
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EAGLE LIFT 


Easy Come. 


If you transport 

machines, your job 
will be easier with EAGLE LIFT. The 1000-pound 
capacity EAGLE LIFT has everything you're looking 
for ina liftgate, from safe, convenient operation to 
streamlined appearance. 


So, whether you have machines coming in, 
or machines going 
out, move them 
the easy way... n 
with EAGLE LIFT. 


For the name of an 
EAGLE LIFT dealer near you, 
call 1-800-USA-GATE [872-4283] and ask for 
Jerry Mathison or Dan Barry. 


MANUFACTURED BY: EAGLE LIFT 
2401 West Broadway. Council Bluffs. 1A 51501 
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COIN-IT BOX 


INCREASE COLLECTIONS, ELIMINATE DOWNTIME 
KEEP LOCATIONS HAPPY! 
























The most versatile coin box on the market. 


® Kits available for all NSM wall mounts and 
Seeburg SCD 1 and 1A. Jukeboxes 


*A necessity for all high volumes and distant 
locations 


* Easily adapted to any equipment that 
requires additional coin input 


*Solid steel construction with black splatter 
finish and white screen lettering 


® Front panel illumination with interchange- 
able coin mech 


* Large coin box capacity 





Standard size lock and key 


® Easy to install in field 





*Complete kit with instructions, mounting 
template, hardware, wire and connecters. 


® Dimensions 17'/4" high 4" width, 7" depth. 


DESIGNED AND MANUFACTURED BY THE AMUSEMENT MANUFACTURING CO. 
STAMFORD, CONN. 203-329-3031 


LOW COST. HIGH RETURN 
DESK TOP COIN PHONES 


ily os; i 
3 4 
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BEST WHOLESALE PRICES IN THE US. 
WE WILL NOT BE UNDERSOLD! 
FORGET THE REST, CALL THE BEST! 


G-TEL 


Fax 713-550-1028 
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AMERICAN COIN MACHINE EXPOSITION 


IF COIN-OP IS YOUR GAME, 
MARCH 17, 18 & 19 
ARE YOUR 
LUCKY DAYS! 


The roads will be risin’ up to meet you, when ACME greets you 
at the Rosemont/O’Hare Exposition Center, 
just five minutes from Chicago’s O’Hare International Airport. 





Over 1000 exhibits 
showing the season's best sellers 
and hot new products 


Educational Seminars 
to help operators profit and succeed 
in today’s coin-op market 


“Redemption City” 

featuring the latest in design, 
equipment and merchandising for 
redemption centers 


The 2nd Annual Coin-Op Olympics 
where operators can compete for 
valuable prizes 


Annual Operator’s Cocktail Party 
our way of saying “thanks” to the 
operators who support our industry 


: QO) Iam interested in exhibiting 
: O) [am interested in attending 








MAIL OR FAX - 
: ame. —i—“‘“‘“‘WCCmCmhmhmhmUmLmLLt—(isS Cl 
FOR COMPLETE 
: Company 
INFORMATION! 
Sponsored by: : Address 
The American Amusement Machine Association | City——______State____ Zip 


& Play Meter Magazine 






: Phone__._——CSCSCSCS FAX 

Return to:: ACME '94 Show Management, William T. Glasgow, Inc. 
16066 South Park Avenue, South Holland, IL 60473-1500 
Phone (708) 333-9292 ¢ Fax (708) 333-4086 





PLAY METER 207 DECEMBER 1993 


Super Deals 
Super Plush 
Super Quality 
Call Now? 
BIG D GAMES CBM@>. Best Mfg. Co. 
P.0. BOX 4856 « Fargo, ND 58108 1-800-962-4486 


FAX: 701-241-4544 414-547-5051 eFax 414-547-0905 


DARTS 


ARACHNID 
Super Six Plus II 


ONE-PERSON POOL TABLE LIFT $89 5.00 


All with Super Spider Dart Heads 
(Some original dart heads available) 


Top of the line condition 
Very clean & Street ready 
Quantity Discounts Available 


NVENIENTLY STORES UNDER TABLE 
oe ee . (Also some Ment Pub Time Premier 
¢3° Lift ¢ Heavy Duty 5° Casters with Scorpion Dart Heads available) 


¢ Reduce Injury Claims ¢ Reduce Service Calls | 
¢ Use With Pool Tables, Air Hockey, Foosball, etc. $395.00 ” $595.00 


¢ UPS Shipping Weight 56 pounds CALL: 
Order Yours Today! Coin-Op Distributing Co. 


use §SSNORTECH 1 (800) 537-9410 


Made in the USA 
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Native Gaming Int’! 
PRESENTS 
50" NativeVision Big Screen Game System 
All New FAN-A-PART Console 





BIGGEST IS BEST 


«Mitsubishi's famous Diamond Vision video system 
‘Internal backlit header case for all header boards 
‘Fully JAMMA compatible 


‘Crystal Dialogue Speaker System 
‘Interchangable control panel for 1-4 players 
‘Fully NISC / PAL compatible 





tat ta < areas 
Height 75" Height 58 °/6" 
Width 50" Width 42 9/4" 
Depth 84" Depth 22 '/8” 


709-A Commerce Circle » Longwood, FL 32750 « (407) 831-GAME « FAX (407) 831-3348 


8-LINE/POKER 
BOARDS 
800-966-9873. 


totdiok NEW) tatoo 
Add $2000 per week to your 
income. A Distributor’s Dream. 
Color Match Tickets. 
Unlimited Potential. 
Free Brochure. 


800-488-3644 


1 2.9.0.0.0.0.0.0.0.0.0.0.0 1 


Adjustable PCB Holder $5.95 


Molex Edge Connector 
Pin Extractor Tool $2.25 


4-Play System: Put Four Games 


In One JAMMA Cabinet! $495.00 
7 AMP Hitron Power Supply $40.00 
K-Coin Scale (Demo) $1795.00 


Buffalo Bill Johnston 


11 Greenfield St., Buffalo, NY 14214 


716-838-3038 


FAX 716-834-3233 


SENTE KITS 


GIMMIE A BREAK 16§ 
MINI GOLF I25 
STOCKER I2z§ 
NIGHT STOCKER 125 
SPIKER 99 

HAT TRICK 29 
TRIVIAL PURSUIT 99 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 








Viadddie VLU SV AV SBE 
Prestige Poker Cabinet 
Complete With 19" Monitor $995. 


Aero Fighter 495. 
Fatal Fury Special Dios 
Fighter’s History 695. 
Golden Axe II 695. 
Martial Champion 695. 
Mortal Kombat Kit 1495. 
NBA Jam 1895. 
Neo Geo 1 Slot Kit 595. 
Neo Geo 1 Slot Kit W/Samurai 970. 
Neo Geo 2 Slot Kit 795. 
Premier Soccer 1295. 
Punisher 995. 
Samurai Showdown o15. 
|| Street Fighter IT Kit 395. 
Street Fighter II CE Kit 695. 
Sunset Rider Kit 595. 
Super Street Fighter II pcb 1695. 
Time Killers Kit 795. 
World Rally 1495. 
X-Men Kit 595. 


Challenge Us To Meet or Beat Any 
Legitimate Advertised Price! 


| Call For Complete Inventory Listings 


1(300)456-7277 


International & Domestic Fax Line: 
(313)542-5452 






A-1 Wholesale AndVending Supply 





11555 Cantara St., Unit E 
North Hollywood, CA91605 


‘A a 
MasterCard } 





(818) 771-0691 .rax: (818) 771-0589 


(800)-A-1-WHSLE 
















e CANDY 





REDEMPTION 
TICKETS 


1 COUPON 1 


Phone 800-428-8640 


uncie 
ovelty 


Globe Capacity (pcs.) ............... 4,8000/6 800 
MUGIONI = EXTIOUY csc cssearsnisecsoninacnsxeenesonsnns 


PLUS: 
eGUMBALLS .NOVELTIES 


FEATURING 
THE "LITTLE BUB" 








«EQUIPMENT 
eOAKPARTS 


OVIB8crL 


Fax 317-288-5454 


LOW PRICES - FAST SERVICE 


_¢° ACTIONMATIC Lo 


P.O. Box 326 


Chatham, Ontario 


N7M 5K4 


TALKING VENDOR ® 
Records in 3 languages 
7-English 5-French 
Vends 

1.3" Capsules or Large Gum 
1" Items 

Small Bulk Items 

Coinage Size - Up to 1.25" (32 mm) 

Machine Size - Height 25" (63.5 cm), 

Width 8" (20.3 cm), Depth 8" (20.3 cm) 
Custom Sounds - Can have your own record 
made to say anything for 5 seconds. Up to 4 
different sayings on each side. 


Talking Vendor (Reg) Trade Mark 
Canada No. 266520 
U.S.A. No. 1221 491 


5 - Spanish 
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Your Source for ... 
1.3" Capsules 


Mg (Mixed Colored Tops with Clear Bottoms) 
Filled or Empty 


( 


er 


y 
2 


Small Empty Eggs 
6 Colours - Red, 
Blue, Green, Yellow, White, Gold 


Rings in Holders 
Bulk or Assembled 
* Mixes 
* In-Capsule-ltems 
* Rings & Holders - Bulk & Assembled 
2.3" Round 
Clear Capsule 
Both Halves Same 


\ 


2.3" EMPTY CAPSULES 


Canadian Dist. for Beaver Vendors 
Fax (519) 351-7304 Phone: (519) 351-2181 





211 












«GREAT SERVICE 








BC-9 Conversion Kit 


SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 


Converts a BC-9 to BC-35 


e$1/$5 Acceptance 
e Solid state, self-diagnosing computer 
elnstalls in minutes 


To Order Call: 
616-245-8235 


BE YOUR OWN BOSS 


Start your own business. 
Ground floor opportunity. 
Distribute promotional tickets 
to retail outlets. Protected 
territory. Unlimited potential. 
Fully guaranteed. 

Free brochure. 


800-488-3644 












Thursday March 17, 1994 
Friday March 18, 1994 
Saturday March 19, 1994 


Rosemont/O'Hare 
Convention Center 
Rosemont, IL 


Contact: W.T. Glosgow, Inc. 


708-333-9292 
Fax 708-333-4086 


STREET FIGHTER II 195 
SUP. BUSTER BROS. 145 
FINAL BLOW 99 
GHOST BUSTERS 

TURTLES (TMNT) 
TURTLES IN TIME 

KLAX 

SIMPSONS 

MERCS 

SUPER MAN 

MS PACMAN 

VENDETTA 


Q2EnARrPrOW AY 


C&P DISTRIBUTING 
TEL: 219-256-1138 


FAX: 219-256-1144 
DECEMBER 1993 


SA-20 PROGRAMER 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


tototok NEW tattoo 


Add $2000 per week to your 


income. A Distributor’s Dream. 


Color Match Tickets. 
Unlimited Potential. 
Free Brochure. 


800-488-3644 


1 2.0.0.0.0.0.0.0.0.0.0 0.0 1 


NEED AN 
EXPERIENCED 


OL OF: WhO) ay 
Work with the best. 


We travel anywhere in the 
1ORSY.E- vale Mm Or-lat-let-e 


1-800-676-5704 


702-369-5515 
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ASK FoR THE PUCK STOPS HERE sy Name 
The Original Air Hockey Safety Shield 


© PRACTICALLY ELIMINATES TABLE- 1000’s IN USE THROUGHOUT 
SIDE INJURIES & COSTLY THE USA, UK, CANADA, MEXICO 
PROPERTY DAMAGE AND AUSTRALIA 

piveercnou a = Bw 4 CURRENTLY IN USE AT 

© DOESN'T AFFECT TABLE PLAY cy amg MM PUTT-PUTT® GOLF ’N GAMES 

© INSTALLS IN 15 MINUTES WITH © MALIBU CASTLE # GREAT AMERICA 
ONLY A SCREWDRIVER AR + FUN FACTORY © GREEN GAMES 


* IMAGINATION LEISURE *« DYNAMO x _ U.S. BILLIARDS 


¢ Increased player appeal! e Ask your distributor for ““THE PUCK STOPS 
¢ Demand the 9-inch shields with the angle! HERE” by name! 

¢ Made from virtually indestructible space age ¢ Insist on the original or call direct and save the 
material! sales tax! 

e Increase Revenue ... Decrease lost pucks and ¢ When your customers’ 
expense from downtime! are at stake... 


safety and your liability 
specify the quality product! 


PLASTITECH PRODUCTS, INC. 


(903) 757-0543 


Longview. 1X 75608 1-800-933-0145 


SLOT = MACFINES 
For Sale $495.00 & Up 
5¢ & 25¢ e Fruit & Bars 


avo 1-800-772-4263 
Skyline Amusement Company 


All Types of Coin-Operated Games 
610 E. Main Street e Waynesboro, VA 22980 
(703) 942-3368 FAX (703) 949-5060 


OC) aay an WY fb 
i Ae Hy He LA 
SPECIALTIES 4 ft a ues 
INC f \ ol AS a —_ ; | at 
CON 2, ys gf 
i < 1 SEA 
o * a0 roe )~ 2 
af : 
id j “ 
-,'**——@, e 
4 - 
4 r . 
: 
by ? estar 


HAS IT! 
1994 Pinball 
Calendar 


The Perfect 
Pinhead's Present! 





$9.95 + $2.00 S/H 
Visa/MC 


ORDER NOW! 
Quantities are limited ¥ a 


a8 ga oes 
MARCO 


SPECIALTIES INC. 2401 sunset Bivd. ¢ W. Columbia, SC 29169-4717 


803-796-0265 . FAX 803-794-5692 
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2 “8 YEARS 
» CONTINUOUS 
PROFIT! 


OVER 14,000 
IN USE 
W/ORLD 

WIDE! 


e TALKS IN 8B LANGUAGES - VOICE INSTRUCTIONS 
AND VOICE RESULTS 


e NEW '93 D MODEL HAS SELF-DIAGNOSTIC 
AND SELF-CALIBRATION FEATURES 


e VANDAL-PROOF e EASY TO CALIBRATE 
IMPROVES BAR BUSINESS - REDUCES LIABILITIES! 


FOR MORE INFORMATION CALL OR WRITE: 
COMMUNIDYNE, INC. (708) 498-2444 
FAX: (708) 498-6369 


636 Anthony Tr. * Northbrook, |L GO062 
8 YEARS SERVING LAW ENFORCEMENT & GOVERNMENT SCREENING AGENCIES 




























| woyrwoo?*], (X/woyerwo? * 
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FOR SALE 
$2500.00 


(toys extra) 


F.O.B. Tuscaloosa, AL 
(205)345-7529 
or 


(205)759-5495 


At St. Jude Children’s Research Hospital 
we've made a commitment to helping all 
the world’s children. Our patients come 
from all comers of the world--from as far 
away as Australia and The Philippines, to 
those night here in our great country. We’ve 
treated children from 39 states and 35 
foreign countries, and without any financial 
obligation to the patient’s family. 

Yes, St. Jude’s childhood cancer research 
benefits your community as well as those 
thousands of miles away. But in order for 
our work to continue, we need your 
support. For more information on how you 
can help, write for your free brochure. 


% ©) St. Jude Children’s Research Hospital 


<, P.O. Box 3704 
* Memphis, TN 38103 
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Valley 
Quik-Pokes 
Last 4 


$795 for the lot 
604-286-6878 


VIRTUAL REALITY 
MACHINE 


Machine by Alternate Worlds 
Technology 
Like those at new MGM, Vegas 
$18,500 FOB Denver, Co 


303-347-0236 


FOR SALE 


Addams Family 


10 Kiddie Rides Choice 
10 Batter Ups 


214-826-6938 








C B 
P.C.B.'s 
10,000 BOARDS 
CALL FOR LIST 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-2$6-1144 
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WUDEO CON IN ECTION 1150 INDUSTRIAL PL., #110, DIXON CA 95620 





COMPLETE FACTORY KITS 

















Super Street Fighter |] (New Super Low Price)...... Call 


NBA Jam (2-4 PI., Lowest Price in USA) ................ Call 
Mortal Kombat (2 PI., #1 Hit Kit) ............. Reduced 
Neo-Geo (2 Slot w/1 Free Cartridge) ................ Reduced 


Neo-Geo (1 Slotw/SamuraiShodown Cartridge) ..... Reduced 
Street Fighter Il: Champion Edition........ Special Price 


Peek-a-Boo ("R"-Rated Strip Arkanoid) ................. 975 
Punisher (2 Pl., Superb Fast Action-new kit) ......... 950 
Slam Masters (2-4 PI., Hot Wrestling Action) ......... 795 
Shadow Force (2 PI., Plugs straightinto SFllorCE) ..... 695 
Time Killers (2Pl., Warriors Battle to the Death) ......... 695 
Golden Axell (2 Pl., Excellent Top Eamer) .................. 695 
Sunset Riders (2-4Pl., Wild Westem Shoot-Out) ....... 650 
Fighters History (2 Pl., Plugs into SF Il) ...... eee 595 
Wanrnors of Fate (Mystical Battle of WarLords) ............ 595 
X-Men (2-4 Pl., Comic Super Hero Action Adventure) .... 575 
Tetris (2 Pl., Top Novelty for U/R or Table) ............ 5/5 
Raiden (2 Pl., Superb Steady Shoot-em-up) .......... 575 
Cool Pool ("R"-Rated Strip Pool Game)................. 495 


Aero Fighter (2 PI., Top Airplane Shoot 'um Up) ... 495 
Fighters & Attackers (2 PI., Vert. Flying Action) ... 450 


Hit the Ice(2 PI., Fast Paced Ice Hockey)............... 450 
Legionaire (Final Fight Style Street Brawl) ............ 395 
Carrier Air Wings (2 PI., Navy Top Gun Fighters) . 395 
HighImpact (2 PI., Fabulous Football Action) ............... 350 


King of Dragons (2 PI., Top Medieval Fantasy) ..... 350 
Super Macross (2 Pl., Raiden Style Shooter) ............... 350 
U.S. Classic Golf (Superb Baror Tavem Piece 








ALL KITS CONTAIN: Legal PC. Board, Marquee, Overlay, Wire Hamess, Stick, Buttons & Instructions! 


MidnightResistance (ExcellentNight Commandos) ..... 295 


G.I. Joe (2Pl., DesertStorm Commandos) ...............06 295 
Clutch Hitter (2 Pl., Superb Baseball Action) ................ 295 
Rally Bike (2PI., Vertical Motocycle Racing) ................. 295 
Arabian Magic (2-4 PI., Sinbad &the Arabian Princess) ... 295 


Caveman Ninja (2PI., PrehistoricCartoon Types) ......... 275 
Smash TV (2 PI., Fast Action Shoot'um Up) ................. 275 
Simpsons (2-4 PI., Americas Favorite Cartoon)..... 250 
Super Pool Ill (Top Pool Shark for Tables) .................. 250 


Silent Dragon (2-3-4 PI., Superb Fighting Action) ......... 250 
Relief Pitcher (2PI., RealisticBaseball Action) .............. 250 
Hammenin' Harty (2PI., Hardnats Working Out) ........... 250 
Prehistoniclsle (2PI., Jurassic DinosaurTheme) ......... 250 


Pound for Pound (2 PI., Exciting Boxing Ring Action) ... 250 
Captain America (2 or 4PI., SuperHero Classic) ........ 195 


Desert Assault (2-4 PI., Savethe Oil Fields) ................. 195 
Pit Fighter (2-3 PI., Digitized Live Action Graphics)........ 195 
Arkanoid (ExcellentNovelty Action) ..............ccceeseeeeeees 195 
Arch Rivals (2PI., Hot Basketball Action) ..............::08 175 


Rampart (2PI., MedievalFortress Strategy) .............00+ 175 
Growl (2-4PI., IndianaJones Action Adventure) ........... 175 
Turtles in Time (2-4 PI., Plugs Straight into TMNT) ....... 150 


WrestleFest (2-3-4 Pl., Outrageous Wrestling) .............. 150 
Bioship Paladin (2Pl., Space Cruiser Deluxe!) ............. 150 
Double Dragon 3 (2-3 PI., Quest for Rosetta Stone) ........ 95 
Combatribes (2-3 Pl., Top Streetfight) ...........eeeeeeeeees 95 


EXPERT VIDEO GAME REPAIRS 


COMPLETE LOCATION READY GAMES (Shopped Out) 












Mortal Kombat w/25" Monitor.............sccsecceeeeeeees 
NBA Jam (4 PI., W/25" Monitor) ...........ccceecceeeeeeees 2295 
Street Fighters Il: C. E. w/ 25" Monitor................ 1295 
Pit Boss Il (7in 1 Color Countertop) ........... eee 795 
Narce (Exciting Law Enforcement Action)................. 
Status (12 in 1, or Merit Trivia Countertop) 














FREE WITH ORDER OF ANY TWO KITS: 










BUY ANY 3 KITS &GET $100 OFF: 


WrestleFest, Desert Assault, or 





CALL FOR OUR FREE CONVERSION KIT 
NEWSLETTER (OVER 200 KITS LISTED!) 






Control Panel Button Label Sheet or Neo Geo Cartridge: 
Super Spy, Ninja Combat, Nam 75, Sengoku or Cyberlips! 


Double Dragon 3, Guardians of the Hood, Silent Dragon, 
WWF Superstars. 





Merit Pit Boss (4-in-1 Poker, Color Countertop) ..... 
Ms. Pac-Man (Cocktail Table) .................sscseeeeeeeeeees 595 
Little Casino Il (4in 1 Color Countertop) ................ 495 
Arkanoid (Merit Super Top Countertop) ................. 450 
Turbo (w/Steering Wheel, Gear Shift, & Gas Pedal) 350 
Little Casino (4in 1 Countertop) ............ eeeeeeeeeeeeee 


Se Habl: 
Call Toll Free: ES 


Espanol! 


1-800-44-Hot-Kits ¢ (1-800-444-6854) 
Ph: (916) 678-5189 ¢ Fax: (916) 678-1313 


BUY*SELL* TRADE gpa 

























CALENDAR 


January 20-22, 1994 

Leisurexpo ‘94, a mini-golf/fun 
center/snack food exhibit, 
Orange County Convention 
Center, Orlando, Fla. Contact 
Show management (800) 848- 
1651. 

January 25-27 

ATEI and International Casino 
Show, Earls Court 1, London, 
England. To obtain free ad- 
mission for overseas visitors 
only, Tel. (44) 71 713-0302; FAX 
(44) 71 713-0446. 

January 26-29 

IMA ‘94, German Amusement 
and Vending Exhibit, Frankfurt 
Fairgrounds, Frankfurt, Ger- 
many. Contact Blenheim Heck- 
mann GmbH. Tel. (02 11) 90 191- 
34; FAX (02 11) 90 191-27. 

March 8-11 

International Pizza Expo, MGM 
Grand Hotel, Las Vegas Con- 
vention Center, Las Vegas, Nev., 
sponsored by Pizza Today mag- 
azine. Contact Gerry or Kaye 
Durnell (812) 949-0909. 

March 17-19 

American Coin Machine Expo 
(ACME), Rosemont Convention 
Center, Rosemont, Ill. Contact 
W.T. Glasgow Inc., (708) 333-9292. 
April 21-23 

National Automatic Merchan- 
dising Association (NAMA) 
Western Convention and Trade 
Show, Las Vegas Convention 
Center, Las Vegas, Nev. Cantact 
NAMA Convention Dept., (312) 
346-0370. 

April 22-24 

International Flipper Pinball 
Association (IFPA) World Cham- 
pionships, Clarion Hotel, Rose- 
mont, Ill. Contact IFPA (414) 422- 
0600; FAX (414) 422-0707. 

April 27-29 

FER ‘94, the Spanish Amuse- 
ment Trade Show International, 


PLAY METER 


Pabellon de Cristal, Patronato 
de la Ferio del Campo, Madrid, 
Spain. Contact Secretaria Gen- 
eral, Avda. Diagonal, 474, 08006 
Barcelona, Spain; Tel. (93) 416- 
14-66; FAX (93) 415-00-95. 

June 2-4 

Wisconsin Amusement and 
Music Operators (WAMO) Con- 
vention and Trade Show, Racine 
Marriott, Racine, Wis. Contact 
WAMO (414) 529-4704. 

June 8-13 


‘Expo-Diversiones ‘94, Guadala- 


jara, Jalisco, Mexico. Tel. (3) 614- 
30-15; FAX (3) 647-88-39. 

July 20-21 

Latin American Amusement, 
Music, and Games Expo, Exhi- 
bimex, Mexico City, Mexico. 
Contact W.T. Glasgow Inc., (708) 
333-9292; FAX (708) 333-4086. 
July 21-23 

11th Annual Billiard Congress 
of America International Trade 
Expo, The Sands Expo & Con- 
vention Center, Las Vegas, Nev. 
Contact Frank Zdy, (619) 278- 
3877; FAX (619) 268-9372. 
September 22-24 

Amusement and Music Oper- 
ators Association (AMOA) Expo 
‘94, San Antonio, Texas. Contact 
AMOA, (312) 245-1021; FAX (312) 
321-6869. 

November 2-5 

International Association of 
Amusement Parks and Attrac- 
tions IAAPA) 76th Convention 
and Trade Show, Miami Beach, 
Fla. Contact IAAPA, (703) 836- 
4800; FAX (703) 836-4801. 
November 3-5 

National Automatic Merchan- 
dising Association (NAMA) 
National Convention and Trade 
Show, Georgia World Congress 
Center, Atlanta, Ga. Contact 
NAMA Convention Dept., (312) 
346-0370. LJ 
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Christopher Caire 


THE LAST 
WORD 


Sometimes you need 


reminding 


over enough trade shows and youre 
bound to become jaded. I mean, how 
can you maintain a high level of enthu- 
siasm when repeatedly confronted 
with two-player, fighting shoot-’em-up 
games, with the alternating objectives 
of rescuing kidnapped princesses or 
blowing everything on a landscape all 
to hell. Of course, they're all “unique” 
and have “great graphics.” 

But my jaundiced view was made 
clear when I saw the show through the 
eyes of people not in the 
industry. I suddenly re- 
membered something 
that should've been 
obvious all along: this is 
the coin-op amusement 
industry, not the video 
game industry. That 
point was driven home 
in the last two hours of 
the show, when I toured 
the floor with my broth- 
er from California and 
his wife. 

I took them straight 
to the Midway booth, 
figuring, like most other 
people, they'd want to 
play Mortal Kombat II. 
They had absolutely no interest in it. 
Instead, they honed in on Bally’s Judge 


Features Editor Dredd pinball. They looked at it with 


PLAY METER 


amazement—-“Is this what pinballs 
look like these days?” asked my broth- 
er—with trepidation. “I’m not sure 
what to do,” said my sister-in-law as 
she stepped up to the game. “Wing it,” I 
advised. 

By the grace of God, she activated 
multi-ball. “Oh no, how do I handle 
this?” she shrieked. I smiled sadistical- 
ly and said, “Hit and hope, darling.” 
Folks, I wish I had a photograph of her 
expression. She was beaming from ear 
to ear as she frantically tried to control 
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those silver balls. “What are we going 
to try next?” she asked, racing down 
the aisle ahead of us. 

I suggested the virtual reality system 
at the Visions of Reality booth, thinking 
that since the show was winding down 
the long lines would be over. They 
weren't. “I don’t want to wait for this,” 
said my brother. “Let's just walk 
around until I see something I like.” 

Did we stop to play video games? 
Nope. He couldn't wait to shoot hoops 
at the Pop-A-Shot booth. Fancying him- 
self a white Michael Jordan, he chal- 
lenged me to a shoot-off. I summarily 
crushed him, which he couldn't accept. 
“I saw some other basketball games; I 
want revenge!” he snarled. 

We played Doyle's dual-rim basket- 
ball game; sadly, he bit the dust for a 
second time. Being a masochist, he 
wanted to risk the hat trick, so I 
brought him to the National Sports 
Games booth. He loved the fact that 
the rims move forward and backward. 
“Great feature!” he yelled, heaving up 
brick after brick. Though the contest 
was initially close, my late barrage of 
three-pointers sealed his fate. “Uncle,” 
he cried. 

“How about a game of Super Street 
Fighter II?” I asked, seeing one last 
time if video games were in their plans. 
“Maybe later; meet us at the Namco 
booth,” they said. When I got there I 
expected to see them in one of 
Namco’'s big sit-down games. Wrong 
again. They were challenging each 
other to a game of skeet-shooting—and 
having a ball! 

“Well, Chris, we better run,” said my 
brother as he slid on his jacket. “It’s 
been a great time! We didn’t know this 
industry had all these other kinds of 
games. You always said you worked for 
a video game magazine.” 

I won't anymore. (1 
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THE ROWE 
CURRENCY FAMILY 





For any application and in 
any configuration, Rowe has a bill 
changer or bill acceptor that is 
designed to meet your needs. 


Proudly made in the U.S.A., all 
are built with legendary Rowe 


quality. 
Rowe Bill Acceptors 
e High-security 


e Better acceptance 

¢ More denominations 

e Interchangeable stackers 
150 to 2,000 bills 

¢ UL approved 

e 2-year warranty 

e Toll-free service number 


; e High-security construction Contact your local distributor 
Rowe Bill Changers e High-capacity hoppers or Rowe International 
e Advanced electronics e Separates denominations (201) 887-0400. 
¢ Complete diagnostics e Toll-free service number 


ROWE FILLS ALL OF YOUR CURRENCY REQUIREMENTS. 


A 
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Rowe International, Inc. 
75 Troy Hills Road 
Whippany, NJ U.S.A. 
(201) 887-0400 Fax (201) 887-2851 








Speed, thrills and spills! AN 
¢ Unique road rally driving game ATARI 


GAMES 


e ]2 selectable track challenges 
e Available as a universal kit with steering, shifter and foot pedal controls 


Atari Games Corporation © 675 Sycamore Drive © Milpitas, CA 95035 
™ & © 1993 Gaelco, All rights reserved. Licensed to Atari Games Corporation. 





